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About HKDC
B E AR

A non-governmental organisation registered
in 2001 and established in 2002, Hong Kong
Design Centre is a strategic partner of the
Hong Kong SAR Government in advancing
Hong Kong as an international centre of design
excellence in Asia.

Our public mission is to promote wider and
strategic use of design and design thinking to
create business value and improve societal
well-being.
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The period spanning 2022 to 2023 proved to be a time of
remarkable transformations for Hong Kong Design Centre
(HKDC). As the world grappled with the far-reaching effects of
COVID-19 and adjusted to a new normal in the post-pandemic
era, HKDC faced numerous challenges in adapting to this
changing landscape. We spoke with Prof. Eric Yim, Chairman
of HKDC and the two Vice-Chairs, Prof. Viveca Chan and

Mr Steve Leung, about the future work of HKDC. We gained
valuable understanding from the conversation, which offered
us deeper insights into their perspectives and the fundamental
ideas behind ‘Driving Change of Design’.
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Prof. Eric Yim
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Chairman of HKDC
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What factors do you believe contribute
to the success of a design?

EY Design, in contrast to art, must possess a
clear purpose. Unlike an artwork displayed in
a museum, design needs to be meaningful,
practical, and relevant to people.

VC Aniconic or successful design encompasses
both aesthetics and functionality. The
foundation of a design’s success lies in an
intangible idea, which endures perpetually.
A remarkable design not only shapes the
course of its era but also leaves an indelible
mark on history.

SL A successful design has to be human-
centric. While the mind makes it happen, a
great design also starts with the heart.

How would you summarise the work
and developments of HKDC in the year
2022-2023 in a few words?

VC We have taken continuous efforts to position
Hong Kong as a design hub, employing
fresh and captivating approaches. We
have enhanced the depth and breadth of
our programmes. For instance, during the
pandemic restrictions, we leveraged digital
TV to invite a multitude of international
speakers to our events. Furthermore, we
have expanded our programme offerings to
encompass a wider range of initiatives that
foster design and engage the community.
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Would you share your most memorable
moments at HKDC in the year 2022-
2023?

EY 2022 marked the 20" anniversary of HKDC,
and one of the most memorable moments
for me was the BODW dinner. Walking with
former Chairman Dr Victor Lo along a wall
adorned with images chronicling HKDC'’s
development over the past two decades
was awe-inspiring. Witnessing the extensive
work accomplished thus far was remarkable,
yet it also highlighted the ongoing tasks that
lie ahead of us.

VC Ihave two memorable moments. The firstone
was when BODW returned to being a physical
event at M+. We had put in so much effort,
and finally, we were back. The event took
place on a grander scale at a new venue that
redefined the culture of what we do.

The second memorable moment was the
graduation ceremony of ‘Design In Action’
held at Hong Kong Disneyland. | withessed
numerous young students with their parents,
some of whom may not have had the
opportunity to be exposed to design before.
It was fascinating to see the kids so engaged,
and it was touching to observe how we can
involve and inspire young people with the
potential of design.
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SL As Eric mentioned, the HKDC 20" anniversary
dinner was certainly memorable, especially
when we had the chance to reunite with good
old friends who came back from abroad to
join us. Another memorable moment for me
was a site visit to the Sham Shui Po project,
which holds great significance for HKDC
and the design community in Hong Kong. As
someone with an architectural background, |
could envision how the spaces would appear
once they were completed. It was an exciting
experience, and | eagerly anticipate witnessing
the final outcome when it is unveiled next year.
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What strategies can HKDC adopt to
differentiate Hong Kong from other
cities that are also being promoted
as design hubs, and stand out on
the global stage as a unique cultural
exchange centre?

SL Hong Kong’s unique geographical location
and its historical role as a meeting point
between the East and the West make it a vital
cultural exchange hub. Situated near China
and the Greater Bay Area, and benefiting
from the ‘one country, two systems’, Hong
Kong plays a pivotal role in supporting and
promoting these initiatives. Its unique identity
comes with the responsibility of nurturing
vibrant cultural interactions and contributing
to global cultural enrichment.

HKDC has been creating significant
impacts on the designindustry through
its diverse community programmes.
Can you share your favourite example
of a project that had a positive impact
on the people it served?

EY My favourite initiative would undoubtedly
be Design In Action. It organises studio
visits for students at various education
levels, introducing them to designers and
architects. Through hands-on experiences,
students witness the transformative power
and impact of design. The ultimate aim is to
inspire them to pursue design as a subject for
higher studies or as a potential career path.
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VC One aspect that left a strong impact on me
was the Skynet art series by the renowned
LA-based artist Patrick Shearn at the Central
Harbourfront Event Space, featured as part
of Design District Hong Kong’s (#ddhk) 2021
programme. It was truly captivating because
of its Instagrammable appeal, attracting
numerous people, including myself, to
take photos there. The artwork effectively
captured the spirit of Hong Kong, while also
offering a broader perspective beyond the
city itself.

SL My favourite was the ‘The Full Gamut’
exhibition presented by Design Spectrum,
which took place on the upper floor of an
industrial building in Sham Shui Po. Sham
Shui Po holds a significant place in the history
of Hong Kong’s fashion industry, renowned
for its trading of apparel, fabrics, and
garment-related accessories. What intrigued
me the most was the exhibition’s exploration
of the redefinition of fashion. It went beyond
the literal realm of garments and apparel
design, emphasising that fashion should not
be limited to the garment industry alone.
The exhibition effectively conveyed the
crucial message that fashion is inherently
intertwined with the realm of design.
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The pandemic accelerated the use of
digital tools such as AR and Web3/the
metaverse, as we have seen in some
of HKDC’s events such as BODW in
the past year. Do you think technology
is going to play a bigger role - to the
point of replacing human designers
in the design industry? Or will the
‘human touch’ always be needed in the
design process?

EY We have always embraced technology
as a tool to enhance productivity, but we
acknowledge that it cannot replace human
presence and craftsmanship. We value the
artistry and skill involved in crafting by hand.
Technology may assist us, but itis the human
touch and dedication that we truly cherish.

VC Al and technology advancements prompt
designers to prioritise the idea’s essence and
craftsmanship over physical assembly. The
heart and passion behind true craftsmanship
cannot be replaced. Technology aids the
process, but the human touch and creativity
remain invaluable in design.

SL The longstanding relationship between
technology and humans dates back to
the Industrial Revolution. It has offered
opportunities for easier and improved
lives, yet it also pushes us to strive for
continuous improvement.
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Vice-Chairman of HKDC
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Can you give us a sneak peek into
HKDC'’s upcoming plans andinitiatives?

EY

vC

Sham Shui Po project represents an exciting
milestone for us, as we plan to relocate there
by the end of next year. With a significantly
larger space, our new premises will house a
permanent exhibition area where visitors can
immerse themselves in design year-round.
A key highlight will be the showcasing of
award-winning designs from the prestigious
DFA Awards, celebrating exceptional design
from Hong Kong and across Asia. This
physical presence will not only provide
a platform for appreciation but also offer
opportunities for the public to purchase their
favourite designs. We are eager to expand
our reach and foster a deeper understanding
of our work and its impact in Sham Shui Po.

| am delighted to announce that France has
become BODW'’s partner country in 2024.
The year 2024 will mark the China-France
Year of Culture and Tourism. This timing is
truly remarkable and epitomises how HKDC
embodies the concept of ‘East meets West’.
As part of this partnership, we have planned
a study trip to France, allowing us to explore
and learn from their rich design heritage.
Likewise, a delegation of experts from France
will visit us, fostering mutual exchanges
and knowledge sharing. This collaboration
promises to be a significant opportunity for
cultural and creative exchanges between
our countries.
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Eric and Viveca have outlined the upcoming
crucial programmes as we strive to transform
Hong Kong into a design hub, not only
within Asia but also as a prominent global
cultural exchange center. The ultimate goal
is to establish Hong Kong’s prominence and
reputation in the design industry, facilitating
meaningful cultural exchanges on an
international scale.

What is HKDC aiming to achieve with
its upcoming base in Sham Shui Po?

EY Many may assume that the new HKDC

SL

facility is exclusively for designers, but that’s
not entirely accurate. It is a space for anyone
with an interest in design, allowing them
to explore its relevance to their lives. We
enthusiastically invite the local community
of Sham Shui Po and beyond to visit us.
Additionally, the government envisions the
facility as a tourist destination, showcasing
how design is shaping Hong Kong’s identity
and promoting our culture. Therefore,
the new facility will serve as an excellent
platform for us to achieve these objectives.
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How do you see the future of the
industry, and what trends do you think
will dominate in the coming years?

EY Design should prioritise the human
experience, whether it's in creating new
spaces, products, or services. The ability of
design to create and enhance experiences
will be highly valued by people. Moreover,
younger generations prioritise sustainability,
equality, and addressing climate change
challenges. The trend in design will be to
address these concerns and demonstrate
how design can contribute to solving them.

VC In my opinion, the future lies in ‘win by
design’. Embracing design in its broader
sense, including service design and
experiential design, will lead to more efficient
businesses. Consequently, we can expect
to see a rise in the presence of designers
in C-suite and management positions.
Incorporating design thinking becomes
crucial for companies aiming to succeed and
thrive in a competitive landscape.

SL The value of design can be seen from a
socio-economic  standpoint, particularly in
addressing global challenges like inequality.
Bringing the benefits of design to less-
privileged communities on a global scale is
essential. Examples such as The DFA Design
for Asia Awards, which include designs for
rainwater collection systems, demonstrate the
real value of design in improving the lives of
people in poorer communities.
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2022 marked the 20" anniversary of HKDC, and we
celebrated this milestone with a series of activities under the
theme of ‘Design for Sustainable Community’. We continued
to promote wider and strategic uses of design with a calendar
of engaging initiatives, including an exhibition, a campaign
site, and a TV programme, which gave participants many
insights into its potential for positive impact.

L

Years of Design Excellence:

Celebrating
Hong Kong Design

Centre’s Milestone
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DFA Awards Exhibition

Design Redefines

Our Times l
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Taking on the theme ‘Design Redefinet
Our Times’, the DFA Awards Exhibition was

200 winning projects and designers of the five
awards of the DFA Awards 2021, namely ‘DFA
Lifetime Achievement Award’, ‘DFA Design
Leadership Award’, ‘DFA World’s Outstanding
Chinese Designer’, ‘DFA Design for Asia
Awards’, and ‘DFA Hong Kong Young Design
Talent Award’, with exhibition period from 21 to
29" May, 2022 at The Mills.
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HKDC 20t Anniversary Campaign

Tell us what DESIGN

I Design Can 1 —+RAFE4SEEN ML

Our 20™ anniversary theme highlighted how
co-creation, and the weaving together of human
effort and values, can create impactful designs.
With a goal to ignite people’s imaginations about
the myriad possibilities of design and expand its
positive influences, we developed this campaign
site for the public to share their ideas with us on
what design can do, and how it creates value
and meaning for the community.
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DFA Hong Kong Young Design Talent

Award Special TV Programme

A Legend of

Creativity
BERRE EEFERHTEE ASER)

DFA Awards produced a special TV programme
series ‘A Legend of Creativity’ in partnership with
ViuTV, featuring the inspiring stories of 20 past
winners of the DFA Hong Kong Young Design
Talent Award for HKDC’s 20" Anniversary. From
starting business, transforming dreams into
action, to succeeding in the creative industries,
these winners have brought Hong Kong designs
to the world stage, and contributed to our local
design industry with international elements.
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About BODW

Launched in 2002, Business of Design
Week (BODW) has become Asia’s premier
annual event on design, innovation and
brands, gathering some of the world’s
foremost design masters, brand leaders
and entrepreneurs from Hong Kong as
well as overseas. It drives discourse on
the value of design and innovation to
inspire global audiences and explore new
business opportunities.
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to look out for in
2022 and beyond
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Global Design Visionaries Explore
the Power of Design For Change

From 30 November 2022 to 3 December 2022, the
annual flagship Business of Design Week (BODW)
Summit transformed the M+ Museum into a creative
haven in collaboration with Strategic Partner the
Netherlands as well as CreativeNL (The Netherlands’
platform for creative pioneers), gathering 90 leaders
from 14 countries and territories including France,
Hong Kong, ltaly, the Netherlands, Thailand, and the
United Kingdom. Over 30 sessions captivated the
audience’s attention, fostering discussions and sparking
groundbreaking ideas. With the world navigating
through a whirlwind of momentous changes in how we
work and live, the theme of ‘Design for Change’ couldn’t
have been more timely. Across 5 pivotal domains —
Brand Transformation, Culture and the City, Metaverse
and Metaliving, New Urban Models, and Social Design
Innovation — we looked at how design can shape a
brighter future for us all. The Summit was a resounding
success with a total of 1.3 million attendees and on-
demand viewership through multiple channels, leaving
a profound impression and setting the stage for
extraordinary transformations in the design world.

EFAZETHILERR 2022—23

5 key pillars

b

Brand Culture & Metaverse & New Urban
Transformation: the City: Metaliving: Models:

Building Safeguarding the Next How to Co-create
Connections and Heritage Evolution of the Sustainable
Personalising Through Design Human Experience Habitats Now to
Brand Offerings Benefit Future
EERBEE: XAEEE S : TFEHEETEFE: MEBHEN

BuER REMBEALC ZBIAREXCEE AEBRRBEEEL ESHBAFENESES
E m R BR #5 Rt BREREKHEAR

Social Design
Innovation:
Promoting
Deeper Human
Connections
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o B i 2 & BODW 2022

Brand Transformation:
Building Connections
and Personalising
Brand Offerings

EVYmMEE:-BUER"
he (58 A 16 2 o B IR #5

Global challenges such as the climate crisis,
combined with pandemic-induced uncertainties
and an impending economic downturn, have
promptedcompaniestoidentifynewopportunities
and develop alternate business models that can
make a difference. Understanding consumers’
journeys and responding to environmental
and social changes are critical parts of the
success equation, while design and innovation
give brands the ability to evolve and stay
relevant amid a fickle landscape. Among the
key takeaways during BODW 2022 were the
importance for brands to build connections with
their clients, and understanding their opinions to
accurately develop new products and enhance
their adaptability. Another highlight was on the
rapid digitalisation of the customer experience
in a mobile-first world, which has prompted
companies to personalise digital marketing
strategies to leverage first-party data in order to
provide customers a better experience, based
on their own preferences.

EHERREEHE B TITERE MEEES
RNFARAR EEVRITBRE > SHIHBIH
B RARFERNEBREL R EERERI TH
BEHERREREE DIEEEMTEHE
EEME RN B EFmE—EZ I T2
ARANHERER RERFALNEHER R
SHEEE 20220 mERZ— EREEMEM
BRENEZENL AREBTHRARPNER  UMBE
MERER RSTAE - L5 BFEUFHEAE
Bt 5 - BRI B BRR(E D (AR ERINIR > REEX
ARIEEMECHBEHRE  ERF—HHERL
RIFEZHNEL SR HEERR-
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Culture & the City:
Safeguarding Heritage
Through Design

XIEEE -
EBRFAREXCEE

The cultural landscape of a city evokes a sense
of place, where human-focused creativity
stimulates economic growth and contributes
to sustainable planning. In times of change, it
is especially important for design masters and
advocates to gather and weave together our
most cherished human values, legacies and
innovations, to help define the cultural identity
of a city. When change happens, it can not
only affect the present and future, but also
the past, with the danger that a city’s precious
cultural heritage is lost to the passage of time.
The BODW 2022 Summit highlighted this stark
possibility, and called for cities to be not only
liveable, but loveable: by having citizens be part
of the design process, providing them a sense
of agency. City planners can no longer say
‘we know better’; they have to engage a city’s
stakeholders: its inhabitants.

EHHRIXCER  SEEBRHEER BB 5 Xt
EBRAIRER BERRBEEIE R AAE TR
BRERRE EREZE R AMRERER
XRBE ERMEMEZNAXER XEE
EHRRMES > I BT SEENM - SUE T E
ERERENAR BERERRMANGBE &R
HHEEENXCEEERRREBRRZH R
SHEEA2022 B ERAHREFBERNEKRTT
B I T A EEER  ERERAZE M
FHAERETRRARTBEN D MR
B BECHEEER B TR - B H AR B EFT By
—IIMEERB TR HE - EHR — 28 G-

Metaverse & Metaliving:
the Next Evolution of the
Human Experience

RFHETEE:
AERRBEEI

The line between our physical and digital worlds
is rapidly blurring. The metaverse is where the
next evolution of the human experience will
take place, and creative leaders and designers
are determined to lead the charge to unlock
the endless possibilities of this new frontier.
Innovation in technologies and business
models promise to reshape our future digital
landscape, and set bold new boundaries in the
ways we live, work and do business. So where
do we go from here? Trying to predict how the
metaverse will unfold is not an easy task, but
businesses are striving to take up the challenge,
because the opportunities for creating wealth in
the metaverse are expected to be in the trillions
of dollars. This important takeaway is a wake-up
call for designers and marketers to venture into
and explore this exciting new world.

SESH BRESIBHERZHARGERER
e NERBREN TTFHBEEL  RIZEWMMN
REHENEEEELE  ERBRE—NAINE
PRETAE ° SR TRORI R A EE X TENSHE » BE2R
BTYRKRYPBURNES TRATHRMAESE
TEMERNAR BERMSEZEEEMR?
RATFHORRERLIEZ S EEEERS
RAMENE ERTFETNRBEESER
BEXT B EMRERMNEHASES
EEEMR > RRCABRENZHE -

New Urban Models:
How to Co-create
Sustainable Habitats
Now to Benefit Future

WMEBEER  EEBHHEAFE
MEHES ERRRHMA

Safeguarding and sustainingurbandevelopment
and prosperity are ongoing challenges for
cities. Mobility, economics, and people-
centric design converge and redefine a city’s
liveability and the well-being of its inhabitants.
For cities to prosper long-term, architects and
designers need to identify potential areas of
intervention, remodel urban development,
and co-create sustainable practices that will
benefit generations to come. At BODW 2022,
key ideas included the need to develop critical
thinking in reimagining our future habitats, to
engage the public to make significant moves
away from old consumption cycles, building
climate-resilient neighbourhoods in anticipation
of a changing global climate, and incorporating
nature into urban habitats, including making
greenery and capturing rainwater integral to
high-rise buildings. If we want our cities to be
ready for the future, we need to start designing
for change now.

HHERFEARRBENSRERE  BREPHHR
EEEEE - HITRE  BHEKT RAZBEU
ABTERR FMELEBBTNERERZE > 77H
ERNEOLRESEHM BHEZRPEDH
R REREMMREMERSIE RHEEAN
AR ERMHHEREN  HRABRAIRE
7 UERRRIER - ERFTEBEF2022
B R EREERET R HE SIS E
HANE B BIRRELERNHERIR I
BREREECARE R 2 IRREEE - Wi
REABMAEHES M FIIESEETRIER
W EERRI7K o U0 R IR AIAR A R SRk 3 M 07 224 > L
WZAIIBILARR ST R EE o
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Social Design Innovation:
Promoting Deeper
Human Connections

HERIMEE
hniE A8 A Z YRl &

Social design encompasses everything from
urban transportation to Al, from creating
sustainable supply chains to preserving
communal spaces that promote more profound
human connections. It requires a holistic
approach that integrates human-centred
design, technology, and service perspectives.
Designers and creative entrepreneurs are
exploring new design thinking and technological
innovations such as the internet of things (loT)
to better respond to the endless possibilities of
social design. At the heart of it, social design
means creating a better world for all. Keynote
speakers at BODW 2022 spoke on social
design and reminded us all that we don’t always
need to rush to get places, and if we designed
our lives around people, we will not be in danger
of losing sight of our collective humanity. This
realisation could forever change the way we
travel, connect, produce and live, transforming
our cities and economies once and for all.

HERGTRERTERRR ATERE AIEH
FEMEE RERBUAARERNAHE
B BPRBEUABENRE B EBMRE
REEZHEES - ReTAMMMAI B EERIRE
A RS HE N EE SR ZURFME
MEATIR RN E > AL B RETRVERAIGE - &
ARBEBEERFHRR EEHE RO
FRTE - Rt EmA 2022 M B BHRBENEH
HERFORE BRERMIFTURIERY - it
S MREFSRAEUARBERE  ERTBERK
EARBHNGEH -RMNHIT - EFH-EEM
EEANGEMBERE > REEMAHER
g
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Every year since 2006, Knowledge of Design Week (KODW) has
convened multi-level dialogues that examine how design solves
complex challenges in society. With the theme of ‘Regeneration
by Design’, KODW 2022 brought together a powerhouse cast
of over 40 experts, entrepreneurs and creative minds from all
over the world to explore topics organised under four pillars:
Regenerative Design for Our Ecosystem, Regenerative
Design for Social Good, Regenerative Economy and The
Future of Regenerative Culture. Using immersive Extended
Reality (XR) technology, KODW 2022 provided a remarkably
exciting sneak peek into the future of global forums. For the first
time, 13 panel discussions featuring A-list industry leaders were
held using XR technology, simulcast over 4 TV episodes over
ViuTV, bodw+ and social media, successfully achieving a total
of over 680,000 viewership.

BH20065FiE ’ Rt EH AR ZH ERA MAUR S S ER LA
THkER - REHE R A 20221 TREREH A EREIB40RAH
REMPEHE - EERNETEH ERRREOAZE SIEEEEE
BER -HEATBERMN BEELIRBEXENERE - REE
i [ 20228k F 0% TUXRIE FR B 1R 3 5% 0 LA SR fr A8 T SR 1M ) PR o = U
-3 EENRAEBREXRTEEMIZERM EaREAXRE
RREEE > LAEVIUTV  bodw+ Ml EFERARFERTEREMNEER
BB RFE68BAREBE -

Bringing kodw
%o prime time

a glimpse into the
future of global forums

SEtERAR EERER
EfRRFHIEEUZHEmMRTA

Perfectly showcasing its theme of ‘Regeneration
by Design’, KODW 2022 was simulcast as a
real-time virtual production using powerful XR
technology to create immersive settings for
participants to interact, and brought the future
forward with a glimpse of a new-normal viewing
experience for the international community.

Highlights of KODW 2022 included discussions
on sustainable leadership and sustainability
in creating a smart food ecosystem, on the
possibilities of urban farming and creating
indoor vertical farms. As populations grow, how
we design consumption patterns to benefit the
people in our value chain is a pressing concern.
At her KODW 2022 keynote session, Cherrie
Atilano, Founding Farmer/President and CEO of
AGREA, the Philippines, said, ‘It is really about
working with nature, rather than against it.’

Jack Moy, CEO of Sustenir Group, Singapore,
whose company aims to strengthen food
resilience in megacities through indoor vertical
farming, shared his thoughts on sustainable food
innovation: ‘It’s also very important for us to plan
a multi-stakeholder approach that lives to our
purpose to nourish people and the planet, one
leaf at a time.’
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RetEHA20225c X RIR TEAERET T8 U
TREXREMKEGNEANERERS R £E2
MEEBZ R > MIRKER R AETE I BT LU
FRBHEE > —EFIBERRK-

et S A 022 M A EECIENMBGE
EERERAANRFRESREMATFELEE
I URBHEMERERENEEMHENT
BEM - BEEAOREEM BAEEREHE
B BREEEPABEABERPZEH -E
Mt EHA2022MEEN w0 RBFEEEN
AGREA Bl A/ EEKATHEAEE Cherrie Atilano
BHE TRMBEEEERARE MIFEMBEAR

HThN3E Sustenir Group AR EEIEANEBEHE
RMBMBHERRRER N ITHERIET
AETHHAFERRBFNRE: TRMOTE
R —ESLHRRENS R REHELHE
BIRBMNRER > SFMZE AR
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The issues surrounding the inequalities and
challenges in post-pandemic healthcare systems
around the world were also examined in KODW
2022, within the context of how design can create
more equitable living standards for everyone. The
first step on how to do this, according to Queenie
Man, Founder and CEO of Project Futurus, Hong
Kong, is through awareness building: ‘Awareness
building is very important and it has to be done
through education, advocacy. People fear ageing
butinfact, if you look into the industry today, there’s
a lot of integration of technology in elderly care.
Dr Sanjay Batra, Hardware Research Manager
at Google US, added, ‘When we’re talking about
inclusive design, we are not designing one thing
for everyone, we are designing a diversity of
ways for people to participate in an experience.’

‘The new normal’ no longer only refers to how we
have collectively adapted to post-pandemic life. It
also means how we work, live and play in today’s
digital world, as we venture into the metaverse
and its infinite possibilities. KODW 2022 speakers
also explored how Web3, the latest iteration of
the internet, will redefine how we use and interact
with the digital world. Web3 is about to transform
cultures and communities, and the first step to
unlocking its potential is to introduce users to
its definitions and possibilities. Benny Ho, Head
of Business Development of Animoca Brands,
Hong Kong, said ‘If we were to think about Web1
as reading and receiving information from the
internet, but Web2 was about reading and writing,
what Web3 goes into is an extra layer of reading,
writing, and ownership. You begin to have true
ownership of your data, and true ownership of
your content.’

KODW 2022 joined hands with Strategic Partner
the Netherlands, and its platform for creative
pioneers, CreativeNL; Strategic Regional
Partner, Guangzhou Design Week; and
Strategic Cultural Partner, M+ , Asia’s museum
of global visual culture and the site for physical
events. In addition to the televised programmes,
KODW 2022 workshops and masterclasses were
held in hybrid format, with sessions led by global
experts based in Denmark, France, Hong Kong,
The Mainland, and the United Kingdom.

The talks from KODW 2022 are -currently
available on-demand on bodw+, Asia’s leading
online design portal.
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BHREKBEAGHNAEERR KAMEHN
BN R s imeEE o ER R AAAMAIEBEA
THEEIBE » B Project Futurus Bl A R1T
BARXERIAXZEEER . TEEERR
+REE EEER BB ENEERER-
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BREHREERIEIRT 1 EE Google BB 4 iff
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TAKES SHAPE

In today’s ever-evolving world, fashion
has emerged as not only a form of
self-expression but also a dynamic
industry that fuels economies and shapes
consumer behaviour. The business
of fashion involves an intricate web of
_strategies, operations, and creativity to
\igliive the-fashion industry forward. From
& designing andimanufacturing to marketing
vasangyetailing, fashiafishas to interweave
wwith business saywy at almost every level.

osa

» '\ “The suceess offashion brands and
& retailers hinges-on understanding

“interSection of fashion and business.

SERREBEENHF RRFMER—BREARNS

';jr N EER—ERRENNITE T3 ELERNEE
TR HERN BREHBIRKB - EERAZ &

About Fashion Asia Hong Kong BATHRIRIREIN HHERED A WK WE~
Fashion Asia Hong Kong (FAHK), e, T
an initiative of the Hong Kong SAR ST & T SERF RSB E R ET I
Government, is a dynamic programme that FAli¢ Fashion Asia Hong Kong w A
unites designers, academics, leaders and Fashion Asia Hong Kong (FAHK) 2B &
pr(-)fess.ionals from t.he fashiorl industry ;ﬁh?JIJﬁESlEHfﬁ{EénE"J—IEk%E%Eﬂ%Ifi] Pt DpaR BEEER FRTHAIE BB TS
to inspire collaboration, creativity and 8 BEFRRPH AN EX B RES
dialogue. Through a combination of EEBER REHRAERTREE BY H BHFAENNESIHEIR  BIIEENEESEFELR L
insightful conversations, engaging events RAZMEITEMAIES - Fashion Asia 35
and cultural exchanges, FAHK reinforces BRFANERHE - BITHERED  0EX &E,%&?'J\E’\Jﬁﬁ?i%i%ﬁ%@% o Fashion Asia 751<TA31‘5T‘€
the city’s position as the Asian hub for X UZEFEFAEMNFREZNES

fashion trade and business development. BRI o %H%%ﬁiéﬁféﬁ E"J Eg 1:% ? *E"J *ﬁﬁlﬁ%ﬁﬂ ﬁl*ﬁ iﬁ*ﬁﬁi ©
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Shashi Menon Tracey Cheng (Left /) =
CEO 1THE48%;, Vogue Arabia Vice President of Merchandising, 'D: D I G ITA L
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Womenswear ZEEmEmEEI48E, 1T

(=1
Simone Rocha (Middle =) ] S E RI ES

Founder & Fashion Designer

Bl A BB 3£ 5% 516M, Simone Rocha
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Fashion Asia 2022 also unveiled an

Divia Harilela (Right %) extraordinary lineup of digital content with four
i Principal & Editor =38 A & 45#8, The D'Vine enriching episodes showcasing the brilliance of
fashion experts and insiders who are redefining
e
the landscape of style.
{an|
-

FASHION

(BODW), Fashion Challenges Forum 2022 was

a gathering of visionaries and trendsetters in m—- R S T O Sk g S 1 , 43344 B B X
the world of business and fashion, both B e S 2 R R R T B I (L S 0

r

These short videos are more than just a glimpse
ﬂlﬂ. | into the minds of industry trailblazers — they _—
* are a treasure trove of insightful business | o Buyers and Brand Curation
H ‘ solutions and actionable perspectives on i f R EF BBt
.I.K C A L L E N the ever-evolving local and global fashion &r |
developments, letting viewers stay one step o i Jimmy Chan (Left /)
;E ahead of the competition. ; Head of Account Management Farfetch
FORUM } =
IIE A - - ItE5h > Fashion Asia 2022 SU/F 2 ERI SIS RZA : -
1) z BIEMENFUENNE I8 S (BRI ey neng (I ) e

i ; i i dl " - Vice President of Merchandising,

Held alongside Business of Design Week ( Y"l BNEAKRENALAZOG Womenswear Z & @ @EfRI4EEL, |.T
L]

in-person and virtually. Trailblazing leaders, Caroline Issa (Left %) B9 H R 2 R B HE 2 » By D SR 4E g 2t S eh
boundary-pushing creators and passionate CEO {7H4a%;, H2F A RIS o
activists brought their expertise and invaluable Tank Group B
insights that have the potential to reshape the
business and fashion world of the future. Alice Temperley (Right /&)
Founder &
Speakers explored the tech innovations and gu;j';i\s;?ﬁng;gg%r
digitalization sweeping through the trending 5 B

metaverse and digital fashion realms to unveil a Temperiey London

whole new world of possibilities. We witnessed

the emergence of rising design talents, the

dynamic shifts in the fashion retail market,

and the profound transformation of consumer

behaviours in a post-pandemic era. Jihong Mao
Founder and Chairman

- ey BIBARESE,
RSt AR “i 2022 Bt EFERMRLT > UK EXCEPTION de MIXMIND
ﬁ%&%ﬂt*%_t [FI'/'\ mﬁﬁ%j &E% ﬁﬂ/}ll &FangsuoCommune
EE o B AIFRAVSEM « R EARAVAIR AT KR FTim
HANEEERE 2 2FZFENAKIBREE

The New Era of Glamour
SR E SN

Constance Lee (Left /r)
Founder & Image Director B3 A K fi2 R 4285,
CONSTYLE

Derek Chan (Right &)
Co-Founder & Design Director

The Boldness of New Generation
it CBFIS R E HERINTE

g PR ) HEFIRINEA R ot 05,

7 JIREBBIE R R R R tH R ’ DEMO Rex Lo (Back Row, Left &#E%)
ST RSB AITHIE  EEEERAARA VI

MR R YIESHE » BTEEH A - SRS !'l "’R

BB RAISSBHASEL BRTER

G \ — Founder & Designer Bl A K& 5t £,
] / PR T SOMEWHERE NOWHERE
. .7 A.' Y Lung (Back Row, Right &#E#)
I - s i Video Director & VJ 433 A K B2 54

Merry Lamb Lamb (Front Row, Left AifEA)
Electronic Musician BF & % A KR F

LA HBEETATHEEZ - b SESS

VEN U E' While the physical Fashion Challenges Forum
o set the stage for inspirational insights in the

POO LHOUSE, business of fashion, the magic didn’t stop

Elly Cheng (Front Row, Right AiHE%)
there. A series of captivating virtual sessions

Founder & Designer &3 A Bz 5% 51,

GRAN D HYATT blurred the lines between the physical and the Embr_acing Culture through SOMEWHERE NOWHERE
HONG KONG virtual, where fashion pioneers from around the Fas’hlon
globe took centre stage. Through the power of B i B 32 (G 32 4

EHEREE technology, visionaries and trailblazers from far
th and wide connected continents and created a
Poolhouse global tapestry of creativity and innovation.

Keniji Wong (Left /)
Creative Director & Founder
BIFARBE R BN,

B o Bl A B 0 5 A SRR L GrowthRing & Supply

EIEHER LTS o @ L BEREIRER B%?E Jerry Keung Zf&itfl (Right 5)
58 > (EBhEr il - REZAMHER TR R Keung’s Dragon and Lion Team
[ [ RATREE RRA S RAIMNOESL S —E- ZRERENE

Fashion Asia Hong Kong
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Unveiling the rising stars that are set to redefine
the industry, Fashion Asia partnered with Lane
Crawford and LABELHOOD to present the

talent, creativity, and unique perspectives of 10
upcoming fashion designers in the ‘10 Asian
Designers to Watch’ exhibition. From bold and
avant-garde designs to innovative reinterpretations
of tradition, ASHLYN, BAD BINCH TONGTONG,
CELINE KWAN, MARCHEN, MING MA, pillings,
PONDER.ER, RYUNOSUKEOKAZAKI, YUEQI
Ql and Yuhan Wang are pushing boundaries,
making their mark on the global fashion stage and
captivating audiences around the world.

MARCHEN

BAD BINCH TONGTONG

pillings

Yuhan Wang

PONDER.ER

a2 I

29 EBRERLER 2020—23

Fashion Asia &R RER SN +K
FERE L ETANBR A BB o B 10 Rt 2 RO
ARETRNMER BomBEMrIa s
BIEREBEMEE FREAMEAENRS I
TBUBIFF LB EEEHRES > ASHLYN ~
BAD BINCH TONGTONG ~ CELINE KWAN +~
MARCHEN MING MA + pillings *
PONDER.ER~RYUNOSUKEOKAZAKI +
YUEQI QI % Yuhan Wang i EE L 3 > W 7E
ERFEZEAE TEN SR2KERHEERE -

RYUNOSUKEOKAZAKI

Fashion Asia Hong Kong
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E Fashion Asia collaborated with 1.T

‘ | to host an exclusive exhibition for
| T | the uprising fashion designers in

% ' Hong Kong. Held concurrently with
8 1 1 2 O 2 2 \ F A the forum, Hong Kong Showroom
e —— i, Bl g 2 : shone a spotlight on the remarkable
:E-, ° prns “%%3 ¢ E*’“{—f —— e :;3[% | g ,:g! designs of local talents including
a : o — e " CHRISTIAN STONE, CODA,

LANE CRAWFORD KARMUEL YOUNG, TAK L., and

TIME SQUARE SHANGHAI VANN, who are from HKDC'’s Fashion

— N Incubation Programme (FIP) and
LBRARESE R Design Incubation Programme (DIP).

This was also the first-ever Hong
Kong Showroom with an e-commerce
experience, which opened up
unprecedented business opportunities
for these talented designers.

Taking place at the same time and
same venue, Pop-up Spaces featured
outstanding fashion students and
graduates from Hong Kong Design
Institute, Hong Kong Polytechnic
University, Technological and Higher
Education Institute of Hong Kong, and
Caritas Bianchi College of Careers.

03.20235

LANE CRAWFORD FLAHSHIP STORE
IFC MALL
BBERER T OERE

. 22-29.
11.2022

S

|.T ONE HYSAN AVENUE
HEE—IRIT

25-28.

Fashion Asiafl| T F & 1F° AT BRERE
HEITEB —E_MNREZTM 'Hong Kong
® Showroom] - BREHEBIERRT BRT

ARFI—5 EREBEERFROETM
THE SOMEKH BUILDING BAREFIFHHE FRAEERHER
ROCKBUND SHANGHAI FTRIEEFFEEENAMFHNE &
iEsNBsEmAlE #& CHRISTIAN STONE + CODA~ KARMUEL
YOUNG TAK L. 52 VANN ° Hong Kong
Showroom B REMMEFEERE * H—H=R
stAZ WRRIFR KRB B o

S3OVdS dN-dOd ANV WOOJIMOHS O9NOX OSNOH

FEAEE TPop-up Spacesl MEIZRT &£4

FRABERBELNHEER thFID 5K
10 BEBNERRR -EBEI KRB -FES
ASIAN FHEMEBERMABORGEERR

DESIGNERS
TO WATCH

Fashion Asia Hong Kong
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Ron Leung

X

Walter Ma

X

Mandy Tsang

B 2 Wb O oM R 2 RE DIP

Hong Kong is a fertile environment for
creative minds to push boundaries and
reimagine the possibilities of design, and
there are many talented young designers
brimming with potential here. However,
the point where raw creativity needs to
be transformed into tangible commercial
viability is an important crossroad for
any designer. This is where the influence
of industry mentors becomes a guiding
beacon on the runway towards success.
HKDC'’s Design Incubation Programme
(DIP) is a two-year programme that
provides financial support, training and
mentorship for young designers. The
synergy between seasoned industry
professionals and the talent they nurture
is a symbiotic relationship that fosters
learning on both sides. Here, our mentors
give us a glimpse into their own journeys
in the design world, and share their hard-
earned wisdom and expertise.

Nurturing Cr:
The Transfo"

Power of |

Industry l\/lentors

\E2

i
T

e Et 23 a i PE : o v, 5 i
e ME O j! - : -~ Ao v ' E[':'
/Ia @ - | ) # - =) N
oY i - | .
ﬁ"‘, =% o H L ot r?@ f - s \\ o
4 S il BN { = : f : g /|2
%

Fd

\J
[:_

}-
;
el i
i
=

e

- o > O I W) oy

= -y £i ’ y
r L] & 3 ®
| & ¥ l' i - »
.‘ e f ¥
W ] %
b | : 8 ..‘:' ¢ -
¥ '.il 4 - : ‘:L\- i
2 < 5 "'
A S L i T
| — . » : )
__ 2y o ) . 7
e : € L 4
: l L
. - P N - [ |
- - - ¥ 1 &, I
P ! > . i
! - LY
) - R
- a5 - N
: Rt Al A e
2y : . . ;_{‘ t.
; i e 3 -‘., & B
¥ 1 LIE - ?
o T
~ Sl 2 f |
f - s iK." sy #
? - ¥ ] - ]
o g : s ; !
S, | " ¥ ) - *llll‘l.. t, & 'y
4 ey . . R (e, Y& 1 (o . [

 EBRMEIBRIRE SRS AHERA
A REER BRAR EEAE RO
imfm GEHEMERAI 2R BERIRE
7 o 2R » A B 2 ) 7 B 2
el &3t BT RS SRR+
B - e B AR [ R R
SIERBRNE AR EARENE B B
sl RS RIS 51 2 (DIP) 24537
> AT IR BT (BT IS E)  15 I RS
L Eo i S o B B\ Y R I 8
ﬁ%ﬁ%’m%ﬁﬁéﬁﬁ B R o FAFIEAR
L %;ﬁ@%a KR& 51 A2 > HEIEIE

‘J'



HKDC Annual Report 2022—23

36

Would you tell us how you started your career
in the design industry and how you keep your
brand competitive long-term?

| studied fashion design at the Hong Kong
Institution of Fashion Design, and dressmaking at
Far East Dressmaking School respectively. After
graduating, | was invited to be a guest tutor at both
schools. This allowed me to further my learning

by supporting new students and exploring ways

to achieve my ultimate goal of launching my own
fashion brand. At that time, | joined a major Far
East Dressmaking School’s fashion show. Following
this exposure, | was invited to be interviewed on a
television show. My first employer saw the interview
and gave me a call - inviting me to join their
company. | learnt a lot about design, production,
and business operations there.

With that entrepreneurial foundation, just 8 months
later, | established my own fashion house - Vee

by Walter Ma. My rule of thumb for healthy and
sustainable growth is to remain competitive in the
ever-changing industry and to evolve over time.
Focusing on innovation and reacting to market trends
has been key to the brand's ongoing success.

REMIMAR SRR 2 RNARFRENRERFEN ?
ROPEBBRER B EERER R
BREBEBRNIT - BER HRBHUAEMAER
PR EEEED - IBRF  MEEMARNRE  TIRRE
BOAUAERELERFERENER SR ED
BL B HBMTERHFSRBMNFERR-
EERBRZE REFST2HABRHENH S E6H
Bz - EEhE  JIRRE—EEFNE
B BEHRMAMMAR - REBESITREMIR
S EEMEBEENNH -

RIGEERIZER  EE8ER% LT BNE
4N E]—Vee by Walter Ma o B4 R R HEEFEDN
R ARETEETEECNITERRERENG
F7 BRARE - EINAFREETBBEE—EER
WEFFE L TR RA SR o
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Would you tell us about how the fashion
design industry in Hong Kong has changed
in recent decades?

| began my career in the mid-1970s, when
international fashion brands had yet to dominate
the Hong Kong market. Local selections were
limited at the time, so my distinctive designs offered
something fresh for customers to discover. Today's
landscape has changed dramatically. With the
internet and social media, consumers have access
to trends from around the globe instantly. For local
brands like mine to remain top-of-mind amidst the
influx of information, we must enhance our marketing
efforts to stay on people's radars.

Compared to when | started, the government now
provides ample opportunities to support fashion
education through creative funding and workshops —
resources that did not exist previously. This encourages
young talents to explore and develop their skills. |

hope the next generation will make the most of these
advantages to forge their own paths in this dynamic
industry. Constant evolution is essential given today's
fast-paced climate, but passion and perseverance will
always lead to success.

BB+ ERNBHRTEAMPLERE?

RETOFRPHAT - EFHAERGME  AthiEE
AR IR BIRET SR SRR R R E - B
E5H BELBEMTIERILIR  HEE LA
By BN 2 IRV B i ERE S IR IS R A M
fERR EEEARFERFARRITAMNEIE &
0 ZR 058 & S M /R o

HERAEFALL BFREARRBLERUELKE
HAREXRHEEPNBEMNEXHRHHAE &
BEEARRNERBCHTE BEERMUAET
FEN - RHBEN—NERDFHELEEY ZT5RE
FEE IBITETRAIBC B - £ E S RETEM
RESEHBERIZD  EROTEAEE > B35
FER IR UR#R SIS

EFAZETHILERR 2022—23

What advice do you have for aspiring designers
who are running businesses in the industry?

Every fashion designer dreams of succeeding on
the global stage — participating in major fashion
weeks and gaining recognition internationally.
However, breaking into established European
markets presents challenges for new designers
due to high costs. To lay the foundation for future
expansion, we must first approach fashion as the
business it is. Stabilising revenue streams and
minimising overheads at home will allow brands
to strengthen their financial footing before
venturing abroad.

Meanwhile, the Mainland market offers tremendous
opportunities for growth. As interest in fashion
continues to rise there, young designers would be
wise to explore opportunities within the thriving
domestic scene. Last but not least, focusing on
astute execution will be the key to bring concepts
to life.

HRECAIENRERE N (REEEER?
SMABREE T ERE  UEER2RES LR
IR SERFERSTENBISIR o (B 2 H I & ReTER
HEEBNTEREABERS - ZEERENERE
BB AERRREE S —EHE  EEHRBERA
R AL I RIS RS2 0 BEINSR AR AR RO T
B RRBESESBIITIE -

SIEEE - PRI RREH BT HIRHE T AN R
g T F At E R i RAVER > A B BR RSB
5 > HR AR BN IREA  RRAM T 5 2T R0
B ABARENE BENKKESWNTERESR
BIEDHRRAVESE

Vice Chairman of Hong Kong Fashion
Designers Association
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Mr. Walter Ma
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Would you tell us your story about how you
started your own business?

| was searching for a role that would combine my
passions for design and video production. Usually,
these two fields are separate in most industries.
However, the rise of social media gave rise to a
growing demand for engaging visuals. As platforms
like YouTube and Instagram boomed in the 2010s,
the need for dynamic motion design emerged. |
founded eMotionLAB in 2012 to deliver creatively-
driven motion work to clients.

Would you tell us the element(s) that you
consider as important for success in the
design business?

Passion and perseverance lay the groundwork for
achievement in any industry. That being said, deft
communication and proficient execution are equally
paramount in the design business, as expertise
alone is insufficient. One must skilfully convey
concepts and interact with clients. Converting
ideas into quality, on-schedule outcomes requires
agile project management and problem-solving. It
is through technical prowess paired with excellent
communication and follow-through that designers
find lasting recognition.
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What is the most memorable experience you
can share with our DIP incubatees?

My first government project holds a special place
in my career — it was a series of promotional
videos for the Economic Development Committee,
combining live action and motion graphics. Its
extensive scope demanded far more time than
typical productions. With tight deadlines looming,
the challenges seemed insurmountable at times.
Yet my dedicated team spurred me on during my
moments of doubt. Their unfailing support helped
ensure project delivery, culminating in high praise
from the government client.

This experience taught me that even in the face of
immense difficulties, a persevering spirit remains
key. No goal is unattainable as long as one refuses
to surrender. | share this story hoping to encourage
DIP incubatees that commitment and diligent effort
can help them surmount obstacles at work and
events in life. Through teamwork and a strong will to
succeed, all things become possible.

As a mentor for DIP, what advice do you have
for aspiring designers who are just starting out
in the industry?

To thrive in the ever-evolving design industry
requires concentration, continuous learning and
growth. If there’s something that separates pros
from amateurs, it's the willingness to welcome
obstacles, take smart risks and embrace
challenges. Making the most of networking,
embracing feedback to strengthen your skills and
maintaining a professional yet innovative approach
will help you stay ahead of the curve. All'in all,
success comes to those who embrace challenges.
But success doesn't come overnight. It demands
commitment to consistent self-improvement
through diligent and never-ending work.

AR DEIRMBIESRE?
ERNNE—BTRNAESBEIHR I RERRIEN
Bl BREARLETER EMERENWEER
0% o AT RIS EETH T AR HHERERR
AHIFER o fEE YouTube Al Instagram & F & 7E 2010
FREDERE mHHNMETENHRERRRET
HIEESR £ o F I 20124 832 TeMotionLAB » 251
BREFRBEEGRT THEHFERBRDERS
HiER o
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Ms. Mandy Tsang

BV

Founder and Creative Director of
eMotionLAB, a Motion Design Studio
R BB ETTIE=eMotionLAB
BRI A AR 4B

ERPWBERRAED FRATEABREERMGM?
ERUEETETE AWNBRNEHRMNER -
REHTED EBRFEXNHETHE BREEEEN
BEMHTREZ - 2RABTENREEHNARE
NEELER RERENEREENRHEES £i5
ZH BEBEENDREEMEAC - BALERNE
BIMREIRE  RETAN A SEERNA -

REMEMMDIP RERE—ECRBETHRLER?
HR2UENE—ERNRE ERNBELEETHAERE
E—PRAREEREZEGRE—RINEFER
ERYhBEIMBER GRS HENEEZ EE—
ARPVBUERITER R - BBE SRS F I8 FA I
FHLERBR ERRIRZLE  EEREZE
I BRIEFSTREER T WER T BN ERNE

BREFEERNE BEFBEELERRERRE EE8
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FERE - BEEBSENRENES — BB 8-

5% DIPEM » (REAATHRAMEEERS?
RETEREBE RMBRRFTEL BLOKEN
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What are the biggest challenges facing
young designers in Hong Kong’s business
environment today?

The primary challenge faced by designers and

the design industry in Hong Kong, as well as

in general, pertains to the limited recognition of

the value of design within society. The prevailing
perception among individuals is that design is
solely associated with aesthetics, which is often
considered an optional factor in the market and
business competition. However, it is important

to acknowledge that design is an indispensable
element for achieving success in competitive
environments. If business managers currently only
perceive design as a mere expense, it is imperative
that they reconsider their perspective. Design
should not be regarded solely as an expenditure;
rather, it should be viewed as an investment that
can yield returns. Until the broader society and
clients recognise the inherent value of design

is not merely aesthetic but more accurately:
‘'understanding audience needs', designers and
design businesses will continue to face challenges.

What advice would you give to young designers
who want to expand their business outside
Hong Kong?

Hong Kong designers are highly adaptable, thanks
to their long-established history and repertoire of
catering to the needs of global markets. It is crucial
for young designers to avoid limiting their vision
and business prospects solely to Hong Kong.
Numerous potential markets surround us, extending
beyond the traditional markets of the Americas

and Europe. The ASEAN and North Eastern Asia
regions offer vast opportunities, not to mention the
ready accessibility of the Greater Bay Area and
the rest of the mainland China market. Moreover,
the emerging Middle East market should not be
overlooked. Overall, we possess the advantage
and competitive edge required to thrive in these
markets. Just be brave and step out!
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EHRESEENEFHRE > FEKRMBINRAHR
HEREE?

HNEBREN - EBUERIKREFTERSR TE
RBEHEAREERHRHEERZDN - REAR
AREHIRZRTERNE MERETHEREER
FEARAZ—EFLEMEMNEE R ZEHIHN
PUBIRIE PRI 55 IR A B R RN I AR 2
= - MRRKREEF RR SRR A — AR AR
MM EEMERECHE X  RATERES—EX
> MR AR ERAVIR E  SRET BN R ET L2
aEEEhE BEEHERBEE S BT ERN
AEETERERER ME THIREE, -

How do you help DIP incubatees navigate those
challenges you just mentioned?

As a mentor, | am so gratified to witness the growth
of these exceptional young talents who possess
remarkable abilities and promise, thanks to the
comprehensive business training, support and
guidance of the programme. In my role, | offer
advice and suggestions based on my experience,
providing objective insights when needed. | also give
them my opinions on how to leverage their strengths
and advantages to maximise their competitiveness,
address any challenges or shortcomings in their
business models, and strategically position their
businesses within the market in alignment with

their specialised offerings. Often, these aspiring
designers find themselves at a crossroad, facing
perplexing decisions, and | assist them in making
informed choices.

HRNEEREBRRISELSNIFERRE N (RE
EEEE?
BEREAAEBENIFERNFE BEREEN
BRRHTENRR—ARERRRE  BRIDEIRK
THHOER - FERAMABES B EACHRE
MEBBRBRNES > MAEKRER FRTEM &
MEGRBZBIN RABETENVEBENINTE -
REARRILEME R IBER AR ENARMINAEE
REMAMTIE - BN BRI RBIHEAEZE
IR HPIERBENRGENRFES BENE
BEMSEDER REBRGERE EERE—A
R !
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fRINFAIE BN RSt AIE 5T A 5t 8 (DIP) YR &+ AR AE H @)
ZREIBIHREL 2
RBBENEH FER MBS ERE AIRER
R8> MBAEM EREREMMEFENEZEER
B TR RIS E TS UMER  BEIFEME - LA
BERREECHERIEHERKRER TEARER
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EEELEETMEHAGEE

Founder and Creative Director

of L.I.M. Design Work,

a Multi-disciplinary Design House
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LiT® Is the
DrVING [Foree
Selnine Design

SE B A =R ETEY R B0

People need inspiration in every aspect of life.
Its position is no exception when it comes to
design. Inspiration from daily life will always
help you generate creative and unique ideas for
your projects. Meet the 12 incubatees from our
Design Incubation Programme (DIP) who lay
bare their sources of inspiration.

EEENEESE APBREEER > MERT AL
HARGISH o SREAETEHN BRI U BB RS R B4
BT B ARIARE < sBIRFI—ES0H 125K TeRETAIEE
BstEl) A8 TR PIRERUSRR
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‘Running in nature
gives me a clear and
concentrated mind to
start a design concept.’

Running
Trails In
Nature

B 2w OO R 2 RE DIP

o

Terence OR

MERBARERESD >
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LTMC LIMITED

LTMC is a collective of multidisciplinary
creatives, we specialise in creating bespoke
spaces for a diverse array of clients.

Constantly pushing boundaries of our field, we
take clients on a personalised creative journey
and have a penchant for the extraordinary.
Balancing meticulousness with ingenuity, we
unlock fresh ideas and create unforgettable
environments that rouse curiosity and awaken
the senses.
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‘Deep Food’s experimental prawn
dumplings, also known as HarGow,
were among our very first projects. The
Idea happened spontaneously when our
family was making dim sum. It carries a
fun yet serendipitous spirit that is still
Important in our practice.’

o

EFAZETHILERR 2022—23
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Heinrik NG
Cindy CHAN

Deep Food Limited JF&

LTMCR—ASEZSRABATNE HME
ARBTEREENEFAIEERERZER

AT B RIS R HIFANEM TR
HIE HREFE L—REMEMAIRIRIE - 124
BAEAIN 2 FES T4 BB RRE AlE
SABTHIRG  MEBF A O B ERR

Deep Food is ‘Food for Thought’, a creative
agency that deploys multi-sensory edible
experiences for public programmes to promote
art and culture. We extend the value of edibles
as a content medium, with creation ranges
from immersive exhibition experiences to multi-
sensory performances and creative workshops.

Co-founders of Deep Food, Cindy and Heinrik,
both graduated from PolyU with BA in Product

Design. Cindy has a MA in Applied Imagination
in the Creative Industries at Saint Martins.

& B (Deep Food) 22 BEMAIEN BYIRET
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‘Time Flows, a handmade
book documenting my

inner thoughts and Ty
struggles during my == | e
first four years of desig v a——
practice, reminds me ¢
why | started, to never ﬁ
stop questioning, never —
give up and work hard

with a good heart.”  |jw =
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WONG Yui Chung, Eddie

Eddie The Studios 7<
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‘My messy studio
is my source of
inspiration —
because creating
your own ambience
is the first step

In design.’

B A *- ) | Y :
Messy Studio

My

LAM Kin Yan

Genau Studio & IT{E=E

B8 2 o e 2 DIP

Eddie The Studios is a collaborative design
and research practice that works in the field of
graphic design and typography with a focus on

books and visual identities. We combine creative

and strategic perspectives with a contemporary
visual sensibility to approach projects of
different scales and complexities.

7~ (Eddie The Studios) @ — & st EMIE R ER
WENTHE BEEBREL KRB REER
et e RMERBHMN R BBRABRR
B8 UHESEL STRE MBS &H
Bt

Genau Studio was established in December
2021 by LAM Kin Yan. It aims to provide

both garments in an ethical manner. With
sustainability and craftsmanship as its focus,
it endeavours to create long lasting garments
with high quality. Genau Studio explores the
application of natural dye, including screen
print and block print, and the use of traditional
techniques in a modern context.

1% IYEE (Genau studio) FHFB{ZH* 2021812
BRI ST T EMalHEaiE A0 alE
BRENRE TIEERRRARNNER &
FEMHABENRIFAZIENR > U RERABETER

MEA T ER RS -
EASEBRECHRE
SRHOE—S o
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The Art of
Finding Beauty
" in the Mundane

‘Discovering beauty in
the mundane
encourages us to gain
a deeper appreciation
for the natural world
and the wonders that it
holds. Sometimes it can
even help us find
inspiration for our own
creative endeavours.’

Tara LEE

LE MANDORLE LIMITED

‘We are fascinated by surreal
and utopian landscapes. Our
bold and experimental designs
reference Blobitecture, which
does not merely represent

a style or form, but a non-
tangible, experimental spirit.

Andrea LAU
Sam CHAN

Kinks Lab

Founded in 2021 by Tara LEE, LE MANDORLE is
ajewellery design studio that delicately weaves
artistry and practicality into wearable sculptures.

The name LE MANDORLE, which translates

to ‘The Almond’ in Italian, reflects the brand’s
philosophy of simplicity and organic beauty. The
studio is committed to ethical sourcing, with a
focus on using primarily recycled sterling silver
with 18k gold plating. This commitment ensures
that each piece is accessible to all who seek to
adorn themselves in wearable art.

a8 5HET Tara Lee 5% 2021 E BN AV B R A% LE
MANDORLE > BI{F3R Bt B RUEA B R L T E /Y
BRI A ©

AR ZIERAFX MFC) HWER - BIBREITR
st REREA REREM=E Z BRRF - #k
1BE %R ETHORASER o F BIRRATIRENBK ES
DA FIE AR TE dh b8 32 & FR Y AT R AR R o

Kinks Lab aims to explore creative ways in
jewellery wearability through the combination

of 3D technology and traditional metalsmith.
The designer-duo base their ideas on a unique
form of architecture, Blobitecture, in creating
experimental and bold jewellery. Its organic form
represents their utopian vision as designers with
architectural background and the integration of
spatial concepts in jewellery making.

Kinks Lab expands the market globally to Japan,
Taiwan and the United Kingdom, and is featured
by multiple media, including Vogue HK, Madame
Figaro, Harper’s Bazaar, Schon! Magazine,
WWD Japan and more.

Kinks Lab &i@#%mE fE B IR T R EHmE T
TEBEE RRAENSRFEEN - Rt
ZALERRAER DRIBERE AR AIE
IR R KIERIERE

Kinks Lab ZERERFHIZREE 2R EERZ
BEAREE - RARRIERMMBERREDAME
W E S RIEFGIRE > ©4F Vogue HK~ Madame
Figaro ~ Harper’s Bazaar ~ Schon!#5% « WWD
Japan %o
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RMHBERENSIEANREEZK HFIF
RARENERRFSET TRERE) > EF
ERAR—EERNTN BERRRT—&
B HVBRIB M ]

Surreal

Architecture
and &
Utopian }E
Landscapes
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‘Nature inspired me to
create this bamboo craft
kit with/the idea of ‘Make
Your Own Bamboo Work’.

It’s sophisticated yet easy
to do, and it gives a deeper
appreciation of the art of
bamboo craft.
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Nature

EAERAM
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IREARE T REFERMTRERIIEE > BEEAX S

AT NERBEMEI ) RHI3ERE

TING For Chun

YIWOOO.CO Z[E|

Yiwooo is a bamboo craft brand established in TZ [l P4 T SCEAR AR S h2 20185  TZ[a])
2018. With the meaning of ‘twice’ in Chinese, EREE SFEREENTHEERELVEEN
the name is inspired by the creation process RABEIBE LGS - RREBREMTA T ESR T
where bamboo strips have to be woven across 1R ERMEBER S RORBT I EERTE
at least twice for sturdiness. The brand commits 17 » BAEIRCAE T o 1ER G H Crafts on Peel &
to connecting bamboo crafts with modern city LANDMARKzBlue Bottle Coffee 5 & ©

life through its handicraft bamboo product,

workshop, spatial design and installation.

Exhibitions have been shown on Crafts on Peel,

LANDMARK and Blue Bottle Coffee.
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TREAZFHREEIH > 2REFEMVBRREOE
—HEAFERBIRIR - AFFEZEZNBABANE
FESTREERIE AR - FIBERIEATEY —H%> EEM
IRIBHRERAEEAL AR © 1

r G

‘Nature’s wonders, with
their diverse colours,
Intricate patterns and
textures, have always
been a source of
Inspiration.

The powerful and
uncontrollable forces
of nature inspire
creativity. | aspire to
grow and thrive like

a flower or plantin
any environment.’

Nature r

——

Mandy TSANG

Momant Studio Limited

Established in 2020, Momant Studio is a visual 120205 A LA Momant Studio B — 1R 2 Kk %=
and spatial design studio that provides tailor- P BEM TR BBERRICE  REEEMN
made services. Combining natural materials BRLEE HHER2RARMN T ERKE R
such as flowers and foliage with multimedia 8% 2 SR RS EATE B TR flinTE2021

elements, the studio creates a pleasant journey FL2HLVEEBHARE Virgil Abloh WE B
for clients from a different perspective. We have  SEBB9MEEAIE

participated in projects such as Louis Vuitton’s

global project paying tribute to the legendary

designer Virgil Abloh in Hong Kong 2021 etc.
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‘Chanel N°5 was my earliest
olfactory memory. Its
exquisite scent inspired me
to embark on an exploratory
journey into the world of
luxury. Everything in my life,
from being a painter to a
perfumer, started from

that moment.’

Jasper LI
Adrian YU

TOBBA PARFUMS LIMITED

Tobba’s founder Jasper views perfume as a
work of art and a way of expression. The former
painter is influenced by the statement ‘Art is not
bounded by one dimension’, which drives him to
experiment with different mediums throughout
his artistic journey. Scent being one of them,
turns out to be the perfect canvas for him.
Jasper translates the visual into the olfactory,
utilising a wide variety of ingredients to build
layers, add depth and create textures while
evoking heart-warming memories that form the
foundation of the audience’s interpretation.

TobbafJ&lHAJasper LifRE K A —BEMHE
B BRE—UI2BHERNOIBE > BMFER
R—B4E B —EHSMBIREI LN
AR EEMBIRAKER SAZRNHE
EMARRERMFRANEK BHLEMNES
HRBEEARE M ASRELRENER
BEMER

FNHEITAERZ  RABSHTOER FMIUREEE
%> EHFIKREFRIER - WRQWER T —KtIA

MELEMABHMRFTTIEEAERER

Toki WONG
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‘I didn’t have a lot of
toys as a child, so

| buy a lot of them
now. It’s therapeutic
for me. | ended

up with a huge
collection, and /N
they inspire |5
my work as a N
designer. fiz

VI ATY

Toys | Wanted HJ

as a Child

Toki Studio Limited

Kowloon City Boy was born out of our belief
that fashion is not unattainable, but accessible
and down-to-earth. While the clothes on the
runway are indeed eye-catching and dazzling,
we believe that great designs are practical and
wearable in daily life.

Simply put, we want to make ‘beautiful and down-
to-earth’ fashion items! That’s why Kowloon City
Boy is here! We hope to share our beliefs and
creative ideas through localised designs.

Kowloon City BoyfI 3R » SR B FIs28 A R It
TRERAE  MEBAINTEZ A HREE LMK
BREEERER > BRMBREHEHRTAES MEE
#H ERREEPILEEZAZ L

B RER » FFIB M MARISALMT) BUBSEE | N2
Kowloon City Boy @& HIR T | FEZIEBIEMIEH
Bt AERMNESHAERS
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‘Our innovative,
award-winning
Bubbly Lamp is
designed to be able
to transform into
different forms. This
playful yet elegant
floor lamp will be a
special addition to
any home.’

B8 S o e B 2R DIP

-

Bubbly

Lamp

Francis LAM
Etain HO

Canalside Studio

Canalside Studio is a design practice curious at
multiple disciplines from architecture, interior,
installation art to furniture and product. We
approach design subjects through questions
and innocent perspectives, to identify practical
constraints and distill its essential characters
into a physical experience.

Works of the founders, Francis and Eain, have
also been featured in media and publications
including Designboom, Dezeen, Archdaily, AD
Clever and Detail magazine.

Canalside Studio@—BIiS RBHE - ERN - KEE
HMERNSEERSTIER - LIEEIBIBIZAIM
[EISRE AR BNE TR WL BRI 34
AR B AL 2 S VRS ES ©

Bl A FrancisFEtainfI1E S T B E 7
Designboom ~ Dezeen ~ Archdaily ~ AD Cleverf
Detail magazine S {8 R 55 o
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‘l am always on the go. To feed my mind
with innovative and creative ideas,

| like to shuffle between transport
modes. | wander around, using my
smartphone to capture fleeting ideas
through text and images.’

Sam WONG
Venus KWAN

EFAZETHILERR 2022—23
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Achieve a
State of Flow

8899 Creative Limited

8899 Creative was founded in 2020 and is an
advertising agency and production house. We
provide comprehensive creative communication
and production solutions, including television
commercials, online videos, graphic design,
outdoor advertising, event planning, digital
advertising campaign design, and more.

Through precise planning in the pre-production,
production, and post-production stages, clients
can visualize the finished product to about
eighty to ninety percent completion from the
very beginning.

8899 CreativeR{ 120204 » B— R E S AR
BYEAT c RFRM2ENAIEBBNRIESR
BR7 > BB S ~ BERIE R  FTERE - BSh
B EBHE MBS RS RS

BIBRIPEIANERRL > B —BBETIUE
15 E18899MIFE AR & ©
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In the competitive fashion world, having
the right support can make all the
difference between success and failure.
Three emerging designers, Jason,
Vann and Wilson were among those
who received assistance to pursue their
ambitions through HKDC’s Fashion
Incubation Programme (FIP). With the
guidance and resources provided by the
programme, they were able to chart a
successful trajectory towards achieving
their professional goals.

Jason learned about FIP during his studies
and seized the opportunity to apply for

the programmme after he entered the
commercial market. Vann knew that FIP
has abundant resources and funding, so
she decided to give it a try and applied for
FIP when figuring out where to begin to
advance her business. Wilson, after years
of building his brand, saw FIP as the ideal
platform to take it to the next level.

United by their pursuit of success, the three
designers recognised the value of seeking
support in order to thrive and succeed in

the competitive fashion landscape. ———
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RERFRFHBHRD S MEREME > Mg
—RATESBYLIE MBS R EE S
(Jason) ~ EPFE (Vann) KREUBA (Wilson) T8
Bt RO AR E S (FIP) ZIET 2
NELFEREEE R EHMAMES SREE
BEEEZEE B ERIAIZR -

JasontE i 22 HAR A1 FIP BB E g E 5 AN
BB RFLME o VannBHIFIPHEE S ENE
RMBIZER B iR 2 i R SRS > iR TE
E S EEEFIP o M2 m@ME #ERI Wilson» BIEE 2
FIPRR Mg BB ERAERTS

EBARINMEE £ Z(URMESESBRIESE
HMEZ AMEERBRZFHTFHRAME -
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Unlocking Fashion's Potential;
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Crafting an Inspirational Journey
The Visionaries Behind
REDEMPTIVE, YMDH, and VANN

IS S N DRINRIE !

REDEMPTIVE ~ YMDH EVANN

AR S

Wilson, the visionary behind the fashion brand
REDEMPTIVE, masterfully balances design
philosophy, wearability, and market demand
while staying true to the brand’s strong message
and sustainable ethos. Drawing from his own
emotions and experiences, Wilson’s approach
to each collection is about bringing awareness,
positivity, and energy to the seen and unseen
social, cultural, and environmental issues facing
our world. His latest collection, ‘Out of Service’,
expresses the exhaustion he felt after a previous
fashion show. In the collection, a combination of
a suit jacket and sweatpants aptly symbolises
the ubiquitous Zoom meetings of the work-from-
home era.

Jason founded YMDH with the intention of
embarking on a journey of growth alongside
his daughter, and has created designs rooted
in their joyful shared experiences. As his

brand evolves, Jason faces the delicate task of
balancing his creative vision with the realities of
the commercial market. He s actively learning
time management skills and seeking guidance
from the experiences of others, and finding
suitable means to run the brand in a way that
works for him.

Vann, the creative force behind VANN,
seamlessly merges traditional craftsmanship
with modern aesthetics in her jewellery designs.
Even as she embraces technology for tasks
such as resizing, she maintains a focus on the
enduring value of traditional techniques. By
integrating 3D scanning and computer software,
Vann enhances efficiency without compromising
the skilled workmanship of her artisans. Vann
envisions exciting possibilities for the convergence
of technology, art, and traditional craftsmanship.

FIP

T

e

I 58 22 3

e

B 2 h% REDEMPTIVE a3/ & iz B A9 Wilson &l
i DY FHREHER  SREATIBEER [
RERRESEEENNE RO RHEEREEM o
Wilson MRS K ENRZEAER > BBt
ClfEA] B R AR RMME  ERIRERE 12
SARE#RZER TNEALEEE - AR
#5274 TOut of Service | » FEILREBZHE L
—ISRERBRIVERRE - RIESFEEIN
ENEBEEE ROREER LIEHEEEEN

Zoom&Es% ©

Jason A1z dmhE YMDH B R 2 B 27 57— BB &
BRRIRAZ > 3 LR W A B RS FEAE 2525
ERle lBEmEE R Jason BEMRTA
B A2 BES T EHRERRE - thiEms
BREEER REEM AR 15
HiE S BRI S REE Mk

8 HEEE
xS BEM

Vann 22 fnhé VANN 7 #2898l
RGeS Y= I

FEFEBERTELFTERM ’ifé,ﬂSD%ﬁ?
RESBELUIRE TIEE MBI R A E R E

MERENRREE FeEREAZRBEIZ.
VanniZ&1H% » BIiRERIE > wRIALH
RFBYRERER]BE © i

Aspiring designers often face daunting
challenges on their path to success. However,
with the unwavering support and resources
provided by FIP, these entrepreneurs have been
able to overcome obstacles, embrace creativity,
and achieve remarkable milestones.

Wilson faced the formidable task of organising

a fashion show in the Mainland after the
pandemic, and having to handle every aspect of
it independently. Fortunately, with FIP’s support,
he triumphed over obstacles and achieved a
resounding success. Incorporating 3D printed
pieces — developed using FIP’s project funding
—added a unique and exceptional dimension

to the show. Wilson’s journey with FIP also
showcases the crucial role of mentorship
support. He gained invaluable guidance and
professional advice from various experts, such
as legal consultations in contract dealings with
buyers. Over and above that, with the support of
marketing funding which enabled him to expand
his brand’s reach through strategic marketing
and PR efforts, he was able to showcase his
collections at prestigious events such as the
Shanghai and Paris Fashion Weeks. For Wilson,
joining FIP was a lifeline.

Jason’s brand journey was enriched by the
support from FIP, which provided invaluable
resources and a diverse network. Through
FIP’s projects and collaborations, he was able
to delve into Hong Kong’s vibrant Hip-Hop
culture, exploring new artistic expressions and
connecting with like-minded individuals. With
an introduction by FIP, he successfully held an
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exhibition of his capsule collection at Home

Kong over the Christmas season last year, which
featured collaborative events by local artists and
workshops. This paved the way for him to engage
in further collaborations and pop-up showcases
of his 420’ and Spring/Summer 2023 collections.
FIP’s diverse resources have empowered Jason’s
brand to evolve and seek new challenges, and
this perfectly exemplifies how the programme
enables designers to embrace their creativity and
unlock new horizons.

Vann’s experience with FIP highlighted the
significant benefits of networking, expert
advice, and operational support. FIP’s
extensive designer network provided invaluable
guidance and insights, aiding in problem-
solving and connecting with experienced
brands. The platform facilitated brand-to-brand
communications, allowing for collaborations
and knowledge exchanges. These measures
alleviated Vann’s sense of isolation as she
worked on her own, and reassured her that

she was not alone on her journey. She also
found FIP’s tailored, one-on-one branding
consultation, not commonly available in the
market, very beneficial. With a consultant’s
professional advice, she was able to tackle

and address brand-related issues. Additionally,
with FIP’s operational funding, Vann has the
freedom to pursue her vision and aspirations for
her brand. FIP’s regular milestone reviews with
incubatees ensure ongoing support to minimise
errors and setbacks, and it is this kind of
comprehensive support that inspires confidence
in Vann and empowers her brand journey.

SEAHEENRFMEREZECESENRE 7
BEEEIRL TN AT FIP I R EIRAK
HYBLECEXGREEH moEEAR
BT —EX—EEEZRIEIZNH - Wilson 1E 15
BENMER—BRERE BEAERE F
ERIRAREFTAME - EMEFIPHXF T
fthse AR — LI R ZE I BRAIS R K A T © FIP Pz (HBY
THE BB FE BN e A 3D FTENR TR E M
AFERER LB —E AN TER  TtE
FIPEEIZH » FERISETERIRIER - IRl
UEXNESREREERR  fINEE K]
BHRERD AR BHRS o FRILZ M i
ERATMEHEEE HRREEER A TE
DAERmiE Y > BINE L BRERRERE
TEHREFRETARTIEM o HE Wilson 2510 > IIA
FIPEBIHFEE R E

FIPIREE SERREZRRBLE > BB

JasonZEH Ik B BFIPRIIEE R S RIS -
thEESHSERRE B TS IRIER L > BRER R
WEMTN LEXEREGNER SFEH
BIRARE) > FEFIPBYZREF ST > thh Home Kong
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Empowering
Fashion
Entrepreneurs:

Equipping
Designers with
Fssential Skills
to Overcome
Challenges and
Achieve Success

MPRETERDE:
Bha%ETRNEmPTRE B
S ARPRERI A% fa B RS D)

BMPERIBRE SPEEAMEMRNE
FIBE R TR thEELAEE S S ERIRMEE
TRIERBIEE > 613 [420 1 F1 2023 FHEE AT ©
FIPIRMEZ bR E IR #EE) Jason FYSARAER
BRI S RAE o EHF RS M E
BhEREHEMEHIERIE > WRIIREIRE o

RmMBsE ERBHERE BT EERNER
#Vann B9 FIP B2 F] R— B o FIPAYSR K85t
AR IR E BIE S R IER B BEIRIREE
> THEFREEIHE . TAIREREZ
BHRM EESERANHDR - ELEIEE K
Vann — B A TERMAIVERL < mEiEED
FRIER EWIFNEEE - XD AFIPESR
ST —H—mAEEIER B EE) mETETS
LFURER thEEENER N R EEE S G
B R AR ARRT B RE o IES > FIPBIEIE
BEEEVann BEBHEIBKIES BIRMMEFE
S oFIP ST HABIE BT R 85T HE(R
FEREZ RISV IERLER > MEERE
BERENZ 2VannTmiEl IRAEEIL
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Navigating the
Fashion Frontier:

58

FIP's Nurturing Support Fuels
Designers Dreams and Sets the
Path to a Bright Future for Brands

EEREEERBIIR

FPﬂ%ﬁﬁﬁLaWﬁﬁ%E/

B RSB R K

Designers’ worlds can be both exhilarating and
daunting, but FIP can be the ultimate gateway

to confidence and achievement. While their
respective creative journeys may have been
daunting at times, Wilson, Jason, and Vann have
made great progress and found confidence and
inspiration from FIP’s support and guidance.

Wilson’s journey was enabled by financial
assistance from FIP, which liberated and
empowered him to take his place on centre
stage. With this newfound freedom, he was able
to fearlessly pursue collaborations and events,
and witnessed his dreams unfold.

FIP played a pivotal role in Jason’s journey,
transforming him into an entrepreneur as well
as a designer. With FIP’s expert business
advice, he gained fresh perspectives on brand
management, honing his strategic vision

and expanding his horizons. Armed with
newfound skills, knowledge, and insightful
decision-making, Jason navigated the intricate
landscape of fashion as a business, and was
able to propel his brand forward toward new
and exciting horizons.

RETANE RS ABESHERS BFIP
AU ABRFERERB AR AP o B8R
Wilson~ Jason &z Vann & BHVEITEZ Ik > B
FHIRCARENRZ BEFPNZIFNIES
T MBI BEREZRE  EEX
R

FIPEYBA 75 B B 7 Wilson fl T B E » 5B M7T S
KEEQREEC - B ESRZRMNEH i
WEFTERESEAFEENES —F—FP8R

2180

E

£ Jason il A 1h =K FR L ETENHVEFZH  FIP #2
TRIRIER - TFIPEXNSWMER T MER
SR QRN EBREESTRRET -
REETTLAE ~ FTAH R RHBYRSE » Jason A
INERIE RGN UHBREER S
NHARFRYHTSEI o
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For Vann, FIP was a beacon in a tumultuous
sea of ever-evolving market conditions and the
challenges that they bring. With the unwavering
presence and support of FIP, these challenges
became less daunting for her; and with a
renewed sense of purpose, Vann has fearlessly
embraced her journey towards success.

Looking ahead, Wilson aims to create more
designs each season, participate in fashion
shows, and explore more collaboration
opportunities. In the dynamic fashion scene of
Hong Kong, Jason focuses on staying true to his
brand's philosophy. Recognising the importance
of a digital presence, Vann plans to enhance her
online sales and engage directly with customers.
The three rising stars perfectly represent how a
commitment to adaptability and growth can lead
to great accomplishments and success in the
ever-evolving fashion industry.

EFAZETHILERR 2022—23

it Vann2kE8 > EE B SRS R REFH
& FIPRRULE ¥ AEPHIEIE - B RBFIPRYIASR
HEARBEL Vanndly > BEREFNNWER BE
FIER ERINZ -
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A Look ACross the
10 FIP Designer
Brands of 22/23

22/23 FE 1018
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Launched in 2018, Christian Stone
is a brand with a penchant for
cultural subversion. Inspired by
the internet, pop and digital culture
and identity, designer Christian
Fung bridges physical and virtual
elements in pieces that exist as

a commentary on modern life,
identity and escapism. The label’s
distinctive, bold, playful style
comes to life in wild silhouettes
and futuristic forms. The unique
Christian Stone aesthetic counts
boundary-pushing celebrities
among its fans, including artists
such as ASAP Rocky, Chae Lin
CL, Billie Eilish, FKA Twigs and
Steve Lacy.

MR EE UCH B @ hE
Christian Stone}* 20184 &3z »
REtEEFEU

SIS AL 1 b N l \ V&)

HENERTERAEERR AR S l ' ! i i

FREHRAEE  SHREM ot b

STREBNRMR o BIRLUBE

KIEFTR AL - BIRIEEH g}" ur(H "'“_fE T:HR" l = O &

%5 |;EE & A ASAP Rocky s " I

Chae Lin CL-~ Billie Eilish ~ FKA —r .

Twigs#1Steve LacyZ & A-N rl"E hm L‘ NE ‘ 1‘
ROULDERING, AND ENRAAA

(]
THE STEREOTYPES OF EvER

CHRISTIAN

%!\’
7N °

Z
2

ST — R AOBHRER TR

DrE
%N

Y BB ——E

=
=
=]

B 5 Fe B8 R AR Y

AN
N

e LA AL 1

MRIR A 5 o BIBRTIE

61 EBLEILELR 2022—23

Founded in 2015, KEVIN HO

is grounded in an appreciation

for structure and femininity.
Focused on womenswear, the
designs express individuality

and modernity through striking
silhouettes and bright, contrasting
colours that capture the
uniqueness of the wearer. Each
piece fully embodies the beauty of
balancing power and gentleness.
The label has been showcased

at Tokyo, New York and Taipei
Fashion Weeks and featured in
Vogue ltalia, GQ China,

ELLE, Marie Claire and

Milk Magazine, etc.

KEVIN HORYIZF? 2015 £ » 3% 5t+Em
RIFFREE R kst UE R

EHEMLMRE BiB5I AT ERE

SR HEEERE BMIR AR
BIRSEENBEFEY - SHHERY

— N BERERERN TR ZE
MAEBNRRE AN aItREEE -

B BEEAFIRR (Vogue)
{GQ HE) ~ (ELLE) ~
{Marie Claire) I {Milk)
Lk bR

The Autumn/Winter
2023 collection is
inspired by Hong Kong'’s
night scenes, integrating
its architectural o
wonders and urban |
landscapes into clothing
that expresses the
City’s appearance £
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NILMANCE
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Founded in 2017 by designer
Mike Yeung, Nilmance is an urban
menswear brand inspired by daily
life. Challenging what it means

to be fashionable and practical,
the brand uses cutting-edge
technology and textiles to deliver
function-focused designs with a
distinctive visual style. Integrating
modern technology and the needs
of day-to-day modern living,
Nilmance’s unique aesthetic

is about details, technical skill
and the ability to step out with
confidence in a low-key style.

NilmanceH % st it R & 122017
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PONDER.ER
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Founded by Alex Po and Derek
Cheng, Ponder.er’s gender-fluid
designs examine stereotypes
and conventions, encouraging
wearers to experiment with and
explore their identities. The
brand has collaborated with the
Hong Kong Ballet and featured
in Vogue Hong Kong’s ‘The Next
List 2020’. They were honored
as the Yu Prize 2022 Grand
Prize winner and named one of
10 Asian Designers To Watch
2022 by Fashion Asia Hong
Kong. Their AW 2022 collection
was nominated for Best Fashion
Collection in Wallpaper* China
Design Awards 2022.

FRIR AR R fhB B SZ A Ponder.er >
DRI AR SERR 5T AR ZIIRED R
BRI BEARZFEHNER
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Inspired by the spirit of teenage
rebellion, REDEMPTIVE is

an urban wear label founded

in 2018 by Wilson Choi and
created for a new generation.

The brand combines fashion with
technology to create different
design possibilities with innovative
materials and fabrics, every

piece has its own story to share.
REDEMPTIVE was named
‘TRANOI x Not Just a Label

10 Take Ten’ top 10 emerging
menswear labels at Paris Fashion
Week in 2019, and was the only
finalist from Hong Kong for the YU
PRIZE Creative Award at Shanghai
Fashion Week 2021.

REDEMPTIVE
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Launched in 2018 by designer

Tak Lee, avant-garde Hong
Kong-based designer label Tak L.
is known for its uniquely complex
cuts and garment constructions,
which use natural dyes and fabrics
including linen, silk, cotton and
wool. The label draws inspiration

38 51 D S 2018EE I 0

from traditional craftsmanship
techniques to create distinctly
contemporary silhouettes that

can be layered together to echo
the individuality of the wearer.
Celebrating artisanal skill and
valuing sustainability, both in the
creation process and the longevity
of each individual piece, every
design is effortlessly timeless.
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Our classic stone-

| made designs have:

y - ~ Deerex anded into

& new collections:

M Shine, M. Eclipse, and

M. Eternal. Fach collectlon
is crafted with meticulous

attention to detail,

representing different

stages of life. r'

.

HKDC Annual Report 2022—23 67 EBREHIOEFIR 2022—23

Tomorrow by Daydream Nationf
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Inspired by the beauty of natural KH D
) ) 3 x= o+
Japanese forest scenes in Shiratani o w
Unsuikyo, UNSUIKYO eyewear is .ﬁ. Z
handcrafted to evoke appreciation o
0o w

for the natural world. Created by
eyewear designer Chan Ho Yin,
Brian, the award-winning designs
use natural materials including
sedimentary rock and wood, in

+ frames inspired by classic and
vintage eyewear. UNSUIKYO'’s
timeless aesthetic offers comfort, fit
and a unique way of looking at the
world; the designs are sold globally.
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YMDH (You Make Daddy Happy)
was founded by Jason Lee in 2018
and is proudly made in Hong Kong.

Focused on celebrating novelty
and imagination with a sense of
humour and freedom, the brand
aims to unlock happiness and
share countercultures, artistic
heritage, and stunning creativity.
Known for its vibrant and inspiring
pop-ups in Hong Kong’s trendiest
and most creative districts, YMDH
is a favourite with local influencers,
and has been featured in Vogue
Hong Kong, Jet Magazine, and
Milk Magazine.

RN ZE B R 20184F AL
YMDH (You Make Daddy Happy) *
UENEEENEAY - BMEEU
FEMERIRE TR DEIEER
3z1b B EAMEANEIES
B BRI R BITZEMF % 0 508
EEMASYRTOERKR
YMDH #8581 & SRR M K Bl AR
BARIRBIIE » RRMPBANRER
Mz—> MBS ERR (Vogue) ~
(Jet) B (Milk) FistsR:E o

R E \\ T t ! 2 ..‘ »
E | r
Vibrant, bold, and wondrous, . .2 5
VANN was established in ] :
2019 by jewellery designer Vann f .

Kwok. Using 3D drawing and

hand-fabrication techniques, VANN
combines innovative solutions with LO E
traditional artisanship to create

one-of-a-kind handmade jewellery.

Driven by process and seeing ‘
perfection as a subjective pursuit,

VANN seeks to define a new metal
nguage with its remarkable forms
linting at the familiar while shifting O F FAg H ' O N
ur mind’s eye and inviting us to
‘think beyond what we perceive
something to be. \{ M D H are no‘" an’y
BFBA S K IEM XD EIVANN »
R T ETZR RN 20195
I3Z ° s e FABDAE B A FT FA SH
RAERRANT > 1SRk TR
TS TR0 W E A RE "DYs
FIHRE - VANNHIERZERIE t
B2 WREA—MIWER 55 d h
SHIESHRINZRSR w e O‘es | gh ed wi
BB — BRI RS  BRRERERE ..‘. “‘
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META X DIP INSTAGRAM ACADEMY 2022:

#9100 (I sREEBRtF O BEBEFHER (B
L EA R N I N G B R A N D ) BT IEHE . Rt REBSEHRE (FH) B

UGB E—2 > 2EAFBRFTHOK Meta

7 2022 & 2 BREHIRIF & E5tE Mnstagram A
BUILDING AND |
lnstagram Academy 2022 #22EH|5t8) > ST I T - 4 ' :.1
E-COMMERCE EROM > 3 —

MEBFER R mEEHEER > —FRABBEH

Bt R o B 2022 £ 2 BF 10 5449 8 BAME &H
T H E E X P E RT S FERRSHENERCH Meta NER > 2B ERBERIF
772

REFHERE > TRENNEREMZE
SEans o
METASRI& 78 2t il i N st &R/ NI R R BIRED > DRSNS i S5 A o8 X2
TINSTAGRAM ACADEMY 20221 &t : FERER. —2MENTELHEHE SEEE T

RERBHEITREREFEERHR FRZIENR > W B R AAETER [Instagram Academy
2022 ] > {3435l Concretology » Femance

# XPLOR°

EHAREHILERR 2022—23
8 tl L

Approximately 100 designers from HKDC, Hong
Kong Trade development Council Design Gallery
and Hong Kong Federation of Youth Groups
came together for ‘Instagram Academy 2022’, an
innovative partnership between HKDC and Meta
that launched in February 2022.

‘Instagram Academy 2022’ was a professional
training programme to help Hong Kong’s young
designers and brand entrepreneurs grow in the
digital era by empowering them with industry-
relevant digital skills, tools and knowledge. Over
the course of 8 months between February and
October 2022, emerging designers were immersed
in a world of digital marketing mastery, which
paired enthusiastic young minds with experts
from Meta who guided them through the intricate
landscapes of brand building and exploring
e-commerce opportunities.

There were quizzes and a final competition that
challenged participants’ newfound knowledge with
real-world applications. Three stellar contestants,
namely Concretology, Femance, and XPLOR,
impressed the judges and graduated top of the
class in Instagram Academy 2022.
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DIP Incubation Companies — New Joiners in 2022-23
DIP ZEE AT - i 2022-23 F£EMARFIRKS

HKDC's Design and Fashion Incubatees — Achieving Their Dreams
RERRIESHIIEE AT - T HREER

1 P 2 M&C 3 P 4 I/A 5 3 O 6 (0] We are always very happy when we hear of our incubatees going on to achieve greater things! These achievements showcase how our DIP
.‘ ; E Eddie andl FIP programmes provide launching pads for tglented designers on their path toward success. We are proud to share some of their recent
. ' [S:t?‘lr:’a_l:lde %wo) S‘t-ll—er‘ieOS a?hle\;emTts/rle_re, a/r;d congratulaie\ ther:;onltrlelr welljes‘:erved accoladis. . - ) R ‘
Py 8890 BARDORU J - s * ﬁfﬁ%ﬁ%%AEfH}ﬁ%?F)‘Lgﬂ‘ﬁiﬂt’Eaﬂ EE:Qﬁ%'J%quiEEUJ 73’/1;531’%%']%1:.%;1'§JJ Eiib?\%@%jz‘aﬁﬂi}ﬁiﬂﬂﬁwﬁﬂftﬁﬁﬁrﬁ]ﬁﬁlﬂz
B o FEMHPIRARDEMPIREM — LR LRONEREMEBAEEN—RIBEF AR BERBEEEH -
00Rings 8899 Creative Ltd Bardoru Group Ltd Canalside Studio Ltd Deep Food Ltd Eddie The Studios
Christian Stone Winner of NY Product Design Awards 2022 — Wearable VIl collaborated with EXCEPTION de MIXMIND
7 8 9 10 1 I/A 12 V/S Honouree of Prestige 40 under 40 and HYPEBEAST 100 NEXT Technology (Healthcare Devices) - Silver Award 8l T515h) EXCEPTION de MIXMIND&EZ%!
« S0 mo 253 Prestige 40 under 40 F1 HYPEBEAST 100 NEXT &4 ZS¥ENY Product Design Awards 2022 - B2 & 1 1ir4A 7 (B8 EXCEPTIONEXPERIMENT X Tak L.——SEASON VIII
e I > KNS LTMC man ‘ _ o , ,  en
ephells s . nb LE MANDORLE - The Mythic Creatures' Digital Fashion Collection FRIRGERME) - IRIT
showcased at PMQ FabriX The Hong Kong Type Foundry Ltd
T T —— e L Lol als L B L e Sl [The Mythic Creatures] E#EFFEEZRTIF PMQ FabriX B Nilmance . Winner Of. Thle ADC 1.01st Annual Awards - Brand /
Collaborated with NIKE and dunn museum and featured Collaborated with CONVERSE and LABELHOOD to Communication Design Category — Bronze Cube
in NIKE x dunn museum ‘MAXXED OUT’ Exhibition in launch NILMANCE X CONVERSE X LABELHOOD Create £ The ADC 101st Annual Awards - Saig /&% st 485! -
13 14 15 16 17 p 18 E Shanghai Next Project FERVAYaL.:S
B2 NIKE & aunn 18488 & 1F » 524H8_E£78 NIKE x dunn #4788 £ CONVERSE #1 LABELHOOD &gz & E#EH NILMANCE X
MOU C.CM. @ E’lé.;,z'itg pPHEHE Lk Nous 9 the Hole TMAXXED OUT] BE CONVERSE X LABELHOOD i Create Next Project Tomorrow By Dayfirealﬁ Nation .
SYZYGY OUTDOOR GEAR Collaborated with Calvin Klein Jeans to launch Fashion
. Ddiin Concept Ltd 0&O Studio Ltd Clinic x Calvin Klein Jeans ‘Reimagine Denim’ Capsule
MOUCCM Studio Puzzle Weekly Ltd RS AZERN A S NS SR RS MDD Winner of MUSE Design Awards 2022 — Product Design Winner of Good Design Award 2022 — Community Collection and Pop-up
(Office Equipment) — Gold Award Engagement Public Art Installation £ Calvin Klein Jeans & 1E# ) Fashion Clinic x Calvin
247 MUSE Design Awards 2022 - ZE &5t 405! (A RME) - 25 Good Design Award 2022 - {t @2 EAH TR Klein Jeans Reimagine Denim | 25! & IRE9E
19 20 21 22 23 P 24 F % Collaborated with adidas Originals to launch Fashion
] Winner of iF Design Award 2022 — Product Design PONDER.ER Clinic x adidas Originals Redesign and Upcycle Series
M TMS <5 SITE TOBBA éﬂ%ﬁ%‘y’" @ WEAVEPEDTA (Office / Stationery) $523 Collection showcased at SPHERE - Paris Fashion and Pop-up
SEIF REHEE 2022 - ERREHER BARE /X 8) Week® showroom £ adidas Originals & E#t Fashion Clinic x adidas
Three Pound Void TMS.Site Ltd Tobba Parfums Ltd Toki Studio Ltd Tooplastic Art Toy Ltd Weavipedia Company Winner of European Product Design Award (EPDA) 2022 — 2023 5E R7|7E BAREF 4 E SPHERE REEE L Originals Redesign and Upcycle #%!| & I1REIE
Office Equipment / Stationery (Top Design) AW23 Collection showcased at SPHERE - Paris Fashion Presented ‘Afterlife, Loved Clothes Last’ Solo Exhibition
o5 26 57 8 29 P 30 VIS S European Product Design Award (EPDA) 2022 - ¥ /A% Week® showroom at Tzu Chi Environmental Action Centre
—_— /X B4R (RER 2023 & RFITEBRREFEE A SPHERE BEREL REEIRRETIERN (HRRE BER
Wisonkaki ~ \v ) = ()
/ E &/ Ha! Design Studio Ltd Pure Studio UNSUIKYO
Rt Winner of MUSE Design Awards 2022 — Toys — Winner of Golden Image Awards 2022 — Outstanding Winner of Hong Kong Designers Association’s Brand
Wilsonkaki Design Co. WOMEN HUMAN YAT PIT Fashion Ltd Yiwooo.co Yuan Design Studio Zephyr Design Studio Ltd Gold Award Artist Award Design Awards 2023 - Excellence in Best Aesthetics
YOUTH STUDIO Z5% MUSE Design Awards 2022 - Gt 2487 - %42 55 Golden Image Awards 2022 - BT R EE Value Award (Fashion and Toys: Eyewear and
Accessories)
— [Eifenlicddy KEVIN HO REDEMPTIVE REEBRHTNE (RERIRIPALE 2023 | - SHES
I/A° — Interior / Architecture ER, 25t
J o — Jewellery REREH X E!_ E Presented KEVIN HO x Aska Yeung ‘BLOSSOM'’ SS23 Collection showcased at HKTDC CENTRESTAGE BEER (FFERITA | R RACEN)
e — gfhtfsa;m°°mm“”'ca“°” IR r Capsule Collection at VICE VERSA ART:TECH Relativity 2023 BB RSN S B &L CENTRESTAGE B First Hong Kong fashion eyewear designer collaborated
P — Product Efmakst RREZREFABIEEAR Exhibition at K11 Musea, organised by the Hong Kong AW23 Collection showcased at LABELHOOD Fashion with ZEISS to launch UNSUIKYO x ZEISS Sunglasses
VIS — Visual/Spatial Art R B R =RIE Find Out More About Design Incubation Companies Multimedia Design Association Show at Shanghai Fashion Week clip-on with ZEISS lenses for UNSUIKYO 2022 & 2023
EEBLRIBRTHER K11 Musea By MF B84 2023 Fh& R 55348 LR 358 LABELHOOD R8sk & Collections
BEFRERKEVIN HO x Aska Yeung MMERIZE S A7 BE BRI RER AL E S F » 2 UNSUIKYO 2022
FIP Incubation Companies SS23 Collection showcased at HKTDC CENTRESTAGE Studio of SAI Ltd #2023 ZFIHEH UNSUIKYO x ZEISS T3 T AR5 A
FIP 12528 2023 HEE R5|NEH EZE5 CENTRESTAGE BH Winner of MUSE Design Awards 2022 — Interior Design SpASE W]
(Restaurants & Bars) — Silver Award
1 > 3 5 KnitWarm Ltd Z5¥EMUSE Design Awards 2022 - ZRRsH4E7 (BERE YMDH
y: ] Winner of MUSE Design Awards 2022 — Fashion Design m) - sRi% SS23 Collection showcased at HKTDC CENTRESTAGE
¢B? VN NILMANCE PON DER.ER P T FTrave\ Accessories) — Gold Award - » Winner of MUSE Design Awards 2023 - Interior Design 2023 FE RFINE BB CENTRESTAGE Bt
Mool / £ MUSE Design Awards 2022 - B 55854831 (BR1TECER) — (Installation) — Silver Award
i ZEMUSE Design Awards 2023 - ZR 48R EEE) - Yuan Design Studio
Christian Stone KEVIN HO Nilmance PONDER.ER REDEMPTIVE Winner of MUSE Design Awards 2022 — Product Design Fictd Winner of Architecture & Design Collection (ADC) Awards
(Personal Care) — Gold Award 2022 — Professionals Category (Office Accessories Design
5 7 8 10 £ MUSE Design Awards 2022 - E&aiat 83! (B Tak L. Built) - Gold Award
\ YMDH 1P) - &% Presented EXCEPTION EXPERIMENT X Tak L. Season 253 Architecture & Design Collection (ADC) Awards 2022 -
—7& L ) \(V,l VANN ] = Winner of NY Product Design Awards 2022 — Fashion & VIl collaborated with EXCEPTION de MIXMIND HEER G RS - 2152
e UNSUIKYO' N Lifestyle (Clothing & Accessories) — Silver Award E54ER (5198 EXCEPTION de MIXMIND&1ERT!
L5% NY Product Design Awards 2022 - B 82455485 (AR EXCEPTIONEXPERIMENT X Tak L——SEASON VI
Tak L. Tomorrow By Daydream UNSUIKYO VANN YMDH

Nation

HEEAFCET) - SRIZ

Presented EXCEPTION EXPERIMENT X Tak L. Season
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KATSUMI
ASABA
BEED

DFA
Lifetime
Achievement

Award
DFA
TN B AR SRR 5T

The DFA Lifetime Achievement Award
recognises and celebrates the passion
and uncommon excellence that makes a
designer reach extraordinary heights in
their craft. The Award signifies the respect
of the design community for individuals

who have made lifelong contributions
to the design profession, education and

society, especially in Asia.

DFAZE M SR 5T 4 B ML R R FT R im A~ 1B
KR W AR FRRAEIENIZR K
Bl o MIARGRBARFAERE R BB Rt
TER LHAETDNMEFHREREXRE
B ERERMERZ AL

The 2022 DFA Lifetime Achievement Award
winner is Japanese designer and master
calligrapher Katsumi ASABA, whose interest in
the rich cultural heritage of written characters
in Asia has led him to explore the relationships
between written and visual expressions.
Through his creativity and imagination, the
beauty of calligraphy is elevated to new heights.

Born in Yokohama in 1940, he attended
Tokyo’s Kuwasawa Design School before
graduating and joining Light Publicity Inc. He
founded Katsumi Asaba Design Studio in 1975
and, over a lifetime’s career, his typographic
works have left an indelible mark on the history
of Japanese advertising design, which include
landmark ads for Seibu department store,
Suntory, Takeda Pharmaceutical Company,

and the logo design for HOMME PLISSE
ISSEY MIYAKE.

DFAZE R SR RL I 202213 RE BIRE R
e fthR— (I BARFTENFREZKEN > B &
ENEEXCEELRES THEILREXFH
REFEZENMGZ BEEASNEE &
BRZEEL—[EE-

BERCSEMM0F R ERIARAAEE
#%{ExHLight Publicity Inc.> E#& 197548
3L TEZ=EKatsumi Asaba Design Studioe fth4&
BREFRAIF ZAFESERALE LB TRA
HISED K RIEMBARBE =657 - NHZE
mEMENEREES  URB=E—ENBE
#5|HOMME PLISSE ISSEY MIYAKE:Z 589
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Over the years, Asaba has received numerous
awards including Tokyo Type Directors Club
Award, Yusaku Kamekura Award, Japan
Academy Prize for Outstanding Achievement
in Art Direction, Tokyo Art Directors Club
Grand Prix, and Order of the Rising Sun.

He is the chairman of the Tokyo Type Directors
Club, Committee Member of the Tokyo Art
Directors Club and JAGDA (Japan Graphic
Designers Association), Japan’s representative
in the Alliance Graphique Internationale. He is
also the 10th successive director of his alma
mater Kuwasawa Design School, and visiting
professor at Tokyo Zokei University and Kyoto
Seika University. He also holds the title of sixth
degree master in table tennis.

When asked about his childhood influences
and inspirations, Asaba remembers how he
found courage from the fierce-eyed Nio statues
from the Kamakura period, which seemed to
emit a power that made them appear alive.
Similarly, the mesmerising calligraphy of
Katsumi Asaba seems to possess a life of
its own, transcending its two-dimensional
medium to visually express the thoughts and
ideas that lie beyond words.

BEHR RRRCEREY SERRFREEES
AL BRMRE  BABAHEEREMAM
5% RRBMERAKBAER  URIEEBHE-

thRERRFEIEEEALNBERE  RREMR
BEXNEE HAFERMHEZE RE
BTERHENEEAR T AFRREFR
SHHEFFE T ERR RRERKSMREME
EABHNEFEHIR - ILIh > thiFAEERERAK
£ B BT

ENVNEFHMZINZENRET RERCS
REREBHREFANCERSK SLEBBME
HEEGRHENBELE—BHE MEERCER
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insightful tlash of inspiration,
especially when you are
open-minded about what
you are looking for.
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za{%uﬁ The DFA Design Leadership Award
i D) recognises business leaders who create
ZC</E) - exceptional, sustainable businesses
%2 through the strategic and innovative use

of design, whether in real life spaces, or
in their vision for their businesses. This
is because they know that in today’s
globalised
market, outstanding design plays a vital
role in the success of a company.

DFAZ

and highly competitive

WMERFFAENER B EEER
HEFEIERE AL ARBMEAR
HREHBESENEEMMZ EXE
WL - RS HF A
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BERFREENBBZE-

DFA
Design
Leadership

Award
DFA 323t 4B 5%

In this age of digitalised lifestyles, Muneaki
MASUDA, winner of the 2022 DFA Design
Leadership Award, still believes in creating
spaces for human connection. Born in Osaka
in 1951, Masuda has committed his life’s work
to facilitating the exchange of ideas between
individuals, to create a ‘culture infrastructure’
for everyone.

In 1983, Masuda founded Tsutaya Bookstore,
now Japan’s largest bookstore chain. Its
outlets have since expanded across Japan,
China and most recently, Malaysia. Tsutaya
Bookstores are known for their beautiful design and
architecture, and customers can often find books
and other things that match their interests — for
example, cookbooks are displayed together with
cookware and appliances.

BEREFEEEHISENEA > DFARST B
202213 X IEARBRADHTEREARES
BYZER - EHREB1951FE R BARRT > —4&
RN REABAZENBRRR AXREHE
IACE R ©

EHARER1983FRIMBEEEE  BREREMS
AR ARENERERE  HEEMDESMR
HE RAEBERRERRAD - BERTR
BEEBESL BEUURTRIRBBHNERS
REMARYIG flREEL—HBRRHER
KRB

Masuda also founded Culture Convenience
Club (CCC) in 1985, which specialises in
creating cultural spaces for people to enjoy. In
2011, CCC established Daikanyama T-SITE,
a cultural complex built around the flagship
Tsutaya Bookstore in the Daikanyama area of
Tokyo, for Japan’s ‘Premier Age’ demographic
— people 50 years and older. Nevertheless,
Masuda believes that bookstores should
appeal to all ages, and so Tsutaya Bookstores
also carry genres to appeal to the younger
generations, and have cafes and workspaces
for customers of all ages to mingle or work in.

This determined focus on good design creates
a cosy atmosphere which Masuda likes to
call ‘a library in the forest’. Human-scale
spaces produce welcoming surroundings,
and it is this attention to detail that creates
the chance discoveries and encounters that
books and bookstores can still offer, even in
a digital world. He wishes for his customers
to reflect on what they would really like and
genuinely enjoy, rather than making their
choices from recommendations based on
machine algorithms.

83
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OIES The DFA World’s Outstanding Chinese
80- - Designer acknowledges designers of

Chinese origin whose works have been
outstanding in the design world, and
who have made a significant cultural
impact, both in Asia and internationally.

The Award honours their achievements

and recognises their contributions to . REATN \ 2 ' 1 ~ £ A -
the world of design. ' ~ LGSR

DFAtH 5 {5 1 &

B93Cq

DFA

World’s
Outstanding
Chinese

Designer
DFA
1t 5755 11 22 A B0 5T 6T

EEES 2R EIIN:N
EERsti SRERAERTHRIBELERE
ZE WRDMNEREFEREEEEKR
B RIASERFTRTAMA =
HL R A I R 5T FRFR R BYRRA ©

The winner of the 2022 DFA World’s
Outstanding Chinese Designer is Beijing-born
GUO Pei, whose breathtaking designs were
inspired by both ancient Chinese embroidery
techniques and avant-garde silhouettes.
Before she could attend Beijing Second Light
Industry School to study fashion design,
she had to convince her parents who asked
her, ‘What is there left to design?’, and later
establish her atelier, Rose Studio in 1997.

The world is indeed fortunate that she
managed to overcome her parents’ early
objections, because Guo Pei has gone on to
carve out an extraordinary career. In 2016,
she was named one of TIME Magazine’s ‘100
Most Influential People in the World. She
was also the first Asian designer invited to
join France’s Chambre Syndicale de la Haute
Couture, and has also been named Asian
Couturier Extraordinaire by the Asian Couture
Fédération (ACF).

ERIERM IR DFATE R 2 AL 5HED
202273 HIFF A ENRAERFETE G
KRB MG - EE > thAREHEIL
R-ETESRREREE KM TR
HETERFE?) - iR IIHRRERIIERER
12> BB 1997F RI M BR 15

HEASIEHI R FEMIEAFTLUZ R BAIENE
BERERBES RENAVERIE-—RNE
2k 20165 » &R E (R ATI) £21K100
URAFZENANYZ— thsh > B M E X
BEERSRFELAGREBES  TETMNSREF
RIS G E0E A M S AR R SR o

For over 20 years, Guo Pei has designed some
of the most stunning gowns and dresses for the
hosts and performers of one of China’s most-
watched TV programmes, CCTV’s annual
Spring Festival Gala, and was the designer
for the 2008 Beijing Olympic Games Awards
Ceremony dresses.

The inspirations for her designs come from her
desire to create a new meaning and a sense
of identity that is deeply rooted in Chinese
culture. These inspirations have resulted in
magnificent gowns and couture pieces that
have since been exhibited in museums such as
the Asian Civilisations Museum in Singapore.

Proudly Chinese, Guo Pei is a storyteller who
is fulfilling two important missions: sharing
the beauty of China’s ancient culture and
craftsmanship with the world, and innovating
and creating her own works that will, in turn,
stand the test of time.

0ZER > BE—EHATERZHRUDNEREE
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A
Glimpse
into DFA
Design
for Asia
Awards
2022
Grand
Awards

RERFE—E
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DFA Design for Asia Awards (DFA
DFAA) are bestowed on projects in
Asia that epitomise design excellence
and contribute to the betterment of
society and the design industry. A
total of 195 winners are recognised
in the DFA Design for Asia Awards
2022, including 9 Grand Awards, 21
Gold Awards, 38 Silver Awards, 49
Bronze Awards, and 78 Merit Awards.

Taking the highest honours at the
DFA DFAA 2022, these are the 9
outstanding projects bestowed Grand
Awards. Catch a glimpse of these
inspiring projects!
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EOS R3 .
Japan
Canon Inc. =ES

The Canon EOS R3is a mirrorless camera
intended for photographers who seek
to capture sharp photos of fast-moving
subjects, such as athletes in competition,
wildlife, and racing cars. About 30%
smaller and lighter than other SLR
cameras with comparable performance,
the EOS R3 has made photography more
accessible to all, as well as professional
photographers shooting under pressure.

fEAEEOS RIBITMME R NLHFEW  BIBF
EMEIERES BN RO ETF - EREHELE
BHNEDS - FEBHYNTSE  RA BN
5385 EOS R3 ttﬁﬂﬂﬁﬁﬂ'frfiﬁﬁﬁ’lﬁﬁffﬁ
HEBMER/)\430% THTMEFRR
R BRI ETTIAM -

HONG KONG Hong

Kon
WAL!( ON/ é?%g
tail ping X

anothermountainman
BEITT /KFEx X—WA

84000 Communications Limited
NEOTBBEHRERAT

Hong Kong Walk On is a collaboration
between Tai Ping, a leading rug and
carpet maker, and anothermountainman,
a Hong Kong-based cross-disciplinary
artist. Consisting of two 3 x 6 metre
handmade carpets, the installation pays
tribute to the classic red, white and blue
stripes that represent part of Hong Kong’s
heritage and identity. This project uses
photography and art as a medium of
expression, bringing Hong Kong’s history,
spirit and culture to life beautifully.
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M+ |Hong Kong  /fiong
M+ | E#E E,S,%g

M Plus Museum Limited

A flagship of the West Kowloon Cultural
District in Hong Kong, M+ is a museum
for visual culture with outstanding design
details. It has a tall slender tower that
forms an inverted T-shape standing on
a spacious, rectangular podium clad.
The venue is not just about well-designed
exhibition galleries and architectural
elements, but the many multipurpose indoor
and outdoor spaces of various sizes offer a
range of possibilities for engagement.

M+{E#BEBANAXCENEEREMISE
BEVMERARE INERNMEAIE 8L
ERMHOENEETEZ L ER—ERNE
BT FeM+FMER—ERBLRINRES
i iR M EBRAERKNHSNEERTE
ShIER > BB S EIIAE ©

M+ museum of 7o\
visual culture Netg;%gnds
M+$R 8 X{C1EYEE

thonik

Amsterdam-based design agency Thonik
created a striking visual identity for the M+
museum in Hong Kong featuring a range
of vibrant colours influenced by the city’s
architecture and neon signage. Working
across the institution’s physical and digital
platforms, the system connects the big
screen on the facade, the website, social
media platforms, the way-finding and a
grand opening campaign.
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Music Hall in |
the Sky | Japan Ba
TEHhE%E | B4

Takuro Yamamoto Architects

Music Hall in the Sky is a small classical
music concert hall with roughly 50 seats in
a Tokyo residential neighbourhood.The
key design idea is a ribbon window in the
sky that gives audiences an impression
they’re surrounded by the sky rather than
buildings in the Tokyo metropolis. The
clever use of optics and its unusual setting
makes this project one of a kind.

WETHEENEFELEE—EEENE
FRREETE JEME0AR/NE BT L
E-HRBR—RBERMANERNRENT
P TRBHIARRHORRE - ZEMBAR
BHNABER URFSEHNEILRIEERE
EHEBE-E_MNERE-

Pingtan Book Hong
Kong
House | o

The Mainland
IFIEER | At

Condition_Lab

Using local materials in building, Pingtan
Book House not only provides a place
for local children to play and read in the
traditional wooden structure, but has
also inspired the local community’s love
for reading and the rich Dong culture.
While the schoolchildren can recognise
the familiar architecture, the facade and
light-hearted stairway design are both
contemporary and unique.

IHEEEFEREM RERMET HENREN
PR s T Bttt @ W R AR M R R
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TaiSugar i
Circular Village an
WEERREERIR

FEEE

Bio-Architecture Formosana
T S RSN E AT

TaiSugar Circular Village in Taiwan invites
residents to adopt a circular lifestyle,
while raising their standard of living
through sharing and community. For
example, the extensive facilities rental
system ranging from furniture to artworks,
their comprehensive circular strategy
in architecture, resource management,
and service design reduces waste and
improves sustainability.

AEVEERREERITECHKBERR
RREREESN TABHEHERESAR
WEERE - UHRATEMRB—EE2H
REAERB A RAEFTERE -ERE
BEMRBRASERETEENERS SR
ABERHVRE REXEETE-

Venova !
apan

(YVS-140) ok

Yamaha Corporation

HERAT

Yamaha has developed the Venova,
a wind instrument made of lightweight
ABS resin that is significantly cheaper
than existing saxophones and requires
low maintenance. With clever design,
innovative ~ manufacturing  processes
and inexpensive materials, the Venova
makes it easier for all musicians, young
musicians and beginners in particular, to
learn how to play a wind instrument.

Yamaha 2 T Venova: 8 —itLEHELTA
BEERZNES HERNSREENABS
AR S AR o TH D MV ER St~ BIFTRMETEB/M
THENEE BEEAR LHEFKEY
RNBE BRASLEEREHER-
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Yuandang
Bridge |

The Mainland
TTENE | Patth

BAU Brearley Architects+
Urbanists | SIDRI | T&D

The Yuandang Bridge connects two
sections of Shanghai Yuandang Lake’s
wetlands. The 600-metre bridge is
designed to carry pedestrians and
bicycles across the water, and at the
same time it provides beautiful views of
the landscape, and a leisure and viewing
pavilion. Drawing cultural references, the
bridge prepares users for a journey that
crisscrosses not only regional boundaries,
but also temporal and cultural ones.
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On our journeys towards success,
mistakes and failures are not setbacks,
but stepping stones and valuable
opportunities to learn and grow. Behind
every success often lies a trail of unseen
struggles and missteps, but these are
essential because they hone our skills,
confidence and determination. Let’s

see how the Awardees of DFA Hong
Kong Young Design Talent Award 2022
embraced the learning gained from their
mistakes to push beyond challenges,
and cultivate a mindset that champions
resilience, innovation, and growth.
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Your Success

Au Tsui Isa

CreateSmart Young Design Talent Award
REEEFERAAER

ALU Table 12418814 (2020)

When | was exploring material
production for a project,

| overlooked a step in the
technical process, and it

led to an unexpected resulit.
Even though it wasn’t what

| originally had in mind, we
embraced it and created
something unique in the end.
So a mistake can sometimes
turn out to be an inspiration
for exploring something new.

HEA—EEEARYHE > RiBER |
BRT—ED R SRMRRMES -
BEGRABRAEERE > M
TESRRP ARSI - BI(EH
B RALER o FTIAE FRHEIRPI
thAEESE SR P EVIS B RS

Cheung Ho Yan
SR AR

CreateSmart Young Design Talent Awar:
RIREESERAER

| used to think that
creating high-quality
designs for clients was my
responsibility alone. | later
realised that considering

a client’s opinions in the

process not only increases

their participation and
satisfaction, it can help
us better understand their
needs as well.

REEUARENBERES
ERRHUBHBNRG - BR>
REHERSBREPEER
FREER  MEREEIMNth
HN2ERMMEE > HaE
HENFRPIE It T Rt
IR -

ME Xk %x M)
HIRLTh E 22

The Coastline &8 (2019

Cheung Wui Hei
Rolland
SR E A
CreateSmart Young

Design Talent Award
AIREEEERAAELE

Once, on my way to a
workshop, | carried a 30kg
suitcase filled with tools,
along with 10 blowtorches.
On the train, the ignition
switch of a blowtorch got
accidentally turned on.

It burned a hole and half
the items in the suitcase. |
had to run out of the train
to extinguish the burning
suitcase! | am extra careful
with equipment these days.

B REMTE—BIERNERS #BET—E
30 AFE- ERITEM 10 XEEMNITEM - T2
NER > BEBHNAERIMOITE T 1TEMHE
FT—EF E—FHNYEWIESR BECRENRY
BSMERATE | Bt % REEETREEEM
INDNEEIE 0
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Lam Yeuk Hei
Alize
=
CreateSmart Young

Design Talent Award
RIEEEEERAER

When | was developing
my DIY Kit, | realised that

some design concepts can

become too complicated
for the general public

to understand. So, after
gathering feedback from
a variety of participants,
| adjusted and refined

a design concept

that everyone could
understand, and easily
complete by themselves.

R EFRFFEERNRER  ARSAE
ERER FEAMBHENESEME ©

TRELIRR - B RBBRERRNRER

HBRAEMB(LRT ) BARAUERES
DIY B4 o

52 (2020)

Winebox Grand Piano j&#§

YDTA &E#EEME 7252
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Lau Chung Ming Mig

CreateSmart Young Design Talent Award
BIREESER AR

When | began creating
concrete art, | wanted
complete control over
every aspect of the
process, from moulding
and infusion to shaping
and polishing. However, |
realised | could not control
the temperature, humidity
or water flow. Through
numerous failures, |

gained a newfound
appreciation of the beauty
of imperfection, and
learned to embrace flaws
and recognise the value

of working with nature’s
unpredictable influence.
MEAEACRERN > 1818 T BN S — (8
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Yu Hoi Tung
Jacqueline

RIEH
CreateSmart Young

Design Talent Award
RIREESERAEBR

Leadership is never an

easy task, especially when
it comes to leading an
architectural design team.
When I first began, | was
very hands-on with every
task. | soon realised that
this was not an effective
way for my team to learn.

A good leader should
always encourage, but also
recognise that a team needs
to explore and express
themselves to grow.
FEEEKRRE—PI2H CHEFE—ERER
SHER - W05 REFEANPRNRS  BRER
HERNEEEES Y ERERRE - HEmE

LERZESBBERRE BMMSBREREHK
MREACD EBEHRRE -

Home as a Living Resort (2020)

Chan Kwun Hop Theo
PR &

eateSmart Young Design Talent Special Award
RIREESERA BRI

Slave Liberation B . 105 (2022)

| was once so exhausted
that | slept through an
important fitting time. At
the time, | felt very guilty
and sorry, but everyone
makes mistakes, and

this made me realise

that time management

and maintaining a

healthy lifestyle was

more important than just
focusing on work progress.
ERBAAARBMEEAE  SHEBT—EE
B S B TREIIEERRAEN - AT

BEAESAIRENRE KhRAREIRREEER
MRREREEE LEAMITHREERTEAEE

Cheung Hoi Ning
Lorraine
R

reate; g Design Talent Special Award
RIBEESFERAA R

Shout with Whisper B & (2022)

While | was making a
pleated skirt 2 or 3 days
before the deadline of

the Shout With Whisper
collection, | burned a

large section of the skirt.

| had wanted to finish the
organza skirt as soon as |
could, and used a higher
heat to set the pleats better,
but the skirt got burned
because of my impatience.
7EREREE R RYIMIERREAR T T 23 HZ K »
RE A RSB R A — 16 LUTIR 4 (R

BB EATERASBFHMER GRFIIR
H#i > BREBNERIER KD -
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Choi Yuet Sum

Sharon

R0
CreatoSmart Young Design Talent Special Award
RIREESERA R

In my early career as

a designer, | made the
critical mistake of hastily
accepting a job without
evaluating its compatibility
with my skills and values.
This misjudgment led to a
disastrous collaboration
with my senior, ultimately
causing the project to fail.
It taught me the importance
of carefully assessing

job offers and effective
communications in

the workplace.

fEsR AN AR > B AEILE—
BEREER RERRTHET
fERBEEEAREN ~ BEER
BERBERT > AICMER
—IATF ELRELUFHER
ERZENEE HERE
DU B4R o BB BREGN
FPARERAENEIENE
MG ERNEEN -
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K11 CirKularity (2021)

Kong Sin
Yan Lisa
LB

eateSmart Young Design Talent @pecial Award
B ERA BRI

Diatom Glasg #3533 (2021)

After graduating, |
struggled for a year to

find work as an interior
designer. Rejections left
me doubtful, frustrated,
and desperate. But |
devoted myself to building
a strong portfolio. Slowly,
my confidence grew, and
armed with new skills, |
secured a position at the
renowned studio of Neri &
Hu. This experience taught
me resilience, preparation,
and self-belief, making

me stronger and

more confident.
SEEH—F > RENBHERBHEFHTIED
BREK SBRRIFANEE AR B2
DR BEE A LERE o H8 - IR T B
S0 RBF A  BABGERNMBIF

ERA - EREERE T RERIE  EHEE
EEC BASEGRERER(E-
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Yeung Wing Ting
Cowon
15k

HKDI Young Design Talent Award
EENERTRREERAAEE

It has happened many
times that | didn’t save a
draft during my sketching

process, and the computer

software would suddenly
shut down, causing me to
have to start all over again
from scratch. This taught
me to regularly save my
work, and to this day | still
maintain this habit!

BRZRABREABEMEERKEREEFER
BN RARR » EMRAMBREASAER
BE - KBZREGE > REXT ERFERDH
B BEEBENREES!

Unrestrained i (2022)
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My Printing Machine (2022)

Cheung Tsz Ching
Emily
SRIERS

Precision and accuracy
are my enemies in design
production. When | was
doing an internship in

a ceramic and design
studio, | carelessly poured
the wrong amount of
ingredients into a mixture
for clay production. My
boss and | were very
frustrated and upset. Now
| have learned to always
double-check beforehand.
TR RER RS R R R SR G R T (B
Al ERERHTEERER  MOABHR
AT LA MARLREWR &

MHERBER LRRZEEREFRAR =
EZ% > RBGNEMEELFHEES

Cheng Yuk Sing

Special Mention Award
BERFAEERIT

Once, in the UK, I failed

a design course because
my English was not good
enough for me to present
my design. At the time,

| was frustrated and
depressed about it, but

| learned another way to
present my design
without any words:
through drawings. A good
drawing can sometimes
speak for itself.

HEEEER > HE A BT MARETERETER
2 REMEREAER BEHRRIREX
ke B3R B FASZ—EANKBRRET
i FTREBEMZBESXT BE  BE-
—EFHNEFERS BRI -

BEPHHETS) - BHEBESRZR (2022)

Symbiotic Interaction in Architecture
Between Machinery and Biomimicry

Geometry and Line £ faJ£24% (2021)

Ng Tsz Kwan Che
RirE

rry

Young Design Talent Special Mention Award
BERATRERR

In executing a design from
a drawing, the designer
sometimes experiences
many failures. For example,
when heat transferring
prints to fabrics, different
textures will give different
visual effects. For chiffon,
we have to experiment with
many different types, and it
takes many failures before
we succeed in finding the
right proportion of patterns
and colour chroma.
He4 F BB BB Rt iR -
WHMEEREERSRER
Bl T BN HR L > FR

B R B IR E 7R B
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So Cheuk La
Jonathan
BER

Young Design
BERARERR

ial Mention Award

During my first time
casting a concrete model,
| overestimated the ratio
of water to cement and
sand. It turned out that
the model did not dry as
much as | expected, and
was 1 cm taller than the
original. With time running
out, | had to use sandpaper
to sand it down. It was a
valuable lesson for myself
to reserve time for errors.
RE—RUERELE  AREGETIREDS
PR AK R SRENROTERTES B
LERNERET 1 EX - RARBAEAR &1
PR ARG ETRE S o BRAVAEE > MR ETH

BN—ER  EEBREEREHMERERE
HOEEER °

Phased Regeneration for Obsolete Factory

BEREREE (2021)

EHAZETHILERR 2022—23
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Empowering
Our City with
Sustainable
Design

SUFERETNE

EEEWEIR

BODW City Programme (CityProg)
peaked in November and December 2022,
activating citywide business and creative
clusters with over 100 remarkable,
design-driven collaborations, including

10 design festivals and programmes that
illuminated the transformative power of
sustainable design. Under the theme of
‘20’s: Reflect-Refresh-Reset’ with a focus
on ‘Design for Sustainable Community’,
CityProg invited various sector partners
and local communities to witness,

engage, and learn how to reimagine

our city with design and creativity.

MRstEmAmEEE) (REEE)
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Sensory Symphony KB X &

With a focus on sound design, ‘Sensory Symphony
explored new possibilities for materials and boosted the
micro economy in Sham Shui Po, a material paradise for
many designers and creatives. With tours, workshops, a
talk, an exhibition and jam sessions, the public had fun-
filled opportunities to design musical instruments with
electronic parts and materials found in the district and
turned everyday sounds into beautiful symphonies.

]

openground
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Gaming Out 7 L 85 £ b

At ‘Gaming Out’, innovative street games brought
communities together and revitalised public spaces in
Sham Shui Po. Through a series of design thinking
workshops, designers helped the residents and other
participants create new street games using simple
materials, tools and rules. Everyone had a great time playing
the games during ‘Gaming Out Week’, together reshaping
the community and enhancing well-being through play.
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Every year in Hong Kong, countless unwanted
toys are thrown away, adding to the growing
environmental issue. To promote a circular economy
and sustainability, ‘Play Out of the Box’ featured
an enlightening talk, workshops and a carnival
engaging the public in Sham Shui Po. Led by a
designer, participants learned about the importance
of upcycling and resource-sharing, and extended
the lifespans of toys through design and creativity.

Play Out of the Box 3t B 57 IR
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Milk Design and

Kennifstudio
T Ll 4ERh ) BBANNEERER  BR
ME R B WAFR KT AHZERIEA
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% BILHREBHE » WIRFA=ER

‘Cheongsam Rhapsody’ happened partly by chance
and partly from inspiration. The lucky discovery of a
collection of cheongsams from the 1920s to the 1960s
was an opportunity to curate a trip down memory lane.
With an exhibition, a discussion, a demonstration and a
workshop, the programme celebrated and imagined the
future of this iconic symbol of Chinese femininity and
elegance, and explored sustainable fashion design.

Cheongsam Rhapsody =42 31 18 #f

project G_IJ_

The Beautiful Pages
9§_f ll‘EEZSE

Picture books are beloved by both
young and old alike, and what better
way to tell stories of everyday life
than through designers’ captivating
illustrations? With an exhibition, a
mural installation, a walking tour, an
evening outdoor sketching workshop
and more, students and the public
learned how to observe and tell
stories about the hidden treasures in
their neighbourhood with a newfound
sense of empathy.

BEARZTEFLHALTEE - BEHH
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FashionClinic by T
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CityProg 2022
Interviews with
Creative Partners
P 582022
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InNovAction
Tsuen Wan FLS T
Eéj‘] . §1}Jj S.POT.

Sports design is not only about
venues, equipment and oultfits,
but also creative placemaking
that enables healthy activities in
public spaces. Featuring a mobile
sports station, an exhibition, a map
and various sports experiences,
‘InNovAction Tsuen Wan’ engaged
a designer and a group of young
people to equip the public with sports
design knowledge and promote a
healthy lifestyle in a creative way.

EBIRATBRNIGM  BMRRE > B
BEAIRMAEE UEERATLTHE
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Tsven Wan

Walkable Workable Fashion &8 X 1T1E

Casual, comfortable clothing is better suited to
environmentally-friendly daily mobility habits such as
walking. Featuring a webinar on sustainable materials,
a competition, a fashion presentation and a lookbook
to promote new officewear design trends, ‘Walkable
Workable Fashion’ took a timely look at professional office
attire, because looking great should not have to come at
the cost of sustainability and an excessive carbon footprint.
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Mode of Design
Alliance and
Bottoms Up
Communication
Limited

Tour Around
Sai Kung

A& "’

A new chapter in creative cultural tourism
begins! Participants of ‘Tour Around Sai
Kung’ were treated to community tours
led by an architect, a fishing raft tour, Sai
Kung souvenir shopping, a cultural product
design sharing session and workshop,
an aroma oil workshop and an ugly food
cooking class, all showcasing the quirky
charm of the ‘back garden of Hong Kong'.
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Reimagine the South BB EE

Through the lens of design, young people and the public
deep dived into the history and culture of the Southern
District, which has undergone a massive transformation
from a sleepy fishing village to a bustling urban area. With
engaging activities including a sampan cruise experience,
a community design workshop, an Augmented Reality
Instagram filter experience and more, ‘Reimagine the
South’ unlocked the district’s creative potential.

=, The Warehouse
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HEE)  BRERNEIRES

Teenage Club

Creation to Emerge

RE -

Making On Loft

To Kwa Wan, the vintage urban district,
has evolved its own vibrant cultural and
creative ecosystem over the years. With
pop-up design studios, zine workshops,
an exhibition and a market, ‘Creation
to Emerge’ empowered the creative
community and encouraged young talents
to unleash their creativity by designing for
the small shops in the neighbourhood,
turning the area into a thriving ‘design and
creative maker cluster’.

Ee T NEEFREHIRE  FRUVFNTRE
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CityProg 2022 x Businesses x Overseas

Ignite New
Possibilities
EREE

Dr. Ruffina Thilakaratne

RIBA International Council
member for Asia and Australasia

7 Ms. Fanny Yu HiE 2 R B B R aRE
RS AL £B2SERG TR S e A

RIBA HK Chapter partnered with CityProg
2022 on the ‘2022 Post Covid Furniture Design
Competition’, which was a huge success.

Prof. Eric Yim, Chairman of Hong Kong Design
Centre joined the judging panel to select the
winners from the creative entries submitted by
professionals and students. The partnership
with HKDC has been rewarding.

Project Director of Loupe

Apart from presenting 10 design
Loupe THE #8585

festivals and programmes,
CityProg 2022 fostered exchanges
and collaborations among
different sectors, local businesses
and overseas creative units to

Loupe has broadened the promotional
channels and strategies, and connected
with more new partners through being
part of CityProg 2022. We collaborated
with CityProg to launch different

B,

o
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b ¥

champion innovation for our city Ms. Angie Chung educational projects that fulfilled our social Me. Kristie L HESRRERMGE (BENY) HBEEH e AT '
and economv. and nurture a ki )vE responsibilities. We look forward to working {1k LR o o s e e g .
Y, s with more people to promote design and arts RUSRA/ME 2022 M SR> MR 12022 LR Consul General of the é’

thriving creative ecosystem in General Manager, il e T, T RARGLE) > LBREEBRFAPOERE Czech Republic in Hong Kong

Central Market of Chinachem Group Director of Campell Group — +p = spsemE , RS A e HAEE S S48
HOng Kong ﬁm%‘:']i%?ﬁ?ﬁﬁ'@ﬁgﬁ@ 1 ;EHME:EEJ 0092 yEFg:%E'\JZ'E_g KC1OO Art Space 1A H?EDDAL:!;%. fﬁ%%% % == : E’JEJ 7~ = =R

oupe 5 A= Ik miE S RE SEEE KC100 ZiZop4aEs {EIEHER(ER - RRESFBR T OHE ) i }
. MAR > LeRHBELZEEUE - AR E - = eEAEERIER o Our collaboration with CityProg 2022
Check out some of the Satellite For two consecutive years, Central Market EEe S8 = PN e was our first deeper immersion into the
Events we hosted and hear what has been a CityProg creative partner. This AR FRERRNKBERE BFERE It is very encouraging to see the success of S design dialogue between Czech and Hong
t e | time, we joined hands with Walk DVRC and e ETe FRMNAF RAPFHRES CityProg 2022 as it continues to identify and I Kong designers. We are glad that several

our partners say about us: CityProg to host the ‘Walkable Workable FARBMSIE RAREH D TIRBIHNE cultivate new possibilities to grow the local Czech brands got the chance to introduce

Fashion Presentation’, providing a platform #Hixibo  m design, arts and cultural community. We themselves, and be involved in exchanges
& EEN 2022 f& T #HEE 10 BB 5+ E5FD for local designers to showcase their works. look forward to our continued partnership with Hong Kong partners and the younger

We will continue to create value for the in showcasing local designers and artists’ generation. The biggest benefits were the

HE TFREBHESTEER  SMEHER community by organising a series of different talents, not only in the Kwai Chung district, networking opportunities that will lead to
SNFEIE BN 2 B RES{E &8 programmes and exciting events. but also to the world! new collaborations.
RRERRR WadBRIRERS- IR T A B E B A B A o WEEH 2022 AR SARE 2H SRBMWETH 20220 WERNEBR

Ty SR> BRMBEITERBEEBH LT (BEX IS N R B AT A M 38 3t~ B4 HEFEUEBERANYE  RARSE
T RS HMARMBEEEE 1B BRI AKMLHETIRE—ER MBS BT o B RIS 1F BMESARBRARENGIE LIBET
RERHFANSIENHEER ! ARBTRERNTE o RIS EREE 2 FEAHERLE ME2HRETAMS HEBUANES— A RNBEY #F

—ERBRES AMEAIEEE. SHRABEHTR A 2 | R A 1E o
i i i Lamborghini Hong Kong SUBXMAS ‘A Night with the Angry Cat’
Highlighted Satellite Events Spark Up Asia (APAC Walk DVR HESREES SUBXMAS TARRIHZ &)
BIRFEEH Culture and Creative ,_l E
Industries Alliance) 171=

- Carnaby

S o Fair &

»n ™

9 g Goods
The Hong Kong lllustration and Creative Show vol.4 0 o of Desire
EBIFERIAE vol.4 .‘% % . 30 Years Of Lamborghini Hong Kong — HK30 (G 0.D )

0 & Skateboard Symposium MHEREEHEIVBERE - HK30 0=
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As a concurrent programme of CityProg, the
special initiative ‘Design !'n Action’ created ‘Open
House’ experiences for students, taking them

on tours at design companies to learn about

the working environment and meet professional
designers in person. Nearly 60 local design
companies took part in over 70 activities to share
their expertise, inspiring over 300 senior primary,
junior secondary, and tertiary students to explore
the value of design and future career planning.

The Design In Action tours gave me insights into
designing various types of spaces, like houses, ' '
malls, and resting spots. Out of all the programme

activities, | enjoyed the ‘Contributing to society in
Minecraft’ project the most. Working collaboratively
with my team, we built different structures, including
the Axolotl Library and Tree Land, and created the
safest and most exciting water slide for the public
swimming pool. Receiving feedback from the
designers helped me gain more confidence in my
design skills.

-
w.

Design In Action
exposed me to
different areas

of Hong Kong as
well as community
events, allowing
me to reconnect
with the city and
meet dedicated individuals from various fields.
Through interactions with industry pioneers, |
discovered that a designer’s soul is defined not
only by creativity but also by persistence and
experience from mistakes. The ability to integrate
these elements is what sets a designer apart.

MEREtiF R ) SBRAA TR N E—R  WE
B -BERAREES E—REHTREEENE
MERMNERDBEEHER

TEENHARE BB S F
BETTRRERY 6iF
Axolot|El & BEFN A&k > I 23
AHFAMRELRZE
XIFHIRIKIBH o REHE
FRRHNEEE RME
& RATHERE

B o l I

MRETFE ) BHRSMAETESENHEES
TR E DS B - W AR B R E) R
BHRHAENEREAN LT BBRITELBIIM
REMREFMTEBRRNE > EEZRFHESMUHE
SRR AR B o BT RNE S IE R RFTEIRESR

“dd

Cristen Hoo #3X% Lung Chik Tang 3E#&k#
Sir Ellis Kadoorie (S) Primary School Hong Kong Chu Hai College
EUREERLT/NS EBHBEMR

Taking part in Design In Action gave me the
opportunity to meet and learn from various designers
in Hong Kong. Meeting designers from different
fields broadened my understanding of design and
inspired me to find my own style. Learning about
their journeys and determination to succeed was
intriguing and motivating. Their passion for design
encouraged me to pursue my dreams.

MEREtIFeR ) BRA KT IZEE
REFEBAFRREAIREED - &
BEMFIREAIF IRT

RYERANER MERS
HECBER - thPINRE
IRIZANIE R TIBT RO > IF
ESIAABMBEI A -
PSRRI AR T K

BREESHNER °‘i

Wong Nga Lam = H# 5%

St. Paul’s Co-educational College
LDREBLHFS

A nialﬂgue wi’[h nesigners in The [’i’[.y
Nurturing = New lreneretion

of Lreative Talent

The graduation ceremony of ‘De
was Successfully held at H
Mr. William Kelly Willis, Ex
F)irector of Walt Disney Im
invited to reveg| the secret:

Sign In Action’
ong Kong Disneyland.
ecutive Creative
agineering Asia, was

. s behind the 1
magical experience design. e

TRsterom ) su
77 BB T s
Blesspe
EEREss

?%ﬁ?%;%i&i/ﬁ%@fﬁ%
TR4IME T (ZEHM) 15ma
(Kelly willis) BEGEE [
%E?ﬁﬂ%ﬁﬁ#&%ﬂ?ﬁﬁb’?&% °

This special
initiative taught
me about design
methods, object l l

pairing, and

3D tools. | was

impressed by

the designers’ creativity and ability to generate
many innovative ideas quickly. This surprised me
since | usually take longer to come up with my
own concepts, even in my personal artwork. Their
efficiency challenged my approach to design and
left a lasting impression.

BRI ERER PR ERRE S E WS
Bo k3D B FE BRI > RN A A= I 5E
REEEFZRIIIE > SHRRE+DMAR - EAY
FEAEZER  REEFEERNBHERER

B PRUGR TR SR AU > SRR E T 7R %

E'\JEU%"i ‘

Chau Tsz Ho ¥ &

King’s College
HEER

AL - AT o 5
Explore What ‘Design In Action’ ‘Design In Action’
Design Can Do Interviews with 12 Local Online Exhibition
BIWE DRt Design Companies BRI EIEFRE
RS o (ERETIFONE) 12
TERETEEONE
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Design In Action & 5t §7 2% &

R El MEEtF ) AR EEZRRES’
M T35 5tBIRE1 (Open House) FiZR’ #55EE 4
EERTEENTIEER Bt THEZENTE

BE > HSHEXMEER K HEBER 60 X

At ESZMPINE R B TEIB 70
157580 :EiBiA 300 A AE  gIPME/NBE

Participating in Design In Action allowed me to
learn about design in different industries and its
potential to improve people’s lives. | used to find
it challenging to acquire design knowledge in my
daily life, but now | understand its importance and
impact. Through various visits and interactions,

| discovered that designers are approachable
and enjoy communicating. Their human-centered
approach encourages us to seek better life
experiences and to make design an essential
aspect of our lives.

SE QTS ERERIRFAEREITESR
BRER > UREHNREAMEFNED  RUTE
FRECHELEEFSERIR
sTAIE > RERENR I LIER
IENEEMHRTZEN - BB
SEMRNES > RBIRRF
EMERR T2 A MFIAAR
FHNRAEIHBEMASR
EEFNEERR BRE

A EFZRA A

TRy —E °"

Chan Pak Wing FRia58

Creative Kids

FBAIEE

o s T B BIEM B R EERE -

Design !n Action’s diverse
range of activities, including
designers’ sharing, one-
on-one conversations, and
studio visits, provided me
with valuable insights

into the design industry
and good design
practices. Interacting

with designers who

excel in various fields
taught me about traits such as diligence, creativity,
and a willingness to experiment. Their willingness
to share their experiences and knowledge has
inspired and enriched me, giving me a clearer
sense of direction for my career.

MREtiFei ) SESHRES > BERFMIE
—H-RNIEESE > ARERHTARRET
FMREFRAERNES R HEREEIPR
RUBHNRFTEES  RREWIIMFIZE - S8
EHREERNTE  tM+28R D=8
# CHARTRE > HRBEEERS KT EIAH

E"JE[“:—J°“

Wong Ki Sum E3H i

Hong Kong Polytechnic University
EREI KRS

TR T SR ETBT 51 53

S H H— 4
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™ 397 2,405 3N
Posts Followers FoII

Design Spectrum &&Hy¢:E

.« Get ready to be inspired! BHRENERK! &
#DesignSpectrum ignites imaginations with
eye-opening thematic design exhibitions. # @
From the vibrant streets of Hong Kong to the
dynamic cities of the Greater Bay Area, ASEAN
and our international partners, let’s nurture
talents and build a thriving design thinking

NS

culture in our community. <&

#InspirationUnleashed #DesignCulture

#Et sl N ERSIRESAKFRA  BEAKXRH {0} e
d%“F’ﬁ 7 OFBETKEEFTBIMENNANEE =
B REUREMBERSEB NS RIRTHRES R . .
O ERMBEERAERAL LRt ERNEERTREX
{bo o w | BB #2EE 0 0
@ Followed by HKDC, - 0
bodw and 6 others

[ Following v } [ Message R ave ° aY-

¥ 1= =N A BB

A 24048

Design Spectrum &2t 5H | b .. Date —E.= A
:-IQInspIrlng and L e
.-‘..f__Showcasmg Good_.
“Designs In Our

STORY REEL LIVE

() rosr

Communities

IMG. ALWAYS_023

7.

QQ? N

166 likes

From a spark of awareness to a series of actions, our
behaviour forms over time until it becomes part of a
routine — and becomes our ‘always’. Benny Au
and Teresa Chan of miniminigallery brought us 50
captivating design projects that left us inspired and
amazed with a deep dive into #Creativeldeas that
span across generations, forms, and spaces. .« @&

BT ERESREE—ESREHE BUARE  EMER
7% - miniminigallery 893 2 A & 28 3 5 R 151 147 15 138
BiB50ZERT1EE BRI AABNBRRERERE
RERES  EROFATRERN A ZEEHN
HEMER S 1 ®

BT BRI

X
- Y
e N d e
W TG
" g
&% m:?

111 EBRERILEIR 202223

o Q9 Q

203 likes

From the iconic ‘Lap Sap Chung’ rubbish mascot that
has captured our hearts since the 70s, to a photo-
graphic journey capturing the beauty of signage in

‘always’ showcased the incredible creativity that
defines our city. These projects brought to life and
preserved the intangible values they represent — the
designers’ ideas, boundless creativity, and powerful
messages to individuals and communities. [, ‘..
‘always’ also encouraged us to embrace collective
action through design by bridging the gap between
humanity and nature, paving the way for a brighter
community and future. # @ =7

R L 70 ERBBREFARON MRS AE
Lt ARESAEHE LRRT BRI NBETESY
REHTFERRNEE (87 BRBEESERY
JERLAIE - FHRIENBARMENDE  BRABR
BARRER BRETRERBEN E BE- L
LS TEAT) BB SRR ERRTE B AT
B A—EEEFNHERR KSR FO -

Design Spectrum &5t ¢t
Central Market

ocas<x - N

. We were especially amazed by the exhibition’s use
of flexible wooden panels, which allowed endless pos-
sibilities, creating a breathtaking visual experience.
These three-dimensional geometric combinations
effortlessly adapted to any space. Not only were they
functional and aesthetically pleasing, but they also
embodied the very essence of the exhibition’s theme,
symbolising the spirit of adaptability and innovation.

\"#

RERTEBRRMNASNLESAEE  HRERY
’“t'l“_{  2RBENRERE - UREAESEZEE S
Mm& % > MERR EERMEXRmik BERRE
SEFEETAIFTRIREM o WS o

Hong Kong, to a contemplation of sustainable fashion,

designspectrum.hk
#alwaysExhibition #DesignJourney

#CreativityUnleashed #BrighterFuture

#DesignAcrossGenerations
#InspirationUnleashed

HETRE #RETIRIZ #I2KAIE N

- #LBRSR IR # BRI ) #EEE R
HESBFTERRE

#lnnovationUnleashed #AdaptableSpaces

always E1T
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Design Spectrum £t 3

;)hesign Spectrum &5t L

Dream Big

Think Small
Bridging Virtual

Visions from Designers
HERTR BuEE

Exhibition Date RE B}
11.05.2022 — 17.07.2022
at 7 Mallory Street

RIREHTRES

BERE

Curator SRR A
Michael Leung
RREF

201 likes

and Real

S B B 22

47 comments 16 shares

Design Spectrum &5t 5%
Mallory Street

Like Comment

@ designspectrum.hk 4h
— #DreamBigThinkSmall
#DreamsComeTrue
#DreamslInAction
#SustainableSolutions
#lnnovationUnleashed
# R
#S M
HEZEIRR
HEJREERRR 5

l X A EERIFTE S
Like Reply
Dream Big
Think Small

AREHR

’ kY '*ﬂﬁ
9D:S|gn Spectrum &% eee X

B ' Dreams come alive in countless forms. We celebrated HKDC's 20" Anniversary & .
with the spectacular ‘Dream Big Think Small’ curated by the visionary Michael Leung. The
exhibition explored the multidimensional connection between dreams and design through
four captivating sections. We saw ingenious solutions to personal and social challenges,

as creative powerhouses from Hong Kong, UK, Sweden, Denmark, and more shared their
groundbreaking creations.

B U reansRE - AEREBRATORI-_TEE & > HARN TAZM

B RE TBEERGNNRAMARMEEREAN REBBRFEORFTHNOARETALE
w12 B Iest) - MRRERZEER - BmD B BREEE 6 - in il  FEEHAIRS
BRI BFR BRI E R LUB IR ERRE A Rt S HEE -

89 likes 25 comments 10 shares

Comment Share

oca<x - A

122 likes

« Where reality and imagination intertwined,
‘Dream Asleep Dream Awake’ presented tangible
manifestations of dreams, like Thomas Thwaites’
captivating goat adventure. 4 @ Immersive,
speculative creations bridged the gap between the
real and digital worlds, offering glimpses of our future.

w MG &40 RRERAGRIEMS  REAR
FREEE fli Thomas Thwaites 3 5528 ML)
BY&EE o ﬁ@ T RN BRI R TR AL IR E
PR SRS R PR R - R FFIFE UL IR R AR K ©

View all 23 comments

113 Fi

stHRILEEER 2022—23

s

;):mgn Spectrum &5t L

BARBRIUERER  HINKEIEARHIR
B RABBREFEN ERABCEENHE U F -

Are dreams merely an escape? In ‘Dream Further Dream Closer’,
seemingly luxurious daydreams transform into tangible solutions for
pressing human issues. The extraordinary impact of Farm 66’s eye-
catching vertical farming system, bridging nature and innovation with
stunning space-age design makes us believe in the power of dreams.

o
SRR EEERERBIRENMEERIS? MRIE KR RRATERNERE
B ALEEMEEN TARZ) RERFEMAHEE o Farm 66 & ZERIH

stEINER  RABZAHEAFR A —

89 likes

25 comments 10 shares

Like Comment Share

LN\ L

s

; inay sy
2D:S|gn Spectrum &5t ¢ cee X

In ‘Dream Bigger Dream Smaller’, we were enthralled by ‘Our Abstract
Playscapes’ where Fan Lok Yi reimagined community playgrounds, as
well as Haw Par Music, a cultural revival uniting heritage and music, both
proving that dreams have no age limits! :

s =) Finally, dreams are within our grasp when we dare to take action.
In ‘Dream Hard Do Harder’, we explored and saw the tools of fearless
designers like Kevin Cheung, STICKYLINE, and LeeeeeeToy, as they
turned #DreamsToActions. Design reference books fueled our inspiration
and delved into the trend of #SpeculativeDesign, which explores real-
world creative possibilities.

Tk 28401 B RS RMFIBE TR » BE60 (FRMNHREEHtSR) 28
e B 4415 TRIVEE ) FBLERESERERMAXYEY BEEZES
FRAN! .

P

o BB RERMABNER  ZLERBEZIEZF - BB MRS »
EMERLAERMERANTE  SIEBEEER Kevin Cheung .
STICKYLINE -~ LeeeeeeToy %5 » B ffIu0fal #1BE5e(Ep H o 2B R 5t
TERAMEEE AR BRERERE  FARE #H AR EREHARERATEIN
BIYERTAE ©
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Chopsticks &+

9

Change often evokes fear and uncertainty, but it is also
the element that compels designers to create solutions
that enable societies to progress. At HKDC, we believe
that design has the power to drive positive change

in the world. Here, our Board of Directors share

their perspectives on the greatest designs that have
indelibly shaped the world we live in today.

BT EITIRRERBVEIK » (BN ER B R RRRA
2o LUEBHTED MA c FER P ORERATUMS /‘

SIEFEPNETENE  RANESEXNERILIF—LE

MERS i RHEHER BXBRRE-

MR | Airbnb Ziin

01 Prof. Eric Yim BEPAI
—  Chairman £f&

Airbnb is a design thinking success story. Founded by
two designers Brian Chesky and Joe Gebbia, Airbnb’s
two main design-focused principles behind its success
are the company’s holistic experience approach
with a simple and novel booking procedure; and its
interpenetration of lifestyles, culture characteristics and
design. Airbnb has helped define the sharing economy
and experience design.

BRI E—ERINERRFBENEGF - FABR AR
Brian Chesky %% Joe Gebbia &l > RiFmAUR T EENR
A E—RIRARANRBEEN ESHNZBNETIRE
BIRBEFEFRN X EREREMA—E BERUORATE
HABHELEREERAN—8 o
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02 Prof. Viveca Chan PR—iAEIE

Vice Chairman glEE

The iPhone redefined the role of mobile phones. It
changed the way we communicate and interact with
people and technology in four ways: its sleek design;
its revolutionary touch screen, easy navigation and
camera; its App ecosystem that transformed phones
into indispensable personal devices for functionality
and entertainment; and its continuous innovation, such
as facial recognition and AR functions.

iPhone EMEHRFHNAR  SFEREARBER AR
BEFNAR EAMIOREHNN ERUNERXRE 2
RBREMABEIE SERSHNITHEERG S FHRER
HFInE EEAMERRER —SHNEAKE; L,UEZF'HET
ERBORURT > BIA0A BRH A RIS B IR TOAE

Condom #ZE

04 Bonnie Chan PR{ER

Director %

A smartphone with an all-in-one touch screen design
was considered so groundbreaking at the time, but is
now unquestionably ubiquitous. Very few people can
go without a smartphone now. It has changed many
aspects of our lives across the world.

REE RHEEZVEERRBNEEFRERSRIRAIR
RERREERERATR - EEFRERSSTERETAEN
5 RARCANEEPBRALH—ES o

EHAZETHRILERR 2022—23

03 Steve Leung 2EX
—  Vice Chairman gIEf&

Chopsticks, a simple pair of equal-length sticks, have
been indispensable cooking and eating utensils for
thousands of years. Originating in China and now
used in many other parts of Asia, their simple and
timeless design symbolises Asian dining etiquette, an
enduring symbol of Chinese culture, and a global icon
of functional design.

—E-HORF BTER—EHEFTARRNEARAERE
B RFERNPE REREZEAREMNEMME R+
WMEXAEH > MEERTMNERER  RAURKHTEX
16> ERINAEMRETHIBBRAR R RIE -

v

06

Notre-Dame du Haut BBE&H =

05 David Lo Ek3#

Director E%

Condoms are one of the most important designs in
human history. It is not only a product that prevents
pregnancy but also a most effective tool to prevent
sexually transmitted infections. (STls)

BEERAEE LREBNRAZ— FERAER  TER
BRIPAMERNIR

06 Prof. Leslie Chen Bf3AEH%
—  Director %

As a design educator, | find Le Corbusier’s Ronchamp,
also known as the Church of Notre-Dame du Haut, truly
remarkable. Its uniquely expressive form challenges
traditions. The interplay of light and shadow within
its walls evokes both spirituality and emotion. The
innovative use of materials and harmonious integration
with nature are valuable lessons in pushing the
boundaries of design.

BRRABEK KBAM Le Corbusier RtHBMEHEI
BHE HREFIEERS RBERRE - ERHLEY
REEHERS MEBRAR - REEMAR  ARFEER
RS MARRABARKERNEERM -
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17 | Artificial Intelligence (Al)
ATHERE

) Systems # TS

Alessi Juicy Salif
Citrus Squeezer
Alessi SN2 AVETH#

ouse OPod k&R

Saudl Arabia
YOEERTHIA R
NEOM IBH

07 DrBenson Cheung sRZ&E18+
— Director 5

Photoshop is a widely recognized software for its
exceptional capabilities in photo editing, graphic
design, digital painting, and photo manipulation. Its
power lies in its versatility and features that allow
users to create stunning visuals. It is an essential
tool for photographers, designers, artists, and other
professionals who create and edit visual content all
around the world.

Photoshop B9ER R 45 %8 « FHEIR st ~ MISEE R AREEIIAE
B GARES BEERESYER -5 BARAUERAS
EIIRERIEIE LR AR - B R B FAMER BB BRI HR
BT~ RETET s B R R AMBEEATRR  ERYBFAIDH
IR

10 Horace Pan &g

Director =%

Underground subway trains require less land
consumption than road transportation systems. They
also offer other important benefits for the community:
better air quality, lower energy costs and lower
transportation accident rates.

BB R AT R A 2 St T BR SE A EE D B 3t RIS 2 A @ 3R
Hithihar | ST REAETIF SRR AEE  RIBEIED -

13 Joanne Chow FH#li
— Director 5

In tackling the affordable housing crisis, the OPod
concrete pipe house by architect James Law can
potentially change the world. It promotes sustainability,
and offers adaptable solutions for diverse populations
by providing affordable, space-efficient, and
environmentally friendly housing. The OPod can
improve the lives of individuals and communities, and
make a positive, lasting impact on the world.

HHAERERERNERS  BREMEFERANERLT
OPod TkEBE ) BEEXEHR - DKER ) AR EFESE
WBEBRELERS HETHBRFRNER ASEALRE
TENMRARTE - OPod AU E L FERRAMBIRE » I A it
RESRERFENRE-

16 Prof. Kun-pyo Lee FEEH#HE
—  Director 5

The ‘ugly’ fruits and veggies movement urges
shoppers not tothrow away perfectly good fruits and
vegetables just because they do not meet arbitrary

_cosmetic criteria. Many families can’t afford to eat the

recommended daily portions of fruits and vegetables.
The produce tastes just the same, and eating ‘ugly’
fruits and veggies helps reduce global food waste.

BiR ESESHBEEREEERNAMANBERER EX
ﬁ*ﬁi‘l_ﬂﬂﬁﬁﬁmﬁﬁ% i’F%aF%‘BE}FET’:‘UEEBEi%HYE@ﬁ
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08 Karr Yip F138

Director &%

The column-and-beam structure — vertical columns
that support horizontal beams — has had a significant
impact on architecture and construction. This structural
system has allowed for the construction of large and
complex buildings, including skyscrapers, bridges, and

stadiums. It has also influenced the development of °

other construction materials and techniques.

HREEEEERBINEERE AREENEEER
REGERR  SURERHERNARRRY) GFEXK
[ SRR E 5 IR B B EL R AR AN R AT 32 R -

Patrick Bruce
11 Director &%

Michael Thonet’s revolutionary ‘Thonet #14 chair’,
created in 1859, was a product ahead of its time. lts new
way of bending wood into shapes of great simplicity
was arguably the original precursor of the flatpack
furniture revolution. Assembled from 6 components and
a handful of screws and bolts, it is an iconic object still
seen in restaurants and cafes today.

Michael Thonet /1% 1859 FRI{FE ar £ EY 14554 » BRAG RIS ° 13
FRAEH TR JFEER  IBS LERTABE
REARKER - ERAFERNEMAFRDERITTER AL
B ESRRRRN oI R R o

14 Eddie Hui 35

Director =

This Squeezer designed by Philippe Starck for Alessi
was a product from the 90s, when | was still at college.
It was the first time | had seen such a creative product
that combined functionality and aesthetics. This is also
the philosophy behind our product development at
SMEK today - to combine creativity with practicality.

E{E e Philips Starck 2 Alessi sRsTEIHE T Z 90 FERIER
EfR PEMENRBERSE B—REINEEFAENER
EETIAEMREt 22N — 5 - LAIRRERMESE—IE E
ERMSMEKIEEREI S KM ERMIES

17 Tommy Li Fki2
Director E55

| believe that Artificial intelligence is the key to unlocking
the Fourth Industrial Revolution. Today, we are at the
beginning of this era, and | look forward to a future
where Al creates other Als. This is a new era where Al
will have a tremendous influence on the world as we
know it.

AIEZRERERBREORIXESNRE - 5K HMEWTE

SRR RBTEZAAIRGAINRT EREE—
BB R MBI

112 Alan Cheung R#s
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09 Kevin Yeung #ﬁ*ﬁﬂ“

Director =5

Originally designed as an undergarment, the t-shirt has
transformed into the most ubiquitous item in apparel.

The: orlglns of the t-shirt date back to the Iate 19th.
century, when Iaborers would wear the undershirt onIy B

to keep cool in warmer months of the year. Fast forward
to today —it is a fashion staple of global culture today.

B 4Eh RS BN TR AR A AR BN — B4 X 8
BRI - CHEREILUEHMEN Ot 2 BAIE (EARRH
B SR B BT AR TN » LUE % 5
MRAGESBESH THESRARKE  MEREONS
S ' : '

Director %

The NEOM project in Saudi Arabia can revolutionise
how we conceive, build, and live in cities. It embraces
renewable -energy, Al and advanced technologies.
Its barboﬁ-positive -urban. development focuses on
sustainability, and offers a model for tackling climate
change. The city’s design also prioritises human well-
being with automated services and digital infrastructure,
creating a—balance between technology and nature.

'/)‘-I—*}F'H‘ﬂ:‘lﬁgNEOMEE@FE&@&HWT‘J%EMFE MRt

'“'EFE’JE/Eﬁ'Q EHRERT AIBERR  ATERE AR o
HERREERAR R Ei‘lﬁ?&?&ﬁﬂ‘]ﬁﬁ)ﬂfﬁﬁ%@
HRREER R - 1E5h R LA B A% B8
BENCARFS BB R - SIRER B A FEIS T

15 James Law 38

Director ==

The iconic Death Star in the Star Wars movies has left
an indelible impact on popular culture. It represents the
limitless possibilities of technology and their potential
consequences. The Death Star serves as a reminder
of the power and responsibility that come with great
innovations, and of the need to contemplate the ethlcal
implications of our own creations.

(EIRAE) B FEE | BARRM  ERITUEPE TR
AERNER ERARRRNERAIERBEERR  RERM
RIS EARR S RN B R HFER BE U R B2 AR A
ABEEE-

18 Stephen Liang REIE
Director &%

3D printing is a technology that can create complex
objects from digital designs, which has the potential to
revolutionise the way we produce and distribute goods.
It can reduce waste and transportation costs, and
enable customisation and personalisation of products.

FiBIDITENHLAT » BAE R ST AT RAFRR SRRV TR Y) - B ER

ERERFAEENDHEBRNSN - CANRVRERFEE
WAL o WidR HE B RTEE M ©
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19 Joseph Lo $EE
— Director %

The French inventor Nicéphore Niépce was one of the
earliest pioneers of modern photography, and the print he
created in 1825, ‘View from the Window at Le Gras), is the
oldest surviving product of a photographic process. The
invention of the camera changed the way we see the world,
allowing us to preserve moments, and to document events
from the past.

JEEZEBAR Nicéphore Niépce RIRAURR TR — il
R1825FE M (ERIIMS NN B R E) BRERHENHER
AR THMAEEANSR » FEAEE—ZIKE IR
AEsDERIBEMIASE
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20 Victor Lo ZE{HER

Director &%

Shigeru Ban’s ‘invisible structure’ design for humanitarian
disaster relief projects is based on recyclable materials,
notably paper. Since 1994, his ‘Paper Partition System’ has
enabled the production of high quality, low-cost emergency
evacuation centres to provide housing and privacy for the
victims of disasters such as earthquakes across the world,
including in Rwanda, Haiti, Turkey, Japan and more.

BEMRRARKIEMEERENEFHRA MERE&HE) U
R BRI AR SR 2 R 1 - 1994 F U3k » B H MR E R
A BUERSHEE BRANESBR AHRASH
FHEBEXBZENKR  REZALRBNESZF 8FE
BEE BT HEERERSE

20 | Shigeru Ban’s ‘Invisj

R RN

apermaking ST

23

22 Mui Kinoshita i§#Z
— Director 2%

Paper, invented by Cai Lun in the 2nd-century AD Han
Dynasty, was one of the greatest designs in the world.
Papermaking enabled the mass production of books and
documents to disseminate knowledge and ideas across
the world. Its impact on human civilization was immense,
and it remains one of the most significant and enduring
contributions of Chinese civilization.

BEAT_MACRER KfEEFTHRR AT LHERX
Btz — SR EBNXMGATRELEE  ABIABNZ
BEEDHR THABXAEEEATE MEPEXHE
B L MARKREE - HERFRENERZ—°

23 Donald Choi &&8

—  Director %

R. Buckminster Fuller's Geodesic Dome is a design rooted
in the elegant beauty of simplicity and the timeless wisdom
of ‘doing more with less’. In our present era of excessive
waste and unsustainable lifestyles, we have much to
learn from Fuller’s sustainable design approach where
a designer is a synthesis of artist, inventor, mechanic,
objective economist and evolutionary strategist.

B SPNAEEEERHERIKEOE’ZE MU
B TDRIZ) BKERE - SR RAREBSEY L1575
XTRAFE BEEBENENAIRERG T ESSEE -
FEEBHET  REMEBRMR - AR K- FHRLES
R REE TR —5 ©

21 Victor Tsang ZERE
— Director %

The Chinese people began using chopsticks 4,000 years
ago, first for cooking and serving, then later adapted for
table use. They are the perfect utensils for a culture that
values families dining together and sharing food placed at the
centre of the table. Today, among Chinese and other Asian
cultures, chopsticks still foster harmony, respect and unity.

PEAERETFRERGERART  SU2RRRERE
R BRAICHRERE -BRER—RABRAE RER
BRRBEZHRDENRERS  RFREEENAR -KHES
X B P E R HAE N X AE  RFMARRME B EME
AERIRE o

24 Hon Sunny Tan FRiB{E

— Director &%

The Victorinox Swiss Army Knife was introduced over 100
years ago. It gained popularity after WWII and it was even
brought on space missions. This popular red object was
even added to the Museum of Modern Art in New York.
Today, Victorinox incorporates new functions such as LED
lights. | am a big fan of it.

HRIMEIENR100SFRIEE  E_HEREZTO EER
REXEANEE L LAR/N\RZER  ERASBORA
BIEYENER KESH HKIMA LEDESMINGE - &
REHEREBRL

25 Janet Cheung iREIFS

Alternate Director &&=

The iPhone revolutionised the way we communicate, work,
and play. Its impact on technology and society has been
immense, making it one of the greatest design innovations
of all time. With its iconic form, innovative features, and
unparalleled user experience, the iPhone is a cultural
phenomenon and a symbol of technological progress,
shaping the world as we know it today.

iPhoneZan M3t B B4 FR PIRV 818  TFFIR &R - © B
RSN EBARE  EZMARLLIRREBARAIRT
Rtz — o IBFEEARFE RSN « AURTIEBOTHAE AR SR B
LERIFARBEES - B —EXERKMEHRBEN R BiE
ERMSBFEAIRI TSR -

o
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26 Tom Grey
— Alternate Director BfE S

The need to heat, cool and power skyscrapers currently
contributes to approximately 28% of the world’s carbon
emissions. To address this, we can harness the game-
changing power of solar energy. Using photovoltaic (PV)
technology in building facades and windows, we can
convert buildings into electric solar farms that can power
themselves and contribute towards a net-zero future.

Bal ERAENHE RS MEBRE > QG2 KKEEKE
8928% o #RREERRE  HIIATUF B KGERE/E &
BEREIMENE S E AR REREYESAEHBITH
BHNKGRERES SBEREFBHHNERE—S7-

.\Y

LEGO #=iEK

28 Antony Chan &3
—  Alternate Director BfE %

LEGO is a beloved toy that many of us have grown up
with, from childhood through adulthood. Its timeless and
innovative design, featuring simple interlocking blocks, has
fuelled creativity and imagination for generations. Beyond
play, LEGO’s versatility and countless variations make it a
valuable tool for education, helping to develop problem-
solving, engineering, and creativity skills.

LERARHBERLOARRNITA RSN B ABEL
HAIFTREOKFIBE » U EHBNEA  RESRAANRIE
MR BRI  Z TS ENEBEALRTISBHNEE
TR AENRGRRE T2 RAIESEATREE
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27 Eddy Hui 578

Alternate Director & #E=H

The Sega Telegenesis modem shattered geographical
barriers, allowing people around the world to connect and
play console games with each other. This groundbreaking
innovation inspired developers and paved the way for
online multiplayer gaming, transforming how we play and
connect with others.

HERBEEITBIR AR ERUHRAIMNBERTRETH
8o B IRBRIMNSAREANSTREE  ASANERE
BV RS R SRS > PR T R PITTEB  R R A RIS K o

photo by boffy_b

30 | Friedrichstrasse Skyscraper Project
B Friedrichstrasse BEXIZsst 55

BENHERMR

Rotary Car Parking
System (RCPS)

29 Lowell Cho BEHE

— Alternate Director BfE%E

The RCPS is a new smart parking technology that offers
solutions to parking issues in congested cities. It offers
operational flexibility without the need for attendants,
increased security and a lower risk of vehicle damage.
With the use of composite parts, it is easy to assemble
and dismantle, and can be used effectively in areas where
space is limited.

BEABE AR RIS AR AREERNE TR
HEME - REBE BERRBABES ERZEZALH R
BESZENEAE RRXBASEI  ZREARKFE R
RABERARZER -

ﬂ Michael Cha

Alternate Director 12

In 1921, in acompetition to desig|
the revolutionary design by the thi oung architect
Mies van der Rohe did not win. Ho Is innovative use of
steel and glass was ahead of its time: it offered a glimpse into
the future of modern architecture. It would be decades before
a similar building was actually constructed.

19215 ERHAME—EERXRABENLEES EREAFR
R{H A &R FLET Mies van der Rohe 18 R T— RGN 2 &
e > AR AERE RS o 7R8> fth 3 8044 AN I 38 B0 12 R B 2L A 8
M RA-ERABRENRRER B +ER BUNBRER
SEBEME
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Design Digest :&:t—==
All About
Our Events,

and More!

EEEEEHEA
R ELAthiEH 2

Design Digest gives you an
overview of HKDC’s design-
focused activities that ignite
the imaginations of all design
enthusiasts, including

our flagship Business of
Desigh Week (BODW) and

its concurrent events. This
year, to our lively calendar of
forums, exhibitions, festivals,
publications and media
outreach activities, we added
the consultation project,
POSsible! Public Open Space
Design Lab; and a study trip
to The Netherlands, which
presented great opportunities
to engage in international
cultural cooperation. Read on
to find out more!

HET Z=FBRTHREBR AP OLNZKR
REHEE) EPOEEERE (RtEm
B RABRAEHERES) BB — R B
EMNRERGR SF BMOIFTEBEETH

B RE REtE - ETVHRRIEREINE

IR HE T ST AL RIS A0 sE IR
rEERARIAE ! MURIBE BB IR
HAENHHEERE . MOME TRE
R

Media Publicity
=

Metro Radio Programme -
Good Life Good Design
WA & 8 B —4Er Rt

BODW 2022 Concurrent Events
R E A 2022 FHEES)

Designlnspire 2022
RIEREHEE 2022

deTour 2022 Design Festival
deTour 2022 %t

Leadership Forum on
Design Education 2022
RET A EfERIE 2022

Business of IP Asia Forum
(BIP Asia Forum) 2022
oD A E RS e s iE 2022

Design takes to the airwaves on ‘Good Life Good
Design’ co-hosted by HKCD and Metro Radio, which
has aired every two months since 2017 on Metro
Info FM99.7, Metro Radio’s ‘Doors to the World’
programme. From April 2022 to March 2023, we had
an engaging season titled ‘Design for Sustainable
Community’. The entertaining and informative
radio segments explored how design isn't just
about aesthetics — we learned how, with thoughtful
design thinking that focuses on sustainability we can
elevate our daily lives, enhance our wellbeing and
future-proof our communities.

BH20174F#E » Fi A A FM99.7 (HREEFI) =
1A EH—XESBRPOETBANASH S
IR MEEH R B BERBBARE
W RR TSR o FR20225E 48 F 2023438 1 IR ff
W Teest - BEAENE 2EE > AR B
BN E R R NARNEERATEE B
B BAENR B RERTFEZEE B
HMEHELEE  AATEBU > LEEZERKRIK
&

Designinspire 2022 is a celebration of world-
class designs by global creative gurus, trending
brands and design academies and institutions.
Since 2021, this annual creative showcase has
been broadened into a year-round online-to-offline
programme for promoting international designers
and projects to industry elites and the public. The
virtual experience featured an engaging showcase
of designer projects, thematic designer stories,
fun interactive experiences and a range of creative
workshops; while the in-person roadshow in Hong
Kong highlighted local creative forces.

DesignlnspireEJauqu?} 52022 E 2 IKAIER
HEERR T U KRR B RN A TE R 5%
E+ °c 20215 L FERIRBEEAR AT FIHE
EEE BRR L RETZERE E—PRER
BHRMAREEERREIRER R ETE2M
RERSIIRE  EEAERE Bk E B e RN —
ERRIETIEY  REBRMNETRTRE A
RKESHEIZAABIA ZE

deTour is Hong Kong’s leading design festival that
celebrates the innovative works and concepts of
local and overseas designers and creative talents.
With the aim of erasing the barriers that exist
between design and people, deTour 2022 took on
the theme of ‘Design as One’, encouraging the
public to express their ideas and take part in the
design process. The design festival comprised 4
main exhibition categories, 39 workshop sessions
and 11 design dialogue sessions, film screenings
and guided tours, as well as a virtual festival.

deTour2 E B FERTRE » B ith 7 B B %
S RAREANANER SEEBHSEE
& o deTour 20229 E REZ M5t E » BERAM
RETHEERENIT B ARBERER WS ML
B FEBEAENATERE 395 TIEH 1115
REt B BN S  GEE > U E Rt o

The Leadership Forum was a full-day event
which brought together renowned leaders from
industry and academia to share their ideas on the
significance of having the mindset, process and
methods of design entrepreneurship under the vast
development of business and technology in the
modern age, and how education can keep up with
the footsteps to nurture challenge-prepared talents.
Under the theme ‘Design & Entrepreneurship’, there
were a total of over 7,000 cumulative audiences
joining the forum in-person and virtually.

Rt B A BMREEEERNS2MANMEAL

FHEEENNESERERENS K Rtal%R
%’E\iﬁéﬁﬂﬁ;ﬂ’\]igﬁ’ﬁﬁﬁ?%ﬁzﬁﬁiﬂﬂﬂé—i
Bl i > FRIS B AE N FEH KB AT - K@i E
B TRetHa%) - 2ARAHEBA 7000%@%
LR FEBR

With the theme of ‘Creating New Value, Discovering
New Frontiers’, the 12th edition of BIP Asia Forum
brought together over 70 speakers and inspired
14,000 online and physical attendees. The forum
explored the potential of IPs in business value
creation and uncovered the profound impact of
megatrends on the IP landscape in Asia and beyond.
To strengthen IP commercialisation and facilitate
industry collaboration, the debut of the ‘Innovation
& IP Market’ showcased original projects from IP
owners, and provided an ideal platform for IP users
and service providers to explore new collaborations.

B12EENMBERESEREU THEAHREE-
FRE BN AEE ER70SMEERIER
14,000 2RISR LRR - BERF M EEEE
BRIEAERE  DHIBRABAHTENUES
BRAN A E RS B YR 28 o N5 AN S E R R B AN
REXRS(E REEREM FBIREEE > B
A EEEAENAIFIER > X2 %3 EE B A AR
BRI HIRENTS ERGEFROFEg -

Organiser & {1
Hong Kong Trade Development Council
EREZERR

When and format AR 2=
Year-round, hybrid promotional programme

E5 R R THEFEEE

Organiser 1L
PMQ
2 -Vl

When and format BFEIRAZ
18.11.2022 - 04.12.2022
Hybrid event 48 ERA4R FRL&SIEED

Organiser i} EE{iI

The Hong Kong Polytechnic University School of
Design, Hong Kong Design Institute (member of VTC
Group) and Hong Kong Design Centre
EBETRERBH - EBNERTRRK
BERETHO

When and format BFEARZ
25.11.2022
Hybrid fourm 43_E K48 FRAS R 1E

Organiser T} EE{iI
HKSAR Government, Hong Kong Trade
Development Council, Hong Kong Design Centre

EBRERM EEE S ERBREBRHL

When and format B
01.12.2022 - 02.12.2022
Hybrid forum 42 E AR N Rt &5m1E
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Guangzhou Design Week 2022
EMEREtE 2022

Quarterly E-newsletter
SHEFER

DMatters

Publications

R

HKDC Annual Report 2021-2022:
DESIGN CAN

(BBZTHOER 2021—2022:
DESIGN CAN )

With the theme of ‘PASSION’, the 17" annual
Guangzhou Design Week exhibition welcomed
402,713 participants in an event space of over
180,000 square metres. The B2B exhibition explored
the exciting possibilities of design and building
materials in contemporary living life aesthetics as
well as new business formats. Over 1,006 renowned
enterprises showcased their products, along with
more than 400 distinguished guests from the design
industry including design masters, crossover artists,
and emerging designers. The exhibition featured
over 40 ‘Super Curation’ installations and booths,
as well as over 150 design activities, including a
successful content-led design event that combined
social interactions and business explorations.

FBI7TEEMRFAAREU TAAE | A& HtE
fR1£180,000F /5K > BNk 51402,7138HE 2
H-BEg ;i;?%ux;r%ﬁ!&?‘ﬁ%%%)\j:ﬁﬁﬂ S
REREEEZ2MEENIAREM X5 BA
1 oosaﬂ]%m%)ﬁtﬂéuu ) W BAS EA00 I 2R 5T A
B BRBMR KM B R EELE o KEHR40
Z M8 NBARKE ] £ EMENA > £ITHBIB1505:8 5t
EE BE—BAREE - EMREHREERR
MR—EHRT RS-

Organiser & (i
Guangzhou Design Week Organising
Committee

BN EEEE

When and format BFEARZ =
03.03.2023 - 06.03.2023
Physical exhibition Ei2RE

Our dynamic quarterly newsletter DMatters is your
go-to-resource to stay updated on all the vibrant
happenings and trends sweeping through HKDC’s
lively calendar of programmes and activities. Don’t
miss all the biggest industry stories about up-and-
coming new talents who are setting the design
world abuzz with their creativity, the visionaries
who are changing the global design landscape, and
the innovations that are set to change the world.
Subscribe today at www.hkdesigncentre.org to read
our exclusive interviews, articles and features that
will leave you informed and inspired.

ETVREBRFROLT BN RES %55,55
RHRIHERRBEBR REEENFES

sflDMatters{@ R RAF = 2 8 o Eim BN AR
SHFREARIER TROMBEAL Eﬁﬁéﬁﬂn+4&
BB RIE ST BR » 32 B et SRV BIFT RS

BEARBEEBELED FHEBRTHN XENE
BAR  UEEEZEN > B E# o LA ET

DMatters : www.hkdesigncentre.org

As a special edition to celebrate our 20" Anniversary,
the name DESIGN CAN highlights the immense
potential of design for improving our society and
collective wellbeing, and it is the first of more editions
to come. From ‘massive weaving’ of creative ideas
from different community stakeholders, to themed
events and exhibitions that bring industry innovation
trends, this report maps out a lively account of
HKDC's achievements under the theme ‘Design for
Sustainable Community’. This 2021-2022 edition
has won LACP Vision Awards (Platinum) and ARC
Awards (Bronze).

EENEBRAPONIL - +AFZE HANE
$RIEFVEXZ A DESIGN CAN > REAZE R T THRER
AJEE > WA EAMERE A FiRESEAINHN
PR E - 72 RR5t - BEUREHLE NAFEE
T HA—FREEFOBE-—FHNER AFE
FIRETRESHEUHEEFUTRERB ) WAEZE
BREAIBRE  URERABMNETLRRNE
BHEREFEHRBES ©2021-2022F R BEXE
BIREXEBEVision K (A£%) KRARCER
KL ($78%) -

Won Two Awards

BEmIR

D LACP

10
e

(=]

[=;

2023 'W

Design for Sustainable
Community
<</7'<II_;\DQ§+ ° 77<1%§ﬁ@>>

The interviews for ‘Design for Sustainable
Community’ were a journey into the minds of 10
creative partners from BODW CityProg 2022.
Individually, we may have limited powers, but when
diverse disciplines come together, the boundless
potential of innovative thinking and design can
unleash its magic to shape a better community.
From reimagining living spaces to transforming
everyday objects, together we can pave the way for
a more sustainable future.

(RBRRE - K ERE) Wik T 8 IRt E B
&E§2022) AIEUHEHEEERSTNENE
T2FNARE > SRR T R IS RIS BV Bl B U0 7 Bl A
FAGE - BAANDELFHAEE  BUEESR
27 BEEBAIMBERKRFANE  HAEE
EFtE - BmEEBEEER  HENERFER
m RPEUUEFEEETFAN
AR o

Design !n Action £
(HBetireas) H‘!

In ‘Design !n Action’, 12 local design companies
shared their stories on public space, art tech, social
innovation, sustainability, and experience design.
They were part of ‘Design 'n Action 2022-2023,
a special initiative that embraced the concept of
‘Business for Good’. Bringing together nearly 60
design companies, the initiative nurtured over 300
localtertiary, secondary and primary students through
engaging and interactive activities, promoting the
value of design and inspiring the next generation in
their creative career planning.

(ReTiF B &) Shf T12R A MR st B2 BIRE
PIERAHZER MR L F R FTRFE SN
RS ENEENRE -EMEEBUEAS
BB A TR T B E2022-2023) iT60K 2 £
Rt EEN—M T BIBAEEE BR300 4
MAZE PN NBERTR BT —RT R
HEEMHETERE BTHAE @
EFHRETF o

Design for Asia:
DFA Awards 2022
(4aEasRE

Discover the best in the world of design! Featuring
exceptional designs that span across science and
technology, spatial and environmental experiences
as well as important social and humanitarian issues,
this book provides a good look into the contributions
of three industry trendsetters, 195 winning design
projects, and 16 young and promising Hong Kong
designers from the DFA Awards 2022. An excellent
cover for all design enthusiasts who seek inspiration
from the best in the field.

BRMEZKRESFHR | ILEEERBEE
M oTHRRERR - SEAMEEAEZESTN
JEN RS AR AR EH DFAR ET 882022/ = (i1 58
STRAE 195EBREHIBERRIUEEFEF R
st & > Rt P AR A SR B9 B K © SN RARE R 5t R
REB THAERERBERASFRRER B/
BIEARFE -

(Ret&+5E) YOI T

The topic of ageing gracefully took centre stage as
HKDC teamed up with Joint Publishing to publish
the inspiring Chinese-language book, on the
transformative power of good design in the lives of
the elderly. Echoing the thematic exhibition, ‘Brand
New Youth’, curated by Design Spectrum in 2021,
the book features interviews with 15 specialists
in elderly design and social innovation. From
reimagining living spaces to revolutionary social
initiatives, this book shines a light on creating an
inclusive community for all generations.

ER MEMtEER ) AP EE > BERT PO
HoEBEESEHRESREANOB R EY
B st iR BB R S R4 - IERE
REtaE) K201 KR 18 o &) THERE » %3
T15EREFIRES R TR AL G AT B - EEE
EERBERELE R ILESE

o8 Em
B2 RENHEMTER R e by
E 3

Online Resource

MLEEIR

Hong Kong Design Directory
BAREE

s

The Hong Kong Design Directory is a one-stop
resource that connects businesses that require
design expertise and services with local design
enterprises and creative talents across different
disciplines. Hong Kong Design Centre publishes
the Design Directory on its website. To search the
Directory, please visit www.hkdesigncentre.org.

EERIEEALTHMRFEERME—E -
WBELERNERSE RESBRAFTENQAF
MRABATAIURTHEBE BERRNERE
TEhH ZRSKRIER FHABEERFHO

#8114 : www.hkdesigncentre.org
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Design Thinking & Innovation Consultancy
HEtBE R FERIER EH

International Cultural Cooperation
B PR SZ1E 323

Business of Design Week — The Netherlands Study Trip 2023
RETEREA - A ERE 2023

POSsible! Public Open Space Design Lab
MEfARIAE!

Business of Design Week 2023 (BODW 2023) is
organised by Hong Kong Design Centre, together
with CreativeNL, the platform for creative pioneers
from the Netherlands, BODW 2023’s Partner
Country, and Create Hong Kong (CreateHK) of
HKSAR Government as the Lead Sponsor.

The Netherlands study trip, which took place from
23 to 31 March 2023, marked the first major event of
the strategic year for BODW 2023. This trip provided
a unique opportunity to connect with key Dutch
stakeholders and explore potential collaborations
for the BODW 2023 programme. The study trip
was co-led by Mr Kevin Yeung Yun-hung, GBS,
JP, Secretary for Culture, Sports and Tourism,
HKSAR Government and Prof. Eric Yim, MH, JP,
Chairman, Hong Kong Design Centre. A total of 24
Hong Kong delegates from HKSAR Government,
public organisations, design sector and institutions
participated in the trip, which included visits to Dutch
studios, iconic buildings, training programmes, the
ministries, and museums. The Hong Kong delegates
gained insight into how the Dutch creative industry
is facilitated.

Fast facts of the Netherlands Study Trip 2023

- Visited: 5 cities: Eindhoven, Rotterdam, Delft,
The Hague, Amsterdam

- Visited: 40+ organisations and brands

- Met: 60+ representatives from the Netherlands

- Attended: 2 networking events on circular design

5% 5t & F 2023 & B8R 5t HH 0 Bk R SRR Ak T B
HA|SMa8TE NRIZ@M) (CreativeNL) 225% > i
ERRIITHERN TAISE8) FRAT 28BS

R E R EFB2023NEEERED - BN RE
IR T MR > WERR R 5T E 820235 1F
HENBREAE - T RERERBFHITHREBAXIE
BARIKERRBRZBHEAEREBRFTHOEFER
SHREREHAFERE EREHFMIKEETBHER
i~ 2EHE  REATERMEBHNEERRSM 1712
BIES BN IER R RE 15 5IRE - BUFERRT
RiBWME BEBAREATRATHASEENER

R

for Bl & 2R [E 20231 B8

- EEEASEE T  REER B KRR
GO ~ PR TR T

- 2B40Z BB R &S

Re0ZZRBETHEHIRR

- BIN2G AR RIRER ST IR FUEE
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HKDC helmed the POSsible! Public Open Space
Design Lab project as Design Thinking Advisor,

it is an initiative by the Architectural Services
Department of the Government of the HKSAR,
which explores innovative design to transform Hong
Kong’s public open spaces (POS) into desirable
bustling hubs of life and community, as well as
achieve sustainable development.

POSsible! explored six common types of public
open spaces in Hong Kong, from Sitting-Out

Areas to Public Play Spaces, Plazas, Public Parks,
Waterfront Promenades, and the natural tranquillity
of Country Parks.

A series of interactive Design Thinking Workshops,
Field Surveys, Literature Reviews, enlightening
Case Studies, and a Symposium brought together
over a thousand participants, including members of
the public, government officials, talented designers,
and industry experts. POSsible! embraced the
collective wisdom and creativity of the community,
united in their quest to co-create sustainable,
thriving POS.

The initiative yielded a tailor-made Design Thinking
Toolkit and Design Guide Set developed according
to the principles of Good Design-led Values

and Strategies, which will pave the way towards
creating sustainable, inviting, and truly inclusive
spaces in Hong Kong.

MERARAE | HEBR T OEER G B4R
EEFIITHERNRREEM SERRNMAER
BTG REBAHEMBE R ABEERRR
BEHNRERMHRMWE  ARBERAIFERR -

MEMARRE ! RRANESEERNAHTEMHRE
BERER  AHBELYLES  ES  AHRE  BERE
RIBEF AR e

HESE—RIINESH R B M TIE BEMER
BERE RO RN & HER—TZ222mE

EREEAR BNES RAFEAMITEEK [E

BIAREE ! | EEHENEREZRAIR  HEBER
FHEZRE AR AHZER o

IEEIREARS RIBREPHEN MBHRTTERK
BURNE—EERENRRAHERZ ME-AR
AE ! RRET T K TEMARRE ! sREHRMETAE, »

AEBBEAURERRE ARSI NBEEEHRZER

Design Guide features three volumes, shedding
light on the basics and the essentials of a desirable
POS project; diving into different innovative design
ideas that could help to achieve a desirable POS;
and providing resources that could help users along
a POS project respectively.

RetEREN = 2R A SN ER AR ZMER
NERANANEEER - RAMNERERARE
R RIATRET IR MU R bR i B fE A sk st 15 Rase Al
AHEMEENER

o

Design Thinking Toolkit creates combinations of
actions and tools to deepen the understanding on
the dynamics between POS users, stakeholders
and the team in the design process.

Rt BETAAEBESTETHNITR EER
ATRAHRZEMEESES BMERE FHERE
Bre9Ep L.
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Expanding the design scene with
collective effort

BhERRE RS

Building local and
global connections

Bt R IR

Design advocacy and
knowledge sharing

REHERRARA T

HKDC is dedicated to promoting design
thinking and nurturing creative talent through
partners in different industries and sectors
of the community. This year, we supported
39 partners in promoting 51 design-and
innovation-related programmes, contributing
to our collective efforts to foster industry
diversity and to drive Hong Kong’s design
ecosystem forward.

EBERGGIROBNARRTERLERRE
B HBRABDENERARETRIEAL
SE RMENEZFEIMERBFRRFNE
PEfREE - &34 1B B 3R 5t R I FT AR R BY
EBMEHE ERAZNEHERERZ T
BR REBBRFHERER-

As the government’s strategic partner on
design, HKDC welcomes interorganisational
and intercultural exchange with stakeholders
from around the world to advance our
mission. In 2022-2023, HKDC hosted
three delegations from trade organisations,
industry associations, and government
representatives from Hong, Czech Republic,
and Italy. Through these visits, we gained a
mutual understanding of industry directions
and trends, laying the foundation for future
cooperation in fostering local design ecologies.

{EABUTH BRI Rt R RBE N > TAR
SRLREE R AR SRV FNEET
SHB BEXERT E—PEREm &
2022 F2023F E HILERF T A RIZRESE
BABAT  BERNEZAES  TERGIK
REEaH=ERKRE - FEiBE L &
MEERRERNERARAMEE > BERK
BIEREER BB ARt £ REES
R o

The Board of Directors and senior
management of HKDC are often invited to
take part in initiatives hosted by both design
and non-design organisations, educational
institutions, and professional associations.
Joining as speakers, judges, and special
guests, they leverage their extensive
knowledge to drive home the importance
of human-centred design to people across
different sectors. They also advocate the
importance of design during media interviews
to inspire members of the public.

ERRFTALEFEREEEMEEEER
HEHR TR EMITEREE B EHE
MEXGERMBO SIS LLURHEE
FENZENS R BHERRADERFHN
BEEAE REBALRFHER LI
IR EERERSPEHRANEERR
£ AT RARGHRAE -
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Our Friends of HKDC (FOHKDC)
Programme unites those who are
passionate about design and believe
in its inherent value for our society
and well-being. Open to organisations
and individuals from all walks of life,
the programme offers opportunities to
foster knowledge sharing, networking
and collaboration.

HKDCR 5t 2 &k 5t Bl EE A E R 5>
WREEBFRFAEATERIESEAL
BYE) & A o 51 B BE 3 A [R] 57 5! B9 4B 4
MAL ARFZRAERREEN
i~ R AR A R IZ LS (RRIRRY
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Acknowledgement of Corporate Members
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Acknowledgement of Patron Members

SHKABMEREZEE

Till 31 March 2023, in alphabetical order by surname
BHE2023F3 A 31 B> AHKENFEHF

Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Mr Hei Shing Chan

ek B85 Pt 5 4

Founder, Hei Shing Book Design
B R AR R A

Ms Kali Chan

BREFAZ LT

Vice General Manager and
Design Director - Interior,

JATO Design International Limited
R (EFR) BRAR
B4R R E R 5 AR EE

Mr Michael Cheung
REILKE
Director, Zincere Limited

ERARAREE

Ms Agnes Chiu
Bt

Lee Kum Kee Co Ltd
=R (F8) BRAT

Ms Karen Chui

wEHRL

General Manager, Corporate Affairs,
Hong Kong Ferry (Holdings)

Company Limited
EENGR(ER)BRATEBHELE

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung
BIRHIR

Chief Executive, Hong Kong
Standards and Testing Centre

ERRERBER OB

Ms Pansy Ho

f@Eit

Group Executive Chairman and
Managing Director, Shun Tak Holdings
Limited

ERERARAREN
THEEREFQLE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
et

Founder, KL & K Creative Strategics
A=A B REEAIMA

Dr Kwong Man-hang, Bengie, JP
(Aust.)

SR E L

President , WKK Technology Ltd.
FRBERKERARMH

Mr Man-ting, Edmond Lai
RXERE

Director, Much Creative
Communication Limited
ZHAIERAARABBE

Dr Michael Lam
MEEE LT

CEO, Hong Kong Quality
Assurance Agency
EEREREFER

Ms Denise Lau

FRFERE

Chief Executive Officer, COLOURLIVING
COLOURLIVING 1T B 48 &

Dr Flora Lau

2EEEt

Founder, Flora Lau Designers Ltd
ZIRERHENFRABTAMA

Mr Siu Hong Freeman Lau, BBS
BINEREE

Founder, KL & K Creative Strategics
HESRIERBAIMA

Mr Tai Yum Lau

BRI E

Dr Edmund Lee

FEREL

General Manager & Head of Group ESG
Initiatives, Gold Peak Technology Group
Limited; Former Executive Director,
Hong Kong Design Centre

EIIT% (@) BRAF

FEECSEE 3 BHEMELREE;
BB BRI TEARR

DrHarry Lee, SBS, JP
EEE L

Chairman, TAL APPAREL LTD.
MERNKERATER

Mr Wai-fung Leung

RflgRE

Founder & CEO, Artemis Digital Limited
TR ARAB A RITEARH

Mr Lu Lam, Leslie
EMEE

Mr Ma Yu Hung, Samuel
Managing Director,

Luk Ka Paper Industrial Limited
NEBERENF TEBRAT
BHEEKE

Mr Ng Man Wai, Danny
RXEEE

Director, 4N design
MEREREBRES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

Founder and CEO,

Wings Trading (HK) Co. Limited
REETT (BH) BRATAIMA
RATHAEE

Mr Chiu Hang Tsoi

BEBELE

Chief Executive Officer, Lifestyle
Creating Holding Limited
FHRIZEEBRADEERTE

Mr Chi-fung Wang

FEESE

Director, China Energy
Technology Holdings Limited
PEERHEEEERARNEER

Mr Ben Wong

HEFERE

Director, Sure Profit Holdings Ltd.
FREMBRARDEER

Mr Danny Wong

Executive Director, Wiseman
International Digitech Limited
EREREERIARATDNTES

Mr Peter Wong
HABRSLE

Mr Qin Xia

BEHEE

President,

Makestream Design Co.Limited
MNEEERRRABRATDEEA
Prof. Eric Yim, JP

BEBHE

Chairman, Hong Kong Design Centre
FERSPOERE

MrLeonKL Yoong

HERKE

Techtronic Product Development Ltd
Vice president - Techtronic Design
DrAllan Zeman

BEXEL

Chairman, Lan Kwai Fong Group
B EEERE

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University
PlIEERN-

Tandem Design

FINTH AR EBE M HRAR
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PROMOTING DESIGN THROUGH
INTERNATIONAL COLLABORATIONS

B PR 1R 1 4 B st

As part of a worldwide network of design
promotion organisations, Hong Kong
Design Centre (HKDC) contributes to the
global design dialogue and facilitates the
regular sharing of news and updates to
advance Hong Kong’s position as one of
Asia’s leading design capitals.

EABRRHEBBRIREZ— BBR
stHOA R 2 B A R 2 IKRYBAPT R 5T ERE
RERM MBI ERRZR > REEBIHE
MERNEZRFTZHAYMAL

International Council of Design (ICoD)
Eil S i

international
council of
design

member |
2003-2023

The International Council of Design (ICoD)
is a world body for professional design,
representing 125 organisations in 53
countries. Founded as Icograda in 1963,
it is a non-profit, non-partisan, member-
based network of independent organisations
and stakeholders working within the
multidisciplinary scope of design. The
Council actively works to promote the value of
design practice, critique, education, research
and policy.

BFRFmE%:t1%E (ICoD) B—EZ2kEX
5% 5T AR A > X 7R 5318 B 2K A & 1Y 12548 [
B8 o 7E19634F A 1L 2 ¥ » A~ F 78 #3 Icograda
ZER—EFTIFEF  |BIRFI MR EH
WHRLSHERTEENBIIRBERIFDE
ARk ARLS > TR ER T BE  Tm HE
B 3E R B SRV (B (A ©

International Federation of Interior Architects/Designers (IFl)

B0 PR 22 P 22 SR/ 5% = B R B e B

) International Federation
of Interior Architects/Designers

2023 Prowobonsl Membe

A singular federation of national associations,
design communities, experts and enthusiasts,
IFI acts as the ‘UN’ for Interior Architecture /
Design worldwide. IFI’s purpose is to coalesce
the international interiors community for ever
higher design standards while addressing
and incorporating topical issues and
developments affecting society and culture
today into tomorrow.

B PR == P9 22 SR A/ 3% 5t BT B BE Bk BA = — (Bl e
BERHE RAEF  EXRBFEEAR
B RAAENRERREN LN
SR - AHESTERRRERERRR
LR REHREE AR NBRAEZEESH
BRCERERMZER W2 BRRHE

World Design Organization (WDO)®
B TERHE

ESIG N—
WD 0 DRGANIZATI[]N

World Design Organization (WDO)® is a globally
recognized non-governmental organisation
that aims to promote and advance the
discipline of industrial design and its power
to enhance economic, social, cultural and
environmental quality of life. Founded in 1957,
WDO services over 200 member organisation
around the world, engaging thousands of
individual designers through our innovative
programming and initiatives that champion
‘design for a better world’.

B TERAHE (WDO) B— B2 KR
AR IEBUT AR A ETEHE TS5 (BE
BE-HE - NEBEMRESETIRE 17
BRILF 19574 > 2 IK BB IB2001E K 8 4
B RSB TZRAMBRUTABEREHN
HRMRET AEENEIHEE -
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As apublicly funded organisation, HKDC has continuously strengthened
its corporate governance and improved its workplace culture over the
years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC provides timely
updates to staff to ensure that operational procedures comply with its
own corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing
potential conflicts of interest for its directors. Apart from self-reporting
potential conflicts at board or committee meetings, directors are now
also required to disclose their general interests, direct or indirect,
pecuniary or otherwise, on appointment to HKDC’s board. Their
declarations are also available for inspection by members of the public
upon request.

BERAR R MEA —BELABENEE  SFR—ERNMREE
ERRREABS X MR SENBEERABHEZHE -

BT EHRS BRES FEERSAPOTEHNRAE TRHHEHRBEA
EREEEFNTAHEEEERRA -

5 FEERSPOTETMEERES UEEEFENEEN=E
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HERFFRGE (F8) A%

o Income and Expenditure Statement for the Year ended 31 March 2023 Meeting Attendance / BOARD OF FINANCE AND PROGRAMME DEVELOPMENT AUDIT (vs)
c H FE2023F3831HILMBEE KR EEE Total Number of Meetings DIRECTORS ADMINISTRATION COMMITTEE COMMITTEE COMMITTEE COMMITTEE o)
ERHERY/ gERHE E5E BERITHESE HEEEE REREEE BiZEEE [0}
2 -
g ERIC YIM & &BH 5/5 - 4/4 - 4/4 Q
o NON-GOVERNMENT FUNDING FUND FROM CREATEHONG KONG  OTHER GOVERNMENT FUNDING TOTAL (o]
(o) EBFES fEERES HBFES yxt VIVECA CHAN BR—1f} 4/5 4/5 4/4 4/4 - =h
S - o
= INCOME HK$'000 HKS$'000 HK$'000 HK$'000 STEVE LEUNG %75 415 - 2/4 4/4 - =
g WA BTt BT T BTt BTt (]
PATRICK BRUCE 4/5 5/5 - - 4/4 o
ct
Government
PR BONNIE CHAN /&% 35 . - 2/4 2 (@]
E Grant - 95,135 5,431 100,566 or ]
BT E B ALAN CHEUNG 3525t 3/5 5/5 - - - »
Project DONALD CHOI &7 3/5 3/5 - 2/4 - o)
Income 433 5,949 - 6,382 (]
HEWA JOANNE CHOW &3 5/5 5/5 - - 4/4 g-.
=
Sponsorship EDDIE HUI 5 E#% 3/5 - 1/4 - - Uo
. 325 12,368 - 12,693
JAMES LAW B 2512 2/5 - 4/4 3/4 . k
Other Income o
A - - - - KUN-PYO LEE ZE{@# 3/5 - 3/4 - - (1)
=
TOMMY LI 5k 1/5 - 4/4 - : Q.
758 113,452 5,431 119,641 )]
STEPHEN LIANG 2E3% 3/5 : 2/4 . ; g
EXPENDITURES HK$'000 HK$'000 HK$'000 HK$'000 DAVID LO Eska4 5 ) ) o ) (0]
52 ] BT T BHEF T BT T BT T
JOSEPH LO 2% 2/5 - - - 4/4 E
Project ;
Expenses 325 71,972 13 72,310 VICTOR LO ZEfhs 4/5 - 0/4 - -
HEXH g
SUNNY TAN FEAB1E 2/5 - 4/4 - - &
Payroll & I [=]
KARR YIPEig 3/5 - - 4/4 -
Related Cost - 34,339 5418 39,757 i E
it B R AR A 2 HEAD OF CREATEHK W
B 5/5 5/5 4/4 4/4 4/4
Donation BIEEAME E_I;—
1B REPRESENTATIVE APPOINTED BY HONG KONG -+
Overhead & FEDERATION OF DESIGN AND CREATIVE INDUSTRIES 5/5 - - 4/4 B A
verneat
EER KRB EEXRE
Administration 49 7141 - 7,190 - §k
—REERTHER REPRESENTATIVE APPOINTED BY HONG KONG 3
FASHION DESIGNERS ASSOCIATION 5/5 - 4/4 ) B} g
374 113,452 5,431 119,257 EEEELHAGEAS S
|
NET SURPLUS REPRESENTATIVE APPOINTED BY THE CHARTERED @
BEE 384 = = 384 SOCIETY OF DESIGNERS (HONG KONG) 5/5 - - 4/4 B 35
i ~
n
o
n
w

REPRESENTATIVE APPOINTED BY HONG
KONG DESIGNERS ASSOCIATION 4/5 - 2/4 ) :
SRR EAR

REPRESENTATIVE APPOINTED BY HONG
KONG INTERIOR DESIGN ASSOCIATION 4/5 . 2/4 - 8
EREARFEHERER
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