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A non-governmental organisation registered
in 2001 and established in 2002, Hong Kong
Design Centre is a strategic partner of the
Hong Kong SAR Government in advancing
Hong Kong as an international centre of design
excellence in Asia.

Our public mission is to promote wider and
strategic use of design and design thinking to
create business value and improve societal
well-being.
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@ Hong Kong Design
Centre (HKDC)
established

FERIT ORI
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@ Business of Design
Week (BODW) launched
EEER RITERRE"

2003

DFA Awards launched
#EE R ‘DFA It

First edition of DFA
World's Outstanding
Chinese Designer and
DFA Design for Asia
Awards launched
HHEE DFA tHRAE
R & “DFA LM
REZWARITR

BUSINESS OF
DESIGN WEEK
REE@A

2004

First edition of DFA
Design Leadership Award
launched
#EHEE “DFA Rt
Bt

2005

First edition of DFA
Hong Kong Young Design
Talent Award launched
HHEE DFATEFTE
RITFRER"

DFA

AWARDS

2012

2006

@ HKDC was relocated to
InnoCentre

FER RO EBIF
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@ Knowledge of Design
Week (KODW) launched
(formerly known as
Reinventing with Design
Forum)

ELHEE RITEIRE"
(FT& R “RITEIFM”)

2011

First edition of DFA
Lifetime Achievement
Award launched
HELEE “DFA MHZ It
KHREE"

kodv\/ KNOWLEDGE
OF DESIGN WEEK
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Design Incubation
Programme (DIP) launched
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Institute of Design
Knowledge (IDK)
established
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Design Incubation
Programme
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id< Institute of
Design Knowledge «

a division of HKDC
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@ Fashion Asia Hong
Kong (FAHK) launched
LB @ “Fashion Asia
Hong Kong”

@ Fashion Incubation
Programme (FIP) launched
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Design Incubation
Programme (DIP) and
Fashion Incubation
Programme (FIP) incubation
centres opened
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® BODW City Programme
launched

L RITERRABR
JELh”

@ Design District Hong
Kong (#ddHK) launched
#E T # S

Unleash! Empowered
by Design Thinking
launched
#e “Unleash! &2
“# - TRRATHE"

bodw
CITYPROG
BRAEEABEEH

ZddHK

design district HongKong
Rt R

UNLEASH!

4 by Design Thinking

2019

@ Design Spectrum
launched at 7 Mallory
Street
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@ HKDC was relocated to
The Mills
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@ HKDC goes digital
during the pandemic:
BODW, KODW and FAHK
became virtual and hybrid
to reach a wider global
audience
BB TEB RO
EMEEER
“RITERAET 0 RITEIR
A" &% “Fashion Asia Hong
Kong” FBILIZ; F4 TRt
AR B EHRRN
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2021

@ bodw+ launched
SR AR IS

A “bodw+"
2024

@ Anew design and
fashion base operated by
HKDC will open in Sham
Shui Po

FEB R OIETF 2024
FEPIRKY - IR
BRI R AR E it

bodwt
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A Day with the Chairman and

the Executive Director
Wit~ WERFE : FHEBRIAPOEESITHEE

Even as the ups and downs of the Covid-19 pandemic continue into REMTREIFTE 2021 E 2022 FEFLE: - BEER - FHRITFHOBEEMNF

2021-22, Hong Kong Design Centre (HKDC) is looking at a bright future BRI LS > EEEITEE - BINSIE T B 58O ERRE
driven by new opportunities for design. We spoke with Prof. Eric Yim, _ . N s R _
Chairman and Dr Joseph Wong, Executive Director of HKDC about the STHEHEBEEL - AEUNMFEBRT R OIRRIERNA - 7B
future work and direction of HKDC - and got a sneak peek into the ex- REBIRIT R IR R A BRI |

citing plans for HKDC's upcoming new base in Sham Shui Po!
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As the design industry undergoes a big reset in the new normal, how
do you see HKDC's role evolving?

‘We encourage designers,
who are skilled in design thinking,
to look at the pain-points in our

, IR

HKDC has always been trying to develop awareness about design
as being more than beautification; it shapes users’ experiences and
brings commercial value. Since the pandemic, we began to focus more
on how design and innovation can help us stay relevant and be used to
address the major challenges of our times. Covid-19 has changed the
way we live, work, play and interact. We encourage designers, who are
skilled in design thinking, to look at the pain-points in our post-pan-
demic society, and think about the power of design for tackling prob-
lems. With more human-centred design, industries and our society will
be able to better thrive through change, and succeed.
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post-pandemic society, and thinkiabout the power of
design for tackling problems. l ui \i . ‘ ,
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How has the new normal reset the design world, and has it created
new opportunities in designing for a sustainable community?

o

The pandemic has opened our eyes to the impact of human activi-
ties on the environment, which prompted us as well as designers to
recognise the importance of prioritising environmental sustainability
and social wellbeing in everything we do. The idea of sustainability is
not new to designers, but it has become a hot topic of concern these
days. Since Covid-19 revolutionised the way we travel and work, it has
opened a window of opportunity for designers to create new experi-
ences in these areas, such as by minimising touch surfaces and using
materials that are less detrimental to the environment.

As a designer and architect, what does great design thinking mean
to you? Why and what do you think needs to be done to promote de-
sign thinking in our society?

When we talk about architecture, it's not just the building - we also
have to think about the spaces around it and how people interact with
them. Design thinking can help us understand users’ needs and pro-
vides a viable approach for talking to different stakeholders such as
developers and government departments, to arrive at the best solution
for everyone. With the right government policies, building regulations
and environmental planning, we can make better use of spaces around
buildings to provide more enjoyable outdoor living spaces; or better
lay-by and loading/unloading provisions to minimise curbside stop-
ping or waiting that create bottlenecks which in turn prevent free flow
of traffic; or proper facilities to support waste separation and recycling.
There are so much more that designers, the private and public sector
can do with design thinking.

How do you see HKDC fulfilling its goal of strengthening Hong Kong's
position as a design hub, in view of the upcoming base in Sham Shui
Po?

Our new facilities in Sham Shui Po will help us further our work of pro-
moting design through our 5 strategic directions: Connect, Celebrate,
Nurture, Advance and especially, Engage. With our office and multi-
functional spaces all under one roof, we can stage exhibitions, conduct
workshops and events, and co-host initiatives with different partners
from across industries and regions throughout the year. Our new base
will make it easier for the public to see and understand the work we do.
It can also serve as a test bed for innovative ideas, with the goal of re-
maining ‘future-proof’ and agile in an ever-changing world, to support
the government'’s objective of positioning Sham Shui Po as a creative
tourism district.
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Dr Joseph Wong Z{F1H{E+

Executive Director of HKDC &#1& 1T/ OTEZE

‘What we want to get across is that design can
improve and build sustainable communities,
and HKDC has many different programmes

that help to do just that.

FNFELARTSENR T BV CAEMME A T84 X
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2022 is the 20th anniversary of HKDC. What is the theme for this
year, and the message you would like to deliver about design?

Our theme for this year is ‘Design for Sustainable Community’. We
want to spread the message that design is not about luxury products
or exhibits in a museum, but is in fact all around us - a social process
that creates communities and affects all our wellbeing. The face masks
we wear and the furniture we sit on did not just happen; they were
designed by someone to meet a specific purpose. What we want to get
across is that design can improve and build sustainable communities,
and HKDC has many different programmes that help to do just that.

Please tell us the impacts of Covid-19 pandemic on HKDC’s
programmes in 2021/22 in terms of its 5 strategic directions:
Connect, Celebrate, Nurture, Advance, Engage.

As world renowned architect Thomas Heatherwick said, ‘Design is
about change. While our programmes used to be face-to-face with
design experts being flown in from around the world, they have now
become hybrid to reach a much broader audience around the world.
For BODW 2021, we joined hands with a local TV broadcaster to
produce a high quality programme suited for live television. We also
ventured into new online content, like virtual showrooms and a Fashion
Asia Digital Series to attract wider viewership. Despite the pandemic,
BODW CityProg pushed forward a new Design In Action programme
to help primary and secondary students learn more about design as a
career. The pandemic has forced us to break old moulds for sure, and
we will continue to embrace change as a constant and maintain new
ways to engage the community and stakeholders in going forward.
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What was your most memorable thing in 2021/22 in terms of great
design ideas that have benefitted business or society?

Hong Kong is blessed with an abundance of design talents. One striking
example of good design is the ‘Waterhall’ in Cambodia, created by
Orient Occident Atelier, a young design team in our Design Incubation
Programme. They used local technology and sustainable materials to
produce a community hall which provides the local people with access
to clean water supply. This humanistic approach to achieve sustainable
development goals through design has won them both the Grand
Award and Grand Award for Sustainability in our DFA Design for Asia
Awards 2021. While it may not be a ‘great design’ in the commercial
sense, it was a good manifestation of design thinking and exemplifies
the community spirit that we are looking for in young designers.

What advice can you give rising design talents in terms of the kind of
design we need now and how they can best equip themselves for the
future?

While designers are taught to be unique and creative, they must
also remember that design is about improving people’s lives. My
advice to young designers is to empathise with users and think about
sustainability - this should be in the forefront of their minds whether
they are designing a product, a garment or a space. They have to
consider the entire process and the whole ecology, from materials
sourcing, manufacturing, operations, to disposal. This holistic thinking
should form the foundation of how they approach design.

12
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The post-pandemic era has become a time

when game-changing questions are being
asked of the creative minds and the visionaries
of the business world. Business of Design Week
(BODW) 2021 explored trends across sectors
within the context of the global reset that, in so
many ways, were accelerated by the pandemic.
BODW 2021 looked at how the forerunners in
industries like branding, technology, healthcare,
architecture and many more are rising to
the opportunity to answer some important
questions for the world. Under the theme of
Global Design Reset, BODW 2021 was about
rethinking and resetting our world and the way
it works through the transformative power
of life-centred design, and the imperative of
designing for a sustainable future.

BODW 2021 identified 8 main topics that have
significant impacts on how people live, work,
play and stay healthy into the future: Brand
Rejuvenation, Connected Health & Wellbeing,
Creative Mindset and Innovation Leadership,
Culture & The City, Designing an Intelligent
Future, Hospitality with Purpose, New Urban
Models, and Phygital Reality.

XFRIHERA
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= 2ERFTRI - IFREIEED  CREBUEBINR
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Launched in 2002, Business of Design Week (BODW) has
become Asia’'s premier annual event on design, innovation
and brands, gathering some of the world's foremost design
masters, brand leaders and entrepreneurs from Hong Kong as
well as overseas. It drives discourse on the value of design
and innovation to inspire global audiences and explore new
business opportunities.
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® Consumers are increasingly mindful of
their own roles in the goals of sustainable
living, diversity, equity, and inclusion. A brand’s
success will depend on its leaders’ abilities
to adapt to consumers’ expectations while it
aligns with their own values. On How Design
Changes the World, world-renowned design
guru Bruce Mau said, ‘Most cities are designed
to push nature out. We have to get to a better
place [...] We need to think about the welfare of
all of life. A process that puts life, not humans,
at the centre, stressing the importance of life-
centred design to reset how we do things, in
order for the planet - all living things - to heal.
The post-pandemic era has accelerated an
awareness of safeguarding public health, and
this has brought opportunities for new digital
tools designed for improving our physical
and mental wellbeing, and fostering healthy
ageing. BODW 2021 explored how design and
technology is rapidly transforming the future
of healthcare.

18

Creativity and
Dezign in Brand
Growth, Healthcars
and Leadership
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® To welcome the next generation of
community stakeholders, urban planners
and cultural advocates are taking the
opportunity to co-create experiences that
weave together our most cherished legacies,
collective human values and innovations that
will adapt with the evolving social landscape.
The reset in urban design thinking is perfectly
exemplified by Thomas Heatherwick CBE.
His work on Rewilding Urban Space brings
nature back into the city, as he observed that
‘the pandemic has re-clarified the importance
of emotion and our feelings. Cities are these
amazing places that bring us together. Nature,
if used well, can be a counterpoint; it can
be about change’. BODW 2021 also shed
light on how environmental awareness and
sustainability have become priorities for hotel
and restaurant businesses, and how designers
can create spaces and services that have
sustainable purpose. As consumers, the
concept of mindful dining is one way Richard
Ekkebus believes we can make a difference:
‘Every single person on this planet will need
to make significant sacrifices in the years to
come, in order to safeguard the future for the
generations to come.

@ The greatest creative minds of our generation
are using Al, 5G and blockchain technology
to form better and more meaningful human
relationships even as we transition to live in the
digital world. Famous technology entrepreneur
Yat Siu explained how we can unlock the
full potential of the metaverse for a better
future: ‘What’s amazing to see is that the
next step is creating one that's deeper and
more immersive. Probably the sum total of
your digital experience is already more than
your physical experience.’ The boundaries
between physical reality and the virtual
world are rapidly blurring, and the advent
of the metaverse and the worlds of gaming,
entertainment and blockchain technologies
are setting the stage for our new digital reality.

The week-long BODW summit, held from 29 November to 4 December
2021, saw over 80 local and international speakers from 13 countries

F.ethinking Urkan
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An Inteligent,
Integrated
Future

BAZTTERERRE

joining in the big conversation, with over 30 simulcast sessions online,

on ViuTV, social media and partner locations including PMQ, reaching
over 800,000 viewers from around the world. BODW 2021 was
presented jointly with Strategic Partners UK and ViuTV, and produced
in a hybrid format, which is available on-demand on bodw+.
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Knowledge of Design Week (KODW) is an annual thematic
event that gathers the global design community in workshops,
forums, and a high-level networking event. It offers an
opportunity for industry practitioners to join in the big
conversation on how design can solve the complex challenges
that society faces today.
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In the new normal, how does service design

help businesses stay ahead of the pack? How
can human-centric design make a difference to
the new economy? Knowledge of Design Week
(KODW) 2021 created a unique cross-disciplinary
learning and exchange platform to chart
groundbreaking paths where design, empathy
and business rigour can inspire solutions that
engage customers and help businesses co-
create meaningful outcomes.

With the theme of Reimagining Service Economy,
KODW 2021 was an exciting, engaging and highly
informative event that explored how service
design is truly reshaping our lives. The event
showcased perspectives from the best minds in
retail, hospitality, smart living, and inclusive design.
Through 10 panel discussions, and 8 virtual and in-
person workshops, brand strategists, business
leaders, educators and designers shared their
insights on trend analyses, creative solutions and
game-changing innovations. The event attracted
participants from over 60 countries and regions
around the world, who tuned in via ViuTV and
livestreams.

KODW 2021 was a great opportunity for the
global community to engage in dialogues on
how design can help us solve increasingly-
complex societal challenges. Key speakers
included Clive Grinyer, Head of Service Design,
Royal College of Art (UK), who stressed the
importance of embracing key trends in service
design, Tim Stock, Co-Founder & Managing
Partner of scenarioDNA (US), who outlined
design solutions that answer our most pressing
concerns in charting a post-pandemic course,
and Emma Chiu, Global Director of Wunderman
Thompson Intelligence, who shared her
insights on the latest trends that brands need
to watch as they reimagine their futures.
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@ KODW 2021 explored key trends in service
design, with speakers such as hotelier Adrian
Zecha of Azerai Resorts (Singapore), who
shared his definition of luxury, and his visionary
journey in hospitality design. Attendees also
explored new horizons in human-centric
hospitality design with Joyce Wang, Principal,
Joyce Wang Studio (HK). Eric Gnock Fah,
Co-Founder and COO, Klook (HK), imparted
his valuable wisdom on the future of travel,
and the importance of forging creative
partnerships.

® Reinier de Graaf, Partner, OMA (The
Netherlands), spoke on shaping the future of
health and care through integrated solutions,
services, and products that bring dignity,
inclusivity, and wellbeing. Jeremy Myerson,
Helen Hamlyn Chair of Design, Royal College
of Art (UK), defined ‘inclusive design’, and
how to make service design relevant to
society at large.
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@ The fast-changing landscapes in the media
world have seen exciting innovations in recent
years. Lofai Lo, Former Director & General
Manager, ViuTV (HK), shared his expertise on
deploying creativity and innovation in television
and Yat Siu, Chairman, Animoca Brands (HK),
predicted that as people live in a digital fueled
society of blockchains and NFTs, creative
media will become increasingly significant for
companies to drive success and innovations.

Future Trends in
Media and
Tele-sizion
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kant to g2t the |latest news and insights on design trends,
and learn from international creativ2 leaders and desian
wigionaries?

The BODW team has launched its own interactive knowledge
platform with year-round content! bodw+ features content from
BODW and KODW and unites the world of design with engaging
livestreamed events, on-demand content, case studies, podcasts,
feature stories, interviews, event listings, programme archives, and
much more. As Asia’s leading design portal, bodw+ is the place for
the international design community to join in and get involved with
what's new and what's next in the design world.

BTYRESRIHNENEBRER - BEFEIZMMFIRITKIHES ?

RITER A E A LRI EEIREE TS bodw+ » £FTIRKINNE
EAR  EWRITERRARRTEIRANGRHREZE  SrEIERE
E > TEER - ROMR - BF - TEMERAYTA  FHHE
TEEEFRANT BRI o ERINGEA L Eigit AR WS -
bodw+ I EFRZ TR - HRERFTHER - LUIHRRARE -
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The glamorous, fast-moving world of fashion
was not spared the disruptions of the
Covid-19 pandemic, but this did not dampen
the passion and ceaseless creative energy
of all the stakeholders in the Asian fashion
industry. Facing increasing pressures on
business performances, shifting consumer

behaviours, accelerating industry trends, and
the need for sustainability, the Asian fashion
market is emerging with fresh perspectives
and new priorities for the future. Fashion
Asia Hong Kong (FAHK) provides platforms
for everyone in the industry to get together,
examine and exchange updates on the
hottest topics in the fashion world.
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Top Names in Fashion Explore the
Ongoing Transformations in The Industry
Fashion Challenges Forum 2021

FAHK’s annual flagship event, Fashion Challenges Forum 2021
brought together industry leaders, designers, entrepreneurs in a series
of engaging networking events, interactive workshops and timely
discussions that dived deep into the current issues facing the fashion
industry. The hybrid Forum gathered these global fashion leaders
in combined physical and virtual events that were broadcast live to
audiences on-site and around the world. Key topics covered in the
Forum included Fashion in the Metaverse, The E-Commerce Shift,
Driving Impact in China: KOLs and KOCs, Fashioning Sustainability,
and Being Hong Kong: Design Identity.

Industry luminaries who were speakers and moderators at the Forum
included opening keynote speaker Alain Li, Regional Chief Executive,
Richemont Asia Pacific, who discussed how Asia is poised to become
a hub of innovation and influence for the luxury world; Gabriela Hearst,
Creative Director, Chloé, who spoke on fashion sustainability; Tomo
Koizumi, who, as one of Japan's most top international fashion designers,
delved into the topic of going global; Kim Leitzes, Managing Director
APAC, Launchmetrics, who covered the KOLs and KOCs that are driving
impact in China; and Paris Jackson, actress, model and recording artist,
who examined inclusivity and change in the fashion world.
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“Driving Impact in China: KOLs and KOCs” ~
“Fashioning Sustainability” #1 “Being Hong Kong:
Design Identity” ZE & -

WIEBIET SN RMBATIEHEHERE
¥ OREAEIEHBEDLETRERATLAK
REFEHITE Alain Li - 2 Z I MAMAESES
ZomhiHEIELMA » KB EIH F 0 o Chloé
B [ 8] = E Gabriela Hearst 40 i BY 2% Ml §9 7]
FEAE ) HATRKHEFRE =gt IHz—
Tomo Koizumi & FF % F & k835 [ E BREI X iF 5
Launchmetrics I K [X 1T Z = Kim Leitzes 71
BEHHERRAMLA<BENEZEE MR
R~ 45 )LFRE F3RF Paris Jackson MR HY
iH A H BRI R R -

26 [fig-1]

figa

Alain Li, Regional Chief Executive, Richemont Asia Pacific
discussed how Asia is poised to become a hub of innovation
and influence for the luxury world

BETABRATDIEARITEZE Alain Li 118 T 1§ a0
osEER T el il balioL sl

fig.2

Renowned stylist Mayao, and Derek Chan, designer and founder
of cult label DEMO, sat down with Digital Series host Alex Lam
to discuss genderless fashion
HMBRRIKIHDD KGR IR 1 k2 DEMO KIBIIE ABRRR
5 Digital Series ERFMEE—RITIE TR BT RIAVFTES

fig.3
Former president of Kering Asia Pacific, Mimi Tang, shared her
experience as a power woman and her new journey beyond

B Kering SEFTEARTEUS S BHEAA U ERERIH T hRERS
ZEMARAEGE

Check out the Fashion Asia Digital Series
ZEE Fashion Asia 5 27!

Bringing the Latest Trending Topics
in the Fashion Industry to Your Fingertips
Fashion Asia Digital Series 2021

Staying in-the-know about the direction of trends is of paramount
importance in the shifting fashion landscape, helping industry
practitioners get ‘the big picture’, respond to what's new, and plan
for what's next. With a regularly updated menu of online videos and
podcasts, Fashion Asia Digital Series gathers industry leaders and
brand experts to provide insightful, innovative and practical knowledge
for everyone in the fashion industry. The 2021 Fashion Asia Digital
series features 6 episodes covering trending topics, including ‘The
Next Frontier of Marketing’, ‘Fashion in Metaverse' and ‘Unravel the
Genderless Dresscode’ and more. So don't miss out on what everyone
is talking about!

IR MR —FEIE
2021 Fashion Asia (/3 £ 75

EEENONEBRES - TRERDSEXREE  ABHTURALERE
KB BB FNFAKIARER - Fashion Asia B RFIT 8= Ml 41 b
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GIA STUDIOS KARMUEL YOUNG SUPRIYA LELE
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A satellite event of the Fashion Challenges Forum, the
ground-breaking ‘10 Asian Designers to Watch’ (1I0ADTW)
is a curated exhibition that presents the creativity of the
best and brightest upcoming talents in the Asian fashion
world to an international audience. Handpicked by a panel
of esteemed industry experts, the 10 designers and labels
for 2021 were: GIA STUDIOS, GOOMHEO, KARMUEL
YOUNG, KEH FORME, PRIVATE POLICY, SAMUEL GUI
YANG, SHUTING QIU, SUPRIYA LELE, SUSAN FANG and
WILSONKAKI. Through strategic partnerships, the exhibition
employed a mix of creative and dynamic formats to maximise
the exposure of the designers’ work to buyers, media and
customers.

For the first time in 2021, the exhibition also travelled to
Shenzhen, at the MixC shopping mall. There, it joined up
with LABELHOOD which provided a valuable platform
that stimulated further dialogues between the winning
designers and visitors.

WM+ KEE SRR ERE R & IR RRICIR W B EE
& B BRI A RS S SR S 0 MERERE R T B i
RIARIFITHEFHEMBIES © 2021 FE M 10 AR IHIHA Sk
B —ARAN 2 B 121 SR A5 O Bk - 92502 : GIA STUDIOS ~
GOOMHEO + KARMUEL YOUNG * KEH FORME * PRIVATE
POLICY » SAMUEL GUI YANG * SHUTING QIU * SUPRIYA
LELE * SUSAN FANG & WILSONKAKI ° F& % LA &% B& & 1E IR
BT - HANHESDETE  ILESHEXR « BiER

B R ARR B3R 3 IR AYHE D ARAE © 0
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KEH FORME

Mainland China FE A #h

November 30 — December 7, 2021

at Pacific House, 20 Queen’s Road Central, Hong Kong _—
11 A 30 BE 12 B 7 BBFHRAFITET , E

December 3 —19, 2021

at The MixC, Qianhai, Shenzhen
12 A 3 £19 BBERYIBRANBEAT
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Hong Kong
Showroom

& Pop-Up
Spaces

PRIVATE POLICY

S5 Mainland China # E itk

FAHK staged a ‘Hong Kong Showroom' and ‘Pop-Up Spaces’
S H UTI N G QI U as part of its 10 ADTW exhibition 2021. The ‘Showroom’
featured creations by local design talents including PONDER.
: : . : ER, SOMEWHERE NOWHERE, and CHRISTIAN STONE, all of
Mainland China EP EI Wi‘lﬁ , whom were also part of the Fashion Incubation Programme
and Design Incubation Programme run by HKDC to nurture
the rising stars of tomorrow. The ‘Pop-up Spaces’ highlighted
\J/ the work of outstanding fashion graduates and students from
prestigious local schools including Hong Kong Design Institute,
Hong Kong Polytechnic University, Technological and Higher
Education Institute of Hong Kong and Caritas Bianchi College
of Careers.
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J

%% Hong Kong Showroom & Pop-up Spaces ° Hong Kong
Showroom £ it 3 B 7 #2 1% it ¥ { & & PONDER.ER -
SOMEWHERE NOWHERE & CHRISTIAN STONE HI{E& 5 i
115 B ARSI R RIRITBIWSET RIS » %8
FEBHRATROED 0 EEEBFHERNBEZE ¢ il Pop-up
Spaces /& i3k B ANAN 2 iR 1T RV A F Bl A R F A E
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WILSONKAKI

Hong Kong &%

T

SUSAN FANG

Mainland China FRE A ith

SAMUEL GUI YANG

Mainland China & Sweden
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Design to
Cultivate

Bit < 5

Design Incubation Programme

Bite)lEE Itk (DIP)

Fashion Incubation Programme

R EE IR (FIP)

DFA Hong Kong Young Design Talent
Award 2021 DFA
EEFTFRITAER 2021

DFA Lifetime Achievement Award 2021
DFA Y% 5 Bt 2021

DFA Design Leadership Award 2021
DFA i1t &3 2021

DFA World’s Outstanding Chinese
Designer 2021
DFA R #E A% 1T 2021

DFA Design For Asia Awards 2021
DFA T &AM AR T4 2021
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ALAUNCHING PLATFORM

TO INFINITE POSSIBILITIES:

DIP & FIP’'S YOUNG TALENTS

AIM FORTHETOP P&
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Over the years, we have seen that when talent is nurtured,
mentored, and empowered, amazing things can happen.
With the support of HKDC's two-year Design Incubation
(DIP) and Fashion Incubation (FIP) Programmes, young
Hong Kong designers receive business skills training,
mentorship and networking opportunities to help them
sharpen all the skills they require and aim for the pinna-
cles of success.

Here we introduce several DIP and FIP alumni and in-
cubatees, and delve into how the programmes, through
nurturing ambitions and providing access to timely op-
portunities, have been instrumental in launching design
careers. We also asked DIP designers to show us around
their everyday workspace; and FIP designers to show us
their marvelous creations when given the opportunity to
shine.

SER  BIIRBANRANAREBRSIEE  15SEHE - FREAMESE -
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To begin with, what inspired you to get into
architecture? Tell us about how you started your
‘ own businesses.
X  Architecture provides a fascinating way to
express our values, because the way we build is a
reflection of the way we live. After my graduation
N — oPe e R o from architecture school at the University of
ielbsloceanhed = ey o Bl tbradei/”\“iUbatee( L) Technology Sydney, | worked for several leading
TR_F_F\ZA}:E: ﬁhA-ta (5021-23 EE) 2;$Aﬁiﬁ 2? (2:2103 FE) ;’('il\;;“ EHAT (2016-18 50 international architectural design agencies in
’ yeniects Y foets —X Sydney, London, Dubai, and Hong Kong. It was
RSEFIRIT —A SRR —A LI during this time that | was exposed to significant
- o (LTSSt urban redevelopment and landmark projects, and
N e - CO'FOU?der;H@m\A '\ lan Hau &35 R from this | thought that someday, | would lead my
Arnold Wong R 1% Tat Lai Wong 3341 own firm. In 2015, | established XLMS.
A We were both working at the same
architecture firm two years ago, when we
decided to join a design competition together.
During that competition, we worked late at night

and over weekends, and that made us realise we
were a great team. We bonded over ourimmense
passion for architecture, and together we took
part in a few more competitions and scored more
successes along the way. So we decided to take
the leap, and formally established ARTA last year.
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I\ After starting your own business, what would
; you say has been the biggest challenge you have
faced so far?

X  Learning how to move one’s mindset from

a single creative person to being a CEO and
people manager is challenging, but it is also the
key to growing a successful business. Conflicts
are bound to happen, but how can | help our
team understand each other and communicate
better? You may be the founder, but it's critical to
remember that you're still part of a team, working
toward a common goal. Fortunately, this is a

skill that can be learned. DIP provides a variety
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of training programmes, events, and workshops
that enrich designers’ industry knowledge, bring
in new connections and ideas, and enhance their
business management skills.

Running a business is definitely not easy; it
requires a lot of determination and learning. What
about you, Tat and Arnold? Do you feel the same as
lan?

A We can totally relate to lan. Every day
presents new challenges and as CEOs, we realise
that we have to carry a lot more on our shoulders
than what we may have thought, whether it is
workload, dealing with crises or managing staff.
DIP has provided great support to fall back on,
where we can seek advice from people with
invaluable start-up experience. Also, having an
office space with support facilities gives us and
our staff a sense of security. That allows us to fully
focus on working on our projects, and developing
our business.

Sounds like joining DIP has helped you a lot with
your business. Could you tell us more about it?

A Early onin our business, we had decided to
apply to join DIP, as we literally had no resources
and no financial backing. The process of applying
to DIP made us think deeply and come up with

a viable business plan. Just a few weeks ago,
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we happened to look back at our business

plan, and we were pleasantly surprised that the
trajectory of our business had actually gone more
or less how we had planned it, and that we had
surpassed all the targets that we had set. The
support we received from DIP has undoubtedly
played a large part in our development.

It's good to hear that your business is on the
right track! They say that building healthy
business relationships and connections through
networking can help a company achieve more.
Would you say this is true?

A Yes, the DIP networking sessions were

great practice on how to pitch for our company.
We have also gained many connections within
the design community through DIP, including
previous graduates who have all been very willing
to share their experiences with us. And the
support and encouragement of the DIP staff has
always filled us with confidence!

And | believe that DIP has helped you with your
business strategies as well?

X  That's true. DIP really helped us to
understand the ‘business of design.’ Business
exposure is a big component of the programme,
and DIP gives us direct access to successful
mentors from many diverse sectors and

p JO ssauisng ayj} puelsiapun
031 sn padjay Ajjea1 diqa,

"ubise

disciplines. The mentors shared their knowledge
on various aspects of running a design business,
from accounting and finance to operations,
marketing, strategy, and legal matters. These are
some of the important things | learned from the
programme.

Last question - what advice would you give to
designers who want to start their own business
in Hong Kong?

A Be confident in yourself, maintain a strong
and positive mentality to overcome obstacles,
and most importantly - work hard. We believe
that you will always get your reward in the end by
working hard. Don't be afraid, and just go for it.

x  Designers need to really know their market,
and adjust their business plans accordingly.
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Office Design Project by ARTA Architects
RRSEARIT A TNDQERITINE

Mountain Court Apartment Design Project by XLMS
1 XLMS AT XRIEEERITRE
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To give you a fascinating glimpse into the everyday life of a design
practitioner, we asked 10 Design Incubation Programme (DIP)
companies to show us around their diverse workspaces. Graphic
design studio Third Paragraph Limited specialises in book and
print design; Accessories brand Lifansze creates meaningful,
functional daily essentials; The Hong Kong Type Foundry
Limited is a Chinese type/font design studio; Athenaeum Studio
is a mid-luxury womenswear designer brand for daily occasions;
MOODLABBYLORRAINE experiments with colours that express
moods and personalities; Nilmance Studio integrates technology
and day-to-day wardrobes; Hari Studio Limited creates lifestyle
products, premium gifts and souvenirs; O&0O Studio Limited
provides architecture, interior and furniture design services;
Arto Wong Studio focuses on knitwear design and Louise
Castle Company is a bespoke men’s tailor.
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i 9 B % - SEEi% it I ¥ = Third Paragraph
Limited T TN EBFEREDRIIR T 5 & M b2
Lifansze T EF AEXMXANBERR: &
BEFERATNR—RPXFERRITTIEE;

AthenaeumStudio R B E LK ig it fidmhg -

AR & & H ¥ ¥# ; MOODLABBYLORRAINE
RELUGGRIEEMHZXZMAE ;5 Nilmance
Studio ERERMABERE ; K5I TEZHER
PERRFOUMELEEER LR RERR —
RIEGRARAREER - ERMRARIT
BR %5 ; Arto Wong Studio & E §t R i& it
Louise Castle Company M E [ JiRt BEEHIT

¥
(sl

HARSS -
Third Paragraph Limited
Graphic Design and Art Direction FEi& T REARIES
Founder 873 A William Tsao
EST. Year 70 E 4 2021
Website Fidi www.thirdparagraph.co
Photographer Elvis Tang Instagram @thirdparagrah
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Lifansze

N
o

Practical Ornaments that

make our Souls Blossom.

Lifansze
Jewellery Design BRE1%1T

Founder 873 A Fiona Li

EST. Year 8l &E 4 2021

Website Wi www.lifansze.com
Instagram @lifansze
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The Hong Kong Type Foundry Limited
Type Design {1t

Founder 870 A Hui Hon Man (Julius)
EST. Year SI73 4} 2021

Website ik www.kowloontype.com
Instagram @kumincho_
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Athenaeum Studio

I
N

Reconstruct Modern Romance in Poetry.

MOODLABBYLORRAINE
Knitted Accessory Design §t4R B2 ifmi% it

Founder €173 A Lorraine Tam, Eugene Kan
EST. Year 870443 2020

Website Wik www.moodlabbylorraine.com
Instagram @moodlabbylorraine

ANIV3dO1AGaVIAOOIN
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Athenaeum Studio
Womenswear Design & 3£1% 11

Founder gl A Maness Ko, Doris Chan
EST. Year 70 E 4 2020

Website M www.athenaeum-m.com
Instagram @athenaeum_m
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Nilmance Studio Hari Studio Limited
Menswear Design B 4£1& 1t Product Design 7= &g it
Founder €173 A Mike Yeung Founder 172 A Jarvis Chin

EST. Year 8704 2017 EST. Year 870 & 4 2021

Website Fid www.nilmance.com Website ik www.concretology.cc
Instagram @nilmance Instagram @concretology
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imited

Originate - As We Envision, Originate - As Wemtg‘

O&O Studio L

N
(o))

0&O Studio Limited

Architecture and Interior Design ZEH & EWIZIT
Founder g/ A Eric Chan, Suzanne Li

EST. Year 870443 2018

Website i www.oandostudio.com

Instagram @o_and_o_studio

‘oijebiauz aq yblg oq so7
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Arto Wong Studio

Knitwear Design $t£31%11
Founder €172 A Arto Wong

EST. Year 87343 2017

Website flif www.artoofficial.com
Instagram @artoofficial
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Louise Castle ComiE

Impress Every Customer with Pa -
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Louise Castle Company
Menswear and Accessory Design B4 & Ferfigit

Founder 873 A Lubee Chak

EST. Year I/ E 4 2019

Website M www.louisecastle.com
Instagram @bowtieshophk

DIP Incubation Companies DIPEB A F

01 02 03 04 05 06
s Green 7 @ SAPIEN2
Dress Y Green F E M A N C E C@ One Lab. @ DESIGN
toNchETOLOEY O NS 7T
pe
Dress Green Ltd /P Femance /P Green One Lab LtdP HARI Studio LtdP Sapiens Design Ltd P Xplor Ltd /P
07 08 09 10 1 12
athenaeum(m.) Charlotte Ng Studio CODA FORME DE FLUIDITE KARMUEL YOUNG W

Athenaeum Studio/F Charlotte Ng Studio/F CODA CLOTHING CO./F FORME DE FLUIDITE Karmuel Young Studio/F Lapeewee Creative Co./F
LTD/F
13 14 15 16 17 19
e
ora era Veypege Houston oo L3 ARTA
H

%8 o E

agape

AR C ITECTS

Ora Era Ltd/F VO-YAGEF Houston Collective Pure Studio/B/P Agape Design Ltd1/A ARTA Architects Ltd/I/A
Ltd/B/P
19 20 21 23 23 24
~
- - : )
// / AVF Lifansze @==
—_— D-LAND
Studio of SAI Ltd/1I/A AVE Creative/M&C D Land Creation Lifansze Co./J OH Design & Creation Co. Designer Port Ltd/O
Ltd“M&C LtdJ
25 26 27 28 29
. by L NT
rﬂlg KOWLOONTYPE -P
LA 9 L NT SEGGS
Land and Civilization MOODLABBYLORRAINE The Hong Kong Type Third Paragraph Ltd./O 8EGGs Studio O

Compositions Ltd/O

/0

Foundry Ltd /O

P—Product = &i&it

F— Fashion B13%i% it

M&C  Media & Communication {5 % &%

B/P— Branding/Packaging kg ¢li2 /i

J-—Jewelry B E R AL

0 Others HAt?

I/A— Interior/Architecture EA, /723 i& it
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KEVIN HO / SS22 / Chiaroscuro BAREXTB&i% Tak L./ AW22/ SEASON VI




REMEMBER
YOUR
PASSION, FIND
YOUR OWN
VOICE AND
UNIQUENESS

TS BRI IR -
FHNMABNRESH
BIntsz b

The fashion industry is a very col-
laborative, interactive and inter-
personal one, but the pandemic
has brought significant challenges
and shifts in consumer preferenc-
es. Nevertheless, many designers,
undaunted, continue to push their
boundaries with inspiring new
designs and ideas. Fashion In-
cubation Programme (FIP) offers
opportunities, expert mentors and
support for aspiring young de-
signers to follow their dreams. FIP
alumni Derek Chan of DEMO, and
current FIP incubatees Queenie
Fan and Day Lau of Cafuné share
their insights and how the pro-
gramme has helped them trans-
form their dreams into reality.

R E—TIERBRANE - ERMIRAT
b > A iEHERIT I - HEENEF BT
Bi3E3E - BARMUL - WSIIHIMDBEER - 4
SURRREMINGTNES - SSREHFR -
FIP HEBANFRZITIFRHNES - TRES
EXiE - MBI EREAE o itRIRIEE AR
DEMO RYiZitMpF#A - LERRBHMEEETL
] Cafuné AR IHIMEMRES X EIS 2 ZMRA -
IR R RSB I AR K -
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I would like to start by asking what made you
venture into fashion? Did you always envisage
yourself running a studio or a company?

D When | was young, | always enjoyed design
and art-related subjects and hobbies like
drawing and sketching, which helped develop
my creative thinking. Fashion is interesting and
explorative and that's why | chose to become

a fashion designer. | have always envisaged
myself having my own brand and studio.

c It started with my love of handbags when |
was a child! This passion led me from becoming
a handbag designer to blilding a handbag
brand. After working at ifternational labels like
COACH, 3.1 Phillip Lim ahd Rag & Bone, I've
gained the confidence t@ launch Cafuné and am
still learning as we go along.

FIP Graduate Incubatee (2018-20)
FIP 5B B A7) (2018-20 FEE)

DEMO —b

Founder 8172 A
Derek Chan B3

It's good to see your passion come to life! So,
from having your own brands, can you tell us
the difference between pursuing fashion as an
interest, and pursuing fashion as a business?

D The important thing is not to lose your
passion even when you make fashion your
business, because there will be many commercial
considerations hindering your creative direction.
Customers are always looking for something
new, and your passion will always make your
brand interesting.

c Fashion as a business is something that is
a lot harder and yet a lot more interesting! We
have to have our customers in mind in every
decision. The fun part is seeing customers wear
our products, and connecting with them over
our designs. It's al$o thrilling and a great honour
to see our designs worn by top international
celebrities such a$ Lady Gaga, Natalie Dormer,
Lucy Boyton, and ¢thers.
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Cafuné—c

Founder €72 A

Queenie Fan
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That difference is definitely something to bear in
mind. Why did you decide to join FIP, and what
did you find most valuable during the two years?

D Itis always good to have a mentor when you
start out. FIP sets very clear milestones to help
designers progress, and provides the extra hands
to help you achieve your goals. As a FIP alumnus,

| am often given opportunities to take part in new
fashion collaborations and other design work.

The other thing is financial support - apart from
providing subsidies, FIP also teaches you how to
plan and use your money wisely in brand-building.

¢ FIP provides designers an all-rounded
programme that nurtures creativity as well as

a business mindset. Digital marketing plays a
critical role, especially when our business is an
e-commerce brand. We were able to craft a digital
marketing strategy by working with specialists.
We also gained a lot of industry insights and
knowledge from the creative sessions organised
by WGSN during our time in FIP.

FIP does provide a great platform for designers
thinking of starting their own businesses. Would
you say that fashion is a competitive career

for young designers? Tell us about one of your
biggest challenges and how FIP equipped you to
faceit.

D Yes definitely, so the challenge is how to

differentiate yourself. FIP helps link us up with
manufacturers, suppliers and buyers. It also

58

provides us assistance with other considerations
which we may not be familiar with, such as legal
and t}admi mentoring programmes
and workshop s analyse our brands from
the consumers’ perspective, like our design
uniqueness and selling points.

¢ Fashion is a very competitive industry. As
an e-commerce business, one of our biggest
challenges was to find ways to bridge the gap
between our online and physical presence to
connect with customers.. FIP helped us find
opportunities to showcase our products in
physical retail stores, such as kapok X FIP The
Female Edit pop-up in Causeway Bay, and lined
up an interview for us with Vogue Hong Kong.
The exposure was very valuable for our brand.

That is invaluable support indeed. Can you share
any tips or strategies for how an emerging fashion
designer and brand can increase their chances of
survival in today’s world?

D Be clear on how your design styles
differentiate you from other designers, and how

it can fill any market gaps. Listen to the experts,
because many of them can provide perceptive
insights that will be helpful for your brand
development. Have a signature style so when
people look at a certain detail or design, they can
tell right away it is from you. Lastly, always visualise
what you want to achieve to spur yourself on.

¢ My advice for emerging fashion designers
would be to stay on track and not get distracted.
Every brand has their unique story, so you need to
find your own voice and uniqueness. At the same
time, keep talking to your customers and find out
what they like about your products.

We thank the interviewees for their very
interesting and insightful sharing. Our talented
FIP designers have evolved and are growing their
businesses from strength to strength, making
their marks on the local and international fashion
scene with Hong Kong’'s homegrown brands.
HKDC is proud to have played a part in their
journeys as designers and entrepreneurs, and
we take this opportunity to wish them all the very
best in the future. May they enjoy great success
in their chosen paths!

METIER by DEMO
DEMO METIER BR3E &%

Stance Bag & Stance Wallet by Cafuné
Cafuné #J Stance Bag & Stance Wallet %7
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FIP Incubation Companies FIP iEE AT

01

CAFUNE

Cafuné

Established in 2015, B 3L F 2015 &

Cafuné is a modern fashion brand founded by lifelong friends Queenie Fan and Day Lau. Cafuné
accessories are designed for independent and creative women who celebrate individuality. Exploring
new possibilities and unconventional materials in unique ways, Cafuné balances modern and classic
elements to create distinctly iconic and timeless designs.

IR % 5Bk Cafuné » A—ITRRIZITHIHSEEES (Queenie) A4 (Day) F 2015 £ RS
LTRERNBRIBINMEN L LR OITIE - B THEREROATEEN » Cafuné LUR—F =9I
BelFR - BEES5KMTERTEME  TEEEZIEE VES RN M ZE

www.ca-fune.com

02

CAR|2IE

CAR|2IE

Established in 2016,/ B3I F 2016 &

Founded by designer Carrie Kwok, CAR|2IE celebrates the joy of dressing up. Bringing together
feminine design details, graphic elements and traditional tailoring with a twist. Crafted with fine
fabrics, every piece is designed to possess a permanence that can be styled to reflect the season
and the personality of its wearer.

CAR|2IE Bi& i1 IHZBRH (Carrie) €31 - LIFRATEY #iS B TRRBKARE - FF@E T L ®h
gAY  BRaE 0 RESEMEENES  ShELREBRMILIT - SKIELHENES
WIRBEEMHBRAR  TENENEESFEENNMEREHEERS -

www.car2ie.com

03

TOMORROW BY DAYDREAM NATION

Established in 2018,/ B3I F 2018 £

Founded by designer Kay Wong, Tomorrow by Daydream Nation is a Hong Kong-based fashion
label with a global mindset. TOMORROW's fashion line is about giving castaways a second chance
at life through ecologically-intelligent design and lovingly hand-crafted details.

Tomorrow by Daydream Nation Bi%iT/fi#EH (Kay) €37 » R —RUEBHERIHIAE ERIEH
B[] k% - TOMORROW WRYIEFIMRIZIT RABENF LAY - ARFENBREFELENS -

www.tomorrow-by-daydreamnation.com

04

ALPS

ANNIE

LING

ALPS Annie Ling

Established in 2015,/ B F 2015 £

Driven by the desire to unite fashion, technology and craftsmanship, designer Annie Ling founded
ALPS Annie Ling. Inspired by a new age of active living and cutting-edge textile innovations, the
brand is committed to designing enduring clothing that supports wellbeing. ALPS pieces are
practical, effortlessly stylish and wearable every day.

HIZIHTEEM (Annie) BI3ZK) ALPS Annie Ling @k » R A EREHITTRERUEER -
AEFNEMYEESERENFIZ  NIBREKEFERI 2T H L0 = rISE
AR

www.annieling.com

05

64

KEVIN HO

Established in 2015,/ B 3L F 2015

KEVIN HO is grounded in an appreciation for structure and femininity. Focused on womenswear,
the designs express individuality and modernity through striking silhouettes and bright,
contrasting colours that capture the uniqueness of the wearer.

KEVIN HO B IHIRAIFR (Kevin) TFF KR - LEBHELEMMLESFARE » &5
NEBWREMASMLR  SERA—ROIARIENME

www.kevinho.com.hk

06

— Tade L.

Tak L.

Established in 2018 /B ILF 2018 4

Founded by designer Tak Lee, Tak L. is known for its uniquely complex cuts and garment
constructions, which use natural dyes and fabrics. The label draws inspiration from traditional
craftsmanship techniques to create distinctly contemporary silhouettes. Celebrating artisanal skill
and valuing sustainability, both in the creation process and the longevity of each individual piece,
every design is effortlessly timeless.

HIZIHIHZEEN (Tak) LM EHRITMRARE Tak L EREARAEMREGH - SHIRFNE
REBIARERLEN - EREEEHABTNIEXMMLANRES - B—HRYYEINT HH55%F
ZBMESNSTE  BERSERZBSFEENMEERS

www.taklee.studio

07

L-

(hristlanStone

Christian Stone

Established in 2018 /B3I F 2018 £

Christian Stone is a brand with a penchant for cultural subversion. Inspired by internet, pop and
digital culture and identity, designer Christian Fung bridges physical and virtual elements in pieces
that exist as a commentary on modern life, identity and escapism. The label’s distinctive, bold and
playful style comes to life in wild silhouettes and futuristic forms.

Christian Stone B —MARFAIE UCRINT % @h2 o &IHIHZF 4 (Christian) AEEXF ~ RT3
HESEBXAFERRE - IEATMEMNTEREEERT  FRUVMRESTE - HHINRNLD
BEXKRNAE - @2 LORS B R AN XS - BT HERILEBHRARRROMS 2 IR -

www.christianstone.net

08

KAY KWOK

KAY KWOK

Established in 2013,/ B 3L F 2013 &

Hong Kong-born designer Kay Kwok, driven to fill a gap in the world of fashion, launched his
eponymous label in 2013. The brand is boldly and unapologetically avant-garde and futuristic.
Circumventing style conventions and abolishing stereotypes, Kay Kwok designs are genderless,
experimental and confronting in their artistry and aesthetic.

FEBLE T KIIZITMZFHE (Kay) © 2013 FERHBKBER LR BWRERE - LAMER
s RIAI ERFEFHRFRARITNE - A TR HER - HREFNR » Kay BAHE
RENFISET  QIEETH 4R - ARBURRIRETBRIRNERS -

www.kaykwok.com

09

hhiIUE

KKLUE

Established in 2017,/ B3I F 2017 &

Motivated by the femininity and fierceness of modern women, KKLUE is a Hong Kong-based fine
jewellery brand founded by Kellyn Zhou. With a focus on 18K gold and diamonds, KKLUE brings
together softness and boldness in collections. Guided by the philosophy of ‘Empowering Her
Vision & Voice’, KKLUE inspires women to express themselves and shine together.

REREMALEERSEIRELNEME  RITHEAZ4 (Kellyn) I T EESRHEKE RS
KKLUE ° ShEK L 18K BEZLUBEBEA - SR SRIHNS[HEME @ RITHE—RIILISFE
RIVIKE © KKLUE LUSIRI 1 PSS - RARMINBFRIARY - £ARAKES °

www.kklue.com

10

y
UNSUIKYO

UNSUIKYO

Established in 2017,/ B3I F 2017 &

Inspired by the beauty of natural Japanese forest scenes in Shiratani Unsuikyo, UNSUIKYO
eyewear is handcrafted to evoke appreciation for the natural world. Created by designer Chan Ho
Yin, Brian, the award-winning designs use natural materials including sedimentary rock and wood,
in frames inspired by classic and vintage eyewear. UNSUIKYO's timeless aesthetic offers comfort,
fit and a unique way of looking at the world.

UNSUIKYO Bi%it RERE BAB AT KK BABZTMES - IERBHUFIRE - NS
BEINARFIRITIHFRER (Brian) @ EBRKREAXABMIAN » SELELHBETXSWIRE
E © UNSUIKYO LUK RIZRIIES - AfEEREMISHINE - RIEMEHR -

www.unsuikyo.com
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In the old days, as the saying goes,
teachers could change lives with chalk
and blackboards. The tools of our trade
are the essential items that facilitate
our daily work and practice. We talked
to the winners of the DFA Hong Kong
Young Design Talent Award 2021 to find
out what some of their go-to gadgets
were — what are some items that are
indispensable to their daily work? From
a school junkyard rescue item to a
calligraphy pen, to a treasured pair of
tailoring scissors that once belonged
to a grandfather, their answers provide
us a glimpse into the everyday life and
creative processes of a designer.

Designers’

Go-To
Gadgets

A iUAT:: M=

mIED  TMERS  XENEE - B0 HERBREZZMAEEN
MK TA - #f15 DFA EBFTFRITARR 2021 WEEHTIHILK - THE
teIZAINT A - TAZRMIIEE TETA RN TR ? TiLRFRAR
BREIBRNIA - FIERER  AREKBEXNLRHERNT) - HNTME
NUSRENBZZFRRITITAAETEF ERACIEDEE -
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Digital Drawing Board

© KevinCheung KHE

| found this record vice from the junkyard of a secondary
school in Kwai Hing. After the school discontinued its Design
and Technology course, piles of high quality woodworking
tools were abandoned. The record vice is a helpful tool for my
practice and soon became an indispensable item among the
tools in my workshop.

RXEARERBMEN—FIFZREEREREIRD - AFRFF
EUHT “Rit SRAMRIRE - AT iz 15
HE - XBRHELRATEERAIHRHIE -

© Daniel So 51T

Notion is an all-in-one tool that combines to-do lists, note
taking, work folders, bookmarks and many more. It enables me
to jot down inspirations on the go, whether a video or a text,
and organise them for easy retrieval. Give it a try to boost your
productivity!

Notion JCERFDER ~ £i8 ~ TIEXHRRBESSMINET
—5  ILREN R LS A X FIERRE RS IHIE
BFER - XTAFBTRATIEHRER  HidF |
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© LeeHoiYee ZHX

With my digital drawing board, | can easily visualize the ideas
imagined in my mind, and even sometimes create collages
with photos, and present my design concept more realistically
to the design team or client. | also use it to create complex
illustrations and animations to enrich my creative projects.

B FERIEER T LUERBI BN - ERRSEERHE
—ERA BRI ERER S ML RITHANRER - #ib
SRATKRHMEEENDE - FEROIEMA -

@ Chan Ching Ling, Elaine BF&

It is a little Muji sketchbook | carry around for when inspiration
strikes! | use it for rough sketches and to record interesting
observations. It helps with my thinking processes and when |
am having creative blocks. It feels like meditating on paper.

HRBHI - FLAXAEHIEFTOEENR RESHCR—

LHBHRENES - CREERBEBARMTR LR -
BUERBELLER -

e Oblique pen holder Wiy, N,
i

KEF MUS3 trye Wire,
(1

©G Nib and Winsor & Newton calligraphy ink

EIHGX%E

© VYickYing Lin, Audrey 5 gt

My practice of hand-lettering and typeface design is underpinned
by regular calligraphy practice. It lets me experiment, and shows
me how different analogue tools can influence the shapes of
letters. At the moment | am using an oblique pen holder with the
Nikko G nib that is designed for beginners.

BIERBEIBE  PEAFLERZEMZHFIZITITHE
it BEELIRATRNIEBTER  AEFEBNH TS -
ME BEANZESANEXBEAEFNLERRAR
NIKKO BEIRENES °

® sethYeung 173l

| believe there is beauty in almost anything, and music gives
me the right energy and mood to seek inspirations from every-
where and at anytime. My wireless earphones designed by the
visionary Ross Lovegrove do just the trick. They have fabulous
sound quality with an ultra-sleek touch. It is my little secret
weapon to tackle my designer life.

BHEG—UEMHBEER MEFHNBLEERRBRERRX
A gEME  FBKIT Ross Lovegrove i&itHIELEMAE BB
WK - (EFF TR TRIGZ 5T Fams SREVE RIS -
X BB RIT BRI R R ER

@ MelodySiuEFiE

Architects have moved from having multiple tools for drafting
and modelling to relying almost solely on the computer and
mouse. My best work buddy is an ergonomic mouse, ‘the
Iron’. It's been with me since | was a master student, and now
as a professional through many sunrises and sunsets, it still
protects my wrist when | work.

MM EARRA T ZAMNAR - RNSIFSHEE—REILN
BT "B - AHSBLUK  E—ERAFHEISIER - 0
FERARR U BN BERIEBRE O F -

67



- - °~
.i_ .
B -.T}' ——— o
- 4 3 " > ' —
‘_- - - ." .
»~ s ;/ ' J
__"'..—J:v - lly Y
. | ‘ : : - - !. ,(
—owa ;
| ’-—‘ -'.f. . '-| - -
r "__'O ﬂ ” ~
i “ i - 3 i -
2%
- . ' o = 2 @
; c - b .- &
. = - ‘)’\‘\ . . ) z
® _ .\ ™ -}
- 4 (/ - .." “ - Ed %
. - - e g _ et
, ) - dr
: . B

o

oold ey :
th 91e°* 04q uy uor_\D““"

¥,
gq/g/ :

@ NesiaCheung 3Kt

| like to sketch out my intuitive thoughts as a progression of
realising my projects from conceptualisation to reality. Because
what we have on our minds may not always work out in real
life, simple sketches are the best way to kick start a creative
process.

HEXERSHEIBRMEREE  IERENIRITMENLE
ERmEFTREMENIIRE - BAVMPRERLEBENLE
SERSEHL - F I B EE R R eI ERES -
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© Lee PuiKwan, Cady %59

The Liquify function is one of my indispensible digital tools for
conveying surrealist visions. In creating distorted prints and
shapes, garments can be made in unexpected forms with a
reversed methodology. Throughout the Liquify process, static
items can become ‘alive’ and change into a fluid state which
aids me in investigating silhouettes and forms.

BRUDERKMENATR RO TAEZ—  CILHEZIAR
BIEE XK XBITE o EIRITENEMAIRE - R EANEE
HAfE - WEEH R - SHERERTIMR < RITHEE
P ULEESEMLELES - BEAREASHLEAR -

(@ Hana Li 325560

My aunt gave me grandpa’s tailoring scissors when | started
studying Fashion Design. It has been with me since the
beginning of my design journey. | feel the blessing and spirit of
my grandpa whenever | pick up his tailoring scissors for work.

ERFPINRIRIT 24 - BREREIEIMARE TRAVFLET DR

AT H - BILUG @ XIBREEBI DB — B RH#ITOIE -
BLARFREET  ERNBRZ AT EROBESHL -

@ YuenXin Chan, Melissa P38 &

| have been using this pin cushion since | started studying
fashion and it has always been my inseparable companion.
It holds all the essential needles and pins that | need to draft
patterns and mock-ups for my outfits.

BERFIAIBIRARLIE - BN E—ERERAHRDIREME -

CRBMEME FEHMATAMTT - HEMBRREHEAFERR
HERE+HEE -
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(® ChanBrun BB

Working as an art director and stylist, | am on set all the time.
Having a functional tool bag is very important for me. The tool
bag is customised for my daily work - it is just the right size and
material, with compartments that hold essential tools such as
scissors, sewing kits and measuring tape.

BA—MEANESSERES  RERTERRENS -
b = SEANTASHHERRTHEE - TABRTHEN
BE TEEAMLITH - ABERSEERTRENTIA - 848
B30 ~ &SRR -

® Lowai,Ciara 55%

| usually use a variety of methods to get inspiration and
generate ideas. Especially in the research phase, | prefer to
do photogrammetry in addition to taking pictures. It helps to
document more comprehensive and detailed spatial qualities.
My design ideas always come from sketching.

HERBIEMGERRERBMER < FARERRMER
BT IR HEMATHRZNE - CEBRICKELAMNE
BT - ARHELFIREER - TEHRAITER

@ Applg 4,

@
g
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(@ Hannah Lee Zi#1H

My Apple Magic Mouse is a great facilitator in my design
practice and work routine. It allows me to quickly create, shape,
and generate designs with its sensitivity to flexible gestures
and touch. The pace of my thoughts can match the pace of my
work - making it a lot easier to get things done.

B RITEIMESR B E T Apple 5208 REP B HAVIF
1o XFB R UR RN S MEFE - FEIMREIMES
% - LIITTERFANEE - ABFREY - TIEESONF

@ Office 3D printer MAE 30;75/#/1

(@ Bodin Hon 308 (86X)

Having a personal 3D printer allows me to refine the design
with a few more iterations in-house before sending the design
out. We let the printer operate overnight, and the print is
finished when we arrive at the office the next morning. It always
feels exciting to start the day with a new design in my hand!

#%E 3B 3D FTEMHLR] BULBRAE RERIHRAMES FHET © A
BEESANDAZEFBIITEM - LEERESE  BHRLES
BRATED o DUKEIFIR SR BT FH —R 2R S ARE |

69



CreateSmart Young Design Talent Award

BB REERIT R

Kevin CHEUNG Wai Chun
KB

Product and Industrial Design
@RI

Rice Bell

RS

Alice LEE Hoi Yee
ZY

Communication Design

b any

WeWearStories pop-up art store and exhibition site
WeWearStories pop-up ZARES RS

Melody SIU Lok Man
e

Environmental Design
BRIt

Daniel SO Kin Hang
BT

Communication Design

izt

Seth YEUNG Chun Yip
73R

Apparel & Accessory Design
BREmI%IT

‘The Toolkit for the Age-friendly Community Kitchen’
‘BEMXEEIAS”

Hong Kong Breast Cancer Foundation fundraising event

‘Pink Together' EAIEE SR FREN “ILERKL"

WHITE collection
“WHITE” %31

CreateSmart Young Design Talent Special Award

IRBENEERITFREFAIR

Elaine CHAN Ching Ling
PREES

Communication Design

b any

Deathnival

Nesia CHEUNG Pak Yin
SRABSH

Environmental Design
BRI

Dis-a-pier | Re-a-pier: Reconstruct Queen’s Pier;
Reflect on Hong Kong's Culture of Disappearance
Dis-a-pier | Re-a-pier : EEZZF5k :

Cady LEE Pui Kwan
=i

Apparel & Accessory Design
BRYmIZ T

Emotion: The Shift Of The Self
18R : BRIEE

REBEBEVHRM
Hana LI Yuxian Ciara LO Wai Audrey YICKYing LIN
EREE40 i 2 Ak

Apparel & Accessory Design
BREmIR T

within the water; within the waves

Environmental Design

PR TNt

Communication Design

(b any

Symbiotic Wrap: Architecture as Biological Entity

Letters To And From

HKDI Young Design Talent Award
EBAS R FREERITRR

Melissa CHAN Yuen Xin
PrieE

Apparel & Accessory Design
ARRIZIT

Sustainable athleisure collection Body Geometry
AIFELERIR 25! Body Geometry

PolyU School of Design Young Design Talent Award
FREIXRFRUFRTERITAER

Hannah LEE

=B

Communication Design

izt
PN

mii - a personalised menstrual health app

mii —— PANEERRNARER

About DFA Hong Kong Young Design Talent Award

Established in 2005, the DFA Hong Kong Young Design Talent Award supports

XT “DFA BB B ERITARR”
‘DFA EB BT FIRITARR" F 2005 FIRIL * EEZIFRFIE 18 £ 35 THWEHR

Hong Kong's up- and-coming designers and design graduates aged 18 to 35 to gain

immersive experiences and unleash their potentials by providing them with overseas

work or study opportunities.

70

TR TR A - PRIIRE ARSI TIEFFERNMNES - BIE1FFREFTREF -
RIREHE

R HAEBR : BRAEWYEE

Young Design Talent Special Mention Award

BERIHTRERE

Brun CHAN Sze Ching
AR

Apparel & Accessory Design
BREMIIT

2019 All Season Collection - ALICE
2019 FEZ=ATE ARSI “ALICE”

Bodin HON Man Cheong
B3k (8BX)

Product and Industrial Design

FEmRITngt

Bubbling Dome
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Design
Master
Minds

ERNMRENIZ T HAEANY

The prestigious DFA Lifetime Achievement
Award, DFA Design Leadership Award and
DFA World’s Outstanding Chinese Designer
honours the role of exceptional designer
leaders that contribute to our aspirations of
a better society. In the post-pandemic era,
people are re-evaluating the way they live,
work and connect with others. Leading the way
in how we will achieve these transformations
are design leaders who, through exemplary
creative leadership and innovation, are
instigating new mindsets and changes that will
create a brighter future.

In 2021, Patrick Whitney, Min-Liang Tan, and
Freeman Lau were the recipients of the DFA
Lifetime Achievement Award, the DFA Design
Leadership Award, and the DFA World’s
Outstanding Chinese Designer respectively.
We take a look at how these designers and
thinkers are pushing the boundaries in their
fields and, through their vision and dedication,
have demonstrated how design can make an
impact on communities and improve lives for
people in Asia and beyond.

ZREEAK DFA TMIRIT A H RMR « DFA 131140
R K DFA AR L NI ITEEHaPERE
AR T i - RIPTAR IS MEERTIHOAL -
EIETE - ARRBAEE ~ THEMARRENAR -
RITERBRETEE D - B HBEMEFIIA - 9
SHERFEE  BRBERTERE - FEIEFH=R -

2021 £ - Patrick Whitney ~ [f R = & Xl/INE 5 33K
5 DFA TR 1T £ 5 R AL & ~ DFA Rt SR &
DFA R AR NRITIRFASR o ILERATFF M1
172 B UL =0 - Bid SRR S A TS
ERRITHNTESEN > IBAMMME M X ETE
KFE o

The DFA Lifetime Achievement Award
recognises individuals who have made
lifelong contributions to the design
profession, education and society,
especially in Asia. The 2021 winner,
Patrick Whitney, is the professor in
residence at Harvard T.H. Chan School
of Public Health. Over the course of
his career, he has created a greater
awareness for the appreciation of
the complexity of social, cultural, and
behavioural problems in today’s world,
making vast contributions to the design
industry through strategic development
and education programmes.

Patrick Whitney

Professor In Residence, LGNl
Harvard T.H. Chan PREBEAHDERRR
School of Public Health B

DFA Tt R SRR RH L FHIITT L -
HERULSR  REHEATHRMERTMEKR
Tk B REM AL - 2021 F£3KIEE Patrick
Whitney RISHAFIREBRALE D& FRRETH
% FEHRWAES - RINEIRARKTIS 1t
&~ XHHITAEERIAMIIEE  FBid
EEMHE IR TS E R -

Patrick
Whitnhey
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An Emphasis on Human-Centred Design as
a Solution

Whitney believes in emphasising human-
centred design, and explores how design
frameworks and methods can be used
in healthcare. For example, in a study
conducted by Joanne Mandel, a student of
his at the the lllinois Institute of Technology’s
Institute of Design, where Whitney was
dean, cardiovascular patients who need
to manage underlying heart conditions
were foregoing their doctors’ advice to eat
healthily and slipping back into less healthy
eating habits, especially when they ate with
family members. It was discovered that
when patients ate with family members, they
wanted it to be an enjoyable experience, and
any restrictive regimen seemed incompatible
with joy. The solution was an easy-to-use
cookbook with healthy recipes that allow
family members to create delicious dishes
without sacrificing taste or happy moments.

Since 1985, Whitney has worked extensively
to bring about positive changes to how things
are done, and his insights have provided
cities in Korea, India, Thailand, Japan,
Mainland China as well as Hong Kong more
strategic, innovative, and human-centred
approaches to design thinking.

BAREIRIT B

Whitney 32 AA R ARRIZIT - LUEIHESR M
RRFZE - NIREET AERINA o $Fq
Whitney $B{E(RRIEIE T 2Bk it 2 hebe - H
R —f{IZ 4 Joanne Mandel #1T 7 —IRAA 5 »
RODMERABERRBEEIEREHNIRE - A
AIRFRDAEN BB IE BIE1E » AT SR TARA—
B ESERTABRRVRE IR o R\
Z AR - DIERESESRAHRER
B+ BEERE IS BT M RAVET Y 5 R DPARESE
FEZWAITIEZR/R - Bt > RITEMNEE
WAELER  &iITT—AESEIE  IEREKS
AT LURBRIEZIAREENK B 0EREEE
SRS HEWMIRNAENY -

B 1985 F I3k » Whitney 22 H Nt S RIEHE
#A o R IR T IR - ERMARIMEA
UARERIEITFE  MAHEREE - EIE
RE - BAR -~ REBHRES o
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Min-Liang Tan FR R % DFA % it = P aE 0% ISR B 5 X E
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CEO & Co-Founder, Ty

Razer Inc. FHREHBEARIA ® ° 2021 ERREERRBRBBIITUE R
R - & B RIR TR IR - TEMBAYE IR R E!
BAST ERQADMN—RABAMEZTHE
Pl R EKERRMZBOTHT LR HRE
(ME) F& 2015 & "M SHTE" AHE10
2 ZFTULHFNERQT -

Min-
Liang lan



From gaming mice and laptops to wearables
and reusable straws, Razer has never ceased
to innovate and expand into new niches.
What distinguishes Tan from other CEOs is
how he attributes his achievements to his
loyal following, and reciprocates their love
and trust by making important business
decisions that keep the gamer at the centre
of all he does. The message is clear: nobody
should ever feel excluded. To him, design is
about making things work for everyone. He
sums up his design philosophy in his own
words: ‘Design is more than just business.

Tan takes his company’s role as the world’s
leading lifestyle brand for gamers seriously,
and attributes its success to staying true to
its roots.

In the midst of the Covid-19 pandemic,
Tan dropped practically everything he was
doing and prompted Razer to adapt its
manufacturing facilities to produce safe and
reliable medical-grade masks. Razer has
donated over a million masks to frontline
workers around the world so far. Razer's many
innovations and industry-leading practices
will improve the quality of life not only for
gamers, but for all of us.

RN R R BT EICE B - MNFRIRFII
RIRE - BRBEY BN ARTZWS - FRE
S5 HEM CEO WARIZETF ISR T
HAEXHFE W BEN BTN BPRR"
MESMEEZARUIRE - FLL " RIHTEE
REE "ROGHRITERS -

MRRZILBRIR R A — I - SR REL
AERGEN MR EF R RmE - FIEERTHIT
EFERIRITHIARIR

ERIBFAERNNHART  BRRELFHRTF
LB I - BFERB L EFREINETL
ERAENERROE - 25H1k  TRRERSE
AT TEARBRTBI—BATHE - K
BUFTAISE L SRAYIL 2 - TMERRE T TR AT
HEFRR 0 BERESARIEAL




DFA World’s Outstanding Chinese
Designer acknowledges international
designers of Chinese origin who have
attained significant design achievements
and global recognition. The 2021 winner
is Freeman Lau, founder of KL&L Creative
Strategics, who has long been a key figure
on the Hong Kong design scene. Lau
possesses a cross-disciplinary design
prowess that spans commercial design,
public art, community building, graphic
design, packaging design, and fine arts.
His contributions have been widely
recognised across society, and have had a
lasting creative cultural impactin Asia.

Freeman Lau 3|/ \Et ‘DFA SRR RN RITIN MFEZKIRGE
FRITREL - ERRAREETIRITE - 2021 F
DFA AR N iTIHER R & X /)N R 2 E X
BIRTHEIDA » EEBRITRZERS - e
RITFWHES N - BFFRFE - FEIRT -
BRI & o RMERHESNIZIA
B FRIM IS B B RT RIS -

Founder, KL&L Creative X ZRITEIMA
Strategics

Freeman X

I\

Lau £
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Promoting Discussions on Culture Through
Collaborative Design

Lau prefers to get down to the essentials,
unravelling the complexities of design, and
tease out discussions about function and
form. He is well-known for designing the
award-winning Watson's water bottle, whose
distinctive, easy-to-carry shape became
an iconic one with visitors to Hong Kong
remembering its design long after their visit to
the city. Equally iconic is his Chairplay series,
which articulated his views on universal
human and social relationships. To him, chairs
serve as artefacts, equipment or works of art,
as well as an ongoing negotiation between
Chinese and Western design and culture.

When Lau was a student in the 1970s, Hong
Kong was awash with local ideologies and
creativity. Of this he said: ‘| was inspired
by many of the teachers and great design
masters, and this laid a solid foundation
for my career as a designer.’ To this day, he
still believes that designers can promote
local cultures through collaboration and
exchange projects, and enjoys being
stimulated by fellow creatives who share his
vision of making the world a richer and more
interesting place.

BEAESKRMB N AL

A NERERRANEMHIARR - LUHLHEIG
IFRRIRITRE R - BRBEXWESHZ AT
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BIEFETIRSERIT L BREERS
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Ef » RERMEIF AL SHSZERRANOM S &
kiR BFNMERFIZH  HEARTZEA
o BRI R EXAIIRN « XA LR -
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Each year, the DFA Design for Asia
Awards celebrates the talented and
creative minds behind outstanding
design projects that epitomise
the spirit and character of Asian
aesthetics and culture. The Awards
recognises projects that improve the
quality of life as well as inspire and
lead the way for future generations
of designers in Asia and across
the world. DFA Design for Asia
Awards - Grand Awards are the
highest accolades given across all
categories; these include the Grand
Award, Grand Award for Culture,
Grand Award for Sustainability and
Grand Award for Technology, which
impressed the judges with their
remarkable originality, purpose and
overall design excellence.
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An Eye
on
Asia
Designs

RIETEMIAE RiRIHER

5% DFA LM ZAXZMA IR LRER S FMIMEFR
XHREEN SR BFEREE—RIRITARRIEA
7 WXEFHTFRALEERR - ARRIMREIRRFIRIT
FREMWERLTFEE - DFA THZARMARIT R —AR
RFIAERMENLPHESHR  DHIFAR - XHRK -7
BEERAREMEAR ; SEITHEANSRINEFfRETIE
REIE ~ BEASREGSHIRT - 9B TRZIR -

Design Trust Futures Studio:
Transformation of Yi Pei Square Playground
EEIRITKE K - HEAH”:

BN R IHENE

Hong Kong &i#

Design Trust, An Initiative of The Hong Kong
Ambassadors of Design

fEERIALE

The project in Tsuen Wan district connected
a linear walkway between older buildings
into a colourful open park with children's
playground equipment and exercise facilities
for elderly users, giving the neighbourhood
a multi-purpose space for people of all ages
to enjoy and call their own and encouraging
intergenerational interactions.

XAPMEMTFEZR G IREZ RAFRKIITAE
BENBRESNRE  REILEBFIRKE
BEIRE . AEHRE-DTEVRENS RS
8 TRFRATBEET  BRERRRA

Farewell Platform
Japan A&

YU Momoeda Architects
BB IRITESF

Farewell Platform is an elegant building which
houses a funeral hall across the tracks from
Kami-Ainouna Station in Nagasaki Prefecture.
With its wooden folded-plate roof and
gables that allow light to shine into the hall,
this project is an exquisite reflection on the
shared human experience of saying goodbye
to our loved ones.

Farewell Platform iz F B A& KIF A R 18
SIS B—EIMATERITRIE - KIERIKR
FIXEXETAZ R “WLIEE " ik EMER
BEKXT @ RERZIRBAZERZENHFLZ
5 o
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GREEN @ COMMUNITY - Recycling Stores
FERE—EUERN

Environmental Protection Department, The
Government of the Hong Kong SAR

ERBNTHEBRIMRRIPE

This project rebranded the network of
recycling centres across all 18 districts
in Hong Kong and gave it a standardised,
attractive, and well-organised identity. It
enhances the HKSAR government’s initiatives
to sustain, widen and promote a circular
economy, as well as increase community
participation in waste reduction efforts.

XANMEERLHE 18 KAV XEWME - it
BYLmERRE—HRY - RAENTE
% - EIHEREBTBUTLESR - 7 AR HTER
25 A XIREBEEEL -

Kumamoto Castle Reconstruction
Observation Path
REANIR A Tk s ST B E

Japan B7ZA

Nihon Sekkei, Inc.
WA S EAIRIT

This timber-and-steel observation path
is an architectural showpiece that curves
gracefully over the fortifications at historic
Kumamoto Castle, which was damaged in
a 2016 earthquake, and allows visitors to
witness restoration works in progress. The
aerial observation walkway was built to last
20 years, until the eventual reopening of the
castle.

XEETT AR SOEE HAM AW » 2
BRI ELSIE 2016 FRMBR T ERIRAEE
A SHEBAURSDBRAIERENERT
12 o RE=HSENEMTULER 20 F 0 HE
MBS -
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A New Newspaper in Education

SERRE R R

Agenda for Art and Design Education
ERSIIHRE IR

A New Newspaper In Education, a print
newspaper delivering educational content for
students, offers coverage and analysis about
the world today beyond the confines of a
textbook. Each issue is an enjoyable roadmap
for discovery, and answers the challenge of
getting teenagers to read more, conveying
information through infographics, maps,
visuals and games.

ERERARTERFT —REFRRE - HEH
B LIS T SR E) 5 A SEIXRRFF I A4 - 52
REBIIIHRAS I STV EREAIR - RIBE
MELRER - HE - HEFHEY - BEFEA
L% -

The Relic Shelter - Fuzhou Teahouse
RMRIE

Mainland China /1 [E At

Neri&Hu Design and Research Office
MBIRIHARE

With a sloping copper roof that echoes the
Hui-style rooflines of the past, an elegant
modern teahouse shelters a beautiful but
fragile wooden structure that was once a high-
ranking Qing Dynasty official’s residence,
preserving its ornamental carvings and
intricate joinery for future generations to
behold and admire.

XIERERIARIBML T RREMN —EBNEER
BB HEFOMEIERS KEMSHIRENL
AR - BAGLERARERERAER - BHR
BRIMBLRBHERNOALIIZ it ARE
FORRE o




WaterHall Project
“7J<E”
Cambodia FI#E

Orient Occident Atelier| OOA
REEH

In Sneung Village, Battambang, Cambodia,
the WaterHall is a circular rainwater collection
funnel that doubles as a community hall.
The project team used in-situ concrete
and perforated brickwork, and built the
structure with a team of local craftspeople.
The WaterHall provides a low-cost solution
to the community’s hitherto unreliable or
contaminated water sources.

BT RIFERDFEEM Sneung 1 » “KE” KR
FETRRE YRS FT IR R K AT RIRA - MRER=
BTRAEHESE - TBFAMNMERIFER LK
FIE > HESLEMIERERE KE" S
ARG %A R A ERTISRAIKIR

Z0Z0, Inc., Head Office Building
Z0Z0 ERENNEKIE
Japan B4

Hiroshi Nakamura
&NAP/TAKENAKA CORPORATION

An airy, open structure that houses shops,
preschools and eateries open to the public
year round, the architectural design of
the ZOZO Head Office building reflects
its corporate philosophy that welcomes
businesses and the community under its roof.
The building features a sweeping, pillarless
roof made entirely of timber from sustainable
forests in Japan.

ZOZO g I M B BN AEREAEFTBRRFFN
Higit - HEE ~ HILBERBREESFEFBFAR
R Bl R RKEN RIS - FH)E
XA - BIANXAESE - EETETAR L
i R ERYERAR B B AR SR RARM o
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The Painted Screen: Past and Future

EF—ESG5KE

Phoenix Publishing House

RUBLLE hR 44

Featuring a collection of works from a major
exhibition at the Suzhou Museum, the design
of The Painted Screen pays homage to the
extraordinary craftsmanship that reached its
zenith in the Ming and Qing dynasties. Instead of
one huge volume, the designer adopted a‘books
within a book’ format, conjuring up images of
the beautiful thread-bound Chinese classics of
yesteryear.

(BRF—RESS5RE) BIERBMEMEE
EREROEREMR - MiABNEEEERIE
RERIZHH - B F—ROKERE )it
I ERA “BhER MR IEABREER
EMMLERPEZMAEE -

YDS-150

Yamaha Corporation

HSBAT

An all-in-one soprano, also, tenor and baritone
instrument, the highly portable new Yamaha
YDS-150 digital saxophone is revolutionising the
choices available to budding musicians with
limited resources, allowing them to perform
a broader repertoire of pieces using just one
instrument.

Yamaha YDS-150 B FiE i &% 1tiE15 » 7 A
BLMINE  EEESE BT RPEML
KEEER LR RERNERMFRE—XE
F o AAmRERLEHME -

About DFA Awards

In 2003, Hong Kong Design Centre launched the DFA Awards to celebrate design leadership and
exemplary designs and projects with impact in Asia, as well as to recognise the rising force of
emerging Hong Kong designers via its five major award programmes - DFA Lifetime Achievement
Award, DFA Design Leadership Award, DFA World's Outstanding Chinese Designer,

DFA Design for Asia Awards and DFA Hong Kong Young Design Talent Award.

%TF “DFAI&it®”

FH W0 E 2003 F£FRMAE DFA IR B AN REAIIZIH LRI R — “DFA T
BRITERFRME”  “DFA RITFMHE" « "DFA HRAREE AR « “DFA TS E T M AR
R LUK ‘DFA EBSERIUTABRR"  RPALZR I THAETNXAERZWARRF R
ME  ANEFEENTERITTR -
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Design x Community
Exploring Infinite Possibilities

Bt X

R TOFR AT fE

A Creative Journey of Massive Weaving
PR T AR R B2 ik

Weaving design into the fabric of a
community opens endless possibilities.
Acting as a weave creator,
BODW City Programme
Ml (CityProg), a community
N o extension of Business of
- c Design Week (BODW),
brings together underutilised resources and

cross-disciplinary
creative talents and
local stakeholders
to create a positive
social impact with
design every year.

Stepping into HKDC's 20th anniversary, the theme for the 2021 edition
of CityProg was ‘20s: Reflect - Refresh - Reset’ The theme revolves
around ‘Change’. We believe that good design enables change in
behaviour, and empowers designers to influence expectations, values
and ultimately steer behaviour of people.

Joining hands with over 100 creative partners, CityProg 2021 ran more
than 100 bottom-up design-driven happenings around the city. When
we create awareness in the city - whether in creative community,
business, sustainability or the youth - about the transformational
power of good design, wonderful things happen! Let's take a look at
how CityProg empowers the creative business and community, and
nurtures a thriving creative ecosystem in Hong Kong.
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Co-create Shared Value

A& AN

Design X Community Exploring infinite possibilities

To create shared value
through design, make the
community a better place
and create positive social
impact.

BFLURIt OISR ZME -
EEEFHE - AHIEE
IEERE -

Empowerment

PG Eh

To serve as a platform for
different sector partners

to connect to one another,
providing support and
opportunities for partners
to develop various creative
initiatives.
FRCER BN B IR HER R
TRIOFE  FIRHTIEN
s UEMZ TR
mE

LN
b L
l

v
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Creative
Synergies

t)-v &'
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To spark a series of
bottom-up design-driven
happenings around

the city, through three
distinct platforms: Anchor
Site Festivals, Design
EduVation programmes,
and Satellite Events &
Offers.

ZAMEFRBE: ‘EE
REFEIET "~ AR
HEHEME" M "REF
HMERE"  EREREE
B itiER - BT L
X -

Massive
Weaving
KRN

To bring together different
sector partners, local
communities, local
government, institutions
and business networks,
as well as under-utilised
resources, Cross-
disciplinary design talents
and local stakeholders.

EECERICRBTRUNE
PELRAE ~ AHbALRE © BT
MR WL - FEAEH
RERWRER - BRACE
AT AR ZIRKT5
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Design X Community Exploring infinite possibilities

DESIGN XCREATIVE COMMUNITY

B X QAR

Where creativity is cultivated and nurtured,
like the careful tending of a garden, it inevitably
thrives and blossoms in so many unexpected
and delightful ways. And in designing a vibrant,
creative community, we reap bountiful benefits:
positive social changes, a sense of community
and empowerment for everyone, and a ripple
effect of creativity that extends far beyond
our neighbourhoods.

The design-activates-community effect can
be seen in CityProg 2021. Take openground’s
‘The Fabric Commune’, which upgraded the
‘Material Map’ of textile stores in Sham Shui

N

Growing a Creative
Community
_H_A ‘ﬂ: J/b\}iﬁ

Po created in CityProg 2019, and enlivened
the design atmosphere of the neighbourhood
through creating new products with four
small shops. Over in To Kwa Wan, the creative
spirit sparkles with Making On Loft, who
harnessed the synergies of this fertile creative
community in ‘Creating as Usual — Cultural
and Creative hang out in To Kwa Wan’,
bringing together old and new creative units
to unleash the district’s design potential.

To engage local audiences with global design
events and inspirations, CityProg also launched
the ‘#WorldDesignMapper’ social media
campaign, to celebrate designs from other
countries and cultures from around the world.

Messages from our creative partners
IR AT

BEAERMBRETE - WRBMERT - F1E8E
BLEMIRE » RE—BENDDHIS[R - 9E—
NRHEHDFCIBAIHE - AT RS NI
i34k - AR A S HRIEEE - IRMEE
R WEETFA - ERSAMEMEXELES -
RIBESFIRENM -

BWXED020 U RITED LK Hb
openground Y “f5#t” SR 7 W X JEEN 2019 Fr
FIERDRAKS “ L RIBBE" - AL RME 4 E
’E'rI'JE’\JFEﬂT"’--*Sl  HEBFEINRIEFHCAHBECIE -

BEHMEXBIERE o FLIUER RESEN
ZE¥}J¥T “HEXY : TMEXHEYER” &
HEXAZMIACIRREA - FHEBIBNGE  EF
B XH9EITE A -

EREMEEEMLARNERITAEL R
REFHTHNTEEDS EFFEERARA
XMWFBEMEERNE BRXEDEHE L
“#WorldDesignMapper” £t KIEX RG] > 5=
RESREHIERIRIT  TRARREXFS
ElgisHER o

Ms Johanna Karanko

Consulate General
of Finland in Hong Kong
and Macao

REBRRNFZ20H

What's Up Finland Week 2021 focuses on Innovation, Talent Acquisi-
tion and Cultural Collaboration between Finland and Hong Kong, and
working with CityProg is a great way to expose events to the commu-
nity. We hope that all participants enjoyed our two seminars and the
art tour, and got a new insight into the themes we value.

What's Up Finland Week 2021 LAZ5 = 58 Z B 8IFT « A7 5|3
MXUAERER  MBETEKENAIEER SR ZHERS
ZEH - BRNFHLFESMEBERARIHISMERRES Z Ik X
BAIEMB RGO IAE

Mr Per Augustsson

Consulate General of Sweden in
Hong Kong

MBI E B S MEEL IS

This was the second year for the Swedish Consulate to join BODW
CityProg and an opportunity to launch our campaign ‘A Taste of
Sweden - Swedish Winter Edition’. Through CityProg we successfully
created a platform for locals to experience Swedish food and lifestyle
products by visiting different Swedish shops and restaurants in Hong
Kong. We look forward to further collaboration with CityProg around
events and activities related to green initiatives and sustainability!
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Taste of Sweden

DESIGN X BUSINESS
B X Bl

Design matters to our lives, and the business
value of design is immense beyond imagina-
tion. In Hong Kong, design helps solve many
everyday problems that people face, and this
results in good outcomes for business and
the economy.

Taking a bottom-up approach, where smaller
units unite to drive the business ecosystem
forward, Fooody, a restaurant and gathering
space for local designers and creatives in
Fo Tan, curated ‘Made in Hong Kong 2.0’ to
promote Hong Kong brands. A celebration
of past and present designs, the event
showcased emerging creatives and their
works to the public, and created new business
opportunities.

Across Hong Kong, vibrant initiatives by
CityProg 2021's corporate partners also testify
how design empowers businesses. ‘The
Ninja Villa’ by D2 Place and LAWSGROUP
embodied the concept of CSV (Create Shared
Value) and supported local creative talents
and craftsmen. ‘WeWeave 2021’ at The Mills
fused together the elements of art, culture
and music of Hong Kong's communities. The
atrium at Nina Mall was transformed into a
Finnish winter wonderland, along with a pop-
up Christmas market for all to enjoy.

N

Designing for Business
Opportunities
B IR R

Messages from our creative partner

BURE KA

Rt REFPARIHRA—IF - AFWNEER

B - MARRTFSEEEERNBEORY R
THRERNFMNTFRER K FHEBNEFK
B

RITHFEMNE) - RNEWEREEIRANE S © {if
REXREIBTIAR TR AR ITAEIRAT R
LR HEDH “FEBHE 20" QIEHES
ZHNERN - AT LEENEIREFRE |
ARBMEBRMEES - MERT T IERN
SHARMIRTT - HNBIHIBAT REEM -
SR EEREA o

B X ED) 2021 IR EE DRI EEHER 2
7 o RbAbEr I LU IR A A FE AR R - D2
Place BERIZRERAZM “HRWE" & K31 “¢l
EHEME” RS TERMIBEANAMFE
A o BELTZEDH “WeWeave JaLR4ESET” -
EZK - XUMBRTET—F - DT HFEE
HBEHAF=ZLHABORE @ REHARENTST=
ERHE  SREFR -

Ms Sylvia Chung $#H 28

Chief Business Impact Officer of
Chinachem Group

LeRE A RIS

Chinachem Group fully supports CityProg. Apart from being the
venue sponsor of the opening ceremony held at Central Market, the
Finland Wonderland at Nina Mall’s Nina Club was one of the Anchor

EMERAL HTFRHBXER » BT AEFREHETHBELIRES
HhEEBHAh L TF 400\ 35 Nina Club #9 Finland Wonderland t8 2 £

Site Festivals. With Hong Kong Design Centre stepping into its 20th ERHZIETHINE  ESEFHILITROBAZ RS - 0%
Anniversary, Chinachem Group will continue to support CityProg and w XSED 13 7 34 2 RNENPN n
strive to make a positive impact to the community by doing ‘Business BB FECRR) - RIFARHENR  DURHRERRR
for Good'. REIFZAR o
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DESIGN XSUSTAINABILITY

B X TSR

A sustainable community addresses differ-
ent human needs, from access to the basic
necessities of life, health and wellbeing, eco-
nomic opportunities, a welcome place to live,
work and play, to environment and heritage
conservation and many more. Design helps
us preserve what is important to our commu-
nities, and ensure that adequate resources
are available for future generations.

Partnering with CityProg 2021, Thy Lab in-
vestigated the evolution of local Chinese
typography and signboards with ‘Memory
Lane 1921-2021'. Thy Lane, a reclaimed back
alley in Sham Shui Po, was turned into a living
museum documenting this wonderful histo-
ry. Another design-driven project, ‘Signage
Lab’, was jointly presented by Milk Design
and Kennifstudio. Adopting a design thinking
approach, participants were invited to create
signages that help enhance the wellbeing in
the community. The discovery of the Bishop
Hill Reservoir - and the desire to preserve our
city’s heritage - inspired Orient Occident At-
elier (OOA). They invited the public to reflect
on the reservoir’s value and potential through
VR simulation in ‘Between Hither and Hill -
VR and the Bishop Hill Underground Service
Reservoir'.

N

Enhancing Wellbeing and
Developing Sustainable
Community
BB AL L K
i CIES S uRES

Messages from our creative partners

ARHFSHXEBBEANMINEMTER - BEAT
EFEAFE - RRSBIL - E58 « TER
RMIE - LERKBASXMRES - RitE
BFRIMRBNHXEEZNEY - HHRERE
MEBRHT—RER -

RMIFTEIEE (Thy Lab) 53X ER) 2021 &1
R % “Memory Lane 1921-2021” I H & 5 —5
TEESTHRKSREBRER ‘RE"» UBF
EMENEXETR “FHIRI” S8R 0
SE T 42 o B Milk Design & Kennifstudio &
DEY “HIRERIEE" BUE AR AIRIT R LERIE
#hE - ARMELURITMEEEIFWHEK - £
HEKEERKRA - BRFREEIKL “BA
RKF —EHBWEKERETS VR EME
185” HUSIFT A R B AMILIEF - ARE]
DUBE I SEIR R AR —RE RS K EERIXUER - RIRTER
FEHFTREEMMNE -

BIRS AR IS

Mr Magic Kwan &
Mr Kenrick Wong
KSR~ EEE

Design Principals of OOA

OOA RAEZFLRIIA

We joined CityProg for the first time this year and launched the 'Be-
tween Hither and Hill - VR and the Bishop Hill Underground Service
Reservoir' to collect opinions about conservation from different stake-
holders. We found that the bottom-up approach is effective in stimu-
lating the public’s creative thinking, leading to fruitful discussion on
future directions for conservation.
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Design X Community Exploring infinite possibilities

DESIGN XYOUTH

B < 475 4y

Franklin Roosevelt once said: ‘We cannot
always build the future for our youth, but we
can build our youth for the future’.

Design can unleash the boundless creativity
of the young people of Hong Kong, and plays
an important role in cultivating the city’s
creative ecosystem. CityProg 2021 organised
‘Warehouse Playground - Creativity Ignition
Lab’ at The Warehouse Teenage Club in the
former Aberdeen Police Station, to celebrate
the spirit of play. Participated youngsters
are empowered to understand content
through multiple perspectives and develop
a sense of empathy. They turned the history
of Aberdeen into some intriguing games for
public enjoyment through a series of design
thinking workshops.

In ‘Gwaden - Made in Hong Kong’ by 2x2
Studio, students were introduced to the
fascinating techniques of traditional indigo
textile dyeing. In addition to learning about
sustainable materials, the youngsters gained
practical knowledge on green design and
living, and the time-consuming process
provided valuable lessons on patience and
perseverance. The dyed garments were later
distributed to homeless people in Sham
Shui Po, giving participants deeper insights
into the importance of giving back to their
communities.

Emp

Messages from our creative partner

N

owering our Future
Generations
BrHE AR —R

EZRM - BEER  “BIITELENES
MEARF - BIRAIEN T RFIFEH—NR -7

RITA LG GER—NRELREE - #EEE
BIRAESKRE - REFTHMEIRNTT - HX
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R AR kIR it BRI - UIREBFEER
EWRHERTVFERLENT SERIBEFS
RIES IR - WS 5EMN TV FERS
TRE ~ RIERIED - BB BT
ET S REEBFENDERETENN
% SREFE

ZRBMWEF “MNEBE : FEFE” ME @ ik
FEINRERXIMESRTZ » UREHEHNT
R N T BEeIRITREERS - BR
BRI RBAENR - BRI THRFERSINENM
MRS - FRERERGSERE - BXEFE
BERFRKSNERE - K B2HX - B
AR BIRE o

BURE KA

Mr Wan Cho-Leong

Unit-in-charge of The HKFYG
Tsuen Wan Youth S.P.OT.
EEEENRELEERIA
ENIE(E

CityProg connects the community with design thinking, encouraging
mER the youth to explore the possibilities of play in Tsuen Wan with a range
of design mediums.
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HKDC’s 20th Anniversary R T - 55 (L A M

Special Initiative — Design !n Action J& ~ WRRIBATHB XA ~ ZA AR

B et 0 — b R AR 4 ) B sk As Rl EpRER - DIRA A B EENE LS
QIESS -

N

To excite the imaginations of the next generation of young
designers by bringing design concepts and practices to life,
Design !n Action provided a wonderful opportunity for 200
students from more than 20 tertiary, secondary and primary
schools to experience the industry up close. Under the concept
of ‘Business for Good’, Design !n Action brought together
more than 40 companies and launched two projects — Design
Explorer and OpenHouse!HK as part of HKDC’s 20th
anniversary special initiative, and CityProg 2021’s concurrent
programme.

Design !n Action utilised these companies’ resources and

professional knowledge for Creating Shared Value, giving the © Tino led OpenHouselHK's participating students to a
. i . . ) apanese restaurant featuring his works and shared his
youngsters invaluable industry-insider awareness of design insights with the group.

Tino H4 “HK IRITFK A" BFMNSA—EtS 5118

practices, and laying the early foundations for future careers ol

in the design world. Participating
companies included supercar
brand Lamborghini, world-
renowned lighting designer

Tino Kwan, leading architecture
firm James Law Cybertecture,
local venture philanthropic
organisation Social Ventures
Hong Kong, and more.

© James Law Cybertecture brought the Design Explorer © Lamborghini Hong Kong led a group of OpenHouse!HK's
students outdoors for a visit to the group’s famous OPod 1. participating students to visit the brand’s showroom.
BEERERST RIHRES WEEEIFN 0 SUE HERREBHA—RSS5 “HK R WASZE
FZE LR KERE" REEM - SMBEETT °
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Design X Community

I hope that these types of initiatives will help
young people understand the complexities of
society and the many stakeholders who are
involved in it. They can use the power of design
to make the world a better place, and become

the driving force for it in the future.

BHREENEZEIED  ILEBAERMBRES
MEZRY - EREROSNHImITRT - RURER
it - IR R EIL R TS EREFNHE -
BRMETESIR - RAFENREEILEHIFNS

Founder and Chairman of Cybertecture
International Group Limited

%4l RRERERERATINAREE

Mr James Law

When we talk about Chinese clothing, traditional Qipao
and Tang Costume are the first things that come to mind.
The visit made me realise that it’s possible to reimagine
traditional Chinese clothing with contemporary fabric
like denim, which inspired me to make bolder choices
and breakthroughs in my designs going forward.

Eef) » REI PR ARER » RERBINBESEENER
% B E—LPRXIERNHF - T - ZTRIRGE - BRI FH
HIVERIFT R Al P ARAR - A R IR FT LUXEEARAR - FHE
BUEERITHB TN ESRIREK

Fu Chi Yan Student of Our Lady of the Rosary College,
Participant of ‘Design Explorer’ Sessions
T2k EERRBHEPE - OHRES EDHSME

Exploring infinite possibilities

The most important thing is to make design thinking a habit, and
to begin to 'see more'. After meeting with me, many people have
developed the habit of looking up at the lights as soon as they
enter a room. Look more, and slowly, and you will deepen your
appreciation of the beauty of design.

REER ‘SF ' BRIUTBMAIR - ROALHIEME - #FRFN
ENEERREIARMIANIR - RELE - BIEFESEFER -

Mr Tino Kwan Design Director of Tino Kwan
Lighting Consultants

RN EARUTHAE AR TR

From the workshop I learned that design thinking
can actually help improve living conditions for
people. Designers have a special role to play - they
design new houses, clothes, interiors, fashion gar-
ments, advertisements, brand image, which can

all contribute to the betterment of society.

XRENILIRA B IR T B RETE B B A SE R R B— & F
EREREMAL  RITPESLREZ - EAMRAITRT
RFERE « KR - ZRHE « B3R - [ SRR - 988
EBNUSTERRM °

Tam Hoi Yan Student of Buddhist Tai Hung College,

N Participant of ‘Design 101’ Design Thinking

ﬁ‘fﬁ Hﬁ Workshops hosted by CityProg and Unleash!
BBAKRIERFZZE - HIXER < Unleash!
RIT 101 : RITRE TR SME
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About Design Spectrum

Design Spectrum is a living showcase of work by some of
the most talented designers from Hong Kong and different
regions around the world. A pilot initiative of HKDC to promote
the appreciation of how design can improve lives and bring
communities together, this vibrant and welcoming space is
housed in a cluster of refurbished pre-war historic buildings at
7 Mallory Street, Wan Chai. Since its opening, this exhibition
venue has become a site where designers can share their
stories and conversations with the general public.

BARERET SRR
BITEREBRIT P OM—IESIH - HHARKMES TR
R AREZIH AR EASE - R K < RITHIERTFEFRE
#7 S—MEFAZRECHLRANKBIETA - R
EEUEHRATRMR RS AT LRI HEIER - BFFELL
K BNREFHHER TS ZHRE - SARMIENMT -

Nurturing Local Creative Talents,
Promoting a Flourishing Design
Thinking Culture

BEAMEIEANT - iRt BE

Design weaves together the fabrics and
textures of a community, its activities,
traditions, and most importantly, its people.
Design is a form of communication, and
designers 'speak’ to their audiences by
creating works that express a hope, anidea,
or a question that sparks a discussion.

A Tribute to Our Future
Selves: ‘Brand New
Youth’ Exhibition

[ “HRFAIERAT” ENHR
[ - %] &iHRE

Curator EREA
OHMYKIDS

Co-Curator BFEEREA

Littleurbanmountain Design /Nt LLIi& it

Exhibition Date /&% H £A
13.5.2021 —18.7.2021

The life expectancy of people in Hong Kong
has steadily increased over the last 50
years or so, and since 2010, women and
men in Hong Kong have topped global life
expectancy rankings. But, at a personal level,
what does that mean? Is living longer, growing
old or managing the challenges of older age
something we need to better manage?

‘Brand New Youth' was an exhibition that
celebrated the lives of the elder generation
through thought-provoking zones, tours
and workshops that invite interaction and
empathy around the process of ageing.
Visitors got the opportunity to revisit
traditional stores and classic cinemas from
a time that was once familiar to many older
Hong Kong people, listen to stories from
artisans and craftspeople, as well as participate
in activities designed to provide immersive
experiences into the lives of the elderly.

RUEBM—H—% > SHERBERR  BHF
&5 URBREENAR @ £EREREE
Rt R—MIgEER - RIHImES R EmE
ARUBIE" » RE—ANMFE - —IMER X
B EEDES I R ITILHIRER

E3 K 50 & - EEANTIASGRGIEK
B 2010 F LUk » RBLIEMB HELIRTUA
G i E—ERIIEF o A - T DAEKR -
XEMSE? BMEEFTEERAENYAOEN
B EERAIPER ?

[F- £l RITERREAERKRMENENANR
MTARER - SEARIEY @ ILSUEFR
KEEFEFEIROBE - SUEEARIFFSE
—EFBARENCSBERIBRRR - RIFT
EMFIZENNE @ #S5MERNFRED
TRRRERESE -
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The exhibition featured a showcase of more
than 30 products designed for people in
their later years. Visitors are encouraged
to take part in informative and educational
activities including traditional Chinese bib-
making workshops, which demonstrated
how innovative products can address special
needs when it comes to clothing. Led by Mrs
Keung, founder of Rhys, which produces care
clothing that preserves dignity and hope for
the elderly or disabled people, the workshop
created awareness of how love and respect
can be infused into design. A commissioned
work ‘Beat of Table and Stool’ also illustrated
the importance of staying curious about life
and the world as we age.
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Can we design a happy
life? ‘Delightful Design’
Exhibition
REANEFTIZIHG ?

BB “ARFHRI B

Curator ZREEA .

Lee Chi-Wing FEREE

(Founder & Design Director, Milk Design)
(Milk Design 8lI7» A38i&1T 24

Exhibition Date /& % HHA
612.2021 — 31.3.2022

Happy people enjoy better health, exhibit
more creativity and perform better at work,
with positive impacts on their self-development
as well as their communities. Many designers
have tried to create a connection between
happiness and their work. But how does good
design inspire happiness? Martin Seligman,
the father of positive psychology, proposed a
scientific theory which suggests a formula of
Positive Emotions, Engagement, Relationships,
Meaning and Accomplishment to achieve
happiness. So from this perspective, ‘Delightful
Design' is a distillation of works that explore
the question around the contexts of ‘sense,
‘mind’, ‘ideology’ and ‘social’

More than 30 works by outstanding local
and global designers from around the world
ignited dialogues on how design can inspire
and sustain happiness, from individual to
societal levels. The interactive installation
'In The Wild', represents how everyone
can contribute and participate towards a
collective happiness. People choose their
own definition of happiness by folding a
colourful four-leaf clover, which they then
add to a collection of other four-leaf clovers
hung from the ceiling, illustrating a simple yet
powerful statement of how happiness can be
preserved, shared and spread. The exhibition
also included multisensory workshops,
sharing sessions and a community trip that
fired participants’ imagination on what it
means to be truly happy.

RENANBEREERRERNER - TEREE
£ IBRHES  BEITFRHANAMEGEKER
B o MMRIHm SRSt SR EEL - B
FHR I AAH R ER ? EROEF ZR Mar-
tin Seligman RE—MRIFIRIL - 5L NAFES
EMIEE « AR AIRXRR - AEBEXNKRR
Rk MMSSERE - “SIRENIET EBY
HEEMX AR f ESHITIRE » MARETIT
RERHFRER  HFUMNAEEER 615 =K
B DR RIS M HERIR o

RYHE 30 KRB AR EIREIRITIHA
MHEER > M ABEEIHSEE @ RITRITM
FEBRSAKARE - BENKEZARED
KELFER  LBEAESSESEHREKE
£ SMELARETECHNENME - §HiE
ERBREFRAERI—EBS - BMRIHE
BMANNFEEE  HEFRAMBNEARE - 5=
TERRE - BE b BERERRIED - =5
T DREED) - MRS IMENEIERRFVER -

Visit the ‘Delightful Design’ 360°
Virtual Exhibition online

B3 “RIRFRIZIT 360 BEEIMER

Ideology BB

Mind LR

Social #:£&%A4F
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AR HIERI AN T EFE DS Shop M55 —F
SRS R B 475 A K AT (R B ¥ © DS Shop
AEBRTROETEBT TN — RS At e
BAT ~ DFARITR BRERM T REE
MREWFE  MNIERMARMREARLRTRI -
ERMRITRERIREE - BSFS ISR
7 BIPUARBENGR I RIER LD |

DS
SHOP

Enliven Your Life with Creative Designs
MNigithk ' RRZRER

Visitors to Design Spectrum can check
out DS Shop, a curated collection of con-
temporary homeware, living accessories
and chic fashion apparel. By offering local
creative talents from HKDC's incubation
programmes and DFA winners a business
platform to sell their products, DS Shop
champions the appreciation of good de-
sign in Hong Kong. The shop welcomes 1
visitors with a wide array of items updat-
ed with creative, original twists that are
sure to brighten any day!

Evereon Replaceable
Plastic Umbrella Evereon

TREEHE

A colourful, flexible, yet durable, wind-
resistant umbrella with a replaceable fabric
canopy and a uniquely-shaped handle for a

firm grip.

WEBREE © BREA - HOEmH RS
it AR B R -

Ca et la International Co,, Ltd.

104

2

Moonrise Mug

The item that launched the Moonrise

collection, this exquisite mug has clean lines,

subtle rim detail and a gracefully curved
handle.

XFRFEE IR T2 Moonrise R K E TR~
& IR DGR
MR F Rt RIE - BIEEH -

HAMA Pottery

The Lingering Scent of Home
ROFE
Five natural essential oils are diffused
through knotted reeds to subtly infuse the air
with the pleasant scents of home.

HAEMRAEHEAMANBEREEE -
BEAZINFRROEAN SR ©

ZOEE Limited

4

The Mills Green Stool
W GEF

Woodboard pieces, hung to create a giant
floating Christmas tree at The Mills in 2020,
have been repurposed as durable items of
furniture, with delightful results.

2020 4 » BFLY GiEE—ARATREIAR
R E AN EBRFZN - RIEEAM
BEARCEANMANRE » HREME -

The Right Stuff Company BRI ZE%FR

Oh!T™

Oh!T™ is a patent-pending 3-in-1tea strainer
with a magnetic lid that lets drinkers adjust
brew strengths by moving the infuser up or

down.

Oh! T™ 2 —RIETERIELT AN 3 & 18583 -
HERAA =1L P bR E BB L TIEHES
Bk MTRTE H B AIFZEBRATR K

Pong Company Limited

Comment Allez-Vous

SHATER

Paper decorations designed for the Year
of the Tiger, these intricate paper-cuts are
hand-composed by local craftspeople, then
reproduced individually with a Cricut blade-
cutting machine.

XA RRERIT AR EEILRR IR A IR T
BUAFHE - B Cricut #tIHLEKEH
ek -

Tsaoao Design
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Discourse to
Co-learning

5O HH

Institute of Design Knowledge

RITENIRE BT

UNLEASH! Empowered by
Design Thinking
Rt B TIRFIRE

~

ety

o
o o
o~
- — -

‘Divergence is very interesting and inspires
innovative thinking. | look forward to applying it
across different subjects.’

“Divergence BIZ 1T 7AiM » BREIFALE -
BAZRIECRELAT AR -

Secondary School Vice Principal
hEENRRE

‘It was amazing to see how design thinking
could be experienced through games. Having
to think quickly gives me more confidence in
teaching and leading students to discover their
own creativity.’

“REEF LU AT IR T B - HhAgR
EBERLE - UREFREOERFRSINFLER
EOUR

Secondary School Teacher
h=2Zm
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DESIGN THINKING,
CREATIVITY, AND
INNOVATION

A PERSPECTIVE
FROM MICRO TO

MACRO

RILLAER
RiHBLE ~ RIS eUFN

Design thinking is an approach concerned
with solving problems in a creative
and collaborative way through design,
which seeks to identify the real problem
and arrive at the ‘best fit’ solution for all
stakeholders. The design thinking process
involves discovering human needs,
defining a design problem, developing
possible solutions, then delivering the
best solution.

Rt BER — MR EACIRMNIRET S - BRI EERER
REEE - FAMBNBEMASHERGENRREE - IREHE
REANER » EIORITFE - WETESR - RERITREBRR
VEL

‘Thinking about design is hard, but not
thinking about it can be disastrous’

— Ralph Caplan, design essayist, professor and consultant
BE U EARS - ERBEHRIRREH
RIEEFR -7

BOLMER ~ #IEFRIZITIA Ralph Caplan

To highlight how design thinking and its
applications have brought about positive
changes in many sectors such as social welfare,
education, and business, Institute of Design
Knowledge (IDK) has produced a total of 16
inspiring case stories of design thinking-led
innovation. They feature local innovators such
as Dr Angelina Lo, Founder of CreativeKids;
Comma Leung, Founder of Mosi Mosi Lab;
Tracy Chan, Executive Director of Ednovators;
and Donald Choi, Executive Director and CEO
of ChinaChem Group.

Real-World Insights,
Inspiring Stories

Rz FASEf el s

RITFIRZE R ZM 16 MR BLCIHERE - B
Wit BLRESMAKE - Mt HESHR
FEL 1 EHEPTHERVIEENE - REBRME - &
ETABEFTREEABARTEEZEL X
ELEMARMAVBARERE - HEMFRITEE
Pride  UREREANTERREFRITEES
RNFEARMEIFTE -

and read the full articles.

TR - IEBER RBIREX ©

Ew Scan the QR code to watch their inspiring videos

esign Thinking

A good plan today may not work tomorrow-
but design thinking is a valuable tool that
helps people navigate the future. The Design
Thinking Online Workshop Series aims to
help business leaders, entrepreneurs and
fresh graduates learn to put design thinking
in practice. Buckle Up! Be a Design Thinker
introduces design thinking and its basic
concepts and common tools for everyday
work. Get Your Crews On-Board inspires
managers with team-building skills that
encourage inputs from all team members,
in order to capitalise on the strengths of a
diverse team and spur innovation. Connect
to the World helps strategic decision-makers
to come up with game-changing ideas and
bring them to life.

IDK’s Design Thinking Online
Workshop Series: Designing
Human-Centred Futures
RIHENIRFE BRI It B
LTS :

“ANR%E - BER"

ITRIBREAR LW - TEA it B4R T
KIRFHIBELLE o T8 2 F AT ~ Bl Rk
MmN BB ARA - BEAR" &
R4S ETEY - T RRIMAERIR T B -
“Buckle Up! Be a Design Thinker” 7\* 43 1% it &
BSEAMIREATFHEIENIR “Get
Your Crews On-Board” it & 18 Z 212 5 R H A
HI#%I5 - ISR RBAS S REERK -
it % o IHT 5 “Connect to the World” N ZEBf
RIRETTOIRIE B - FHTELIT -

Concept Poster

Design Thinking Knowledge Base:
Learning About Design Thinking
for Everyday Work and Life

At HKDC, we see an increasing demand from
professionals and executives for design knowledge
and skills to help them innovate and adapt to change.
The IDK Knowledge Base is a publicly accessible
collection of bite-sized ‘nuggets’ of design thinking
wisdom from successful creative thinkers and real-
life cases. It celebrates the benefits and guides
people towards the thinking process, and helps
people learn and understand more about this
approach. Follow IDK’s Design Thinking Knowledge
Base on Instagram and Facebook.

Design Thinking Knowledge Base :
FIEATHREIEREFEIRITRSE

FEBRITPOLERBRBEZSTUALTRITHRARKE
YR IRIAR - EEERIRI5 - BUE KRGV R RS
354t > & bb#E HE Design Thinking Knowledge Base *
CRAURBETRNBADERRERES > 524K/%
ZRITRBLENNIREREE - NEHHIEE > 5%
BE IERRTRIRIBERGFL > NRFIHER
NIMRZFBLE o BERIZIHENIRZFBRH Facebook
#0 Instagram » B BY 3X 1§ Design Thinking Knowledge
Base RHMHA °
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How can professionals, academics, and everyone else learn and benefit
from this collaborative problem-solving approach that can be applied
across many diverse aspects of their life, work and study? IDK also
organises bespoke training workshops! Through engaging, facilitated
sessions, participants are guided through the processes and tools of
design thinking tailored to their specific needs, such as some recent
workshops we conducted for the Jockey Club School of Public Health
and Primary Care of the Chinese University of Hong Kong, the Sino Group,
etc. Another training workshop on social innovation was delivered for the
Good Seed programme organised by the Jockey Club Design Institute
for Social Innovation (J.C. DISI) at the Hong Kong Polytechnic University,
aimed to cultivate young people with design thinking knowledge and
skills to ideate creative solutions and drive social innovations. We also
ran workshops for Ednovators, a Hong Kong educational charity, where
we introduced our Divergence game kit to inspire educators to instil
design thinking in students’ learning journey.

IDK's Bespoke Design
Thinking Training Workshops
RIHHIRZE R TR
AR gty M ]

MEEWTHE HEFEMTWHALTINETES
XMEMREES N 0 FRATEE - TENZEY
ZRNEE ? E5EHHNZITENIRF BRI+ B4
IHEHERAZZE ! I1’E173I7\]§&"’*7J[I%‘E'9ﬁ%
EMmigit o BRI 0K ER  ESBF
BITBEIRMLFTIR > fIFEFEATEPX
ARERDGRNHDEREEET FRRIEMER
FENNIEY - Z— I BRATBEIXRFEDS
H:"‘ﬁ']¥ﬁi§i‘i‘l§?#~]‘31‘ii§i+ﬁ’ﬂiﬁ|]I1’Ei7‘5 CBTE

BERAZ IR BRI R
ﬁU?ﬁ?‘i% L] - MEBRESHFNWEER
MEOTIES S BATAEE TEBENBILITHEK
T EEL “Divergence” » LUBEMB( 115 % 1T B4
RANHFTEE
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REIMAGINING AN

EVERYDAY AMENITY

WITH TOILET TELLS:

REDISCOVER
PUBLIC TOILET

PROGRAMME

EFEKRAEEN Rk
B : FEEHELMBRIL”

AWM REIRERMUFRARERX - 2MEEAFTERE - EFTRKRZBRARSERD
= o ARIRITBL Y BN - FEBLAMBRI NEREHAELR - EFfOEAMX
At X - FRREBMHSTRAMBMRSRILESE - FBIRITPOMATIE IR
BN » ZEBEMRINIE A5 RBLEMIE—ORIT TEZIESIE » F 2021-22
EF?‘JE%H%EE%?’FDE%%ED/\n TESG - B M ERZARL - BIERE -
EX ~ RHAHIT  IEARMTRRINOALESE  SEN QM RENZL - 19BLET

EH@%%EE’\JAZMQ*V!' » FRRF RS AR L E R B BRI RL -

BELIFIRE °

Most people hardly associate public toilets
with design - they are a basic amenity meet-
ing an everyday need. But that doesn’t mean
there is no room for improving its services.
A public design thinking programme, Toilet
Tells: Rediscover Public Toilets sought to
reimagine this social amenity from new
perspectives, and develop improvements
that benefit different community stake-
holders. As the Design Thinking Advisor for
the programme, Hong Kong Design Centre
supported the design process and collab-
orated with the project’s Design Thinking
Consultant, One Bite Design Studio, to
deliver eight workshops for the Food and
Environmental Hygiene Department and
Architectural Services Department in 2021-
22. The programme was organised in four
stages: Discover, Define, Develop and Deliv-
er, where participants from different sectors
and members of the public provided their
insights and opinions to achieve more hu-
man-centric designs to meet different users'
needs, as well as creating roadmaps and de-
sign principles for future service innovations.

The exchange of ideas with end-users in the design
process has helped the workshop participants to
generate user-friendly proposals.

BitdREd - EBMARKRERL - TS
ERENSEM+HUEARAE

Wheelchair User AR

Workshop participants talked about how a good
public toilet should give the users the confidence to
enter and leave clean. This will become my vision in
providing public toilet service to the general public.

THEBEMERIGHLAMELARE "BRERFD
EEMHN  EEEFRELD  XBRAER
HRARIRHAMARS IR -

“Toilet Tells’ Project Work Group
“IEE” WE I{EVA

Proposals from participants cover more than basic
needs, demonstrating a sense of stakeholder
empathy.

SMENHRTRACEATEERN » AT
ALK T ORI ©

Dr Brian Lee, Associate Professor, School of Design,
The Hong Kong Polytechnic University
FEEIXZRITFREIBESTFHIEL

M



112

Co-Creating
A Shared Visionin
Design Thinking
ERIRITES HOIHFES

Learning and Teaching Expo 2021 -
Crafting a Student-Centred Future

“FEHIERE"2021—
EHEUFENERNITHFEREK

School closures during the Covid-19 pandemic and the need
for online learning caused a certain level of ‘disconnect’
between teachers and students. The Unleash! forum was
held at the Learning & Teaching Expo 2021 to explore ideas on
how to promote students’ mental wellness and support their
learning by empowering design thinking in education. Unleash!
also organised interactive workshops that covered techniques
for applying the approach in a school setting, which explored
the merits of project-based learning that incorporates human-
centric problem-solving elements. Teachers learned how to
support and encourage students’ individual learning styles, and
to ensure that they can reach their full potential.

MEMAEIRERE » FRERELE LZINTRKIE - TR
BFETSBE © “Unleash! 3B TEE LR T “F 51K 2021 £
B2 o IS IMAER S P INGESE I I B - (BHFENDE
BB > FAMBIIRMSFIXIE - Unleash! 83D T —RIIES)
TS HDERKITBLERNBFHIIRTG - FIRIT AR &
B F LA I HEF4E - BIAM AR TR XEF IEXERH
24 FAMER - BEFLETH REBE -

Train-The-Facilitator Programme

W5 IlgaRE

Skilled facilitators are paramount in enabling the outcomes of
the design thinking process, creating a safe and inclusive space
for everyone in the room, while helping them identify pain points,
effectively address key challenges, and develop the skills for
solving problems creatively. Stemming from the need to build the
capacity for design thinking in organisations and groom innovative
future leaders, the Unleash! Train-The-Facilitator programme
takes a deep dive to the core competencies outlined by the
International Association of Facilitators. Through hybrid sessions
combined with virtual small-group coaching, participants were
given real-life practices on what facilitation entails, and also the
tools and tips on how to deploy their new skills.

EEEM%T‘RVI'IUZEEJEHXGEJZ% TSN ABERR
E - MEASMEESITFERLMNTAE - FrEMEBIINHRER
ﬁ?ﬂll\‘\'ﬁi%ﬂiﬁﬁ » DLBIE TS ARRIERE © “Unleash! 511l
IR RNR W HEMES AMEFAZ IR 0EERD - LUEIRL
NENAIXSIEIRIZIT BLRENMFRE - FIRT AR CIF T o
BEEARARRES L LNARS - FRFSLEEMHSEIT
INRB B AR EERI TR -

Starting Students on Their Design
Thinking Journey: Design In Action X
Unleash! Design 101 Design Thinking

Workshops
BhFERFIITBEZ K
“SZiTIFE4ZE” BX3E Unleash! i%it
101 %I BET e

Equipping students with the skills for empathy, creative problem
solving, and other key competencies gives them a great head
start for the future. A collaboration between Unleash! and Design
In Action, a concurrent programme of BODW City Programme
- which aims to stimulate students’ interest in design - these
design thinking workshops enhance HKDC'’s public mission
to promote design thinking to student communities. Through
games and discussions, more than 70 students from primary and
secondary schools who participated in Design Explorer, a design
career discovery programme under Design !n Action, learned to
solve problems for simulated users using design thinking. Primary
students designed a life planning app; while the secondary
students looked at the problems around subdivided flats in Hong
Kong and came up with suggestions to relieve the needs of
households. Design is a goal-oriented creation process - and we
are excited to see the impacts on the younger generation who
can ‘unleash’ design thinking!

S NIEFREED 0 RAGIEMERISREMXEED 7T
FRFHEE o Unleash! 5%t ER EBX AN RER T X! "iﬁi‘l‘ﬁ?Eﬁl
T ST BETEY - BEBKRFEMNZITIINE » #—
EERE BRI OENF E RS AR BAERN QN HER o
70 ZHIH/NFESHN KT EF A" BE IR TR AL R ?Zh’ﬁ “ix
HRES” BB AITE - FI R BENENR PR
o RENFHZ I T —RAEMIINARR » mpFEE
MRS ES “BIE" (BN EEA) X REEREFEE
HZBIXFE © Kitr— P ERSENEHESRE » BITRGER—
REEERHIRITRYE > FHRE !

113



Design Digest —

Stay in the Know!
wit—=%
(RiZFHER KNS

Apart from its key programmes, HKDC
also presents a kaleidoscope of engag-
ing and informative activities, events and
resources for anyone who is interested
in design, some with different partners
during Business of Desigh Week (BODW)
in November and December. Radio in-
terviews featuring industry forerunners,
design-inspired forums, exhibitions and
festivals, an online designers directory,
collectible design publications - our
outreach activities are aimed at igniting
imaginations and encouraging every-
one to appreciate design for its power
in enhancing our living and wellbeing.
Through these different media, we hope
to bring design thinking into peoples’
everyday lives. So what have we been
up to this year? Read on and find out!

BRTENEXNERME » FBRITHOBR
—REUHBFEFR—RIIATFEEMIRIT
FEMRER GFF 11 AE12 B RitER
R’ STAREEKEFSETORRERD - FHIH
SFEFHRETHUREROBETE ]
gt - RERIRITT » & LFEBIRITIHE
B URESZENRITET - EEBRIR
IR B ARMRERITERELEE
FBUAFERENHE - RNFLBEI TR
B BRIt RETHAREFEZP -

Media Publicity
EIRHEr

BODW 2021 Concurrent Events
BODW [EHAEED

Metro Radio Programme -
Good Life Good Design

AR & B—EERE Rt

Design Thinking Column in Graphic Arts
Association of Hong Kong Bulletin

Rt BGTEERTRNZCERENEATI

Designinspire 2021
BIRIRIHEL 2021

deTour 2021

Business of IP Asia Forum
(BIP Asia Forum) 2021

M AR E R L5 2021

Tune in to all the buzz on current topics
from Hong Kong's creative trailblazers on
‘Good Life Good Design’, radio segment that
airs once every two months on Metrolnfo
FM99.7, Metro Radio’s ‘Doors to the World’
programme. First launched in 2017 and co-
hosted by HKDC and Metro Radio, this
inspirational radio segment has introduced
two new seasons ‘Creative Crossovers’and
‘Creative Tech’ to enlighten listeners on what
design can do. If you missed some of the
episodes, don’t worry! You can still read how
their designs have shaped the creative scene
in books we published in association with
Joint Publishing.

WIS ANR & FM99.7 (HRFERIT) A
BER—RE EERERI T BAE
BRI R RS IK AL IHRIE - AT BT 2017
FEE  BFBRTHRORFBIMAEHRKEE
¥ RMAZSHEBZ “Creative Crossovers”
X “Creative Tech” » LR R ER3ZIZ T HIINME
FR7E > FIEBAM - HEMETELRTETRA
KE - ARRAEBITF LS =BBEREE
hRESBT - T AR IIR TR E R aNTEEEEl
TEBRIER -

If you feel like you've heard a lot about design
thinking but don’t know what it’s really about,
you can read up on it in GAAHK’s monthly
magazine. HKDC contributed a series of
articles on design thinking to provide a
gentle introduction to this trending topic with
interesting real-life examples. Co-authored by
Prof. Yim, Chairman of HKDC and Institute of
Design Knowledge (IDK), it was published in
print and online in GAAHK’s monthly bulletin
from February to July 2022. Readers are
welcome to explore this win-win approach
to innovation, while also learning more about
graphic design.

WMBRIEFZIT BLEERENEE - Fu5EHIE
EBHNZERENZ AT - BHIREBIXITH
D—RINE R BENNE - sRAEEBNE
EHIF o AHRBERERX N RAERINIIEDIR
TREBEEBSEITH0EF = EREIE R
WNEREE > VETFEBHNZEERNZAT
2022 £2 AE 7 BHWENRINR R 2 EAR © 1%
HA—DFREXMIR I BLES R - @R
FIFELXTFFEIKITHIANIR

@ Organiser E/ME (i

Hong Kong Trade Development Council
EBRBRER

@ When and where EHA R i 5%
Year-round hybrid promotional programme

SEL FE T ED

Designinspire 2021 has transformed into a
year-round creative campaign with com-
prehensive online-to-offline programmes,
featuring designers and projects from all over
the world through diversified channels. In the
HKDC pavilion at Designinspire ONLINE, you
can explore creative works by Hong Kong de-
signers from our Design Incubation Programme,
Fashion Incubation Programme and DFA
Awards. Plus: Get all the latest info on HKDC
programmes and activities you can get involved
with, such as Business of Design Week, Design
Spectrum and BODW City Programme.

Designinspire BFH kR A& FH JER
HEILEANEZLEATERTES  MBINE
EHI ERRITHARIE - F8RITHOE
Designinspire ONLINE &5 2 EFEIE » 1L{R4A
BHRB R ENIET IR ~ BERENEF TR
& DFA IR AMIZ TR - BaRES
B POITRIRSES - BIFIRTERAE -
FITERIZ T ER AR ER - FRE5K
BMEIR -

@ Organiser E/ME L
PMQ ToElF

@ When and where RHA R 3t 25

26 Nov-12 Dec 2021, hybrid event
2021 £ 11 B 26 HE 12 A 12 B & L& TRIAED

Each year, running concurrently with Business
of Design Week (BODW), deTour celebrates the
works and ideas of local and overseas designers
and creative talents. With the theme of ‘Use(fu)
less’, the 2021 deTour festival staged four main
sections of exhibitions with 37 workshops and
12 design dialogues happening simultaneously
online and on-ground. It’s a not-to-be-missed
event for the public as well as design profes-
sionals to rethink the fundamental functions of
design - so see you at the next deTour!

deTour BE SR EFARIPST  BRA
72 E R R EIEA A ESR - LRRRI5
BihA8 o deTour2021 LL“F (7) B AL -
AHENDMABXERER - 37 BT -
KUK 12 3RS BB EFIRITHE - NigZ
MRARERIRITES » deTour HRAREE
BHYTED) o EARREFBEIRITHITNEE - T—
3% deTour HA 1B !

@ Organiser E/ME (L

HKSAR Government, Hong Kong Trade Development
Council, Hong Kong Design Centre

EBBXBA - EBRZERBREEE R PO

@ When and where AR 3t 4%
2-3 Dec 2021, online forum
2021 12 B2 E3H ' & Litis

A strong intellectual property (IP) market
engenders innovation and advances in
design. With more than 14,500 viewers from
across 45 countries and regions taking part,
the 11th Business of IP Asia Forum gathered
tech entrepreneurs, manufacturers, brand and
IP creators and owners, legal professionals,
and academics to explore the latest trends
and insights. Discussions included trending
topics such as ‘Importance of Copyright and
Designs in Digital Age’and ‘New IP Trends in
Cultural and Arts Industries’, featuring more
than 70 distinguished industry insiders.

53 K AR FE R ANIR = AN T 45 8 HE BN IR T SRR
BT - BHEE - £ 1 BIMNAR~IRER
BIRR5| TR B 45 MER&MEXEET 14,500
EMARES > CROIBBWR -~ FiERE - @k
RANAFEREIEERAEE  EERTWALIL
kEE HERWEHERHIZNE - K
SBGET 70 A AER  WIERITNIEEMN
‘BB TR R IMNIEITEEMS" & ‘X
HEZARFEAEIFTENR = -
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BODW 2021 Concurrent Events
BODW [EHASEED

International Association of Societies of
Design Research (IASDR) 2021

EFFZItHARBES AR 2021

Guangzhou Design Week 2021
It A 2021

Publications

AR

HKDC Annual Report 2020-2021
(F#igit i EIR 2020—2021)

Change Begins with Design
(283 - HigIHFIR)

Design < Community: Reflect - Refresh - Reset
(RBIT - BABX)

Discovering Design in the City

(BRI ! WRIZIHKR)

@ Organiser E/hEfL

The School of Design,

The Hong Kong Polytechnic University
EBEIRFRITFEB

@ When and where BJEA R 3t 2

5-9 Dec 2021, online conference
202112 B5E9H » & LRI

Conventional modes of design doing, thinking
and application are being increasingly chal-
lenged by new trends and ideas. The Ninth
Congress of the International Association of
Societies of Design Research (IASDR) 2021
sought to define new frameworks, models,
methods, products and unexpected outcomes
in the questioning of design futures. The intrigu-
ing theme of ‘[ _ ] With Design: Reinventing
Design Modes’, brings out Chinese design
research potentials to the international arena.

BLERIRIT ~ BERMMAESR - ERFIFNE
BINBERIPA - ENEERZTARBREK
2 2021 HFEAERIF IR RERIZPIRGH
MBE @ EXABMIELR « $riER - #i5EH
HrEm e AReEBER [ ] 5kit: EBiR
HHER" » 5| R ERER @ GFEIRITHARE
BhHELERES -

@ Organiser & {ii
Guangzhou Design Week Organising Committee

IIgITRAERES

@ When and where BJHA R it 52
9-12 Dec 2021, physical exhibition
202112 B 9 E12 H » KRR

This mammoth event, which welcomed over
280,000 visitors, takes you into a universe of
creativity and innovative ideas in an exhibition
arena spanning 180,000 square meters. With
the theme of ‘BLOOM (5% )’, the 16th annual
Guangzhou Design Week 2021 gathered the
‘who’s who' of the design world, sparking
exciting synergies between upstream and
downstream co-collaborators. Every year, it
opens up endless opportunities and facilitates
further growth for everyone in the industry.
See you at Guangzhou Design Week 2022!

X 17 B K & vk 5|38 280,000 ZIHES U
1% #h E F3X 180,000 F 5K » BIE &It K el
BT - 516 I MIZITRE 2021 L
‘BE AEE BRURAARRE—E 501
FRUKEERMEDENE > QIRNIETEN - B
BEEHRAWAANLTRERNE - #ERl
FURLREEIGEE o HAET MKITE 2022 5
{REER |
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The report’'s theme ‘CO-CREATING HUMAN-
CENTRED FUTURES' aims to open readers’
eyes on how design brings new possibilities
for our future. HKDC's initiatives and
achievements are presented as relevant,
readable and captivating stories, simulating
the style of a design magazine. Like the
previous 2019-2020 edition, this annual
report has won high acclaim in numerous
awards including the LACP Vision Awards (a
Gold and a Silver), International Annual Report
Design Awards (Gold), ARC Awards (Gold)
and Stevie® Awards (Bronze).

(F#I% O ER 2020 -2021) BL“HaIA
AERE AER > LB T BRI IA TR
HIERENE  HEALXHERMENEM ERES
FRUEBIRR - FIREAZITRENRS RIK
TR BEBRITRONIME RTERK
ARAEF NS - 4% 2019-2020 F IR FEPRER
LbEA3RRE » 2020-2021 EIRB F—H
BFZMHKRE  SIFERESWEE Vision
AR (—&R—HRE)  BRERIZITAR
(%) - ARC FIRAR (&R) REFL O K
(%) -

Multiple Awards BR3ATR

iada 0,

2007 whrmiess

Change Begins with Design features en-
gaging interviews with 12 of the local design
companies from Design !n Action, a HKDC
20th Anniversary special initiative and a
concurrent programme of BODW City Pro-
gramme in 2021. Design !n Action brought
together local design companies to promote
the concept of business for good, and edu-
cate the next generation through two design
career discovery projects - Design Explorer
and OpenHouse!HK. Take a closer look at how
these designers are nurturing our youth and
shaping the future with design!

(8% - BIRIHFFIR) —BEH1R2RS5"%
3R ARt - HZEM(1E AR
HHEERBEEBRARBMERKNHEE 7
THFERE" BEBIRITH0 20 FAENEE
Yo RERIRITERABRIEN" WREAE
& - MECR S RAMIRITRA - 3BT "%t
BWRES" M "HKORF A" AN ERR
Rty T UEAENBERER RN
e o

Through eight selected design stories from
BODW City Programme 2021, Design>X Com-
munity: Reflect - Refresh - Reset unveils
the creative possibilities and inspirations of
design for the community. We have a unique
opportunity to reflect, refresh and reset as
we learn how BODW CityProg adopts a mas-
sive-weaving approach and empowers differ-
ent sector partners for Creating Shared Value
(CSV). Let's all be inspired by the power of
design and its ability to create positive social
impact in the community!

(RBIRI - MABK) BREH RITERD
BRWXER"2021 B\ MEEIRE - BiFKiT
X RMEREIZMRE » WEENRT “K
EXAWRREE - FHERNEFEER=
MME - SIFBATRBIRITHRN  HRBEA—
HHRR o FTREBERITONE - AEHNH#
SHERMEERM !

Discovering Design in the City is a fascinating
archive of BODW City Programme’s design
stories born out of the vibrancy and diversity
of the creative ecosystem in Hong Kong. In
this publication, 12 creative partners from
2018 to 2020 share compelling insights from
their experiences in organising bottom-up
design-driven events and in making positive
impacts on the community with good design.

(KM WEIZITXR) 2ZFE “RITER
ABXEN WREEIRITHE  SUEERHR
SENNZTOIRERS - APEE 12 L F 2018
£ 2020 FEAASEIHEIRKERFIRE  H
ZELET IR I E B T LRUE LR - LT
BITEEEIFHEIX -
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Design for Asia: DFA Awards 2021
(LATLMi%HH——DFA i&it32 2021)

(B B¥Fi—InsFigit)

Quarterly E-newsletter

ZERTFER

Online Resource

% ERIR

DMatters

Hong Kong Design Directory
B BIRIHEE

Learn to appreciate design even more by
getting in-depth perspectives on the people,
creations and ideas behind acclaimed
designs for Asia! Featuring a remarkable line-
up of the winners from DFA Awards 2021, this
bound volume introduces you to pioneering
designs in science and technology, spatial
and environmental experiences, as well as
important social and humanitarian issues.
Get to know the design philosophies and
tremendous contributions of 3 exemplary
design leaders, 180 outstanding design
projects and 16 young design talents in Hong
Kong who might well become the biggest
names of the future!

RANT RRIMEEIZITERHRAY - g
*EIEE/._,\ CHRFESBESMRERT | WPES
A 2021 F[ERRAH DFA RIHREE - &
ﬁ?ﬂﬁ%%ﬁ » BRIRIMRAR ~ ERHRIN
BRAXKRHFEERIIZIT - ARRE=
BERIZITKIF ~ 180 MAFIRITINE & 16 L
BERIRAREZENETIRITAR  ERESP
BTSRRIV E R o

saE ‘l&mﬂ

‘Without play for design, there is no design for
play. Play opens the mind, design shapes the
future!

What is the relationship between design and
play? To find out, 13 interviewees from different
design units were invited to explore this
question through three narrative angles— ‘Play
For A Better Self’, ‘Play For A Better World’ and
‘Play With Our Surroundings’. { H H %3t
Ir4F:% 5t ) , another inspirational collaboration
between HKDC and Joint Publishing, makes
for interesting, thought-provoking reading.

“RE ﬁzx’ﬁfnﬂ’hxvl' mRITFESG
IR EBRE -

BITMIARBERTAKFR ? A& EEET
F R AR 13 ARITIE - N “ImE B~ “F
EHR UK ‘B RE WAELL —H—r
KRER - (BEFTm—IiFigit) =REFBHR
HHRLS=BEBENS—MMEIRE - AR5
L+E 0 B o

Want to stay up to date on the latest design
news and happenings from across HKDC's
programmes and activities? Our colourful
quarterly newsletter, DMatters, gathers all
the stories and events that you don't want
to miss!Who is currently making waves with
their creative work? Who are the talk-of-the-
town designers you simply must know about?
DMatters is an all-inclusive digest that brings
you all this, and much more. To subscribe, visit
www.hkdesigncentre.org

%%EE*%&H‘qﬁlb\ﬂﬁr?ﬁ/ﬁﬂlléu PEE
B @1l DMatters AR P BRAAHET
E’Jﬁunﬁﬂl$$ﬂlxl‘|'/ﬁﬁ7]1nu {REDEMBALIZ T
IMEVVE S IE GRS B EFTRIBANG 2 ERARBERIA
DB TR H)T ? DMatters RAB T A
B LREBREZERMHE XIRITATSE < 17

[#3&517 : www.hkdesigncentre.org

The Hong Kong Design Directory is a one-
stop resource that connects businesses that
require design expertise and services with
local design enterprises and creative talents
across different disciplines. Hong Kong
Design Centre publishes the Design Directory
on its website. To search the Directory, please
visit www.hkdesigncentre.org.

FERIHERE AR DWW RH -GN %
TEBERER - NERLIRITT W AT
BIBRAA TR REE & it ERED A3
TNt - BEEHIIKITIER » EIFRESIKI
UL RS @ www.hkdesigncentre.org

Design District Hong Kong (#ddHK) Recognised in
World Cities Culture Forum 2022

“IRit # FEM” FEFIANMRETHICHILIE 2022 Rz —

W\"' \“\ \

@ #ddHK - an internationally recognised cultural project

it # FE — REFHATHXARE

Design District Hong Kong (#ddHK) was named one of the innovative cultural projects in Hong Kong
at the World Cities Culture Forum (WCCF) 2022. While #ddHK was presented as a case study at the
World Cities Culture Summit at Helsinki in October 2022, it will also be published on the WCCF web-
site, thanks to the nomination of Hong Kong Arts Development Council.

A 3-year creative tourism project commissioned by Hong Kong Tourism Commission and organised
by HKDC from 2018 to 2021, #ddHK makes a perfect prototype for cultivating the city’s cultural spirit
by blending Hong Kong’s rich history, authentic local cultures and communities through creative
placemaking.

Rt # FEM REFHFRIMHXAILIE 2022 FEBCIFIXAIBEZ— | RREREBZARERR
%0 Rt # FEM FRT E 2022 F£10 A FRFEERFTORRBHE XM ESMAS EHENEE
Fhz— » ZOIBSTFHRETH XN ICIENIETIE

XE— 2018 - 2021 FHTHA=FMNEIBIRIFITL - AEBRBEFESEELY - FBRITHOLE
o BEEENEME  BAKMBEXL - RFERMRNE » HABFEEXMIRNTE
B3 o
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Some places have the power to touch our
hearts and encourage us to see beyond the
ordinary. These are the places that enrich
and sustain our communities. We asked
our Board of Directors to tell us about
the community spots that inspire them,
so that we can be reminded of how these
beautiful places represent our collective
values, and define our sense of community.

BER T RERZNN D - BEBRNUR—HRABTEY - X
Loz BR AT ATR AL - BREAHSH KRR - BATHBEHERIT
PLNEERRADZRMITERBROMRICR R - LRA
BRI L2 2 38 /DRt 75 S0 R R B TR L RN ER 2 5 - B2
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Prof. Eric Yim &0 #3%
Chairman £J&

Qil Street Art Space (Oi!)
h B9

Oi! Oil Street Art Space, with its distinct landscaping
features, screen walls and Grade Il historic buildings,
is an urban oasis for the public to enjoy the sunshine,
walk barefoot on the grass, and stroll in the shade of
mature trees.

CRERH SAZREARERI  BERZEHE
B - FERHEIM Ik RERIAA TN ~ TRk
PAE  FERTE RS R R o

Viveca Chan Fsi—#Ht
Vice Chairman BIEE

King Yin Lei é(
BUE -

This 85-year-old Chinese Renaissance mansion
reflects the richness and details of Lingnan
architecture with Western influences. The Hong Kong
SAR Government saved it from demolition in 2007,
and it is now a historical building under conservation.

XEAEFR 85 EHE  EFEXZEXNE  BE
RERAXNEAGE  EHMEBBUT T 2007 FitH
FRERREMEEFH » IR AED o

Steve Leung $b5R%
Vice Chairman &£/

Lai Chi Wo
FhEE

The well-preserved, three-century-old Hakka walled
village, Lai Chi Wo, with 200 village houses surrounded
by nature, embodies the ancient folk wisdom of co-
existing harmoniously with the environment. UNESCO
has recognised its sustainable development, making
it a model of rural revitalisation.

1% 300 FHEMNBERENZREESNREFTH -
200 (EFTEWRAMEER - FIALS BAMETL
FHER  EUSRRITIBRBE BRI AR
INE] R ZABENRIESE o

DYVSIH ‘@010 UoleAIasuoQ apiskiauno) Aq 01¢

Patrick Bruce
Director E3

Country Parks
K 2> b

Our magnificent country parks, with their beautiful
trails, streams, flora and fauna are precious sustainable
resources that provide an escape from the frenetic
pace of city life. These soothing spaces let us breathe
and regenerate our weary city souls.

BHEAERERMIFFFETR - IWMNE B 5
EMETMIL - REmE =R EAEEHHES
AR STy - BHRES ©

Bonnie Chan Fifii
Director #%

Sham Shui Po
WK

Sham Shui Po has a diverse mix of family-owned
fabric shops, artisanal cafés, creative studios, street
electronics vendors and more, all interwoven in
an authentic Hong Kong neighbourhood. With its
unyielding sense of enterprise, it represents the
essence of local culture.

RKSWESTER 0 REXBLE - FITHIHIE -
BIRTZREE BF =R NEEMIL - 8t
XS IRERA B SAE R - IR L ALHERE ©

Prof. Leslie Chen B53A&#d%
Director %

Lung Kwu Tan
ﬁﬂm ! b

A strong sense of place does not require much design
intervention. The Lung Kwu Tan waterfront has a longish
access journey which takes you to Tin Hau temple and
a Chinese White Dolphin Lookout. This unique access
strengthens its atmosphere, its genius loci.

‘WHR EELEFAZRITEE  EEREENHE
BBETE2AMNREM - ERBTIREER - BEEE
EAR—BNRE & ERAERMSB

Alan Cheung 3k
Director &%

The Golden Egg

yer "\

The Golden Egg, a centrepiece in Hong Kong
Science Park celebrates Professor Charles K. Kao's
contributions on optical fibres as well as his pioneering
spirit. It continues to inspire designers, innovators and
researchers to keep innovating for a better life.

EERFENR ‘28" BATRAAFZIXSER
RO CIRHEMME - WA - IFERARAD
REUHT - HEIGEERFETE

Dr Benson Cheung kA% 11 e
Director £Z

Sha Ha Beach Pathway
BFiE a

Sha Ha Beach Pathway, near Sai Kung Waterfront
Promenade, is surrounded by greenery, while
overlooking a beach with many water sports activities.
| am captivated by the sight of people relaxing and
enjoying something fun away from their busy lives in
crowded Hong Kong.

T RABEFETUSRERE - SEHER 0 K LAEA

5%k bEn) - ERAREZBAGIRT - M
il FEEE o

Donald Choi %%%
Director %

The Grand Staircase,
Central Market
vhER A W K A R

The Central Market's terrazzo-tiled Grand Staircase
and other building features were successfully restored
using traditional Shanghai Plastering techniques. This
fading trade was passed on to a young engineering
team, helping to preserve a historic craft and cultural
knowledge.

PREHRKEAREEERATE - LUMES " LiEit
% BARMEE - XBAKENIZH-—TFET
FRHIBAEERE - R E S o
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Joanne Chow J ¥l
Director =

Hong Kong Park
Tk A

Hong Kong Park, in the midst of our concrete jungle,
is one of the most accessible spaces for all ages and
interests. The park, located near historic buildings,
has lakes, waterfalls, and fountains, as well as a
conservatory, and one of the largest aviaries in South
East Asia.

EATBARESERAHE D NBRER - &
B R WA RERFALBANSEZ
—  SSEHE  BOME -
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Eddie Hui #F 5k
Director &%

Tai Nan Street

Kk &

Tai Nan Street has been a unique place since the
time Hong Kong's textile industry flourished. We
used to come here to find fabrics, buttons, zippers,
and accessories. Today, it has become a place where
industry, tradition and modernity converge.

AEHHEENIRULESNRES  HETH - 445
HNERIHAH - Ei0 - HERENR - WEETER
AT~ EESTERIICZ i -

Eddy Hui ¥
Director #2=

Star Ferry
REANEE

The Star Ferry is a peaceful and enjoyable way to
commute. The gentle breezes and the magnificent
views remind me how remarkable our city is. | am glad
that | can design for, and connect with, the people in
our community.

EERENR  ZRZATE - HXER  ERRUER

& - RERRFBMIAEN - MRRZLHXMEXIR
It E

12

14

James Law ¥ %L
Director 3

Golfzon

FEHRIRRRS

Golf is now in the metaverse, and the cybertecture
experience at Golfzon has advanced AR and VR
technology for us to explore and play on hundreds of
digital twins of real and fictional golf courses. This is a
portal to infinite possibilities.

BIRRBMEFHTTFHE * Golfzon EARHRSEN -
KRBT BREMEERA - HTRSDPEZREHDRS
RYEPhRAS » FFHETEBRFIEE

Prof. Kun-Pyo Lee 2= F 3
Director 2

‘House of Dream’
at Zhoushan Village
FalAy “BHER”

House of Dream at Zhoushan Village, Henan Province,
China demonstrates how designers can empower the
community to engage in co-designing a sustainable
neighbourhood, infused with their own culture
and stories. This also gives residents a sense of
engagement and belonging.

PEREE R FEER" BT T RIS
L AR A FSRR R  MAXHREE
EERIARRE -
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Tommy Li 25Kk

Director EH

Broadway
Cinematheque

at Yau Ma Tei

MU S A B 52 L

Broadway Cinematheque in Yau Ma Tei offers ‘talking
movies’ for the visually impaired to enjoy. Design serves
to meet people’s needs and to improve wellbeing.
‘Talking movies’ with audio-description is definitely a
thoughtful design for people with disabilities.

BRI EEIRA NIMEFRR < MMt EE LB
DAMBALRERTLL 07 K85 - SEBMGCIRIT -

Stephen Liang 3%
Director %

The JLL Rooftop Farm
FlkIRAT 25 eI ¢

Urban farming on high-rise rooftops not only
transforms under-utilised areas, but also creates a
greener, more sustainable landscape that fosters
healthy living. In this way, green roof technology has the
potential to improve the quality of life in urban areas.

BHRUEASEEMNRESE  RANHEELE
RAIFEERRI - REHRERAEE - BN - SHE
TEARB F RSB AN EEERR
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David Lo kit
Director #%

SKENE FOR NOMAD
(iU LD

SKENE FOR NOMAD is a specialty coffee shop in Tai
Po Tsai Village, Sai Kung. Located in a small staggered
space, it turns space limitations into unique design
features, and has a fresh minimal design identity.

4% €& Il ME [F SKENE FOR NOMAD fii F 7§ 31 A 3# 1%
0 BERERN M SRR MG IR
TR o WYER -

Joseph Lo 7% #
Director &%

M+ Public Ground
M+ A2

The M+ public ground, a little paradise within the busy
metropolitan area, lets people enjoy nature through
urban design and architecture. Bustling with people
over the weekend, it is a great example of public
facilities integrating with the natural environment.

M+ AHZEZEETRANRE - AHRBSEAR

IIREA—F - ARABARE » LB IRt R
BAZRABEAR -
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Victor Lo % -
Director & ( =
Public Beaches

A ot b

Our city’s many beautiful public beaches are
places for people to relax, connect and find solace,
particularly during prolonged periods of Covid-19.
These colourful tents spice up the beaches, and
provide personal, socially-distanced comfort zones
for everyone to enjoy.

WHEREFSRRMENLILER - LEEERBR
HAFFERAT - T RA UL S L SRARBRIE
B HFEOR - PLEREHIKE - ILEREST
b BREANEZFHFENDIAZEZR  BARE
AIEEE -

Horace Pan ¥
Director #%

Star Ferry
REDR

Crossing the beautiful Victoria Harbour on the Star
Ferry is one of the best collective memories of Hong
Kong people. It always provides a unique experience
in our ordinary, everyday lives.

EERENCEERELE - EEBARZENES
B2z — » FFRRI B & 4L TEHRIRF L
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21 Hon Sunny Tan Fiii i
Director %

Hong Kong Palace - y
Museum -t
BN AL T

Dragons are Chinese legendary creatures, and a symbol
that we see in our motherland and in Hong Kong. This
design at the Hong Kong Palace Museum reminds me of
the scales of dragons and | find it very inspiring.

REPEGREY  LEHNVBARMFBHIMER
fiE ° FBEHE XACEWIEI ML HECRE T A9
FoRERR -

24 Kevin Yeung #Ht#
Director 3%

‘Please Be Seated’ y
at Taikoo Park

Kl A B SA%E B

IR )

This public art installation ‘Please Be Seated’ by
Paul Cocksedge at Taikoo Park reinvigorates the way
audiences interact with space and the community.
The use of sustainably sourced timber to create
the artwork brilliantly raises awareness about
sustainability through art.

AEAREWEARIEE (IEFEE) B Paul Cocksedge £l
£ - AFTRESRBHAMEIR - AARTEREMBNE
ERMEENER - WERE THFELENESR -
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Karr Yip W48
Director %

Southern Playground
Bt R

Southern playground is not just a stadium; but a place
where workers catch their breath, classmates reunite,
and couples spend moments together. It is also a
performance and public event space; an oasis in the
collective memory of Hong Kong people.

WU FIPEEREHHM - BRIAKR - RF4E
R~ BREHSNMT - ERERBMQMLFNZEN
ke » AIEFBIFR o

Antony Chan Bib%
Alternate Director G5

Sham Shui Po
WK

The recent changes in Sham Shui Po, thanks to local
government regeneration projects, has resulted in
a dynamic and sustainable neighbourhood, where
modern cafés, design studios, and local artisanal
shops can coexist organically and harmoniously with
the traditional textile companies.

BUSEHARYSE IR B RS NN S - B —1F
SRR o BYHEMIMEE © %1t TEEMAMF
I2IE » SESHILETRLRE -
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Victor Tsang ¥ %
Director EH

Qasis, Central Market
W “Oasis”

Oasis, Central Market. An open space designed
for courtyard style events with no glass canopy. A
rainstorm before ceremony can be very daunting.
Then organiser said we Architects still have many
solutions to deal with the situation. Rain stopped.
Sustainability needs strong hearts from users:
embrace inconvenience, be creative and stay positive.
After all, it is only rain, why be afraid?

T ‘Oasis” B— MR B IRBIMMHIE R P IMNE
=R o ZRFMNF - SHEBLIAIETER
M RAMEDFR - FAHRAMAT UEE ST ER
RIXXFRIES © MRT @ REHET - EXTAHE
RIE BE-BRRBRRD : NERITTE - RIFEIHT
BHAEWOS - ELTHETARNE?
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Michael Chan Bi§4
Alternate Director & ##H#ES

Victoria Harbour

HfeZFIW#

The views of Victoria Harbour and the Hong Kong
island skyline, which changes by the hour, the day, the
weather and the season. As the city grows, the skyline
also changes. Most beautiful of all is its tranquillity
and peacefulness.

HHEEWEBRRITE  RERBENH - RSNES
BEMEN - WHERE  RIFLREZHE  HENZ
HhPER R -
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Tom Grey
Alternate Director £ #HES

Public Roof Gardens
and Elevated Walkways
of the ASHK

S 22 A U v 0 A J6 a2 b A B B R bR

The public roof gardens and elevated walkways of the
Asia Society Hong Kong zigzag through the hillside
tree canopy without disturbing the rare Agarwoods
and resident Short-nosed Fruit Bats. This is a beautiful
tropical forest high up in the heart of the city.

Wil theEE RO N HERIEE R X - B
FUSRKIRE - BRACAERMEY RIFLARES
SRANYEh R PR FRAA

Tryde Leung 3%k
Alternate Director R4 EZH

East Coast Park Precinct
7R R B 32 X

The East Coast Park Precinct is a well-designed
community park near one of the most dynamic
commercial areas in Hong Kong, with stunning sea
views and open areas for leisure.

FRAEFERZETH ORI E AR - HEEE
REEANBURZ—  ARIETERMFIMARRK
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Benny Yeung #iz
Alternate Director fF#MES

Victoria Park

4t 2 I 24

7 W

Victoria Park is my jogging venue every morning. It is
a tranquil oasis of calm in the hustle and bustle of our
beloved city.

HLSATNEREERE LIZHIIME - ERIIOE
RSP - XZ— R TR o

Jersey Yuen 3¢5
Alternate Director 4 EZE

Cattle Depot
Artist Village
T EARAT

The Cattle Depot Artist Village, once a slaughterhouse
in the 1900s, was redeveloped into an artists’village in
2001. Now home to around 20 art groups, the Village
is a listed Grade Il historical site, and a remarkable
community spot.

FEARTTE 20 HEBRERS - F 2001 FXER
ZARM - WEL 20 NEREA R - BZRHEE
o BRUERCRR -
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WHO WANNA BE A
SMART ONE

HONS KON SMAST DLTIGH AWABDS 2023

Expanding the design scene
with collective effort

BRI T

Building local and global
connections

HIAMREIREKFR

Design advocacy and
knowledge sharing

ZIHET SHIRSG =

HKDC is dedicated to promoting design thinking
and nurturing creative talent through partners
in different industries and sectors of the
community. This year, we supported 39 partners
in promoting 50 design-and innovation-related
programmes, contributing to our collective
efforts to foster industry diversity and to drive
Hong Kong's design ecosystem forward.

?%iﬁi‘l‘%i\ﬁ&b’52?@"%&&'“%%1%1’!5 '
DRI RENNARIEBRIRAL - SF
MEHXE 39 /\EEE7FH$%UE’\JA1’E1M¥ )
T 50 D5 iR R BIFERAE AT -
ERANZHFHUREASTERE  BEFBIR
HESER -
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As the government's strategic partner on design,
HKDC welcomes interorganisational and
intercultural exchange with stakeholders from
around the world to advance our mission. In 2021-
2022, HKDC hosted nine delegations from trade
organisations, industry associations, research
institutes and government representatives from
Hong Kong, The Netherlands, Germany and
Austria. Through these visits, we gained a mutual
understanding of industry directions and trends,
laying the foundation for future cooperation in
fostering local design ecologies.

YER BRI BIFMIR T RVSRRR (K - TR
lL.\iJf&’—iéEEﬁﬁ%i{ﬂﬂ’ﬂhﬁ%:_ﬁﬂ’%mm .
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EEMEMFIFRH AR « Tl - BN
BRERENMEKRR - EdXERR - HAIE
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Eiti - BRMEMAMIRITETEDRE -

The Board of Directors and senior management
of HKDC are often invited to take part in initi-
atives hosted by both design and non-design
organisations, educational institutions, and
professional associations. Joining as speakers,
judges, and special guests, they leverage their
extensive knowledge to drive home the im-
portance of human-centred design to people
across different sectors. They also advocate the
importance of design during media interviews
to inspire members of the pubilic.

EBRUPOEESREEERAZERBLE
IR REATAAINAD - AN ENADFZ U
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Our Friends of HKDC (FOHKDC) Programme unites those who
are passionate about design and believe in its inherent value for
our society and well-being. Open to organisations and individuals
from all walks of life, the programme offers opportunities to foster
knowledge sharing, networking and collaboration.

BHUKIREEA -

HKDC &t 2 RitRIr &R Eigit -
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Acknowledgement of Patron Members I3tk A BB RFER 51
Till 31 March 2022, in alphabetical order by surname EZE 2022 £ 3 A 31 B » ##KEXFBHF

Mr Fawaz Abid Bakhotmah Dr Tai-keung Kan, SBS, BBS
Architect & Designer Hipe 4l
Culture-Based Innovation Network Founder, KL & K Creative Strategics

S OISR USAN

Mr Hei Shing Chan

PAREERL S5 4 Dr Kwong Man-hang, Bengle, JP (Aust.)

Founder, Hei Shing Book Design IBsiEE L

RERCHIABIZA A President , WKK Technology Ltd.
FRBEZRIBRATDH

Ms Kali Chan

PREFZL Mr Man-ting, Edmond Lai

Vice General Manager and RYERE

Design Director - Interior,

JATO Design International Limited
AR (BfR) BRAE
BIREBRENRITES

Director, Much Creative
Communication Limited
ZHEIBRITBRAT DL

Dr Michael Lam

Mr Michael Cheung MEMEL

HEIIEE CEO, Hong Kong Quality

Director, Zincere Limited Assurance Agency

ERNFRAT S EBERARILERR2EH

Ms Agnes Chiu Ms Denise Lau

BEXZE BRI Lt

Lee Kum Kee Co Ltd Chief Executive Officer, COLOURLIVING
RIS (FH) HRAF COLOURLIVING 1TELR %

Mr Alex Chunn DrFlora Lau

Principle, nxus space XiEEEL

Founder, Flora Lau Designers Ltd
X EHERIRITHHERA B EIAA
Prof. Richard Fung

BRI
Chief Executive, Hong Kong Mr Siu Hong Freeman Lau, BBS
Standards and Testing Centre MhRSEE
EBIERKEFDRE Founder, KL & K Creative Strategics
FX SRR IMA
Ms Pansy Ho
fEHLt Mr Tai Yum Lau
Group Executive Chairman and Managing NIRRT E
Director, Shun Tak Holdings Limited
ERERRRAREHR
THERREZREZE DrEdmund Lee
MEmEt
General Manager &
Mr Jeremy Hocking Head of Group ESG Initiatives,

President, Herman Miller International Gold Peak Technology Group Limited;

Former Executive Director,

Hong Kong Design Centre
Ms Kigge Mai Hvid W T (EE) BRAF
Partner, JA design studio REFEFEFNE - HRMEREE S

AIEBRIT P OTEREE

DrHarry Lee, SBS, JP
EDIEEL

Chairman, TAL APPAREL LTD.
BRI FITRBRA R ERE

Mr Wai-fung Leung

RBIETE

Founder & CEO, Artemis Digital Limited
PTEEHR R RA B IR ARITEE S

Mr Lu Lam, Leslie

AL

Mr Ma Yu Hung, Samuel
SRIEEE

Managing Director, Luk Ka
Paper Industrial Limited
DERREDR TABRAF
EEDEE

Mr Ng Man Wai, Danny
EXfEEE

Director, 4N design
MBRARITESAES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

HESIRE

Founder and CEQ,

Wings Trading (HK) Co. Limited
kT (BB BRAREIMA
RITHZH

Mr Chiu Hang Tsoi

gkt

Chief Executive Officer,

Lifestyle Creating Holding Limited
N tIZERARAREFRITE

Mr Chi Fung Wang
ERIFEEE
Director, China Energy
Technology Holdings Limited
PEREREHTERABRATDERK

Mr Ben Wong

HETEE

Director, Sure Profit Holdings Ltd.
MREABRAREEK

Mr Danny Wong

Executive Director, Wiseman
International Digitech Limited

R EFMBRAERARNNITES

Mr Peter Wong
HEFERE

Mr Qin Xia

=ZHEE

President, Makestream Design Co.
Limited
MMEBRRIRRZITARQBATA

Prof. Eric Yim, JP
S RARE
Chairman, Hong Kong Design Centre

EBRITPOER

Mr Leon KL Yoong

HEREE

Techtronic Product Development Ltd
Vice president - Techtronic Design

DrAllan Zeman
BExEt
Chairman, Lan Kwai Fong Group

ZHGERAERE

2B Square

4M Industrial Development Limited

FringeBacker Limited

Play Concept Limited

Shantou University jllISk X%

Tandem Design

R BRREMBRABRAR
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Promoting Design Through International Collaborations

As part of a worldwide network of design promotion organisations, Hong Kong
Design Centre (HKDC) contributes to the global design dialogue and facilitates the
regular sharing of news and updates to advance Hong Kong's position as one of
Asia's leading design capitals.

EFrthfE IR

EREPRZIHARMENREZZ—  FBHRITROFRHSSIHIL LKA TR
WE - R#AM SEIMIRTR - NEFBENTNRAZZEIRITZEBRIMAL

International Council of Design (IcoD)
EFRFEZIHIS

international
council of
design
member
2003-2022

The International Council of Design (ICoD) is a world body for professional
design, representing more than 120 organisations in 50 countries. Founded as
Icograda in 1963, it is a non-profit, non-partisan, member-based network of
independent organisations and stakeholders working within the multidisciplinary
scope of design. The Council actively works to promote the value of design
practice, critique, education, research and policy.

EfFFEIZiTHE (ICoD) B—N2EREF WAL » KK 50 PEREMXI
120 ZNEE © 7£1963 FHXILZEY » AR Icograda » ZER—EEITIESR
A~ BRAIRRS > FERZNERIT B WA INERIFHEHRME T2
RIET IR ~ L~ BB -~ ARRBERHMNE -

International Federation of Interior Architects / Designers (IFl)
EFRE NI, &I e 2

International Federation
of Interior Architects/Designers

2022 Promotional Member

A singular federation of national associations, design communities, experts and
enthusiasts, IFl acts as the ‘UN’ for Interior Architecture / Design worldwide.
IFI's purpose is to coalesce the international interiors community for ever
higher design standards while addressing and incorporating topical issues and
developments affecting society and culture today into tomorrow.

EFFERZRDRTTEABRER—MEERDS « RITUR - TERREFE
HERMWBE—KE - WANERBASRITTR LN "HKEE" - AERXBEERRE
FREMIRITR - LURFHRIHRE - BRBARREMLYSHSRXMEEERNK
B I ERFRE -

World Design Organization (Wdo)®
EfF T A% iHhE

WORLD
DESIGN ——
ORGANIZATION

WDO is an international non-governmental organization that promotes the
profession of industrial design and its ability to generate better products,
systems, services, and experiences; better business and industry; and a better
environment and society. Founded in 1957, WDO has grown to include over 180
member organizations from over 40 nations. WDO has United Nations Special
Consultative Status.

Efr TR SR F 1957 & - BEREEE &0t - £REeFEd

180 MR RZEL » 3kE 40 ZNER o AL LT TAgHE W RER - Tzl
REFS - B4 RERER LRI - BILEHINESHERE -

aoueuIanoy) a1el0dio)

As a publicly funded organisation, HKDC has continuously
strengthened its corporate governance and improved its
workplace culture over the years to foster accountability,
cooperation and collaboration.

In addition to regular reviews of its operation, HKDC conducts
regular staff training to ensure that operational procedures
comply with its own corporate governance principles.

HKDC has also implemented a two-tier reporting system for
managing potential conflicts of interest for its directors. Apart
from self-reporting potential conflicts at board or committee
meetings, directors are now also required to disclose their
general interests, direct or indirect, pecuniary or otherwise,
on appointment to HKDC's board. Their declarations are also
available for inspection by members of the public upon request.

FHRITPIMEN—ER QA H P ECEBRING - SER—EED
poEECR AR A BRISIM - LIARSE KR STH] « (RFAEEE
ZEE-

MY RHEZAEEE  FERItPOBRERRMESUEI
WBRZERFFSEDUCSERFREN -

Bboh - FEIRTPOZITRERIRIE - UCEBESMBERN R
MR - RTRAERSHARAZATHRIRSI  ERREBESNAE
BIRITPOESSN - THRBFAAEEREE - SHHFSH
W—RFIE - MERE  HXERRELSATFHARER -
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O mﬁ Income and Expenditure Statement for the Year ended 31 March 2022 W E Meeting Attendance / Total Number of Meetings BOARD OF FINANCE AND PROGRAMME DEVELOPMENT AUDIT
= B BE 2022 F 3 A 31 HEVBEERZLEHER 8 = RWEERE 2B E DIRECTORS ADMINISTRATION COMMITTEE COMMITTEE COMMITTEE COMMITTEE
g o % EE2S MERITBRERS HEHRS ERERS HEREAS
8 S =
g g ?:.'( ERIC YIM =788 5/5 - 4/ - -
74 NON-GOVERNMENT FUNDING FUND FROM CREATE HONG KONG OTHER GOVERNMENT FUNDING TOTAL 8 3
EBRBRE BIEEERS HABAT & Bit o R BONNIE CHAN FRiE%& 4/5 2/4 2/4 4/4 -
o
INCOME HK$'000 HK$'000 HK$'000 HK$ 000 § DAVID LO K38 4/5 - - - -
9N BhFT BTt BT BHTTT ol
=] PATRICK BRUCE 5/5 4/4 - 3/4 -
Government g
Grant - 103,825 8,629 112,454 = HOI-YAN CHAN FRZAR 0/4 - 1/4 - -
BRI %BY g
% VIVECA CHAN F5—} 4/5 - a/4 - 2/2
Project g
Income 914 3,906 - 4,820 ® ALAN CHEUNG 3Kz 5/5 4/4 - 4/4 -
TEA .
§ JOANNE CHOW FIg/%i 5/5 4/4 - - -
Sponsorship 215 11,663 - 11,878 §
B - FELIX CHUNG $EEji 0/4 - - 3/4 -
@
Other Income - - - - N EDDIE HUI iF E 1k 1/5 - - 2/4 -
2T 9N g
N JAMES LAW B k1L 5/5 - 3/4 3/4 -
1129 119,394 8,629 129,152
KUN-PYO LEE Z={#19 4/5 - 2/4 - -
EXPENDITURES HK$’000 HK$’000 HK$’000 HK$’000 STEVE LEUNG R&E X 4/5 - - 2/4 -
it BHTT BHTFT BHFT BHTFT
TOMMY LI Z=5k 2 2/5 - - 3/4 -
Project
Expenses 227 68,797 6,709 75,733 STEPHEN LIANG 2 E % 5/5 - 4/4 - -
MEX
JOSEPH LO 5iE& 4/5 - - - 2/2
Payroll &
Related Cost - 41,313 1,880 43,193 VICTOR LO Z 3R 3/5 - 0/4 - -
FrERMEXZ L
DONALD CHOI £523¢ 11 - - - -
Donation - - - -
Fi=EN SUNNY TAN F&1E1E 11 - - - -
Overhead & KARR YIP It1585 11 - - - -
Administration 33 9,284 40 9,357
—REERITHEER HEAD OF CREATEHK 5/5 4/4 4/4 4/4 2/2
BIREFBRE
260 119,394 8,629 128,283
REPRESENTATIVE APPOINTED BY HONG KONG
FEDERATION OF DESIGN ASSOCIATIONS 5/5 - - - -
NET SURPLUS 869 - - 869 FERITBRAAR
BRR

REPRESENTATIVE APPOINTED BY HONG KONG
FASHION DESIGNERS ASSOCIATION 5/5 - 3/4 - -
FHRMRITAHERR

REPRESENTATIVE APPOINTED BY THE CHARTERED
SOCIETY OF DESIGNERS (HONG KONG) 4/5 - 3/4 - -
EEFFRITINE (T8 KR

REPRESENTATIVE APPOINTED BY HONG KONG
DESIGNERS ASSOCIATION 3/5 - - - -
FHTMHEAR

REPRESENTATIVE APPOINTED BY HONG KONG
INTERIOR DESIGN ASSOCIATION 5/5 - - 0/4 -
FRENTAHERER

Remarks 2
1. Hoi-Yan Chan and Felix Chung resigned as Board Directors on 11 March 2022 PREVIA R SHERTF 2022 5 3 B 11 HEHEES -
2. Donald Choi, Sunny Tan and Karr Yip appointed as Board Directors on 12 March 2022 ERM¢ - PFREERMIRSHTF 2022 £3 B 12 ALEES -
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Tel
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Web
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