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MEDIA RELEASE
For Immediate Release

Knowledge of Design Week 2019 Opens Today
International Experts to Unveil Innovative Ideas
For Designing Hong Kong’s Digital Future

(19 June 2019, Hong Kong) Knowledge of Design Week 2019 (KODW 2019), an annual thematic
programme gathering the global design community to explore how design can solve the complex
challenges of our society, officially opens today at Hotel ICON.

Organised by Hong Kong Design Centre (HKDC) with Create Hong Kong (CreateHK) of the Gov-
ernment of the Hong Kong Special Administrative Region (HKSAR Government) as the Lead Spon-
sor, KODW underpins the design movement and ongoing public mission of HKDC to promote good
design and foster wide and strategic use of design thinking for advancing city progress and societal
well-being. This year, the programme takes on the theme “Designing Digital Futures” to look at
how human-centred design serves as a bridge between ‘digital and technology’ and ‘user experi-
ence’ in today’s fast-changing digital era.

Dignitaries including the Honourable Dr. Bernard Chan, JP, Under Secretary for Commerce and
Economic Development of the HKSAR Government; Prof. Eric Yim, JP, Chairman of HKDC; the
Honourable Victor Lo, GBM, GBS, JP, Chairman of KODW Steering Committee of HKDC; Mrs.
Sylvia Lam, JP, Director of Architectural Services; Mr. Victor Tsang, Head of Create Hong Kong;
Dr. Lay Lian Ong, Principal of Hong Kong Design Institute and Hong Kong Institute of VVocational
Education (Lee Wai Lee); Prof. Kun-pyo Lee, Dean of School of Design of The Hong Kong Poly-
technic University; Mrs. Bonnie Chan Woo, Vice Chairman of HKDC; Mr. David Lo, Vice Chair-
man of HKDC; and Dr. Edmund Lee, Executive Director of HKDC were among those in attend-
ance at the Opening Ceremony today to officially kick off this year’s programme.

The Honourable Dr. Bernard Chan, JP, Under Secretary for Commerce and Economic Develop-
ment of the HKSAR Government, said: “In this age of digital economy, digital technology presents
immersive opportunities covering almost all aspects of our daily life, from business and marketing
to urban environment and livelihood issues such as healthcare. Yet technology is only the means,
while the end goal is always to improve the quality of life of the people. This weeklong KODW
provides a perfect platform for us to reflect on the roles of digital technologies in modern times, to
ponder how design can serve as a bridge between digital technology and humanity - the  two
fundamental aspects of a digital economy, and how we may go forward. Through thoughtful and
caring design, we hope to make Hong Kong into a smarter and more liveable city, and we look
forward to hearing more from speakers and participants of KODW 2019 in the coming week.”

From 17 to 21 June, KODW 2019 will foster cross-disciplinary learning and exchange across sectors
between industry experts and the private and public sectors through three thematic forums, seven
interactive workshops, an InnoDesign Leadership CEO Forum and a Roundtable on Public

Service Innovation. The five-day programme features around 30 internationally renowned design
and business leaders from 10 cities across America, Europe and Asia.
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Prof. Eric Yim, JP, Chairman of HKDC, said: “By promoting the awareness and application of
good design in Hong Kong, events like KODW can also help extend our city’s international influ-
ence through mutual exchange and collaboration with partners from around the world and with
Mainland China, particularly in the context of seizing opportunities brought by the Greater Bay Area
development and the Belt and Road Initiative. Design plays a vital role in transforming industries
and communities for the better, enhancing our quality of life, and preparing us for the future. We
hope that with the limitless possibilities for Designing Digital Futures presented by our distinguished
speakers, you will share our vision of making Hong Kong not only into a world-class smart city, but
a world-class liveable smart city.”

One of a kind programme highlighting the important role of “human-centred design” in the
digital age: Digital and technology are shaping our urban environment in our world today, with new
governance and business strategies influencing the way we interact, experience and live. Going be-
yond the focus on digital trends and technologies, KODW 2019 discusses the importance of human-
centred design in making sense of our increasingly digital-driven world, thus serving as a bridge
between ‘technology’ and ‘user experience’.

Under the theme “Designing Digital Futures”, KODW 2019 addresses how digital and technology,
through the lens of human-centred design, can tackle unprecedented challenges faced by cities, busi-
nesses and humanity. Tailored for participants from all walks of life including policymakers, deci-
sion makers, designers, innovators, thought leaders and others, KODW 2019 explores how revolu-
tionary technologies such as Artificial Intelligence (Al), Virtual Reality (VR), Augmented Reality
(AR), etc. open up new possibilities for brands, businesses and the public sector, while developing
Hong Kong into a more liveable smart city.

Topical forum themes focusing on three areas of future urban life: Globally acclaimed industry
experts and business leaders explore important cornerstones that are shaping future urban living in
three thematic forums: Forum 1: Liveable Smart City discusses how new technology creates new
possibilities for building more liveable smart cities of tomorrow; Forum 2: Future Retail & Life-
style explores emerging trends, disruptions and new frontiers in the retail landscape, and looks at
how brands reinvent business to create personalised, intuitive and connected experiences for digi-
tally-empowered customers; and Forum 3: Digital Health looks at new innovation opportunities
and solutions for health and care in the digital age to care for the global aging population.

Opportunity to be inspired by leading figures at seven interactive workshops: Reputable indus-
try leaders from the creative, business and healthcare sectors share their innovative ideas and design
process in small-group, interactive workshops to help participants learn more about global design
and business trends along three major directions, namely “Design Thinking & Future Mindset”,
“Collaborate & Co-Design” and “Unleashing Creativity”.

Some highlighted workshops include:
e “Breaking Space and Media Boundaries: Co-creating Augmented Experiences” hosted
by Tin&Ed, a playful and highly versatile design duo

e “Masterclass by Javier Mariscal: Digital Drawing — Move in Hong Kong” hosted by
famous Spanish design master Javier Mariscal
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o “Designing for Digital and Service Transformation” hosted by Clive Grinyer, named
one of the 50 Creative Leaders by Creative Review in 2018

Stellar international line-up brings fresh insights from a global perspective: High profile speak-
ers flying to Hong Kong to speak at KODW include Di-Ann Eisnor, CWeO Cities of The We
Company (formerly known as WeWork), who previously incubated new urban systems at Google's
Area 120; Ren Yee, Head of Innovation Strategy & Forecasting and Head of Design/Strategies of
UNStudio/UNSense, the architecture studio behind the creation of Brainport Smart District, the
“smartest neighbourhood in the world” in the Netherlands; Chris Ferguson, Director — National,
International & Research of the UK Government Digital Service (GDS), responsible for coordinat-
ing the strategies between GDS and the UK public sector; Tommy Campbell, Digital Designer of
SPACE10, IKEA’s research & design lab exploring new possibilities and solutions for future life;
Alexis Bonhomme, Vice President Greater China — Commercial of Farfetch, a leading global fash-
ion shopping platform with more than 2,000 designers and luxury brands; Paul Husband, Founder
& Managing Director of Husband Retail Consulting which has played an integral role in the exciting
evolution of the retail industry in Asia and beyond; Low Cheaw Hwei, Head of Design ASEAN
Pacific/Head of Design Consulting Asia of Philips Design; Liam McGuire, Director, Project Lead
(Health & Serious Games) of Opaque Media Group, a premier technology consultancy in Australia;
and Dr. Sun Xin, Director of Guangzhou Women and Children’s Medical Center (Medical Depart-
ment), which is a Mainland China’s smart hospital featuring Al.

Prominent local speakers share their vision for a liveable smart Hong Kong: KODW partici-
pants can also gain inspiration from local creative leaders like James Law, JP, Hong Kong architect
and Chairman & CEO of James Law Cybertecture, famed for his OPod Tube House and design-led
infrastructure development in the United Arab Emirates; Otto Ng, Design Director of LAAB, who
designed smart city and inventive architecture while working in the US, the UK and Italy; Jens-
Peter Brauner, CEO of Siemens Mobility Ltd offering intelligent and efficient mobility solutions
for urban, interurban and freight transportation; Chris Dobson, Principal of Eight Inc., a prominent
experience design studio behind the iconic Apple Store experience; Anson Shum, Co-Founder and
Creative Director of OOKONN, a new e-commerce designer travel gear brand based in Hong Kong;
Raymond Leung, Vice President (Sales & Client Services) of Cherrypicks, a Hong Kong mobile
technology and mobile business developer whose products and technologies have garnered over 100
international and local awards; and Dr. Hong Fung, Executive Director and Chief Executive Officer
of The Chinese University of Hong Kong (CUHK) Medical Centre and Professor of Practice in
Health Services Management of The Jockey

Club School of Public Health & Primary Care, CUHK, who is in charge of developing the first smart
hospital in Hong Kong.

For more details about the programme and ticketing, please visit the official website
(https://www.kodw.org/pr), WeChat account (HKDC & #1% i1 () or Facebook page (KODW
Knowledge of Design Week 251 " 2 | 5% /5).
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_| Chairman of KODW Steering Committee, Hong

(From left to right) Dr. Edmund Lee, Executive

ucation (Lee Wai Lee); Mrs. Sylvia Lam, JP, Di-
rector of Architectural Services; Mr. Victor Lo,

Kong Design Centre; Dr. Bernard Chan, JP, Un-
der Secretary for Commerce and Economic De-
velopment of the HKSAR Government; Prof.
Eric Yim, JP, Chairman of Hong Kong Design
Centre; Prof. Kun-Pyo Lee, Dean of School of
Design, The Hong Kong Polytechnic Univer-
sity; Mr. David Lo, Vice Chairman of Hong
Kong Design Centre; and Mr. Adrian Veliche,
Head of Experience Design, Regional, Manulife
attended the Opening Ceremony of KODW
2019 today.
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At the opening today, Prof. Eric Yim, JP, Chair-
man of Hong Kong Design Centre remarked that
KODW can help extend Hong Kong’s interna-
tional influence through mutual exchange and
collaboration with partners from around the
world and with Mainland China, particularly in
the context of seizing opportunities brought by
the Greater Bay Area development and the Belt
and Road Initiative.
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Photo 3 Dr. Bernard Chan, JP, Under Secretary for Com-

merce and Economic Development of the
HKSAR Government said in his welcome
speech that KODW 2019 "Designing Digital
Futures™ provides the perfect platform to ex-
plore how design can serve as a bridge between
digital technology and humanity, and how we
may go forward in this age of the digital econ-
omy.

About Knowledge of Design Week

Knowledge of Design Week (KODW) is an annual thematic programme that gathers the global
design community to explore the use of design in tackling the big issues of today. The five-day event
fosters cross-disciplinary learning and exchange through forums, roundtables, case studies and
workshops, and also offers participants unique business networking opportunities.

Since its launch in 2006, KODW has proven to be an invaluable knowledge sharing platform con-
necting global field experts, policy makers, industry leaders and forward-thinking minds. It engages
us in a multi-level dialogue on how design can solve complex challenges of our society. KODW
website: www.kodw.org.

About Hong Kong Design Centre

Hong Kong Design Centre (HKDC) is a non-governmental organisation, and was founded in 2001
as a strategic partner of the HKSAR Government in establishing Hong Kong as an international
centre of design excellence in Asia. Our public mission is to promote wider and strategic use of
design and design thinking to create business value and improve societal well-being, with the aim
of advancing Hong Kong as an international design centre in Greater Bay Area and in Asia.

HKDC’s flagship programmes include Business of Design Week (BODW; since 2002) — Asia’s
leading annual event on design, innovation and brands; DFA Awards (since 2003) — a well-recog-
nised annual awards that celebrate outstanding designs with Asian perspectives; and Knowledge of
Design Week (KODW; since 2006) — an annual thematic programme that gathers the global design
community to explore how design can solve complex challenges of our society.

We also manage a Design Incubation Programme and Fashion Incubation Programme (since 2012
and 2016) — 2-year programmes to nurture future design and fashion entrepreneurs; and launched
FASHION ASIA HONG KONG (since 2016) — an initiative combining conversations, interactions
and cultural exchanges to position the city as an Asian hub for fashion trade and business develop-
ment. HKDC website: www.hkdesigncentre.orag.
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About Create Hong Kong

Create Hong Kong (CreateHK) is a dedicated agency set up by the HKSAR Government in June
2009. It is under the Communications and Creative Industries Branch of the Commerce and Eco-
nomic Development Bureau and dedicated to spearheading the development of creative industries
in Hong Kong. Its strategic foci are nurturing talent and facilitating start-ups, exploring markets,
and promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere in the
community. CreateHK sponsors HKDC to organise KODW and other projects to promote Hong
Kong design. CreateHK’s website: www.createhk.gov.hk.

This press release has been dispatched by Dynamic Duo PR (DDPR) on behalf of Hong Kong De-
sign Centre. For media enquiries, please contact:

Cell Cheung Tel: 9550 2903 Email: cell@ddpr.com.hk

Yan Sung Tel: 9131 6497 Email: yan@ddpr.com.hk

Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to the project
only, and does not otherwise take part in the project. Any opinions, findings, conclusions or recommendations expressed
in these materials/events (or by members of the project team) are those of the project organizers only and do not reflect
the views of the Government of the Hong Kong Special Administrative Region, the Communications and Creative
Industries Branch of the Commerce and Economic Development Bureau, CreateHK, the CreateSmartlnitiative Secre-
tariat or the CreateSmartinitiative Vetting Committee.
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