Fashion PMQ: Fashion Mart Crossover Pop-up Stores
7-19 Sep 2016

Please ensure that you have read the terms and conditions before submitting application
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Only original design & creative works of the participants can be sold and showcased.
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Only online applications will be accepted. Each participant/ brand/ pair/ group can only submit one online
application, repeated applications will be disqualified
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The Organiser will reserve specific area for assigning participants whose products/items are regarded as highly
relevant to the theme of Fashion PMQ. The Organiser reserves the absolute right to make final decision on studio
assignment of such area. Objections from participants may not be entertained.
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All applications will be vetted by the convening committee of the Organiser and the decision of the Organiser shall
be final.
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The participant warrants that the goods, the packaging and the publicity materials do not in any way violate or
infringe any third party’s rights including trademarks, copyrights, designs, names and patents whether registered or
otherwise, and agrees to fully indemnify the Organiser against all costs, expenses and damages arising from any
third party’s claim of infringement of such third party’s rights.
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All successful participants are required to attend the briefing Session, as well as the Design-preneurs Training
Course. (if applicable)
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The Organiser reserves the right to cancel any application if participation fee is not settled on or before deadline as
specified.
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Successful participants will be notified by the Organiser by email within 2" week of August 2016. Participants can
regard their application unsuccessful if no email is received by the above mentioned date. The Organiser shall not be
liable in any circumstances of the participant failing to receive any notification under this provision. Participation
fee is non-refundable.
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The Participant’s final products to be sold at the pop-up store shall match exactly with that on the product photos
submitted together with this application. Conceptual drawings submission will not be accepted. Any inexplicit
contents and illegal matters are prohibited and will be removed at the Organiser’s absolute discretion and the
Organiser is entitled to disqualify the participant without explanation. In this case, participation fee is not
refundable.
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About Operating Days , Pop-up Store Allocations, Set Up & Venue Regulations
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10. Fitting-out/ renovation of the pop-up stores are not allowed without official permission from the organiser. Each
pop-Up store need to be in its original condition when rooms are returned. All items borrowed from the organiser
must be returned to the organiser with no damage and in original condition upon completion of the pop-up period.
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11. Participants shall follow the official operating days and hours shown as follows:
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For 7,8,12-19t Sep 9 H 7,8,12-19 HEAM

Mon-Fri: 1pm — 8pm E—Z27 TT 128

Sat-Sun: 11am — 8pm BHASKH ¢ B 1 EEETA QB

Public Holidays: 11am — 8pm INTBAERER - B 1B E T S

For 9-10*" Sep : 11am — 10pm 9 H9-10 HH#AR © L4 11 B E T4 10 B

For 11t Sep: 11am — 9pm O H 11 HEART © B4 11 BEE T4 10 B
Participants who wish to extend the operating hours outside the official operating time shall submit an official
application to the organiser at least 2 days in advance. The approval of extension is subject to the operation rules of
PMQ Management Co.
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Pop-up studio allocation will be under assignment. Once assigned, it cannot be transferred, re-assigned,
subcontracted or in any way shared with any third party under all circumstances. Based on the principle of fairness,
any request on studio location change after the assignment will not be accepted.
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11. Each pop-up studio must be manned by the participants at all times during Fashion PMQ period of 7-19 Sep 2016.
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13. Participants can use their own display materials, however, due to fire regulations, only flame-resistant materials are

allowed. The Fire Department and the Organiser reserve the right to remove any flammable materials when making
their inspection. The decision of the Organiser is final.

SN A H HEAYIRHGE - B2 - BHPCHPREBIFRE - Rl E B &  JHPTRE S AR AR O &
REERATA] SRV RER] - E IR e

14. Using fire/flame in the property is strictly prohibited. Dangerous items such as LPG gas can, any open flame, LPG gas
cylinders and aerosol spray paint are NOT allowed in the event mall whatsoever.
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15. Electricity, water and air conditioning supply during the pop-up operation period will be provided. Participants are

encouraged to practice energy saving such as turn off all lights, electricity devices, air-conditioners, water tap when
thev are not in use. t{IEHFaﬁBFéﬁF“ TR AE T ~ KA RELTE - AETsE2 g kE&F - 85
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16.

The participant shall ensure that none of the products/items will pose any safety problem or health hazard to the
public, and the Organiser reserves the right to remove any products/items which the Organiser in its sole discretion
considers inappropriate without giving any reasons to the participant.
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17.

Each pair/ group shall discuss and agreement on the display setting, allocation, decoration, music used in the pop-up
unit. The organizer reserves the right to make the final decision on any reported discord.
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18.

Two keys will be provided for each pop-up store during the pop-up period. Participants shall safeguard their personal
belongings inside the pop-up store. The Organiser accepts no responsibility for theft, loss, damage, injury or any
other such incidents.

PARIIRE 5= AR - E AR R R AL i R Rt T EMARIR E S 2005 - 28 ARE B Oy - T
A 2T RERE - B - 1 BESUE T EMEIEI N B -

19.

Publicity materials may only be distributed at participant’s own pop-up store. No advertising, demonstration or
soliciting may be carried out elsewhere in the property and no exhibits or advertising signs may be placed outside
the confines of designated store without official permission.
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22.

The Organiser has the right to disqualify any participant from participating in Fashion PMQ without giving any
reasons or refunding the participation fee to the participants.
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23.

If special circumstances such as natural disasters, typhoon, etc. occur during the pop-up period, the Organiser
reserves the right to cancel the programme. Participation fee is non-refundable.
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24,

The personal data provided will be used for the programme related matters only, and for correspondence as well as
promotion of other future programmes of Hong Kong Design Centre, and participants agree with such practice.

ShE R HAIE A B A (o sk e B st o0 DR HAS T B E B R S AR © s ATREE AR -

25.

The Organiser shall own the sole rights on any photos, videos, records taken or any materials taken or produced
during the programme. Photos and videos taken at the event and materials submitted to the Organiser may be used
for promotional and advertising purposes by Hong Kong Design Centre
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26.

The Organiser accepts no responsibility for participant’s works with regards to copyright laws.
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27.

The participants need to comply with all instructions from the Organiser during the pop-up period.
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28.

The Organiser has the absolute right to amend these terms and conditions at any time without prior notice.
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29.

The Organiser does not make any warranty in respect of any part of the Fashion PMQ. Participants shall waive all his/
her rights and interest, if any, of any nature to pursue against the Organiser.
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30.

The Organiser has the absolute right to interpret these terms and conditions. In case of dispute, the decision of the
Organiser shall be final and binding on all parties concerned.
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31.

The Chinese version of these terms and conditions is for reference only. In case of discrepancies between the
provisions of the English version and the Chinese version, the English version shall prevail.
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32.

These terms and conditions shall be governed by the laws of Hong Kong Special Administrative Region.

AR AR Z B R T A B -

Page 3 of 3



