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The “Entrepreneurship for Design and Creative Business” Workshop
is jointly organised by the Hong Kong Design Centre and CUHK
Center for Entrepreneurship to stretch the boundary of creative and
design education in Hong Kong to respond to the rapidly changing
business landscape.

In the workshop, we try to address the fundamental issues related
to managing a creative design business. As such, our workshop has
distilled the core design management practices into 7 modules
through which important business insights can be conveyed.
On top of that, we have added a site visit component into our
programme through which our participants will get to see how an
acclaimed creative business works in real life.

In March this year, we launched our first full-day hands-on
workshop on Accounting for Design and Creative Professionals,
which is an extended programme based on one of the modules in
the entrepreneurship programme. We hope that similar one-day
workshops derived from the current programme can be organised
in the future to deepen your knowledge on the subject.

"

As there is no “one-size fits all”approach to help creative and design
professionals construct a roadmap for career development and
business growth, we believe that only by inviting guest speakers
from diverse backgrounds can we find the approach most inspiring
for you.

Inthe upcoming intake, we'll also move our site visit to the Pearl River
Delta region. This is a new initiative which has been well received by
the local design community. Through the visit, we hope to engage
more of you to join us in exploring the new business opportunities
from the gradual integration of Hong Kong and the PRD.

Like the previous intake, this book represents the collective
contribution from our guest speakers and attendees. The speakers
featured in this book have demonstrated in their own ways how they
approach entrepreneurship with focus, passion, interdisciplinary
teamwork, and willingness to learn and adapt in the face of change.
As for the programme attendees, they have frequently given us
constructive suggestions for improvement. | want to thank them all
for what they have done.

Bernard Suen
Project Director, CUHK Center for Entrepreneurship

HEBRTTORPIRBAERRPOLE
My TS EAIE—REFTHARTIE, T
75 B EREERMEERNAELRTH
BEE L BEEESRBE2NEER
£ o

TEEEIFHE  BAEE@R—LaEE
RIBEREA B RBNRARE - THEHNS
ROMREEEES R TEET  BIE
EEEMHXAR - TEMEERLE - BMAX
MATBEtERNEE - E2INE TR —F
BXEBENAEATRANMEFR o

SE=ZR > BMELEEZRF LRSS
BERGHEAN2ALIFY B2 tEER
DUSMA— B RERIE  BFIHE RIRITIRE
ITERRERE B IEY - ALURMEET
R ERE LRI o

HRGHRIERRA BT BRFRMERE
RITH - WRE—EBERNMOE - ZHMIEE
RBEBRBBRENARFEENETRNE
EREDEZRRBERM - FrekEImegmEk
RETTIE °

RSB —ERES - RAKSEM
HR=AFBIEE - B —EEZAMR
FHARATECIRINT R - BEBERERE B
P B AR —iL - XRRHAFT B
—ARYRAMERIIEE -

—WEERE  HEBSTHRMANZEREE
PAR i ALFTE VR E R - ERATIR
FHEE  A2RRTMANAMERSE
BT~ ARBEEREE - LAY
BERASEEMBEENRE - REBEE
BREBENEE - M2 mESHE - MHBEER
BriaTHRRMEES - ERMANREERS
B o PEEMMMMIES - BURAMBPIFTER
R o

BERPIRBEFMFEROEBERE

SEVEN MODULES
ONE*-.QOMPANY VISIT




uo“”’é“o‘._Ihe Essentials of Design
Business in China

ﬁﬁlﬁ%ﬂﬁ%%?%

g w“rq

ﬂt 1
.

Chen Hou Fu, Founder of Holf Design & Consultant Co
BERFERARAIFA—RER



Chen suggested that when exééndjng into the PRC market,
Hong Kong designers should begin by.collaborating with
Mainland designers. The former have stro'mq design ability
while the latter know the market and customers well. They
can complement each other."Hong Kong designers can
make use of this entry point to gradually penetrate the
PRC market. This is a'more reliable approach. Initially, Hong
Kong designers may notbe able to fully understand the
mainland customers. But tﬁ'eyghould be able to learn from
collaboration over time and adapt to the ways of doing
business in Mainland; Chen said.
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Discussions (Excerpt)

It is easy to produce outstanding interior
design renderings. What is the key to
sustaining business development?

In a successful design firm, creativity only accounts
for 30%, with the remaining 70% being good service and
other forms of support. Design management comprises
many aspects including post-production follow-up, material
selection, implementation, and quality control. Design
drawings have to be specified in great detail, supplemented
with sufficient documentation to clearly communicate design
intent. Other areas include follow-up services to assist the
property owners in on-site monitoring and inspection.

Are there communication obstacles between Hong Kong
designers and their mainland customers?

Hong Kong people have difficulty in communication with
Putonghua. Although Hong Kong designers shine in their
creativity, they find it difficult to explain their design concepts
to customers in Putonghua. Interpreters end up being called
in to translate for them. Knowing English is not enough. That
might have worked in the past when clients still had blind
faith in Hong Kong designers. Nowadays, clients ask for more
details. It would be an inconvenience if the designers could
not respond in Putonghua.

" How to set the fee for Mainland projects?

.Ho_‘ng Kong designers should adjust their fee accordingly to
match market rate when engaged in Mainland projects. This
will help expand the enormous market in the Mainland.
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Emerging from the dark and staying robust amid the
financial tsunami, Life Power relies heavily on a successful
partnership with Alan Yip, who is assisting the company
to enact a product development plan:and to chart its
growth in the future. At the same time, Alan benefits from
this reciprocal relationship to expand his own business
development in China.
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Discussions (Excerpt)

Do you have to gain an in-depth
understanding of a product’s characteristics
before engaging in designing a new one?
The designer needs only a basic understanding.
Getting oneself too caught up in the details suffocates
innovation. Keeping a distance from the design object is
needed to make room for changes.

Which is more difficult-designing product for the client or
designing for your own company?

| think designing for my own company is 10 times more
difficult than designing for the client. The success rate is
very slim. As it is not easy to constantly come up with good
product concepts, apart from receiving enough revenue
through client projects to finance my own product
development, | have not engaged extensively in designing
my own products for the last twenty years. However, for
those products designed on my own, | can get really wild
with the design concept. The return may be very high

too. Besides the money, this can also raise my reputation
internationally.
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caution. Results have shown that the decision he made

in 2003 by closing down the toy shop to concentrate on
toy design was a wise one."l saw the market shrinking
and | had to innovate. As long as you can deliver unique
value, business will be lucrative’, he said. Raymond has set
up his office at an industrial building with ten employees,
five of them are designers. His next move is to expand the
Mainland market by setting up an office in Guangzhou.
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Game-changing Strategies: How to Create New Market Space
in Established Industries by Breaking the Rules. New York:
John Willy and Sons Constantinos C. Markides 2008.

Discussions (Excerpt)

What kind of impact did your upbringing have
on you in running a business?

| had a pretty dramatic upbringing that was beyond my
£ control. When my father was a noodle hawker, | helped him
7 sell noodles. When he became a construction foreman, |

worked at construction sites. Having seen how some people
cheated him, | felt | have to be smarter. So, | never stop
learning. Anyhow, I admire his principle: Always do your best
to do good instead of harm to yourself and others as time lost
will never return.

What's your insight on brand building?

I have kept a record of all original copies and hand sketches
of products, as well as press coverage of the company and
myself. | would also request that my overseas customers

% to send me reports and stories they occasionally discover
*.in their local magazines. This database of archives is very
~ useful for exhibitions and brand promotion in the future.

1.have also planned to publish a book about Toy2R on our

TS__th anniversary which is coming up next year. We have also
participated in many competitions to build a positive image
for our brand.

What dd-you think about the trend in animation? Have
you considered promoting your toys and brand with
animation? ..

I think there will be’'enormous opportunities in animation.
If 1 can produce animated.works out of my toys, | can
further promote the compahy’s~b,(and.There will be more

development. | once collaborated with a-magazine publisher ...

to create comics out of my first generation toys. This may be
the forerunner to animation. At present, I'm working with a
French company to collaborate on a comic sequel project. So
I would first work on the comics, then the animation.
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City, Time §qua'r'é and New Town Plaza, a move which has
surprised everyone. He frankly admitted that the three
shops would be his “showcase”to let visitors from the
_~“mainland and overseas to form a deep impression of his
brand. After traveling through many provinces and cities
in China, he is confident that his business development
strategy for growing the PRC market is in place. As his
business sets off on its path, he is also building a business
management system for his staff to follow. His next step
is to expand the business online. Regardless of what he
does, he always keeps in mind the conviction: “Success
only comes when there is unique value being delivered”.
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Book Recommended by Koyo William 3RElE# 7T H0 =

Powerlines: Words That Sell Brands, Grip Fans, and
Sometimes Change History. Cone, Steve 2008

" Discussions (Excerpt)

Can you talk about your experience in factor-'y'.,.
production?

The jeans | designed were quite complex, and

no factory was willing to produce for me. I ended
up buying a 200 people factory in Dongguan to do my
own production. Due to the cultural differences between
Hong Kong and Mainland, there were many problems to be
resolved. | had to handle many things on my own which took
up plenty of my time and energies. At last, | hired someone to
take my place. Now, | only look at the result to ensure the cost
is under control and the factory delivers what | have expected.

Is it difficult to manage the growing number of shops?

Although | own a 200 people factory, 100 shops and
franchised outlets and a company with more than 100 staff
members, | still feel that opening my first shop was the most - - « - *
difficult. By establishing the standard through desigriing the
first shop, | could make my staff follow my.footsteps, using
what | did as a model for cloning the ethers. Going forward, it
has become a smoother ride after the initial hump was over.
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who guards the design quality. This has occupied 70%

of his time. In recent years, Steve has spent more time
working behind the scene. Having successfully built the
brand, he thinks he has to follow through with effective
management. Steve said: “The company has grown to the
extent that | could no longer lay my hands on everything.
As long as | can keep an eye on the process and the
quality, it should be ok”
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Hong Kong : Hinge Marketing Ltd., c2007.

Discussions (Excerpt)

How to build a brand?

The designer is a brand and the company’s

reputation rests on him. That is why | have used
my own name to stand for the company. Apart from

the name and trademark, the design of the office is also very
important. As an interior design firm, it would look bad on

us if our own office has poor design. My old office in North
Point was set up with various design elements, showing the
clients that | am versatile and my works can be very edgy,
comfortable, classical, or minimalist.

What is your company’s culture?

Enjoy Life Enjoy Design is the company's motto. | keep
reminding my colleagues: Don't just work. Make your work
fun. My company is equipped with television, sofa, and
massage chairs, set aside for the staff to enjoy. The pantry and
kitchen will always be stocked with snacks and occasionally
served with Chinese soups and desserts. We like to share

our success with the staff. Besides giving staff raises and

bonuses, the company will also give them extra vacation time.

When the company receives awards, the members of the
responsible team will also be credited.
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< with the basic tools in
accounting-financial
statements, ratio analysis,
and budget planning.

All statements, analysis and
budgets serve a common purpose:
develop a systemic view of the business,
linking the numbers to the creative and administrative
activities of the firm to tell what works and what doesn't.
This is exactly where the beauty lies-the books paint a
picture of a well managed creative business.
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| Discussions (Excerpt)

E‘: ¥ Who would use financial statements and what

for?

The users of financial statements include the owner,
potential buyers, bankers, tax auditor, potential partners
and investors. Financial statements can clearly tell the users
thefinancial conditions, performances and cash flow of a
comipany.

How'can ratio analysis be best utilised?
Ratio analysis utilises simple math to present problems quickly.

To make it effective within the cormpany, itis necessary to
link the analysis to the company’s policies. Forinstance, when

_the quick-ratio is low (e.g. less than one), warning letters and
-" tough credit terms should be issued against those customers

with outstanding payments.
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Tommy Li, Creative Director of Tommy Li Design Workshop Ltd
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. Tommy Li frankly admitted that many
*.. designers do not have a broad base of
*. knowledge.“Our design industry has a
" problem: we put too much emphasis
. ondesign knowledge, but too little
- on knowledge related to the local,
. China, and international scenes.
: If our designers continue to act
. this way, we can never be well
- rounded. We'll only be fighting an
. uphill battle!
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Discussions (Excerpt)

What does it take to deliver an outstanding
design project?

First, as a designer, you have to find a client who can
appreciate you. You have to share the same idea. Second, your
company has to respect creativity and be passionate about it,
looking only for the best quality in your creatives. Third, your
designiers should have strong design capabilities.

Let’s tal'k,.about your role in the company.

In the Ias't}]‘our to five years, | have taken on a leadership role,
setting the'design direction and strategies for the company.
The implementation works are left to the staff with minimal
intervention coming from me. In the past, | would establish
the design direction and demand the staff to implement the
works according to my sketches without any changes. This
made them feel unhappy and would suffocate better design
coming from them.
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- and slideshows of old

: Wanchai. When diners

< enjoy their meals, they
also revisit Wanchai's past,

traveling back in time to

see sailors mingle by the

Wanchai waterfront with Susie
Wong and other bar girls in the
background.

It appears that there is a long future
ahead for OVO and its Wanchai story.
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Discussions (Excerpt)

How do you divide the works among the four
partners?

: Two of the partners focus on design, the other
* two on production and marketing. | studied Hotel
Management and now am responsible for production and
material sourcing. Dan, who majored in interior design at the
Hong Keng Polytechnic University, is doing most of the design
work. OVO has a comprehensive organisation structure, which
includes departments in administration, human resources,
accounting, design, purchasing, marketing, operation and
sales. Our design stresses originality. Besides designing
products with our own brand, we also purchase furniture,
artworks and accéssories created by internationally acclaimed
designers.

Can you talk about your-furniture design process?

It takes one year to completé‘th_e design of a furniture
collection, during which there are many steps involved. We'll
start with a concept, then follow with sketches. Out of the
30 or more sketches, we'll choose the oné’s-that can meet
material and manufacturability requirements for further

computer modeling and prototype making. The finished ... .

prototype will be tested for sitting comfort to determine
corrections and adjustments. After completion of the final
products, the collection will be named and pictures will be
taken to produce product specifications and catalogues

for further promotion. The marketing department will

write up press releases for the media and organise product
announcement events to highlight the design concepts and
materials used in the collection.
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Ho Kai Lun, Alan {a] B4R
Interior Design Assistant Z= A& &t EMBHE

Penny Chan BRF12 Fung Chi Ming, Andy 53588 Ho Chi Hung, Philip {aI&5i8 3 Dogs studio Limited

Associate / Interior Designer = A% &THD Design Director & 5142 % Designer R aTEM
DROPS Design Limited Axis Design Consultants Limited Thing Design Lot :
Email: penny.chan@drops.com.hk A& EHBRAT Email: thing.design@gmail.com 09" .

Business:
Interior Design

Education:

High Diploma in Interior Design

Portfolio:
Residential

JC Castle, Hong Kong (2008)
Deer Hill Bay, Hong Kong (2007)

Restaurant

Queen's Palace, QRE Plaza, Hong Kong (2008)

Office
Appleby (2007)

Salon
Headquarter (2007)

Beauty

About Beauty, Yue Man Square, Hong Kong (2008)
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Email: andy@axis-design.net

Business:
Interior Design

Education:
Diploma in Interior Design, The Hong Kong Polytechnic University

Portfolio:
Modern design of a service apartment for a Chinese client’s staff.

The Philips Innovation Centre was designed with new multi-
colored, soft wall panels and an open office layout.

Li-Ning is a famous sport brand name in China. Drawing on
their logo as inspiration, we integrated an arc element into our
design. 1990 signifies the year of Li-Ning’s establishment.

Aspiration:
To provide excellent interior design for each of our clients’
projects, not only for our profit but also for our client’s best
result.

Find opportunities for collaboration and partnership with an
architecture firm to extend business into mainland China.
HAVERE ES:
ELab)
HORE:
RBETSOR > BBEIARE

HEEE:
- R—EEARP R REE—EERRBNRBENET

................ _#ﬁlﬁzﬁ°

- FlEZEFMpin board &R AR et /O RIEET 8T
= AR LEFREERAR

- EEAREERED R MEEBRIINES o B
D2 EmRER  EEIRER o 199078 R
BIERIZ AR © .

E24:HA=E

- HEF— ﬂﬂim&uﬂéﬁﬁﬁuﬁ)ﬁ@itﬁ\aﬁﬁiﬁEE’\J N
AINAERRE

- BEAMRET TEEREER— %uzgﬁﬁﬂiéf’%ﬁl*%j{
IR FEERM TG .

Product Desigu"

.
3

"Eu’ - Clock

When working with ceramics, all you need is concentration,

tenderness and gentleness, much in the way you treat

someone/something you love and treasure the most. Here

£omes the “Eu” Clock, hand-made by Phillipe Ho from ceramic
."and copper, 190 mm X 190 mm.

+ "Beau’- Mealpad

Fine dining brings to mind images of the finest food, service and
atmosphere. Tableware also plays a crucial role in fine dining.
Well-made china, silver forks and knives, placemats, etc. Often,

a placemat only provides for easy cleaning and protection of
the tablecloth, though it could in fact be a main decorative
element, helping to evoke a pleasant atmosphere. Thus, Thing
Design brings you “Beau’, a series of glass etched placemats.
“Beau’is simple, green, and elegant; using the glass from disposed
windows, it is then cropped to size and etched with patterns.
“Beau,"available in 250mm x 350mm, is 100% environmental
friendly and hand-made by Phillipe Ho.

I am the designer and owner of Thing Design. One of my design
approaches is to resurrect wasted materials such as wine bottles

% and glass from the dead and make them into objects both
. hauntingly beautiful and elegantly simple. This is a place for me to
", share inspirations, ideas, my works and products.
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Assist project designers in handling daily design services,
production plans, current projects, and training of new staff on
computer software technology. Participate in residential interior
design, project management, furniture design and public graphic
design competition.

Total design diploma, Mode of Design Alliance

Higher Diploma in Applied Physics, The Hong Kong Polytechnic
University

Graphic Design-2007 Open Star Design Competition organised
by the Hong Kong Archery Association. My work was awarded
second place.

Interior Design-Since 2006, | have been assisting the Crocs store
in Hong Kong and worldwide in shop design development.

Because design is a style of performance, I very much hope that
with my accumulated experience and expertise, | can establish a
design company with willing partners. | hope we then would have
the opportunity to truly exhibit our personal design capabilities,

by taking part in competitions or developing good working
relationships with clients, allowing us to be genuinely considered as
our own brand.
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Samantha May 1535 Gigi Ng {HiB#%

Product Manager & #8582 Marketing Manager 15 aBA&IE
Orizontte lluminacion Company Limited Senses Group International Limited
BERBUERAR Email: gigi.ng@senses-group.com

Email: samantha.m@horizonlighting.com / Website: www.senses-group.com
info@horizonlighting.com

Business: Business:

Lighting fixtures and home accessories design Braqdin’é

‘- Education: .,.~E‘(.iucation:

f\Aaster of Contemporary English Literature BA(Hons) in Design

Portfollo. ﬁ&’J."&“I‘ﬁE
lama I|ghtlng product designer, with several successful de5|gns 2

though | found product management more enjoyable. Some of my .
designs are pictured above E . KWEE:

Aspiration: sIXEE

| want to establish an office in Hong Kong to oversee marketing,
procurement, and new product development.
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Jeanne Ng RFRE

Regional Manager of Sales and Marketing &8 23 & 15 3R AC I8
Yuen Shing Textile Group sk 45 &5 B
Email:jeanne.nz_g'@yuenshinghk.com

Ralph Poon E{£5
Director #8E%

XD Communications Limited
Email: info@xd-hk.com

Website: www.xd-hk.com

Business:

Quality Control, Manufacturing, Custom,er Relatlonshlp
Management

Education:
BA in Economics

MBA in Professional Accounting

Portfolio:

Yuen Shing Textile Group specialises in providing knit fabrics to
both domestic and international brands and designers. Our aim
is to not only to provide customers with clothes that are safe,
comfortable, and eco-friendly, but to aid designers by providing
innovative fabrics that can inspire new lifestyles and experiences.

Aspiration:

The management of Yuen Shing Textile Group has been in the
industry for half a century, and has seen it transform Hong Kong
from a small fishing village to a large metropolis. Fashion trends that
we have taken part in have come and gone, however we continue
to hold to our aspirations of providing top quality products and
services to our clients, while adapting to the ever changing
demands of the manufacturing industry.
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Business:
Animation Design and Direction

‘Education:

BSSc in Communication (Digital Graph|c Commun|cat|on) Hong
Kong Bapnst University .

Portfoliq: .........

Graduatingj‘i,n Digital Graphic Communication from Hong Kong
Baptist University, | have pursued my career in the animation
industry since '2_003.Worked in Centro Digital Pictures provided
opportunities for. me to co-operate with world class directors such
as Stephen Chow; Kaige Chan and Yimou Zhang.

In 2007, | founded XD Communications and started directing and
producing animatiohs for various projects. | was then invited to
lecture on 3D animation at Hong Kong Baptist University's School
of Communication.

Blending technical mastery and artistic vision, | keep creating works
that are original, creative and diverse.

Aspiration:
Telling impressive stories using design, animation, live-action &
visual effects.
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Yuen Pui Chun &R
Fashion Designer %428 =14
MANIQUE .
Email: manique@netvigator.com‘~.~"‘.

Website: Www.manique.corq,hk'.

Business:

Fashjon Design

Edilcation:

- Diploma in Fine Arts(Sculpture), Hong Kong Art School

Diploma in Clothing, Kwun Tong Technical Institute

AR EIE:

s

HHEBE:

- BTSOR(BEE) - EISEMELT

- BIRSUR BB HERT LR

Jennifer Hui
Sales Manager &2 EP4<1E
Fair Label Limited

7 Kit Lee IS

Jewelry Designer and Director
HRERE A RABE

Sparknique

Email: kit_leeyajing@hotmail.com
Business:

Jewelry Design, Fashion Accessories

Education:
Degree in Jewelry Design, Central St Martins, UK

Diploma in Apparel Design & Merchandising

Portfolio:

| am the Singapore-born founder and designer of
“Sparknique Jewelry. In the United Kingdom, | was

awarded the top prize in the Business Design Centre
with the Best Young Designer’s Award.

| havé'd_esigned and developed many jewelry pieces,
from fine jewelry at Brian Chalfen Ltd to men’s cufflinks
and accessbrigs at Tateossian London. Additionally, |
have designed fashion accessories / catwalk pieces

for well-known infe'magional brands such as Giorgio
Armani, Emporio Armani, DKNY and Diesel.

I am currently designing and prodh'ciﬁg}ewdry ,,,,,,,,,,,,,,,, o

pieces for fashion boutiques in the UK and Europe.
Furthermore, | consult for a few garment retail brands
in developing their accessories business and participate
in many projects that seek to incorporate design into
the wider culture and society. | am currently based in
Hong Kong.

HEYEREHEEAR:
BRERE - MR

HEBE:
Degree in Jewelry Design, Central St Martins, UK

Diploma in Apparel Design & Merchandising
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540 Giorgio Armani, Emporio Armani, DKNY 1 Diesel
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Chau Shuk Ching, Kandy BEliflE
Director #82

Krispace Design Consultancy Company Limited
Email: kandy@krispace.com

Katherine Cheung REZE
Graphic Design Lecturer T & 5148 A

The Hong Kong Polytechnic University,
School of Design
BBB T RERER

Email: sdkathc@polyu.edu.hk

Patrick Heung & O]

Creative Director 3&5T#8Ex

Comma Limited

Email: patrick.heung@commaltd.com.hk

Marco Hung L@

Senior Interior Designer = 4k= A& 5T Hb
One Millimeter Design Consultancy Company
Email: marco@onemm.net

Lai Yee Kwan, Tiffani 2245
Officer, Design Incubation Programme
FE - RetRIZEEB A8

Hong Kong Science and Technology Parks
Corporation ZBRIEE/AR

Email: tiffani.lai@hkstp.org

Edward Lam HE1E

Managing Director 2 BABA T

Moment Design Company Limited

Email: edwardlam@momentdesign.com.hk

Mak Ching Man ZEEFX

Senior Account Executive S AR E4E
Comma Limited

Email: mini.mak@commaltd.com.hk

Samantha Man 32 E{F
Product Designer /& Fh=&=THT

Goodss Limited

Email: samantha@e-goodss.com

Eva Sin #EkE
Administrator fTBEEEA
Comma Limited

Email: eva.sin@commaltd.com.hk

So Wing Han, Kris &xskiH

Senior Graphic Designer = #% FH =& =16l
Product Solutions Limited

Email: kris_design@ymail.com

Tam Oi Man =&l

Senior Account Executive Ak P £
Comma Limited

Email: manther@commaltd.com.hk

Tang Chi Chun EfF{&

Email: alantanger@yahoo.com.hk




About Hong Kong Design Centre

The Hong Kong Design Centre is a non-profit organisation dedicated

to helping local designers and businesses realise their full potential. We
take a leadership role engaging in a proactive dialogue that preaches

to government, industry, business partners, educational institutions

and private organisations about design as a strategic, value-enhancing
constituent of business. Towards the wider public audience we tirelessly
seek to inculcate a greater appreciation of the ways design contributes to
a better quality of life.

The Hong Kong Federation of Design Associations established the Hong
Kong Design Centre in 2001. The founding members of the Federation,
including Hong Kong Designers Association, Interior Design Association
Hong Kong, Hong Kong Fashion Designers Association, and the Chartered
Society of Designer, founded the Hong Kong Design Centre to consolidate
efforts for a better means of improving Hong Kong design. The Hong
Kong Design Centre was and remains to be the only organisation in Hong
Kong dedicated to encouraging, inspiring, supporting, and facilitating the
best use of design as an instrument for the sustainable competitiveness,
economic prosperity and overall well-being of society.

www.hkdesigncentre.org

About CUHK Center for Entrepreneurship

The Center for Entrepreneurship mission is to inspire a passion for, and
an understanding of, entrepreneurship among the staff and students of
The Chinese University of Hong Kong (CUHK) and the wider community.
The Center is a multi-disciplinary organization dedicated to promoting
entrepreneurship through:

Research  The Center seeks to understand this force through scholarly
and applied research. Since 2002, we have been a member
of the Global Entrepreneurship Monitor (GEM). We work

with business and research organizations in Hong Kong and
Greater China to identify and investigate the issues affecting

entrepreneurship.

Education The Center's education program enhances and expands the
university’s current offering of courses in entrepreneurship.
Our activities include seminars, workshops, and visits to
entrepreneurial ventures.

Practice ~ The Center helps students plan new companies that create
value by satisfying market needs. We encourage students,
faculty, alumni and members of the community to form

multi-disciplinary teams.

www.cuhk.edu.hk/centre/entrepreneurship

Published by Hong Kong Design Centre in May 2010
Articles written by Bernard Suen and Daisy Wong.
Alumni portfolios provided by participants.

All rights reserved. No part of this book may be reproduced, stored in a retrieval system, or transmitted in
any way or by any means, electronic, mechanical, photocopying , recording or otherwise, without prior
written permission from the publisher.
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Enquiry:
Hong Kong Design Centre

Tel:  +8523793 8400
Fax:  +8523793 8498
Email: info@hkdesigncentre.org






