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|. Research Background

= The Hong Kong Design Centre (HKDC) is a professional
organization aiming to awareness of the value of design and
application of design in the business community. It
disseminates design ideas/knowledge through seminars,
workshops, conferences, design award competition, and
exhibitions.

s HKDC firmly believes innovative design be an integral |
of a successful brand. Firms anticipate to invest in brand
building activities would like to know the types of design
that will contribute more to a successful brand.

s HKDC, together with Asian Centre for Brand Management
at the Hong Kong Polytechnic University, conducts the
present study to explore the brands most Hong Kong
citizens prefer to buy and use and the role of innovative

~b design in these brands. 3
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Research Objectives

To understand the factors important to brand clsoice

To identify the brands that most Hong Kong citizens
prefer to buy more frequently and think they are
good In design.

To Iinvestigate the types of design that Hong K
consumers based on to assess innovative design
brands

Finally, to find out the brands most Hong Kong
citizens would like to recommend to foreign visgor



lll. Research Methodology

1. ldentifying the brands for the survey

= Mainly were the winning brands in various “Top
Brands Contests” organized by local media or by
professional organizations in the past two-three

years

s These brands must be created and manag
Hong Kong based companies

= 13 product categories were covered

2. Data collection method

m Street-intercept interviews were employed to
collect data during weekdays and weekends from

May 7- June 9 2008
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lll. Research Methodology

3. Target respondents
s HK residents aged 15-70
s Respondents were sampled from:

- Central - Causeway Bay - Kennedy Town - North point
- Chai Wal - Aberdeel - Kwun Ton¢ - Tsuen Wa
- Tuen Mun - Shatin - Taipo - Kowloon Bay
- Mong Kok - Tsim Sha Tsui
= And both residential and commercial districts were
covered

4. Sample size: N=2,520
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IV. Research Finding:
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1. Respondent Profiles

15-24 Age 5 Gender

20%

25 - 34
42% : Female Male
5204 48%
45 - 70
16%
35-44
........................... 2 2%
Education Level Monthly Personal Income
Primary
School or $20,000- >$30,000
Post below 4% 29,999 6%
Secondary 10%
or above $10’000_
48% 19,999
41% <$10,000
Secondary 43%
School
48%
N=2520
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2. Relative Importance of Individual Factors that
Influence Brand Choice

Irrcl)prcc)lret;sr:e Top Five Choice Criteria
1. Quality (46.2%)
2. Price (43.4%)
3. Brand Image (31.7%)
4, Word-of-mouth (30.5%)
5. Feeling/ Visual (29.9%)

N=2520
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Followed by:

6 Customer Service (24.2%)

7 Match Lifestyle (19.2%)

8 Design Creativity (15.7%

9 Advertising Appeal (13.3%)
10 Reliability (10.6%)

11

Convenience (9.1%)




3 out of the top 7 factors are
brand-related factors
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3. Most favourable Brands Based on
Innovative Desigr

. Jantre for
Brand Management 12
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These Iinclude:

ST MTR ¥
| Aaes __@ri NI NN
ge==™ Ocean Parké:i: 2 ]
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B2 kKMB L

—J

g 2 Cathay Pacific/ Dragonajr
o8] Z8 L S FE i

N=2520

cJC J
[ — 13



4. Top Brands by Product Categories

1. Groceries - 2.Beverage - 3. Bakery - 4. Catering - o.
H& &5 ki ok 22 Jewellery/Accessories
_ _ - BRE A
Four Seas Vitasoy Maxim’s Café De Coral
Chow Sang Sang
Doll Dairy Farm Arome Honeymoon Dessert
Chow Tai Fook
Amoy Hung Fook Tong Kee Wah Hui Lau Shan
Luk Fook Jewellery
6. Telecommunications 7. Transportation - 8. Shopping Malls - 9. Healﬁh and.Beauty
& Consumer AIERE B A T 15 Retail Chains /
Electronics - i Chinese Herbal Shops
o /e ] - g
A/ T E b VTR Langham Place L RLVE S TEVS
Broadway Mannings
KMB APM
Fortress Cathay Pacifc / Sasa
athay Pacific .
HGC/3HK/ Dragonair Festival Walk Boni
HGC broadband.com onjour

10. Department Stores/
Supermarket/ Living and

Household - A& A& /#BT
/EERE

CitySuper

PARKNSHOP/Taste/
Great/International

G.0.D

11. Fashion Apparel -
AT AR Bl

|.T/i.t/ http://www.izzue.com/
b+ab

Giordano

Esprit

12. Leisure/

13. Magazine -

Lan Kwai Fong

Broadway Circuit

Entertainment - ap
vH H R 8 i
Ocean Park Milk

MingPao Weekly

Jessica/Jessica Code/EsquTe

14



5. Assessment Criteria for Brands Excellent in
Innovative Design

Rank

Criteria

Product Function Design (54.8%)

Product Package Design (46.8%)

Advertisement Design (36.0%

Product Appearance Design (35.4%)

Product Service Design (35.0%)

Shop Environment Design (28.0%)

I A ol B A

Service Flow Design (13.9%)

Asan Gantrs o
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6. Brands Most Preferred to Recommend to Foreign

Visitors
Pcr)er?eerreﬂie Recommended Brands
1. Ocean Park
2. Broadway
3. |.T/i.t/ http://www.izzue.com/ b+ab

For those who have ever stayed overseas (not including China) 1 year or more:

1. Ocean Park
2. Broadway

3. APM
N=2520

R Asan Centre for
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V. Other Interesting Findings
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1. Differences in Choice Criteria for Brands

between Male and Female Consumers

Rank Male Rank Female
1 Quality 535 1 Quality 623
2 Price 510 2 Price 578
3 Brand Image 393 3 Feeling/Visual 405
Word-of-mouth 367 3 Brand Image 405
Feeling/Visual 345 Word-of-mouth 394
Customer Service 315 Customer Service 294
Match Lifestyle 220 Match Lifestyle 260
Design Creativity 205 Design Creativity 190
Advertising appeal 159 Advertising appeal 175
Reliable 119 Reliable 146
Convenient 111 Convenient 117
Total 3279 Total 3587

o
Brand Management
R

** Figuresrepresent frequencies

18



Innovative Design: Male versus Female

Rank Male
1 Function Design 674
2 Package Design 535
3 Adpvertising Design 441
Service Design 429
Appearance Design 403
Shop Environment Design 324
Service Flow Design 186
Others 9
Total 3001

acbn

O ** Figuresrepresent frequencies

Rank Femal

e

1 Function Design 702

2 Package Design 638

3 Appearance Design 487
Adpvertising Design 464

Service Design 445

Shop Environment Design 377

Service Flow Design 163
Others 12

Total 3288

mmmmmm

2. Assessment Criteria for Brands Excellent &&=
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6. Brand List of Individual
Product Categories
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3) P igtBakery

[OEE: Arome Bakery

fﬁ Hang Heung

—F} = Kee Wah Bakery
o Maxim's/

2 T A

L Maxim's cake

H 1 Saint Honore

I Tai Pan

=y Wing Wah

1) F IFIIJ ;QFEIE,Groceries 2) ﬁ’xfﬁ[!,Beverage
NGRS Amoy 5 Agua Pure
NS Doll FUs° F'J Dairy Farm
IR Fook Ming Tong [ﬁi@j =y Healthworks
EHEE Tea House
K
P Hung Foo
Uy Four Seas I Tong
1 U] Gardel St i Kowloon
Golden Eleph i Dairy
& g olden Elephant — —
! Brand g Tsit Wing
% Q—ﬁ}r—%l Lee Kum Kee iy S xllt_lzilps\oy/
FE[ 2 2 MingCha
— WIE SR ESEE | Watsons
FIf& Pak Fook 5 Water
9“'5*:[7?& Ying Kee Tea Hous¢
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4) & '#Catering

FE

Café De Coral

NI - YR

East Ocean - Victoria
City Restaurant (HK

5) Z%F%ﬁ*‘l;“ 1BfiAccessories

= =R

Chow Sang Sang/
Emphasis

LIFJ—k?EEI/ rljﬁk&a

Chow Tai Fook/ ctf.2

(Fﬁ%;é“ ) Group)

P Fairwood

fxﬂ]ﬁc f- PF[E Honeymoon Dessert
ﬂ [ Hui Lau Shan

%]J 3 Lei Garder

S B Rl S Maxim's

T P

Pacific Coffee

TR

Super Star

Tao Heung

iR
: . Emperor Watch «
o BIEHERTRET
P BT Jewellery
SEE Just Gold
Life of Circle Life of Circle
=+ FE IR Luk Fook Jewellery

IS IRETGR

Prince Jewellery &
Watch

Co.
Qeelin Qeelin
TSL
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6) ?LT%EQE,'/?#?‘TeIecommunications &
Consumer Electronics

FiIrieE Broadway
CSL/ One2Free/ CSL/ One2Free/
il bl [ New World Mobility
SR Fortress
ﬂ'?%ﬁff# 3{THHA! | HGC/ 3 HK/
g P HGC broadband.com
'gﬁ[ PP HKBN 7) > H 2 3E[Transportation
EHFEE| g -5 | PCCWI/Netvigator Jue] KMB
_i‘\ ili g
3 I Tailin o s | CathayPacific/
o T 2 e R 2 Dragonair
byl City Bus
s MTR
el New World First Bus
PRl - Ve New World First Ferry
s S TR Turbojet
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8) Eﬁ?ﬂﬁﬂiﬁﬁhopping Malls

9) {*r&/3 N/ fgtHealth and Beauty

APM APM

N B e City Plaza

[Efl Elements
= Iy Festival Walk
Yai By Harbour City

I B -
iE2)

ifc mall

DB Langham Plac
- Maritime Square/ Telford
=~ &
-5l R Plaza
Pl New Town Plaza
PRI D Olympian City
UKL Pacific Place
[R5 The Landmark

Retail Chains / Chinese Herbal
Shops

HISd Bonjour
Y \JFE;‘ELE' CRCare
AL Eu Yan Sang
F‘JJ%*?’ Mannings
S Sa Sa
[ Tung Fong Hung
BT T} Wai Yuen Tong
e Watsons

SN

Times Square

rand Management
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11) .= YR &fiFashion Apparel

10)FiI&i ‘F,J/?‘F;ﬁ & iﬁ%’:’h[Department
Stores/ Supermarket / Living and

i Baleno

Bla bla bra Bla bla bra
A Bossini

Bread n Butter Bread n Butter
A pL Crocodile
RIFEZRLSR Esprit

F.C.K. (Fashion
Community Kitterick)

F.C.K. (Fashion Community
Kitterick)

AthE 2000 G2000

U2 U2

Gay Giano/Cour Carré Gay Giano/Cour Carré
Sk Giordano

LT /it/ LT /i.t/

http://www.issue.com./
b+ab

http://www.issue.com./
b+ab

Jessica/Episode/ colour
eighteen

Jessica/Episode/ colour
eighteen

Household
City Super City Super
= 43 iy G.0.D
A2 Lane Crawford
OoVvO OoVO
EESF’E; Eg %’ PARKNSHOP/ Taste/
International Great/ International
i HL Pricerite
kg Sincere
RURLER ] Wellcome
e a Wing On
ko B ET Yue Hwa

JOYCE JOYCE
ﬁig% Moiselle
_MRIHE Shanghai Tang

-3

Vivienne Tam

Vivienne Tam




12) if|H18L 44 Leisure / Entertainment 13) #=EMagazine
F i fEfasl Broadway Circuit Amy Amy
I California Red B CityMagazine
Kubricks Kubricks IdN IdN
[ ZER ] Lan Kwai Fong 'E%/ Jessica Code/| Jessica/ Jessica Code/
Newayf£70K /{00 R Esquir
Frfi A1 OK JET JET
NPEIINI1 Ocean Park Milk Milk
Sl Page One Rz sl MingPao Weekly
R fE sSwindon Book U Magazine U Magazine

rand Management
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VI. The Most Preferred Brands:
Number of Votes by Product
Category

,,,,,
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1. Groceries —

®

=13 DOLL

Rank Overall Frequency 8

e 1. Four Seas 973 Garden
LEE KUM KEE 2. Doll 937
3. Amoy 849
_ Garden 786

Merit
Lee Kum Kee 762
Gender Age
Male Female 15-24 25-34 35-44 45+
1. Doll Four Seas| Four Seas Four Seas Four Seas; Lee Kaa

2. | Four Seas Doll Doll Doll Doll Amoy

3. Amoy Amoy Amoy Garden Lee Kam Kee Doll

28



2. Beverage— &/

L ]
| Daiy
AVD . fForm
Rank Overall Frequency
1. Vitasoy/VITA 1066
oy ﬁ_% 4 2. Dairy Farm 942 BEIRB
HealthWorks™
2 Hung Fook Tong 882
' Healthworks 867
Gender Age
Male Female 15-24 25-34 35-44 45+
Vitasoy/ Vitasoy : Vitasoy Hung Fook Vitasoy /
o IERVIEON NITA Dairy Farm NITA Tong VITA
2 Dairy Farm Dairy Farm Vitasoy Dairy Farm Vitasoy / Dairy Farm
' y y IVITA y VITA y
3. Hung Fook Healthworks | Healthworks i Healthworks i Healthworks Hung Fook
Tong Tong

29



3. Bakery -/

)5 5 %
7O -iu'urn-.' “1.I'.I'I:‘|
A 3 40 10 EE
Rank Overall Frequency
. T | ¢ 13
1. Maxim’s Cake 1228 S EFIHE
ot T%!E’” v 5 Arome Bakery 945
=i E[%ﬁ@ ' Kee Wah Bakery 94E
3. St Honore 712
Gender Age
Male Female 15-24 25-34 35-44 45+
Maxim’s Maxim’s Maxim’s Maxim’s Maxim’s Kee Wah
Arome Kee Wah Arome Arome Kee Wah Maxim’s
Kee Wah Arome StHonore ! Kee Wahi HangHeungi Hang Heung

o
=Qf W
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4. Catering —%& a8

MoK oM
LEI GARDEN RESTAURANT GROUP

= im L0 &l oo

HONEYMOON DOESSERT

CAFE Dis CORAL

Rank Overall Frequency
_ 1. Cafe De Coral 987
fffe ==
2. Honeymoon Dessert 922 FFBE
3. Hui Lau Shan 861 Falcwood)
Merit Fairwood 731
Gender Age
Male Female 15-24 25-34 35-44 45+
1 | cafe De Coral: Hui Lau Shan Cafe De Honeymoon Cafe De Cafe De
Coral Dessert Coral Coral
2. | HuiLau Shan ;| Cafe de Coral Honeymoon Hui Lau Shan Honeymoon Fairwood
Dessert Dessert
Honeymoon Hui Lau
3. Dessert / Lei Garden Hui Lau Shan i Cafe De Coral Tao Heung

| _ Shan
acbip Lei Garden "




5. Jewellery / Accessories- ¥R & 1 ff

il

Chow Sang Sang C
7 40 F - iz
= Rank Overa” CHOW TAI FOOK
1. Chow Sang Sang
2. Chow Tai Fook
3. Luk Fook
Gender Age
Male Female 15-24 25-34 35-44 45+
Chow Sang : Chow Sang | Chow Sang Chow Sang Chow Sang Chow Tai
Sang Sang Sang Sang Sang Fook
Chow Tai Chow Tai Chow Tai Chow Tai Chow Tai Chow Sang
Fook Fook Fook Fook Fook Sang
Luk Fook Luk Fook Luk Fook Luk Fook Luk Fook Luk Fook

32



I/ &+ 2 i

== H GC broadband.com

Eg] BIEE
| BROADWAY

6 Telecommunications & Consumer Electronics — s=s

Rank Overall Frequency
1. Broadway 1391
2. Fortress 926
3. HGC/ 3HK/ HGC broadband.com 812
Gender Age
Male Female 15-24 25-34 35-44 45+
Broadway Broadway Broadway Broadway Broadway Broadway
HGC/ 3HK/HGC | HGC/ 3HK/ HGC
Fortress Fortress broadband.com broadband.com Fortress Fortress
HGC/ 3HK/HGC | HGC/ 3HK/HGC HGC/ 3HK/ HGC
broadband.com broadband.com Fortress Fortress broadband.com HKBN
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—_ N
7. Transportation - 3R
S AIKmB
NEREE BREE
DRAGONAIR
S Rank Overall Frequency EIMTR
CATHAY PACIFIC
BERZAD 1. MTR 1512
2. KMB 1350
3. Cathay Pacific/ Dragonair 1289
Gender Age
Male Female 15-24 25-34 35-44 45+
MTR MTR MTR MTR MTR KMB
KMB KMB Ca[t)hay Pa(?ific/ Cathay Pac_ific/ Cathay Paqific/ MTR
ragonair Dragonair Dragonair
Cathay Pacific/ i Cathay Pacific/ Cathay Pacific/
Dragonair Dragonair KMB KMB KMB Dragonair

oo
rand Management
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8. Shopping Malls -}

Y

?Ewﬁg;? " a P m (ﬂ\i_iﬁé
Rank Overall Frequency
1. Langham Place 917
HARBOUR CITY 2 APM 827
ZEH _ R EIEd
3. Festival Walk 784 AL
Merit Harbour City 615
Gender Age
Male Female 15-24 25-34 35-44 45+
Langham Langham Langham | Langham Langham
1. APM
Place Place Place Place Place
Festival Langham Festival Times
2 APM Walk Place Walk APM Square
Festival Festival Festival Harbour
31 Walk APM Walk APM Walk City

35



9. Health and Beauty/Chinese Herbal Retall
Chains - Hil/ 35/ R

%% (mannings%)

SO$O

Rank Overall Frequency
1. Mannings 1189
1_5 % BDN?DUR 2. Sa.lsa 981
WORLD OF BEAGTY Bonjour 871
> Watsons 799
Gender Age
Male Female 15-24 25-34 35-44 45+
Mannings Mannings Mannings | Mannings:i Mannings Mannings
Sasa Sasa Sasa Sasa Sasa Watsor
Watsons Bonjour Bonjour Bonjour Bonjour Sasa

Asan Gantrs o
Brand Management
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10. Department Stores/ Supermarket/ Living and |

- ABAE/BH/EERE

O

Household

citysuper
GOODS OF DESIRE
| Rank Overall Frequency @
E 7 wellcome 1. CitySuper 1150 ToOSTE
Great/International = e
3. G.0.D 963
Gender Age
Male Female 15-24 25-34 35-44 45+
CitySuper CitySuper CitySuper CitySuper CitySuper PARKnSHOP) Taste!
PARKnSHOP/Taste/ PARKnSHOP/Taste/
Great/International Great/International G.O.D G.O.D G.0.D Wellcome
PARKNSHOP/Taste/ PARKnSHOP/Taste/ PARKNSHOP/Taste/ .
G.0.D G.0.D Great/International Great/International Great/International CltySuper
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11. Fashion Apparel - Fi4T k&

GIORDANO =SPPR|T AF.C.K
Rank Overall Frequency| bossini®
1 |.T/i.t/ http://www.izzue.com/ 952
b+ab
gotta pick my precious love collection 2 . Giordano 655
bread n butter 3. Esprit 504
F.CK 416
Merit Bossin 40¢
Bread n Butter 401
Gender Age
Male Female 15-24 25-34 35-44 45+
1T/t
LT/t LT/t 1T/t . -
1. | http://www.izzue.com/ i http://www.izzue.com/ http://www.izzue.com/ http.//wwt;/:/_.;zbzue.com/ Giordano Giordano
b+ab b+ab b+ab
LT/t
2. Giordano Giordano F.C.K Giordano http:/www.izzue.com/ Bossini
b+ab
Esprit Bread n Butter Giordano Esprit Esprit Crocodile
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12. Leisure/ Entertainment - V¥ [B] i %

( vooall @ﬁkﬁ i CRES e
L gHgng
N Rank Overall Frequency
1. Ocean Park 1443
/V& ﬁd; 2. Lan Kwal F-ong- 923
Broadway Circuit 865
> Neway 801
Gender Age
Male Female 15-24 25-34 35-44 45+
1. | Ocean Park| OceanParkl  Qeeg” | Qoean | Ocean | OeeEn
5 Lan Kwali Bro.advyay Neway Lan Kwai | Lan Kwai : Lan Kwali
Fong Circuit Fong Fong Fong
3 Bro_advyay Lan Kwali Bro_advyay Neway quadvyay Bro_advyay
Circuit Fong Circuit Circuit Circuit

Asan Gantrs o
Brand Management
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13. Magazine - #5s

xl - SSICA JESSICA

4 / ﬁ Rank Overall Frequency ﬁ%
‘ 1. Milk 992
2. MingPao Weekly 910
3. Jessica/Jessica Code/Esquire 725 | BRIk
Magozine . U Magazine 63¢
Merit
Amy 631
Gender Age
Male Female 15-24 25-34 35-44 45+
1. Milk Milk Milk Milk MingPao MingPao

Weekly Weekly

Jessical/Jessicai Jessica/Jessicai Jessical/Jessica
Code/Esquire Code/Esquire Code/Esquire

MingPao MingPao
Weekly Weekly

3 Jessica/Jessica
) Code/Esquire

U Magazine

Jessica/Jessica

Amy Code/Esquire

U Magazine Milk Milk




VI. Appendix: Distribution of
Votes for All Brands
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Groceries

Ranking Brands Frequency
- Four Seas 973
2 Dol 937
3 Amoy 849

Merit Garden 786
Merit Lee Kam Kee 762
Pak Fook 501

Golden Elephant 476

Fook Ming Tong 292

Ming Cha 175

Ying Kee 163

5914

Total
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Beverage

Ranking Brands Frequency
1 Vitasoy 1066
2 Dairy Farm 942
3 Hung Fook Tong 882
3 Healthworks 867
Kowloon Dairy 630
Watsons Water 501
Aqua 439
Tsit Wing 407
Total o734

o
Brand Management
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Bakery

Ranking Brands Frequency
1 Maxim's 1228
2 Arome 945
3 Kee Wah 945
St Honore 712
Hang Heung 687
Tal Pan 685
Wing Wah 554
Total >70
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Catering Service

Ranking Brands Frequency
1 Cafe de Coral 987
2 Honeymoon Dessert 922
3 Hui Lau Shan 861
Merit Fairwood 731
Maxim's 579
Tao Heung 433
Pacific Coffee 404
Lei Garden 378
East Ocean 375
Super Star 304
Total 5974

oo
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Jewellery/Accessories

Ranking Brands Frequency
. Chow Sang Sang 1250
2 Chow Tai Fook 1088
3 Luk Fook 811
TSL 549
Just Gold 492
Emperor Watch 376
Prince Jew 274
Life of Circle 249
Qeelin 165
Total 5254

oo
Brand Management
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Telecommunications & Consumer Electronics

Ranking Brands Frequency
1 Broadway 1391
2 Fortress 926
3 3HK/HGC 812
Merit HKBN 719
CSL/New World Mobility/One2free 574
PCCW/Netvigator 571
Talilin 526
Total o519

o
Brand Management
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Transportation

Ranking Brands Frequency
1 MTR 1512
2 KMB 1350
3 CathayPacific 1289
CltyBus 477
New World First Bus 384
New World First Ferry 384
Turbojet 273
Total o669
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Shopping Malls

Ranking Brands Frequency
1 Langham Place 917
2 APM 827
3 Festival Walk 784
Merit Harbour City 613
Elements 545
Times Square 509
ifc mall 424
New Town Plaza 347
CityPlaza 314
Maritime square/Telford Plaza 237
Olympian City 204
Pacific Place 183
The Landmark 160
Total 6064

oo
rand Management
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Health and Beauty /Chinese Herbal Retail Chains

Ranking Brands Frequency
- Mannings 1189
- Sasa 981
3 Bonjour 871
3 Watsons 799
Eu Yan Sang 476
CRCare 448
Tung Fong Hung 368
Wali Yuen Tong 310
Total 5442

oo
rand Management
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Department Stores/Supermarket/ Living and

Household
Ranking Brands Frequency
1 CitySuper 1150
2 PnShop/Taste/Great 1032
3 GOD 963
Lane Crawford 698
Wellcome 580
Pricerite 412
Sincere 322
WingOn 281
OoVvO 276
Yue Hwa 182
Total 5896

oo
rand Management
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Fashion Apparel

Ranking Brands Frequency
1 IT/izzue/b+ab 952
2 Giordano 655
3 Esprit 504
Merit F.C.K 416
Merit Bossini 409
Merit BreadnButter 401
U2 331
Crocodile 326
Baleno 324
G2000 319
Joyce 288
Bla Bla Bra 212
Vivienne Tam 190
Shanghai Tang 145
Jessica/Episode/Colourl8 142
Gay Giano/Cour Carre 118
Moiselle 58
Total 5790

oo
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Leisure/Entertainment

Ranking Brands Frequency
1 Ocean Park 1443
- Lan Kwai Fong 923
3 Broadway Circuit 865
3 Neway 801
California Red 708
PageOne 362
Kubricks 256
Swindon Book 181
Total 5539

o
Brand Management
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Magazine

Ranking Brands Frequency
1 Milk 992
- MingPao Weekly 910
3 Jessica/Jessica Code/Esquire 725
Merit UMagazine 638
Merit Amy 631
CityMagazine 455
IdN 246
JET 205
Total 4802

o
Brand Management
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s This research is co-designed by Hong Kong Design Center
(HKDC) and Asian Center for Brand Management (ACBM) at
Hong Kong Polytechnic University and implemented by the

latter. All enquiries could be directed to either HKDC at  or
ACBM at 27664542.

oo
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