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The 2014 HKDC Annual Report has been integrated with WedCam’s Augmented Reality (AR) technologies and
embedded enriched information in designated sections of the report. Through the use of WedCam on mobile phones or
tablets, readers are able to scan the pages with the WedCam app icon printed on designated pages, and readers are
able to conveniently access additional information about the performance as well as future directions of HKDC.
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To access the embedded information in this annual report, simply follow the steps below:

FIREUT PRBEELENEARAR:
Download WedCam at Apple App Store or Google Play Store.
1 Apple App Store 2k Google Play Store # S & T # WedCam °

Enter "HKDC" as Event Code.
Event Code i A “HKDC" °

Point the camera at the WedCam app icon printed on the pages.

BHREERIEERR °

See the innovative contents.
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Who We Are
28 B A

Design for Society is the major undertaking of Hong Kong Design Centre (HKDC). HKDC is a non-
profit organisation and a strategic partner of the HKSAR Government in developing Hong Kong
as an international design hub in Asia. Since 2002, HKDC has been on a public mission to (i)
champion strategic and wider use of design for creating business value and community benefits; (ii)
promote and celebrate design excellence; and (iii) educate the professions and the community to
be resourceful champions for sustained developments through design and innovation.
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Establish Hong Kong as a centre of
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Use design and innovation to
Drive Value Creation and
Improve the Well-Being of Society
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Major Work Directions
BN IHE

Fostering International Design Promotion and Exchange

BIFR R T HERERZRE

HKDC leverages its global networks and connections to forge and strengthen collaborations
among players in the design, business, professional and academic sectors through various
platforms on local and international fronts.

BEREBRFAROEBEHBERRBE  BH R MERES  BR  EERBIREMN
ANBE T TFERREIRIEIE -

Celebrating Design Excellence

RErT SRR

It is essential to recognise good designs that improve the quality of life, address social
innovation and preserve cultural heritage value through award presentations to design
talents and leaders of enterprises.

BHORAATREABEEEKRT R SEFTRAELER - BREE ZHE
FREAARFBRAOCEEM  REMBMELSOERFAR -

Nurturing Creative Talents and Design-preneurs
ZERIZBATMRTEER

The young generation is the future driving force of social development. HKDC devotes to

inspire creative thinking of youngsters, nurture creative talents and design-preneurs, as well
as enhance designers’ expertise to help achieve their potential.
FEARARREEMCSERNEZH N - BHMABIBMEFT —KNEZEHE  FE
BIEAAMBETFE  WEBHAEBED -

Advancing Design Knowledge and Leadership
RARGTABRITHES FEE T8

Design knowledge is a crucial and core competence for entrepreneurs and corporate leaders
to create innovative and creative business solutions and maintain organic business growth.
HEBRSEZNERHRE [T NBECERB AR LANERARAEE -
VAR B R B kB AT R X BB RMER -

Championing Public Design and Communications
EBAHRNBERE

HKDC injects innovative design into public service to help enhance user’s experience while
advocating the value and impact of design across sectors and professions through various
communication platforms and initiatives.

REABMAEE BARTHRFANEBE BBRAF R RS AHERBEEREE
ARER SARBRIANNE VHETAEE THEEBERERTY  RBHEHR
ETAEEMBENER BT e RABEIZEARG -

Major Work Directions
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Business of Design Week

(BODW) 2013
REtEEE

Business of Design Week (BODW) 2013 continued to play
a vital role in underpinning the value creation of design in
our economy and society, and displaying Hong Kong’s
design influence in Asia and the world.

Entering its 12th year, this annual flagship event on
design, innovation and brands brought to Hong Kong
many of the world’s most outstanding designers and
influential business figures, who inspired over 100,000
visitors on creative thinking and design management, and
provided a premium platform for networking, exchanging
ideas and exploring partnerships.

Building on the “Belgian Spirit”, the theme of our partner
country, which has long impressed the world with its
gifted ability in blending art, design and tradition, we had
the pleasure of listening to some of Belgium’s most

celebrated design experts, including architect Oliver Bastin,
industrial designers Xavier Lust & Alain Gilles, fashion

Fostering International Design Promotion and Exchange

brand designer Anne Chapelle and interior designers Ruud
Belmans & Maxime Szyf, share their design philosophy
with a wide audience from Asia, Europe and the United
States.

Featuring over 100 world-renowned business leaders and
designers, the six-day event allowed participants to hear
business executives from prominent brands share their
global marketing experience. Internationally acclaimed
design experts from Belgium, China, France, Italy, Japan,
the Netherlands, Poland, Spain, South Korea, Sweden,
Switzerland, Taiwan and the United States offered
30-minute “Power Talks” during the three-day BODW
Forum from 5 to 7 December.

Hong Kong's design culture left its mark on BODW, thanks
to a group of budding local designers, such as Catherine
Mui, Simpson Tse, Rony Chan, Mike Mak, Kingsley Ng,
Celesty Lee, Ajax Law, Virginia Lung, Jeff Wan and Kit Lee,
who shared their innovative ideas and products in the
“Designed by Hong Kong: Meeting the Young Design
Talents”.

Sweden will be the partner country of BODW 2014.

Going forward, we will continue to build on our content-
driven programme Knowledge, Network and Opportunities
to promote Hong Kong designers and designs. We will
also organise new sessions in the mainland China in

holistic collaboration with our partners, embrace digital
opportunities to expand our reach and enhance our
legacy, and re-engineer our internal processes for digital
design.

Home grown award winning interior designer Joyce Wang
said “I think there were a lot of amazing speakers; it was
a very inspiring week.”

Renowned British opinion leader in creative design Charles
Landry said, "I feel (BODW has) broadened the scope of
the discussion about design, so it is not only about
tangible things. | think the whole design thinking concept
has become much more embedded in BODW. "
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DETOUR 2013

BODW Concurrent Event
et & B A RS B

29 Nov-8 Dec 2013

The use of movement proved to
be an effective promotional
strategy for DETOUR 2013. The
annual event found a new
identity, as a city-wide campaign
embodying the concept “Curating
the City, Performing the City”
reached a million viewers, with a
fleet of specially fitted and
decorated trams displaying Hong
Kong's architectural settings.

Fostering International Design Promotion and Exchange
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The 10-day DETOUR event provided a glimpse of the
former Police Married Quarters, which was rebranded
PMQ in April 2014, with a series of educational
workshops, including a three-day eco-design workshop
specially curated for architecture and design students, in
the city’s newest and hippest creative address.

This year we picked The Hennessy, a Wanchai eatery
decorated with a transparent red staircase and a ceiling
with a curved flat screen, which provided the perfect
backdrop for a slew of modern art pop-ups with live folk
group performances.
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Technology for
Design Seminar
N EEATNE

BODW Concurrent Event
Rt &R AR E

2 Dec 2013

Four renowned technology experts gave a three-hour talk
on the next big thing, 3D Printing, with the theme “3D
Printing — Driving Design over the Edge”. The four
keynote speakers — Eric Brockmeyer (of Disney Research)
from the US, Francois Brument from France, Ofer Shochet
from Israel and Bart van der Schueren from Belgian 3D
printing company Materialise shared their insights on the
various 3D printing applications and provided in-depth
view of this future trend in a holistic approach to creating
new business value.

Fostering International Design Promotion and Exchange
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DesighEd Asia
Conference 2013
BHHBET NS S

BODW Concurrent Event
Ret &R AR E

For nine years, the DesignEd Asia
Conference, co-organised with Hong
Kong Polytechnic University and the
Hong Kong Design Institute, has
consistently provided an excellent
platform for design professors from local
and international universities to exchange insights with
both seasoned and upcoming designers.

In the two-day conference, entitled “Delimination:
Creating with Constraints”, British academic and design
researcher Nigel Cross and Belgium KASK School of Arts
Ghent lecturers Dirk van Gogh, Bram Jespers and Marina
Yee led the discussion on how designers should learn to
trust their instincts and intuition to improve their ventures.
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Brand Asia Forum
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BODW Concurrent Event

RE &R EER T E

Three hundred and fifty designers, business executives and
academics participated in a forum delivered by world-class
brand-management experts.

Samsung’s Yongil, Samsonsite’s Tim Parker and Lee Kum
Kee's Linda Ho shared their success stories of how they
effectively marketed their brands amid the ever-changing
economic, geographical and societal challenges.
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HKTDC Inno Design

Tech Expo
EBERRRHR
BN EE

BODW Concurrent Event
Rt E B AR E

For eight years, our joint expo with the Hong Kong Trade
Development Council (TDC) has been one of Asia’s
premiere trade shows, featuring hundreds of talented
exhibitors and start-ups touting their innovative products
and services to some 15,000 visitors.

From futuristic bicycles to post-modern home accessories
and cutting-edge fashion apparel, attendees were able to
see, touch and appreciate a wide array of products and
services, and more importantly, hear success stories that
incorporated great design and business knowledge.

Hong Kong Design Centre Pavilion

To show the dynamic relationship between design,
economy, social innovation and our daily lives, we
organised an array of educational activities in the Hong
Kong Design Centre Pavilion.

The Central Display delivered the organisation’s public
mission of driving the city’s sustainable development
through design. The HKDC Awards 2013 Exhibition also
showcased more than 120 influential, award-winning
designs across Asia, including the most creative designs by
the city’s young design talent.

Education Corner

To expose students to the realm of design through
activities in the hope of fostering their creativity, we
organised creative workshops, design and technology
seminars, and “Inno Talks and Open Forums” on
commercial design, branding strategies and the latest
international design trends.

We also invited a group of secondary students to attend

the expo, offering them first-hand experience in hearing
pitches and product ideas directly from exhibitors.

Fostering International Design Promotion and Exchange
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Global Design Network
(GDN)
B GtAAHEES R

BODW Concurrent Event
Rt &R A E

For seven years, Global Design Network, co-organised by
Hong Kong Federation of Design Associations (FHKDA),
has been instrumental in facilitating communication and
collaboration among designers of different countries to
explore cross-border opportunities in major commercial,
cultural and infrastructure projects.

At the roundtable entitled “Global Design Intelligence
— aggregation, consolidation and design forces”, three
keynote speakers, including Barbara Sylvester of Masion
de Design (Belgium), Daker Tsoi of Lifestyle Centre
(Shanghai) and Kajsa Bengtson of Minc (Sweden), shared
their insights on old configurations and new challenges.
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For five years now, Hong Kong designers have gone across
the border to Shenzhen for BODW 2013 to attend a
forum co-organised with the Shenzhen Industrial Design
Profession Association (SIDA) during the China Shenzhen
International Industrial Design Festival.

Attracting an audience from business and design
communities from all over to the world, the forum
provided a platform for world-renowned speakers from
international brands to multinational consultancies to
share their experience in industrial design development in
China, and facilitated greater bi-lateral co-operation

between Hong Kong and overseas design professionals.

H H For the third year, BIP Asia, jointly organised with the
[BBUISS rAeSSi:]OZfOI 1P3ASIa Foru m HKSAR Government and the Hong Kong Trade

Development Council, brought together intellectual
MR EREEERIE property (IP) professionals and business leaders from all
BODW Concurrent Event over the world to discuss the latest developments in the IP
Rat &R EEIRZE

world and to explore business opportunities.

The spotlight in this year's forum was on the trade aspects
of IP, especially buy-sell, monetisation and licencing,

5-6 Dec 2013

through a special programme designed to connect IP

lp: Dri\fing thE professionals.
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SmartHK Guangzhou 2013
WAFR e FHBE EM

BODW Concurrent Event
XEE AR EE

For the third year, SmartHK Guangzhou, co-organised
with Guangdong Province’s Department of Foreign Trade
and Economic Cooperation, the Promotion of International
Trade Guangdong Sub-Council and the Hong Kong Trade
Development Council, returned to Guangzhou for the
two-day event.

Officiated by HKSAR Financial Secretary Mr John Tsang
Chun-wah, and Ms Chen Xiaochuan, Vice Chairman of
the Guangdong Provincial People’s Congress Standing
Committee, the twin city event displayed various design
promotion programmes and projects, including the award-

winning designs of the Design for Asia Award, highlights
of Business of Design Week and its design incubation
programme.
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During the event, we held a seminar on “Branding and
Marketing” with Triangle Worldwide Group’s Rodney
Tam, famous fashion designer Dorian Ho and Karen Tam
of Harbour City, moderated by HKDC's Executive Director,
Dr Edmund Lee.
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Hong Kong - Shenzhen
Culture and Creative
Forum 2013
SRR A ERE

KODW Concurrent Event
Rt E#E RSB

Leveraging our geographical proximity to Shenzhen, we
co-organised the Hong Kong - Shenzhen Culture and
Creative Forum 2013 with Hong Kong Federation of
Design Associations (FHKDA) and Shenzhen Industrial
Design Professional Association (SIDA) to facilitate more
cross-border exchanges and develop more business
opportunities.

This year’s forum witnessed the launch of the Hong
Kong-Shenzhen online resources platform, together with
a variety of joint initiatives, such as Design Incubation
Program and a visit to POSH Network Centre.

For the foreseeable feature, HKDC will continue to reach
out to the mainland market, promoting HK designers and
designs. Our new priority is to align the pricing hierarchy
and strategise the contents and audiences at the
programme level.

4 Jul 2013

HMEEERABEG IR T I ERAITE D S
BERNREXLAZHE HENABRELZ
B REMBBEREERERELEK -

AFEREBAFIAFIELELERFENFAE  TEE
EHRIEEEEHT BERMEETEREGRE
#J POSH Network Centre ©

*X BERAPLOBEBERIMDETS  HEEEE

RATEI A RRE e RPIARKONERER  REBERH
BUXSHEHRHARRBERERBIERE

BIFRRAHE R R A




CELEBRATING

DESIGN

EXCELLENCE
= AR R AR

TLLIL
IEDE

LN
- Nl =0l TLalr

] Design for Asia Award 2013 T35 B &£ H &8
A selection of Gold & Silver Awardees £ 2% I% §f #8 /F @ 32



Awards and Recognition to
Design Excellence
FaTE MR T AR
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¥ Design for Asia Lifetime Achievement Award ‘

Lifetime
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2013

W Design Leadership Award
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2013

Wi World's Outstanding Chinese Designer
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2013

Design for Asia Award
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2013

R EEE

gl Hong Kong Young Design Talent Award

: Young R L
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2013

Ms. Susie Ho (left), Permanent Secretary for Commerce and Economic Development Bureau (Communications & Technology) poses with all the
winners of Grand Award and Special Award of Design for Asia Award 2013.
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Hong Kong design is well known not just for generating This year we awarded 132 prizes for design excellence in
community benefits, but also for creating business value. five different award programmes: BARGINBAZRE EREIERBILE XAk BSLREHINREAAY S2BERUERERERE
Our design ranks high in Asia, amid some of the world’s HEEE - EANE BERFEDMNABEE - OEEBEZFRE - KRB P0IBT S8R
fastest-growing economies, because of its great potential 1. The Design for Asia Lifetime Achievement Award; B EEERABAENNBETSRERERER BIXEGRMRA - RMAMEFEELRARIERER
for the consumer market. 2. The Design Leadership Award,; MEERRZRME - T RERKGALEARBRDMNRENES KD
3. The World's Outstanding Chinese Designer; HERAMAIEESR HEEZHMK -
In 2003, we launched our diverse and influential annual 4. The Design for Asia Awards; and 20034 + BRI T ZonfL - AR BN R REHRIA
awards programme to honour and recognise distinguished 5. The Hong Kong Young Design Talent Award. AE RUARBTMNEANRBER  BFREA
Asian design gurus, excellent design projects and potential REFERIAATE RADMEENEEZERKESN -
young design talent for their important contribution to the ~ We were pleased to see the growing attention and
quality and vibrancy of life in Asia. recognition for the awards, evidenced by the increasing SF - RFRRT DERE AR 8 KR 1321
number of nominations and entries, and the increased RIRRGF MR - ER AR A B R

amount of media coverage. We believe the awards give

the international design and business industries the 1. EMNERFHE IR

opportunity to experience the beauty of Asian designs, 2. REEWME

thereby promoting our local creative industries and 3. tREEHE AR

creating more business opportunities. 4. TEMNZAFENRFE
5. BATFERAABAKRE

Celebrating Design Excellence ST RRAT AR




Design for Asia Lifetime
Achievement Award
MR T4 & AR R

This award signifies the design community’s recognition of
one of those rare individuals who has made a major
life-long contribution to the design profession and to the
society, especially in Asia. The award winner this year was
the Late Professor John Heskett, a world acclaimed design
educator and researcher with a background in economics.

Professor Heskett had worked with passion and integrity
throughout his life, and was recognised for his superior
achievement in the field of design education. His work
had touched on many important areas, including design
theory, history of design, design policy and business
applications for design. He had also emphasised how
design can create economic value, and its role in economic
and social changes which had had such a significant
impact in Asia and the world.

John Heskett

Uk
e

] 7\
Lifetime

Achievement
Award

2013

Throughout his life, his consultancy experience in design
had influenced governments, universities and design
companies around the world. Having spent 16 years at the
University of Hong Kong in various capacities before
taking over as Chair Professor, Professor Heskett returned
from retirement in July 2011 to take up the post of Acting
Dean and Chair Professor of the School of Design at The
Hong Kong Polytechnic University. His published titles
include “Industrial Design”, “German Design 1870-1918",
“Phillips: A Study in Corporate Design”, “Design” and
“Toothpicks & Logos: Design in Everyday Life”.

The Late Professor John Heskett, Design Educator (right) receives “DFA Lifetime Achievement Award
PrOf' JOh ] HeSkett 2013" from Guest of Honour, Mr. Gregory So Kam-leung, GBS, JP, Secretary for Commerce and
(1937-2014) Economic Development.
Design Educator g ZRJohn Heskett AW (A)EF IR BT EREERRERBR&H BB L E, GBS,
RIABBEER SRR
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1987, Opening of ‘Images of Quality’ Exhibition in London curated by Professor Heskett.
1987 F » Heskett 2 1£ fa 2 2 H % B W[ Images of Quality | B 5 B## ©

DNBARINRERER AR TEERE SR
TMELEERER U XBRFAEARAEENALT B
K John Heskett X B 5 F M A EE £ - 2 HE R AH
MERFAHEER AELCEEMENES -

Heskett#( #% — £ #BR RN R A HE TIE L&A
EEHMBEXEEEE M ITEERSEEASD
W BERTER REL  RETBRMBEE
FEA - WRFARFT AL AIECEEE - Bt H R
MtgEeMENER AREMNEEREREAY
g,

EIEMOBELE HEYESORTERERYE 2K
EHHBG  KREMBH AR T RZE - b BRE
ERERBI6F EASEEBRERHE 201157
A tHEERREENHRER REBBEIRERTE
REEZEERERERAE mEHRZAEE B
FECT ¥R/ 18701918 1y 1= B % 51 - (Phillips:
ERTHE) (R KFHREBEZ: BEEED
F|ET) e
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Desgﬁn Leadership Award

Horst Julii

Group Chaj
Executive
Techtroni

ESRUe Y

Design
Leadership

Award
2013

= Mr. Horst Pudwill, Chairman and Founder of TTI (left), receives “Design Leadership Award 2013” from
M r HorSt PUdWIu‘ Guest of Honour, Mr. Gregory So Kam-leung, GBS, JP, Secretary for Commerce and Economic Development.

Chairman and Founder RIR X EE R A AHorst Pudwill EE(E) RZ TR EZEEBRQCBERRBB REFBRLEL, GBS, P
of Techtronic Industries

ABNEXETERABA

This award recognises strong corporate leaders who have
applied design to achieve exceptional business success on
a global scale. The award winner this year was Mr. Horst
Pudwill, founder of Techtronic Industries (TTl), a Hong
Kong company, where he started manufacturing cordless
rechargeable products in 1985.

Mr. Pudwill has been granted many patents, which have
already had an impact on the DIY market in Europe and
North America, and outside Japan. Starting in the late
1990s, TTI transformed itself from an original equipment
manufacturer (OEM) to a brand-name manufacturer by
acquiring a portfolio of major international brands through
acquisitions, starting with VAX in 1999, a European
floor-care company, then Ryobi, a Japanese power tool
maker between 2000 and 2002, Homelite in 2002, Dirt
Devil and Royal in 2003, Milwaukee and AEG in 2005, and

ZISi%lﬁéﬂ'iﬂﬁ%l%ﬂﬂ'&ﬁ%fﬁ*ﬂi/eﬁ@ﬁi’ﬁ%ﬁfﬁﬁ
MEEERBRE SFNRTERBES T REABE
% 8 #% A Horst Pudwill 5¢ & » 1t 74 1985 5 7£ & 78 X
VTAEREE SMEEESRETER-

Pudwill ¢ 4 % F 2R 5% 5T HH 2 THE #t 3  F A 69 K
WE @  HBON - dbERBARLINHODIY IS & £
i e B20M A0 FRE - BIREETHAERTI
BERN FREBUBZREIZEHERBRKDE
A B HE BOM M AR R ER N BIVAX(1999) © B A E B
T B 2038 i 7 2 Lt (2000-2002) * Homelite(2002)
Dirt Devil(2003) * Royal(2003) * Milwaukee(2005) *
AEG(2005) 2 Hoover(2007) °

World’s Outstanding
Chinese Designer
SR = A RREHAD

This award recognises the achievements of Chinese
designers from across the globe, particularly Chinese
designers who have exceptional track records for quality
and success in their work. The winner in 2013 was Lenovo
Group Vice President and Chief Designer Mr. Yao Yingjia.

Mr. Yao was the Chinese computer giant’s first design
professional hired for the newly set-up Industrial Design
Centre, after having witnessed China’s transition from an
industrial powerhouse to an economy that stresses
innovation. Mr. Yao is dedicated to implementing superior
design to deliver a meaningful user experience for
Lenovo’s wide range of products, including desktop and
laptop computers, smartphones, tablets and smart TVs.
Product innovation through design at Lenovo has never
stopped, and the company is expanding into various
categories to meet user demand in the world market.

ent, Lenovo (j

I

World’s
Outstanding
Chinese

Designer
2013

EERBEAESETEARGMEZRNER  S8E
URRBALENEANRFE FREXREESE K
FRIERL - EF BB REREARGFNEHES
BlAaE R EERATAABRESE -

BEKERTEEMEESE  SMEXLEETMAILN
TERAPLIDOWEMRAER REFER IR
RRBEZEAMBANEE - RELEERNERE
MR RBMEBNEREMTKEENRAFER
BREILEN FRBEK BTRTFTH FREKR

BREER BEUEMKTRENF UL AHE

RAIETHEAERERN WLSBEEBEHS ENORP

BK

Mr. Yao led the Lenovo design team in

designing the 2008 Beijing Olympic Torch

%ﬁﬁﬁi*ﬁ%ﬁgﬁﬂﬁmm%ﬁ?
BHINE

Hoover in 2007. 2"

BRI BEMI2M B 172" A&

TTI's M12 Fuel 1/2" Hammer Drill/Driver +
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R 3 Mr. Yao Yingjia, Vice President and Chief Designer of Lenovo Group, (left)
M r. Yao YI ngjla receives “World’s Outstanding Chinese Designer 2013” from Guest of Honour,
Vice President and Mr. Gregory So Kam-leung, GBS, JP, Secretary for Commerce and Economic
Chief Designer of Lenovo Development.

BEEERLAE  SERM mtﬁi BE BERGAAREEE(E) BRI IREENERCERER
Bk SR ERSE A, GBS, JP MR A1 R AEH 2= ARREHER]
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Design for
Asia Award 2013
CE b5 3=8-7% - IE .

The Design for Asia Award is a prominent annual
international award programme held in Asia. Launched in
2003, the programme celebrates and showcases excellent
design projects in Asia that preserve their unique cultural
heritage, promote sustainability and produce social
benefits through the use of design and technology.

This year we were pleased to receive a record-breaking
970 entries from 28 countries and regions, and gave out

- Design for
Asia Award
2013

TNREFENRABRBIXRGRETREBEX
LEE HEAUREZRLMBEMRERERLS
BV SR ME B RFTIA B - B 2003 5 &Il Pt LA K - 55 {3 32 M
RE-BERBABRUENFERERE -

SECRMEKIRE28EEAREME - BALHEDN
970 L FIEH  WHEE11948TH - BIR10{A K K3
B4R 8 e - RIS BRI MA B EHER)  LWERI11E
&% 25 R SR RISEEELRE-

Design for Asia Award 2013

Grand & Special
Award for Culture

P 7:3-4(4 1)

West Kowloon Bamboo
Theatre 2013
BEAKREAM2013

(Hong Kong & &)

i |
.i.--. Grand & Special Award

Grand and Special Award List

TNBRASE KRR
RERBRIRBE

for Technology
KEE R #5045 B 58

119 awards, including 10 Grand Awards, 3 Special
Awards for Culture, Technology and Sustainability L2EERREZEBRRE - BIERMN - BibF -
respectively, 11 Gold Awards, 25 Silver Awards, 35 Bronze  tbFIEF ~ N fIE K~ B - 5 ~ 2 AE - 12

Awards and 35 Merit Recognitions. CEAHE -ME--ZARF B4 B B

Toyota Automated Guided
Container Transport System
LHESESEEERRS Special Award for Sustainability
(Japan H7X) ARERRS R

GRS TRy N RIS FLRNICY- I N - - . : Wako No.7
The entries came from Australia, Austria, Belgium, Bhutan, ~ P EERE c B EB MBS - a (China &)

Canada, China, Czech Republic, Denmark, France,
Germany, Hong Kong, India, Indonesia, ltaly, Japan, Korea  A# — 425 LD NSFEFZENRAHEHARANE @ &
(South), Macau, Malaysia, Netherlands, the Philippines, IR 20143 B £ 1I WmdtR - EB AL E

Singapore, Sweden, Taiwan, Thailand, the United Arab M BIERARR) BITKEREAS - ]| #8718 K
A REEDS2H-

Emirates, the United Kingdom, the United States, and
Vietnam.

Hyundai Card Design Library
BREAFR;EEE
(South Korea i #%)

To raise awareness of the Award, we organised

forums in six different cities in March 2014,
namely Beijing, Shanghai, Xian,

o . 970 Lucky Shophouse S—
uangzhou, Taipei and Osaka, whic Lucky & B
Guangzhou, Taip d Osak hich /
. Entries From (Singapore 7 13 )
attracted a total of 871 design 28 Countries & Awards } g
. . . Re |ons Design Republic METAPHYS suiu
professionals and journalists. BBEDEE Péeéeég';eﬁd Design Commune METAPHYS A 5% &
- 3 A AR B AR DSt
281..%*[“&E (China F E) (Japan B #)

Nike Flyknit Racer
(United States < E)
(]
OSORO Shibuya Hikarie
(Japan B %)
(Japan A7) Ong Shunmugam
(Singapore 7 il 3% )
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Hong Kong

Young Design Talent Award
BEREFERTFTEKRE

Since 2005, the Hong Kong Young Design Talent Award
(HKYDTA) has been instrumental in supporting and
cultivating up-and-coming local design talent under the
age of 30, allowing the awardees to further develop and
elevate their versatility, resourcefulness and professional
knowledge through sponsorships for overseas work
attachments or studies in renowned design companies or
institutes. These HKYDTA ambassadors will return to Hong
Kong after completing their work or study and contribute
to the development of Hong Kong's design and other
creative industries.

» e
47

Hong Kong
Young
Design Talent

Award
2013

This year, there were twice as many entries from both
design practitioners and design graduates as in the
previous year. Six outstanding winners of the HKYDTA
received financial support worth up to HK$2 million in
total for overseas work attachments at renowned design
companies, while four young designers received merit
recognitions.

From 2005 to 2013, a total of 72 design practitioners or
graduates have received an award, of whom 48 received
financial support for overseas studies or work attachments.

\
’

4

One of the participants presents her portfolio during the judging session.

—UEFRG A RETEBAN BERRE -
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Group photo of HKYDTA winners.
—BEBEFRITEREBEER -

B2005F & AR BEABFTERATERE—FEARN
TR RIEB0RN TR A ERETA - EBS5EE
RGN EZRFT R EZREEBINNE R 20
BE E—SPBEVREAESZ LI EREENH - E
LEBEEFRATERAFLETRKELTRNBERE
EEAEERT A EEENERELER -

125 10

HKYDTA Entries Awards

SEERFABAKEE Presented
SEER BRI

SF ERRFAMKRFAERENSEEFTREFHN
MG S ABF  NMUEBENEEEFRIATERES
BRREEB 2008 THEERMNAEIIRAA
BB BB FRASERNEERBOKE

20052013 F Bl BEEBFTFRFAABBEERS

TRERAMARAEESE EHBEEEHEE
SMNEE AR -
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HKYDTA 2013 (Award List)
ERAEFERTAEBKRE (BERBE)

CreateSmart Young Design Talent Award 2013
e Awardee: TSE Tek Fai, Simpson

e Design Category: Communication Design

¢ Grant: up to HK$500,000 financial support

AREESERAAERE
. BEE:BER

CreateSmart Young Design Talent Special Award 2013
e Awardee: LAl Yee Hung, Soilworm

¢ Design Category: Product and Industrial Design

e Grant: up to HK$250,000 financial support

%mﬁﬁﬁﬁﬁﬁiﬁké

. #mélémzsﬁxﬂﬁgﬂﬂ

PolyU School of Design

Young Design Talent

Award 2013

e Awardee: LAU Ka Lo, Carol

¢ Design Category:
Environmental Design

e Grant: up to HK$250,000
financial support

BEREBIRERFERSE
E&ﬁ#ﬁké
CELILEY]

B R RERT

. BERBMSERORY

U RDDPSET NPT

®
CreateSmart Young Design
Talent Award 2013
e Awardee: CHAN Hoi Nap, Rony
¢ Design Category:
Product and Industrial Design
e Grant: up to HK$500,000 financial support

RIZEETFRATRAE
o BRE RIM

o REEE:ERKIERT
¢ EREBWSOBTNEY

CreateSmart Young Design Talent Special Award 2013
e Awardee: LEE Ming Yin, Celesty

¢ Design Category: Communication Design

Grant: up to HK$250,000 financial support

RAREETFRTARIRIR
o (288 T
B EERE

B 258 T E B
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HKDI Young Design

Talent Award 2013

e Awardee: YEUNG Man Fung,
Tristan

Design Category:

Apparel and Accessory Design
Grant: up to HK$250,000
financial support

BERNERTER
BERGARKRE

. BRE BXE

o RETEE:REREBMRE
o EEEBWBETNEDY

2 v —
.

Hua
o

Young Design Talent Special Mention Award 2013
Awardee: MAK Tsun Wing, Mike
¢ Design Category: Product and Industrial Design

%i&*ﬁ&@iﬁ
. BRE ES
. ﬂﬁﬂw-FW&I¥M*

Young Design Talent Special Mention
Award 2013

B

Young Design Talent Special Mention Award 2013 & ﬂi R T BERE
¢ Awardee: TSUI Chun Shing, Chris G8eE AW
e Design Category: Environmental Design . & STETEE  BRIERE

Juwi . am i

e g
[CeraepepE—— Y

Awardee: TSANG Sau Yin, Xavier
Design Category: Product and Industrial Design

BERITRERR
CBEE

CERR TR Young Design Talent Special Mention Award 2013
e Awardee: TSUI Yat Sing, Angus
¢ Design Category: Apparel and Accessory Design

BERFTRERR
BERE HRBRR
o RETHE: REREMR
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Design Incubation
Programme (DIP)
RetRIXTZE B8

This programme provides a platform for emerging design
talent to realise their dreams. It is fully supported and
funded by CreateHK and was set up to help design
start-ups meet various challenges during the critical early
stage of business development.

The two-year programme helps develop local creative
talent and nurture a new generation of design-preneurs. It
provides a conducive learning opportunity for participants
to develop the “soft-skills” of business knowledge, enrich
their experience, and establish a well-balanced network of
businesses connections.

Over the course of a two-year period, participants from a
wide spectrum of design areas — such as product design,
fashion design, branding/packaging, jewellery design,

visual/spatial arts, media and communication, interior
design and architecture — can receive funding support on
a reimbursement basis. Expenses up to HK$500,000 can
be claimed for office rental, general operations, training
courses, marketing promotion or product development.

The DIP also offers an array of tailor-made training and
network building programmes, such as the
Entrepreneurship for Design and Creative Business
Certification Programme (also known as “7+1", a basic
business training course), Business of Design Week (BODW),
and Knowledge of Design Week (KODW). One-on-one
consultation sessions with mentors are organised on a
weekly basis, and networking gatherings for participants
and alumni with investment firms and other business
organisations are held quarterly.

Since the launch of DIP at the end of 2005, we have
nurtured a total of 148 design start-ups, with a 95%
survival rate, measured in terms of the number of
graduates which are still in business two years after
completing the programme. These 148 start-ups together

created 600+ full-time and part-time
jobs; and filed nearly 200 intellectual
property rights applications (4 patents,
22 registered designs and 168
trademarks) during the incubation
period.

DIP incubatees and graduate companies
received a total of 118 awards or other
forms of public recognition, including
the prestigious iF Product Design Award
and Red Dot Design Award, which are
the epitome of the Programme’s
achievement.

Since May 2012, we have offered around 150 mentorship
sessions and around 50 milestone meetings for the

incubation companies and hosted nearly 40 visits for more
than 600 representatives from corporations in Hong Kong
and the rest of the world.

94

Incubatees c%:::::::s }

BEBEAT EEXATH

Looking forward, we will explore expanding the
Programme and further enhancing collaboration with
other incubators, such as Hong Kong Science and
Technology Parks Corporation (HKSTPC) and Hong Kong
Cyberport Management Company Limited (HKCMCL),
since we all have the same aim: to better prepare
incubatees for business success.

Nurturing Creative Talents and Design-preneurs BEREAT MBFEER
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Design Focus of Incubation Companies

5B N R HERETRE

Percentage (Number)

PGB L(ER)

Product Design
AT

31.8% (47)

Visual/Spatial Arts
RE, =

19.6% (29)

Fashion Design
B

20.9% (31)

Branding/Packaging
AR B

10.1% (15)

B2005F FRZDETAIETZFTEIEL AR BRME
BETI48RMERTE  ERRIEGIEITAE
MENBEZENATIHEBLER)SEISY% 5148
R2HEFTENBH N EEESHE R A T600%
B2 R BB WA T 200 HERO
MEE(BIEAEER - 22\ MINE R T A 168E

) -

SERFEEESAENRACERE TKIEF
FABBERK  KEBISEZREARRARET

EZ B RAMIFERRF KR RALE (Red Dot) Z &
RETAE RERFAEBAFENSEASE -

)

B20124%5H M AHEE A RHRHE T #1508 &9 B
REERBFMS0RFZ  LEfFTIMA0R2E B
THE6UREBELBERMENZESE -

REFHFK RMSEBERBETRIANEESE
VTHE-—FMERFERREARRELHBELEE
BERARIAE BBESTAENARBEKY -

Other Design Disciplines

ARt g%
4.1% (6)

Jewellery Design
KR

4.1% (6)

Media & Communication

e L
4.1% (6)

Interior Design/Architecture

ENREEE
5.4% (8)
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Entrepreneurship for
Designh & Creative Business
Certificate Programme

2013 - 7th Intake

ELE HEAIK - RIRABTH
RERE

For seven years, we have organised the Entrepreneurship
for Design & Creative Business Certificate Programme, in
collaboration with the Center for Entrepreneurship (CfE)
of the Chinese University of Hong Kong, to complement
local creative and design education and to equip local
designers and creative professionals with entrepreneurial
insight.

Known as “7+1", this is a 7-module programme focusing
on design management issues, such as the current
landscape of Hong Kong creative industries, and basic
skills in accounting, marketing, customer relationship
building and cost structuring.

36
Enrolled
Participants

15 Jun-7 Sep 2013
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BHMEBLFRBFEPXRBEERARBOANTE
HFRIE—RAEABTEFERE  EXRMMAIZHE
RAVEEH 2HERBERMRAMMEEES - B
PBEEETLEREE -

UIERIBEB A7+ |FRI2 - S ERFEBRHALEE
TTHRIE AETERBEBREERLORN ERAEAR
I WSHE EPWEBRILAMKALER -

Desigh Mart 2013 @ K11
Rt @ K11

More than 120,000 visited the highly-praised Design Mart
at K11 Art Mall during the programme period.

Co-organised with K11 Art Mall, the three-day event
served as a launching platform for enterprising designers
to showcase their unique designs to the public. Under the
theme “Embracing Design e Embracing Life”, the 54-stall
Design Mart 2013 @ K11 also featured a thematic
showcase from four local design units: ATB Auto Art Co
Ltd, KaCaMa Design Lab, Kevin Cheung and So---Soap.
We also organised three other concurrent design
workshops, “Soap Making Fun!”, “Upcycling Badge
Making” and “Pop up Onion Dyeing” to demonstrate
how waste-materials can be reused.

RATERBITHE BET _BABKKNBYHE
MESEEHEEBEENFERS -

—E=RNRF M ERBEBRSPOMKNEBEMEM
EEFEH ATHMRACEREMBEATRHERE
BREBTHOHEETA R MENABBER 018
EEIBEE BRTRESMBERTEUIN FEXE
[@ &R O E A A mABMEB AL/ B dn - B FEATB Auto
Art Co Ltd ~ KaCaMa Design Lab * Kevin Cheung & So-*-
Soap : AIGEAE =SSR TIEMIEHIEEL | [4
FRBIEREIRIABIE] BRRWMAIERE AR
BEERBERZY -

Participated Visitors
Design Unit
e;‘él%gl[lm& S : BIEE AR
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The Splendours of

Royal Costume: Qing Court
Attire - Public Design
Programmes

(BXAE-FRAETERHGIRE :
NHRFHABED

Capitalising on “The Splendours of Royal Costume: Qing
Court Attire” exhibition, the largest of its kind ever
launched by The Palace Museum outside mainland China,
HKDC organised a series of public design education
programmes on the theme “Discovering Qing”.

A Qing court attire-inspired fashion design
competition organised for local fashion

(BAXRAE—BFREERMHEESH=ZEYEER
AR RARBORE  RESRA - &
BRFFLEREL - R BRIROEIRFAINR
HREAHREED -

HALABREERBAENRKERTHLERER
A BEXAMRBERFBEREZELBL - ER(R
AAEARRE ) REBENUEL  EBMRER
BRABGIE RELARHESHNEERRES -

N BT =+ E K & & R FT-Shirt&& &t T
Bl ERBARM ENERRFIBRNREE
& BT RAEEN A CHBRT-Shirt -

students and graduates attracted a good 1 13 75
range of participants. As part of the De;ign 1 61
“Design Student Fellowship Exhibition
Programme”, we selected four top F:ar;tlapants
. I~ RitREZ
students to work with the exhibition AR

design team.

We also offered a “Parent-Child T-shirt Design
Workshop” for 20 families, showing the participants how
to apply the symbolic meaning behind the patterns and

designs of the Qing court attire to design their own T-shirts.

Jun-Aug 2013
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World Design
Summer Camp
BRERFITESE

Riding on the momentum of the previous year's success,
the second World Design Summer Camp attracted over
124 student participants from 18 universities and design
institutes in 11 countries for cultural and design
knowledge exchange. Rich, interesting programmes were
organised, ranging from plenary sessions, seminars,
workshops and discussions to field trips, group excursions
and a special study tour of the Pearl River Delta.

27 Jun-11 Jul 2013

BEAFNEMERRBTESEMSEARY KRS
FHRERESE M RENEBFRISAAAZE R
FE R I1245 M B AL E BT R T KRR
MBHF F_ERRBTESCEHEABREE &
BEEARFESEMAE R TEY ABT=E
BRNTEK=AMRERSEH -

Participated 1 9
Students From Activities
11 Countries SEE)
RENERRLY .
SHBL
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30 Nov-14 Dec 2013
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Discover Design, our annual flagship youth education
programme, offers local full-time senior secondary school
students the opportunity to meet with industry
practitioners to gain a deeper understanding of the
creative industry.

We took students to Hong Kong Disneyland Resort, whose
“Imagineering” Team demonstrated how they applied
design thinking in the renowned theme park. To challenge
students with the power of design thinking, we invited
two young talented designers, Choi Kim-hung and
Thomas Siu, to lead a three-day design workshop through
games and interactive activities. We also offered a special
study tour DETOUR 2013 to explore the most original and
stimulating designs and creative ideas from Hong Kong
and around the world.

RITEREZHRMNEEEESLFHEEDY A2
AHlEm2ERHESHKE RERBXRARH
2R MBEERATHRAIBES -

B EREEREFBLIELEERE ALOBT
&%ﬁ%%&@ﬁmﬂmaimﬁﬂktm%ﬁﬂ
FHER R RTREBEEBRABRENIE &K
ﬁ?%%Xﬁhﬁ%&mmiﬁ A AN 2% &) o7 K 38
BIRTH AR RORTTEY  BBEE KRB
BIEMBEERARRE - RILUIN B2 EERBR
R B & 5RE B) £ E2013 DETOUR » 3 R Ay [ Bl B
REIFIFBBENORTES -
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Institute of
Desigh Knowledge (IDK])
R AR

Fuelled by the ambition of enhancing the competitiveness

of the local creative industries and propelling Hong Kong
into the forefront of the international design scene, the
Institute of Design Knowledge (IDK) provides executive
education and facilitates the transfer of highly advanced
design knowledge relevant to innovation and design
management for strategic users of design, design
management and design practitioners.

Following the runaway success of its 2012 debut, IDK's

InnoDesign Leadership Programme (IDLP) continues to
provide local talent with interactive, educational

Advancing Design Knowledge and Leadership

300+

Senior Business 1 5

: _Exe;utifves_& - Modules
esign Professiona c
ompleted

SERLERTE

workshops by leading industry practitioners who not only
have an extensive background in their respective fields,
but also possess the unique ability to transfer design
knowledge for personal and professional development.
Conducted effectively in small groups, the executive
training workshops are expertly tailored to suit both local
designers and business leaders at the post-Master level.

The IDLP programme has been a roaring success. During
the year, a total of 453 design professionals and senior
business executives from 141 corporate and public entities
enrolled in 26 of the 33 modules.
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Highlights of the modules
BEETETHE

VM16 Bt

Conducted by Chris Conley, executive director of Gravity
Tank and research professor at the Institute of Design,
Module 16, “Six Principles for Innovation and Design
Thinking”, exposed participants to the culture and
practises of innovative organisations. A seminal lecture on
culture, with a behind-the-scenes video of Pixar Animation
Studio, illustrated the values, beliefs, and operations of an
innovative organisation.
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Module 14, “Branding and Innovation”, held on 14-15
Sept 2013, was a crash course on branding and
positioning, which offered an overview of a wide variety
of brand-driven innovations. Participants had a chance to
practise the general principles of designing a coherent
cross-media, brand-driven product, service or combination
with Jeroen van Erp, one of the founders of Fabrique in
Delft University of Technology in the Netherlands.
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Advancing Design Knowledge and Leadership

On 25-26 May 2013, Peter Vink — a professor specialising
in comfort design, interior design, and design processes
involving end-users — was invited to share his insights on
“Human Factors & Design” for Module 21. Professor Vink
demonstrated the interrelationship between design and
human factors, comfort and performance holistically,
using as examples successful industrial products — seats
(Ahrend), hand tools (Bahco), car interiors (BMW) and
aircraft interiors (Boeing), to name a few.
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Held on 22-23 Jun 2013, Module 23, "“Contextmapping”,
comprised three parts: a theoretical introduction (an
explanation of the context mapping steps of planning,
preparation, data-gathering, analysis, communication and
conceptualisation), a practical exercise adopting the
workbook-and-interview technique and a lecture on
industrial cases. The course was conducted by Pieter Jan
Stappers, who switched to Industrial Design Engineering
at TU Delft after an education in experimental physics (MSc
1984) and followed a research path which led from
human perception, spatial imagery and virtual reality (PhD
in 1992) to design tools and participatory design
techniques.
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On 6-7 July 2013, Module 24, “Discover Customer Needs:
Setting the Context”, a foundation course for Module 30
and Module 33 workshops, was conducted by Rama
Gheerawo, deputy director of the Helen Hamlyn Centre
for Design, and Sean Donahue, principal of Los Angeles-
based Research Centered Design. The module introduced
techniques for “observation” and “interviews” — two
fundamental methodologies forming the core of human-
centred design thinking.
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Module 26, “New Product Marketing”, addressed critical
factors for success or failure in new product development,
with a special focus on the role of marketing. Erik Jan
Hultink, a professor of New Product Marketing at the
Faculty of Industrial Design Engineering at Delft University
of Technology, delved into the topic with case studies
drawn from recent innovative product introductions.
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Conducted by Rama Gheerawo, deputy director of

the Helen Hamlyn Centre for Design, Module 30,
“Customer-centric Innovation Tools and Methods”, held
on 31 Aug-1 Sept 2013, highlighted the process of
ideation and creative problem solving, methodologies
applicable not only to the field of creative design, but also
to the design of business models and services.
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Conducted by Henri Christiaans, associate professor of
Applied Ergonomics in Design Group, of the School of

Industrial Design Engineering, Module 31, “Retail Design”,
covered fundamentals of retail design, brand equity in
retail, light architecture and sustainable retail design.
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In Module 32, “Systems Thinking and Designing Services”,
the principal of Research Centred Design, Sean Donahue,
addressed the increasing importance of service design for

products which are entirely service-based, or which are a
combination of an artefact and service. In addition to the
design of services, the workshop looked at methods and
technigues employed in the service design process.
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On 5-6 Oct 2013, Module 33, “Convincing the Board:
Demonstrating Design Value to Clients and Colleagues”,
equipped learners with the tools and knowledge to
become “design ambassadors” to share and spread the
value of design. The course, conducted by deputy director
Rama Gheerawo of the Helen Hamlyn Centre for Design,
focused on the value of inclusive, human-centred design.
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In Module 35, Larry Keeley, a strategist with over 30 years
of experience in developing effective innovation methods,
introduced the latest version of “Ten Types of Innovation”.
Using a selection of recent cases from the American,
European and Asian markets, participants built up their
innovation mindset systemically from the configuration of
“the innermost items in the business system” to “core
product and services” and “customer-facing elements”.
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In Module 40, “Embracing Complexity through Chaordic
Leadership”, held on 27-28 Apr 2013, celebrated creative
consultant and advisor Simon Kavanagh, of Kaospilot,
shared with participants his ‘learn-by-doing’ problem-
solving approach, while delving into creative leadership.
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In Module 42, “Valuing Design”, held on 26 Oct 2013,
Professor Po-Chi Wu — a venture capital investor,
entrepreneur, business development executive, scientist
and educator — led learners to a clearer awareness and
understanding of how design is valued. It began with
self-awareness, a sometimes unflattering look at who we
really are, followed by an exploration of the unfamiliar
perspectives of investors and business people in general.

SRZHBEMRAERES XNELER ELKHARE
28 BERMHER: MIE2013F 10268 BTH
[BExm+ = FERKFIFHNS2EEERTHEE
{8 4 P9 B B0 228 3 B s AN T AR B 3% a0 o 5T (B SR 5 o R
BHEREREHE BXHEBERAR #EMHER KK
EENMERTAANNBRARE -

Tim Stock, assistant professor at Parsons the New School
for Design, conducted Module 44, “Brand and Mapping
Culture”, on 19-20 Oct 2013, providing an in-depth look
into the Framework for a New Era of Brand Management
through a mix of lectures, case studies, interactive
exercises and hands-on workshops.

IDK will continue to promote a learning culture among
design professionals and encourage collaborative learning
by widening the use of design thinking, and cultivating
design, culture and innovation in leadership.
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Knowledge of Design Week
(KODW) 2013
&at [ 8] #=3F

Now in its 8th year, Knowledge of Design Week (KODW)
again proved to be one of Asia’s leading annual design
conferences, raising the bar for world-class design
conventions by presenting a premiere roster of forum
presentations and interactive workshops. Welcoming a
total of 964 participants, the 2013 edition shed light on
industry trends, innovative ventures and services, and
design methodologies, with a stellar line-up of 30-plus
speakers from China, Denmark, England, Hong Kong,
Japan, South Korea, Taiwan and the United States.

For the first time, KODW organised an “Include Asia”
Conference, an offshoot of a global design conference
held in London, thanks to the joint efforts of the HKDC,
the Royal College of Art (RCA) in the United Kingdom,
and the School of Design of Hong Kong Polytechnic
University.

2-6 Jul 2013
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Advancing Design Knowledge and Leadership

Renowned speakers at KODW included Chu Ping, founder
of global beauty brand Aveda, and Tom MacTavish, who
divides his time between teaching at Chicago’s IIT Institute
of Design and providing consulting services at consulting
firm Interaction Design Strategies. Also speaking in our
Asian Culture Forum were Xu Bing, one of the most
internationally renowned artists in artistic calligraphy and
a wide range of other media, Ahn Sang-Soo, head of
Korea's Paju Typography Institute, and Zhu-zZhi Wei,
design director for Font Product Division in Beijing.

We will create a new face for KODW as a content-driven
learning platform to attract more industry practitioners.
With integrated programming and communication, we
aim to build an exchange platform for trends, insight and
inspiration.

Include As
2013
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“Hong Kong Designer
Chairs Salon:

Seats with a View”

Art Basel Hong Kong 2013
EBDEFENE

We curated an exhibition at the first edition of Art Basel
Hong Kong, featuring innovative designer chairs by nine
top designers — Barrie Ho, Freeman Lau, James Law, Lee
Chi Wing, Dan Lee, Steve Leung, Ed Ng, Kelvin Ng and
Douglas Young — and showcasing the collective power
and vibrant horizons of Hong Kong design.

Participating in an event where the world’s most influential
galleries came together and contributed to the booming
art and design scene in Asia allowed us to introduce a
strong line-up of design works, which provided a snapshot
of the richness and diversity of Hong Kong design talent
and reinforced the position of Hong Kong as the design
hub of Asia.
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Championing Public Design and Communications

23-26 May 2013
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Hong Kong Design
Book Mart
BB A

We presented the first Hong Kong Design Book Mart at
PageOne bookstore in Times Square to showcase the best
of design books from local design talent.

Highlighting design publications, with design management
titles selected by the Institute of Design Knowledge and
inspirational seminars, this event offered an unparalleled
opportunity for readers and design lovers to explore and
understand how the use of design and creative thinking
can facilitate sustainable development across different
disciplines.

We also hosted two seminars by local designers and
writers, such as Barrie Ho, Clifton Leung, Alex Fung and
Lelia Chan, allowing them to share creative tips with
readers face-to-face.

7 Sep-5 Oct 2013
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Designing Change
Roundtable Series -

3rd Roundtable:

Design - City - Sustainability
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designing change

29 Jun 2013

In line with our mission to promulgate design and
innovation advocacy for Hong Kong, Designing Change
Roundtable Series aims to convene leaders whose works
are dedicated to the development of culture, economy,
strategies and policies, and provide a platform through
which they can share their views and insights on a series
of carefully selected topics.
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Championing Public Design and Communications
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The views gathered from the roundtable discussion are
documented and compiled into a design-focused opinion
paper distributed to key stakeholders, decision-makers and
influencers in the business, government, professional and
academic communities to advance their appreciation and
understanding of the key role design plays in the process
of strategy and policy-making, and in propelling Hong
Kong's economy to become one of the most creative and
progressive in the region.

Ten top opinion leaders — Antony Chan, Patrick Bruce,
Ada Fung, Andrew Lam, Edmund Lee, Francis Lee, Bernard
Lim, Peter Smith, Ester van Steekelenburg and Marisa Yiu
— addressed the importance of public education and
community engagement for Hong Kong to nurture a
creative culture and the creative utilisation of public space
in the urban environment. They proposed that an effective
bottom-up public consulting mechanism would be put in

place for Hong Kong’s cultural development.
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Designing Change 5 Nov 2013
Roundtable Series -
4th Roundtable:

The Role of Design in
Creative Place Making
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RitAlRRISHE

In the fourth roundtable, David Kester, former CEO of the
UK Design Council, shared UK'’s success cases showing the
remarkable impact of design thinking on social innovation,
business and policy making. Participants discussed ways to
nurture creative thinking from educational and social

A 25 B8 3% 51 17 & 77 X 42 & David Kester 7 55 1Y fE [B] &2
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Championing Public Design and Communications

HKDC Library
e N I

Boasting over 4,000 items, including more than 1,600
design books and 100 titles of international design
magazines, HKDC Library is dedicated to the promotion of
design knowledge and the enhancement of public interest
in design. HKDC Library provides a dynamic platform for
sharing and discussing design knowledge.

With one of the best collections of design publications in
Hong Kong, HKDC Library engages the general public
through book features and social media. We launched an
online book-sharing campaign called “Together We Share,
Knowledge of Design” which reached over 409,000
people.
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Publications
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“Design, We Say”
(et > BeEE)

Our record of Hong Kong Design Year 2012. An essential
part of Hong Kong's design legacy. Various different
programmes of “2012 Hong Kong Design Year"” offered a
unique opportunity for the design industry to showcase
their design leadership in the region and the positive effect
design can exert on the Hong Kong's economy, tertiary
industries and society.
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“Design Entrepreneurship
- Eight Lessons for
Designers”
(FERIZE - RETETRIRSE LMER)

To summarise the cases and insights collected from the
7+1 programme, we invited the course presenter, Mr
Bernard Suen, Project Director of CUHK's Center for
Entrepreneurship, to edit the materials and compile a new
book entitled “Design Entrepreneurship — Eight Lessons
for Designers”.
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Park Déco Legacy
BN IR

To tap into the power of design and putting it into a real
outdoor experience, we participated in the Cornwall Street
Park renovation project in Kowloon Tong, the second pilot
programme of the Park Déco project, led by the Leisure
and Cultural Services Department.

This project set itself apart from many park refurbishments
by incorporating a user-driven approach, which
successfully enhanced the user’s experience in the park
and improved the quality of public services.

Championing Public Design and Communications
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Hong Kong Design
Directory
BERRTER

Since 2008, we have offered a complimentary electronic
design service directory for Hong Kong designers and
design firms locally and abroad.

With the mission of raising the profile of Hong Kong's
design industry and strengthening the network of local
and overseas design practitioners, Hong Kong Design
Directory featured 21 design categories in the reporting
year.
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“HKDC Annual Report
2012 -13”
(&R A F ]2012-13)

2012 was an important standpoint of development for
HKDC. 2 landmark events were celebrated and embraced
by all sectors across Hong Kong — Hong Kong Design
Year 2012 and HKDC's 10th anniversary. Looking back on
our achievements and impact in society and venturing into
new aspiration, people from all walks of life got inspired
through their engagement in and participation of HKDC's
programmes geared towards turning Hong Kong into a
better place for living, working and playing by making
changes, hence the theme “A City Driven by Design and A
Community Embracing Design”. The publication had
received Bronze Award “Annual Reports — Traditional:
Hong Kong” of 2014 Galaxy Awards.
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Communications &

Media Publicity
B RERE
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To reach the public through various communication
channels, we made every effort to provide the general
public and the media with up-to-date information on our
work, including design-related programmes. Throughout
the year, we maintained close contact with local and
international media through various communication
channels, such as organising press conferences, briefings
and guided tours for visiting overseas journalist delegations,
and conducting media interviews with senior management
to inform the public about our activities and message.

Our events have always attracted widespread media
coverage in Hong Kong, mainland China and abroad. This
year, our programmes generated over 40 million media
value, which helped raise public awareness of the value of
design. The coverage drew good results, with an advertising
expenditure for the year of approximately 5 million.

To raise public awareness of our work and programmes, we
publish a newsletter called “Design Vibe” and issue e-blasts
and bi-weekly e-newsletters to highlight our activities and
major progress. Increasingly, we are moving to social media
platforms as an important tool to communicate with
society, by providing updates on our project development
and interacting with the public through our Facebook fan
page, Weibo and online video channels.

Championing Public Design and Communications
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Visits to HKDC
BFHE AR O

As part of our commitment to enhancing the
understanding of design and fostering collaboration with
stakeholders from mainland China, Asia and other regions,
we received around 60 official delegations from
government officials, enterprises, professional
organisations and students during the year.

We were privileged to receive the Consulate Generals of
Sweden, Mexico and Greece, and HKSAR Government
officials from the Hong Kong Economic and Trade Office
in Brussels, as well as delegates from Belgium, Italy,
Finland, Australia and the United States.

From the Asian region, we hosted delegations from
Taiwan, Japan, Korea, Indonesia and China, strengthening
our communication and networking with our counterparts,
such as the Taiwan-Hong Kong Economic and Cultural
Co-operation Council, Taiwan Design Centre, government
officials and representatives from the Japan Electronics
and Information Technology Industries Association. During
the year, we also received official visits from mainland
China, including Macau, Shenzhen, Shanghai, Nanjing.

Through these visits, these delegations not only acquired a
good understanding of Hong Kong Design Centre but also
experienced Hong Kong's vibrant design scene.
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Partnership and
Collaboration
R

Without the encouragement and backing of our partners,
collaborators and supporting organisations, it would be
impossible to promote our design promotion programmes
and projects so widely in the society. We would like to
extend our heartfelt gratitude to all the organisations and
people who facilitate our role to fulfil our public mission to
create a better living through design and innovation.

In the reporting year, we co-organised various
programmes with our partners and collaborators to
promote the wider use of design and innovation. With the
dual purpose of promoting design in the community and
nurturing creative talent, we supported more than 58
design- and innovation-related programmes by external
parties from the design community to government bodies,
also from the business and education sectors, encouraging
cross-disciplinary collaboration.

Going forward, we will further strengthen collaboration
among our networks in Hong Kong, the mainland and
overseas to capture opportunities arising from the
increasing awareness of the value of design and
innovation.

Championing Public Design and Communications
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Friends of HKDC

Membership Programme

BRRFAPLZREETE

The Friends of HKDC Membership Programme
(FOHKDQ) is a tightly knit network of
accomplished and aspiring individuals who
share our mission of “Design for Society”.
Through this membership programme, we
aim to build a cluster of resourceful people
from various professions and backgrounds
who not only are enthusiastic and passionate
about design, arts and culture, but also
champion the values and benefits that design
can bring to businesses and the community.
It is an excellent platform to support the
development of the design industry, enabling
its members to gain invaluable knowledge
and inspiration from design masters from
around the world and promoting exchanges
within the design community.

Acknowledgement of
Patron Members

ISHKABHERE S

(till 31 March 2014, in alphabetical order)
(HE2014%3H318 © BEARHT)

Mr. Fawaz Abid Bakhotmah
Fawaz Bakhotmah Arch & Des.

Mr. Michael Cheung
RAE KA

Director, Zincere Ltd.
ABEBRAR B

Ms. Agnes Chiu
BN
Director, SOHK Ltd.
SOHK Ltd. #8&%

Mr. Alex Chunn

Vice President — Concept Deve\opment
Techtronic Industries Co. L

BIRIEEABR AR aa‘J%Eﬁ — EREARER

Dr. Richard Fung

IEML AR

Chief Executive, Hong Kong Standards and
Testlng Centre

ERRAE RO 48EL
Ms. Pansy Ho
ﬂti%ézi

I\/Iana Director, Shun Tak Ho\d\ngs Ltd.
ﬁﬂﬁ@j EEAKR

Mr. Jeremy Hocking

Vice President Asia Pacmc Herman Miller Global
Customer Solutions (H

FEKE 2T ﬂﬁi%(%&)ﬁﬁﬁﬁ?
TAREEEE

Ms. Kigge Hvid

CEO, INDEX:

INDEX: 7T A8 £

Dr. Kan Tai-keung, SBS

RS HIR

Founder, KL & K Design -

8= R RETERABIA

Mr. Kwong Man-hang, Bengle, JP (Aust.)
BPEIE ST

President, WKK Techno\ogy Ltd.
FEERRAR AR /5

Mr. Lai Man-ting, Edmond
MXOESEE

Director, Much Creat\ve Commumcat\on Ltd.

HEHAIBEABRA

FOHKDC welcomes all design enthusiasts and
supporters of our mission. The programme
features five membership categories:
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Dr. Michael Lam

@E%’A K Q lity A A
ong Kong ua\ty ssurance Agency

EERERES

Ms. Flora Lau

BlEs 2+
Design Director, Flora Lau DeS|gners Ltd.
2g '?uxﬁ%ﬁﬁﬁ REtiEE
Mr. Freeman Lau, BBS
AN

Founder KL & K Design
ﬁ%‘hﬁﬂn Al A

Mr. Lau Tai-yum
Bt E

Dr. Edmund Lee

MeEHEL

Executlve Director, Hong Kong Design Centre Ltd.
Bafhn TEE %

Mr. Leung Wai-fung
RBIES

Founder & CEO, Artemis Digital Ltd.
TRBESARLE A ARITRAEE
Dr. John Lo, OBE, JP

EERIE LT

Senlor Consultant, Honﬁg Kong Design Centre Ltd.

BT mf&

Mr. Lu Lam, Leslie

B

Principal, Hong Kong Design Institute and
Institute of Vocational Education (Lee Wai Lee)
ERNERF B NEEEERE B
(EFBMRE

Mr. Ma Yu-hung, Samuel

TSR ST

Manager Director, Luk Ka International Ltd.
NEERER & F LT

Mr. Ng Man-wai, Danny

RX(ERE

Director, 4N Architects
B RERSEHN 25

Mr. Nils Neckel
Director, Designlink

Mr. Benson Pau
MR KL
Founderand Managing Director, Wings Trading

Rl
/ﬁ BRAF AFARERELE

Championing Public Design and Communications
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ASSOCIATE MEMBER
HEEE

STUDENT MEMBER
SRR

Mr. T50| Chlu -hang

BREL

Executive Dlrector Llfestyle Centre Holdings Ltd.
i A R OB BT

Mr. Jeremy Vinson

Design Partner, Tandem Design

Mr. Wang Chi-fung

FHEEE

President, China Ener Technologé Holdings Ltd.
PERR R EEE

Mr. Danny Wong
EEEEL
Executive Director, Wiseman International

Digitech Ltd. i
FERERBIEEMBER IR 1THAEH
Mr. Peter Wong

AR T E

Mr. Xia Qin

bk

President, Makestream De5|gn Co. Ltd.
WJ\\W%&&/ML&JEBE EE
Mr. Eric Yim

B

CEO, POSH Ofﬂce Systems (HK) Ltd.
HE@EBHERA nHeR

Mr Leon Yoong

BEREE

Vice President Techtronic Design, Techtronic
Industries Co. Ltd

BREEERAR e

Dr. Allan Zeman, GBM, GBS, JP
BXEL

Chalrman Lan Kwai Fong Holdings Ltd.
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Research Unit AfF 5341
CARMEN CHAN
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Service Innovation and
Implementation: A Series
of Two - Day Modules
ERBE DAY WARE

3-4 0ct 2013 and 10-13 Jan 2014

In two-day interactive workshops organised for the Civil
Service Bureau, a global design expert showed a group of
Hong Kong civil servants how to improve their creative
logic and improve public services.

In each interactive workshop, Rama Gheerawo, Deputy
Director of Britain’s Helen Hamlyn Centre for Design,
quizzed participants, mainly from middle management
with very limited design knowledge, came up with a series
of solutions for reducing fire-related hazards in an
overcrowded public market space and for making a
web-based driver’s licence application more user-friendly.

Feedback from the participants was overwhelmingly
positive. They were extremely inspired because the content
was applicable to their line of work. They also enjoyed
participating in the workshop case studies because they
were “convincingly realistic and thought provoking”.

Championing Public Design and Communications # &) /3 £
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Corporate Governance
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As a publicly funded organisation, HKDC has over the
years continued to strengthen its corporate governance
and improve its culture of work to foster accountability,
cooperation and collaboration. Apart from regularly
reviewing its operation, HKDC appointed in early 2010 an
external audit firm to conduct an internal audit exercise on
areas related to projects, finance and administration. Based
on the findings and recommendations of the internal audit
report completed in June 2010, HKDC had prioritised its
follow-up actions, including staff training, to ensure that
the operational procedures comply with its own corporate
governance.

HKDC has also fully implemented a two-tier reporting
system for managing potential conflicts of interest of its
directors. Apart from reporting their potential conflicts of
interest at board or committee meetings, directors are now
also required to disclose their general interests, direct or
indirect, pecuniary or otherwise, on appointment to the
Board of HKDC. Their declarations are also available for
inspection by members of the public upon request.
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Government grant

BT A

Project income
EHE KA

Sponsorship
BB/ BR

Other income

HfA

Project expenses
BEMX

Payroll & related cost

# & LR

Donation

Bk

Overhead & administration
—REERTHER

Operating surplus / (deficit)
BERR/ (FRF)

Less: Interest expenses

B RS

Net surplus / (deficit)
ERE | (RF)

Non-Government
Funding
FHFER

HK$

0

649,241

181

649,422

7,121

16,044

19,000

42,165

607,257

(9,027)

598,230

INCOME AND EXPENDITURE STATEMENT FOR THE YEAR ENDED 31ST MARCH 2014
F201443 A31 B LR BREE KK

HKDC Basic

Activities

BHER PO

EfXEE

HK$

19,370,408

3,945,212

957,700

510

24,273,830

6,629,348

13,922,398

3,722,084

24,273,830

Government Funding

9,385,390

2,810,996

3,079,370

1,001

15,276,757

14,000,674

1,268,233

7,850

15,276,757

BUF & B
Business of HKDC Awards
Design Week 2013
2013 BERHL
R EERE Rat KB
HK$ HK$

3,389,381

1,051,175

495,147

4,935,703

4,315,388

612,465

7,850

4,935,703

Design Incubation
Programme

RETRIEE A T8

HK$

10,098,397

813,033

45,153

10,956,583

9,597,195

1,348,388

11,000

10,956,583

CreateSmart Initiative

AIREE S
Knowledge Knowledge InstlLuet; 0:
of Design  of Design Knowledge
Week 2013 Week 2014 " J1L ﬂ%ﬁ
RAEHE REEBAE = gzge,
FIn
HK$ HK$ HK$

1,688,369 24,000 1,236,253
459,492 0 864,414
1,203,641 0 558,520
36 0 15
3,351,538 24,000 2,659,202

2,897,662 0 1,992,280
443,876 24,000 666,922
0 0 0

10,000 0 0
3,351,538 24,000 2,659,202
0 0 0

0 0 0

Overseas

Promotion

of HK
Design
BIMER
BaRit
HK$

5,507,769

300,000

213

5,807,982

5,477,033

330,949

5,807,982

World
Design
Summer
Camp
BRERERA
TE

HK$
1,419,833

16,000

1,050,000

2,485,839

2,092,622

383,217

10,000

2,485,839

Y2K x HK Young HK Young

Design-TV Design Talent Design Talent
Programme Award 2011 Award 2012

Y2Kx BEFFRE BEREERE

Rat-BH FHERE FHERE

i
HK$ HK$ HK$

11,000 429,655 1,475,062
0 0 0
0 0 0
0 5 38
11,000 429,660 1,475,100

0 429,660 1,260,900
0 0 214,200
0 0 0
11,000 0 0
11,000 429,660 1,475,100
0 0 0
0 0 0

Other
Government
Funding
HisBUF& B

BR

Hong Kong
Design Year
2012
BRRF

HK$

336,819

0

0

336,819

321,819

15,000

336,819

Total
st

HK$

Income
WA

54,372,336

10,609,563

7,644,378

47,158

72,673,435

Expenditures
X

49,021,702

19,230,692

3,813,784

72,066,178

607,257

(9,027)

598,230




Victor Lo ‘ ‘ ‘
P&, GBS, IP

Chairman % /& Selma Chow Joey Ho Bonnie Chan
RN, GBs, Ip EES FRiE2E
Director & % Director % Director %
Roy Chung Freeman Lau ‘ ‘
$85F, BBS, JP 2|/)NE7, BBS
V\cc Cha\rman BlEfE Vice- Cha\rman eI Victor Tsang Eric Yim Leslie Lu Kevin Yeung
=l BEE EM A
Director =% Director 5 Director &% Director %

Cees de Bont Frederick Lam James Law Felix Chung Kai-yin Lo Francis Lee Janet Cheung Alex Lee
Director & MKIE, P mRE $EER ERUA, SBS g RS =2
Director =5 Director % Director == Director # % Director 5 Altematei[?w;ector Alternate Director
RFHE S =
R ES
Frank Peters Jerry Liu Joseph Lo Ada Wong Cheng Wai-fung Antony Chan Winnif Pang
Director £ BEXxE= BES BRI, P BEE FRESR wEL
Director &% Director &% Director &% Alternate Director A\temate D\rector Alternate Director
RHES RHES
Apm 2013 to 31 March 2014
2013F4A18ZE2014%3H31H
MEETING &3 Board FAC BDC AC MEETING &3 Board FAC BDC AC
(Attendance rate/Total no. of meetings HEXB/EEHE) EE2 MBRITHREER] CLCEXMEZER BEREEY (Attendance rate/Total no. of meetings HEXE/SEHE) EES BRBITHEEE LEXRRZED BERZEE
Board Members Board Members
EEgHE =391
Mr. Victor Lo &R L4 5/5 - 5/5 - Prof. Cees de Bont 3/5 - 3/5
Dr. Roy Chung & F#+ 3/5 4/4 2/5 212 Ms. Bonnie Chan RE% %+ 4/5 3/4 3/5
Mr. Freeman Lau 2/NE 4% Mrs. Selina Chow EZMa &+ 3/5 - 2/5
Representative appointed by Hong Kong Federation of Mr. Felix Chung $EE3# 5t & 3/5 - 0/5
Design Associations . =
EnHERnE 45 34 205 ) Mr. Frederick Lam M XFE %&£ 0/5 - -
1] -
Representatives appointed by Hong Kong Fashion Mr. James Law BB W5k E 20 Es
Designers Association Mr. Joseph Lo 2% &4 2/5 - - 2/2
BIEFERT &R -
BERGERAAHENR 3/5 1/5 Ms. Kaivyin Lo BRI Z + G i 95
Repre.serlltatives appointed by Hong Kong Designers Mr. Leslie Lu k54 45 i 2”5
Association
BERTMHBERR 4/5 - 1/5 - Mr. Victor Tsang S R2 %4 4/5 - 4/5
Representatives appointed by Hong Kong Interior Design Ms. Ada Wong EXHZ + 2/5 4/4 - -
Association
e e o Mr. Eric Yim BEBHEE 3/5 - 4/5 -
EBZRRHEAR 3/5 - 0/5
Mr. Li REE
Representatives appointed by The Chartered Society of oIl £ .
e — (Head of Create Hong Kong or his proxy)
P AN STEyTS IS BAEREN 5/5 4/4 4/5 212
RERFRIABREBRE 25 : R
Remarks:
Board — Board of Directors EH & FAC - Finance and /\dm\msTraTmm Commmoo RS RATIRE E

BDC — Business Development Committee (S ¥FREEZES AC - Audit Committee Z&#:




Our People
179 o B %

PROGRAMME TEAM
FEEAA

Our People

DESIGN INCUBATION
PROGRAMME TEAM (DIP)
RETRIEE B EERA

FINANCE & ADMIN TEAM
MBEMTHRASA

AWARDS
TEAM @
RIFHA A

PARTNERSHIP,
MARKETING &
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TEAM
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International Alliances, ——
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(ICOGRADA)

Bl P E R E G E

. International Council of Societies of
Industrial Design (ICSID)

BB TR E S

. Design Management Institute (DMI)
R EEER

. Seoul Design Foundation

BERRITESE
. National Design Centre (NDC)

. Shanghai Industrial Design
Association (SIDA)

EBTERAGE

@ TAiwAN DESiGN CENTER @ 7. Taiwan Design Centre (TDC)

: . BBAIER I
3. : ess. °sos°
- oce M @ 8. Shenzhen Industrial Design
° P BT Profession Association (SIDA)
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Global Design Network (GDN) BB s+ S E &

Initiated by HKDC, GDN intends to provide a network for member organisations to HAEBRFTHROBHMKYL GDNE LR —E
explore and discuss issues of shared interest. A theme is set out to facilitate a productive EERERBEAUNGFERERBEOZENSR
oo discussion at the annual roundtable. With the multitude of international participation in o BERNEREHE TR THEIE - GDN

the network, GDN currently encompasses 39 leading design associations in Asia, Europe Z5E A3V BEBTBANE AKEHEE B
and the US. HKDC is working closely with FHKDA which plays an increasingly proactive REMEBES HEBAZSAPLEBERS

The fo[[owing are just some of the trans-national and leadership role in fostering GDN's development. BmEBREAE - BRETHIHGONNER - H
B B e W EEEFHMABENAE -
organisations that we are affiliated to. They have enabled
g . - GDN'’s missions are: GDNHIRE :
B tO L 2l dlverS.e rang_e of quallty programmes. ¢ To promote the awareness of reviewing the role of design and design organisationsin e {R # 2 BRE R & Rt R R FHEBEX
MOVIng fOﬂNard, we will continue to leverage on such the cultural, economical, social, educational and environmental developments in the b @i e HERBEXREFHE

globe; H)E AL

alliances to harness success with greater effectiveness.

e To encourage multidisciplinary cooperation between designers and other professionals o iR sTATELE 4T R « D IR 2R &L

l)j\_F;EE—lé"gﬁiZFqﬂlt,\mfﬂ Hﬁ%%ﬂ’gﬂ%t&% ’ 'E'{Fﬁﬁjj such as artists, psychologists and cultural thinkers across nations; and REFHERENBEANBELEE: &
A N ol ¥ N

= 'ﬂzﬁﬁﬁﬁ Hb%@%%ﬂﬁ” JH:’ %ﬁ %% E’\J /ﬁij ¢ EE*R ’ e To share information about major commercial projects in which business opportunities o HZEER A HEEANE T BRTE
Z'K I:FI ID%E%\E%%EEE%%%*E%E%“; s *Eﬁﬁésk*i ° for the design sector could be identified across borders. WREREE -

International Alliances B B s B







