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ABOUT US ...

Hong Kong Design Centre (HKDC) is a non-profit organisation dedicated to helping local designers and businesses realise their full
potential. We take a leadership role engaging in a proactive dialogue that preaches to government, industry, business partners,
educational institutions and private organisations about design as a strategic, value-enhancing constituent of business. Towards the
wider public we tirelessly seek to inculcate a greater appreciation of the ways design contributes to a better quality of life.

The Hong Kong Federation of Design Associations established HKDC in 2001. The founding members of the Federation, comprising
Hong Kong Designers Association, Interior Design Association Hong Kong, Hong Kong Fashion Designers Association, and the
Chartered Society of Designers, founded HKDC to consolidate efforts for a better means of improving Hong Kong design.
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WHALT IS
DESIGN
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Committing to an exact, all-
encompassing definition of what
design is can be tricky, if not a futile
exercise. Variance in perspective
gives different meaning to its
understanding and usage. While the
uses for design are truly endless, at
HKDC we see it as important to view
design from a perspective based on
its function to the greater society.
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The Link Between
Creativity and
Innovation

RIS BRI AR

Design is a planning-and development
process, transforming abstract ideas
into desirable objects and services.

It harnesses consumer insights,
technological feasibility and business
viability. Design is much broader than
aesthetics. It is linked to functions,
ease of manufacturing and delivery,
sustainability, reliability, quality

and productivity.
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2 An Integral Part of
All Businesses
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The value of design stretches across

all industries and sectors — from
manufacturing to services, such as
banking, tourism, transport and logistics.
Firms can create a more engaging brand
experience and rewarding customer
relationships through better design,

not just in products, but also services,
environments, and communications.
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3 Multi-disciplinary
FSER

Design should function at multiple levels.
It requires more than simple collaboration
amongst the different design disciplines.
Participation from areas, such as
consumer research, engineering,
technology, strategic planning, business
management, marketing, psychology,
anthropology and sociology are crucial

to attaining better design. And better
design equals better results.
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A Value Creation
Tool

BEEENTA

Design brings value to businesses by
reducing costs, improving profitability
and increasing brand equity.

Design has increasingly become a critical
part of the overall corporate business
strategy. Designers are natural innovators
by virtue of their empathy, visual literacy
and lateral thinking skills. More and more
companies are tapping into the expertise
of designers to create innovative business
models, products, services to meet the
latent and unfulfilled needs of customers.

Design also has a social value. Better
design means better living. It brings
tangible and sustainable improvements
to our living environment, making it
easier, safer and more enjoyable.
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MISSI®N

AN=
Use design and innovation to
drive value creation and improve
the well-being of society
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Establish Hong Kong as a centre
of design excellence in Asia
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WHAT WE D@ .....

A new focus of design leadership is evolving
in the East, with Hong Kong emerging as
one of the primary hubs of this activity.
Cultural convergence is providing the fuel

for this new energy level as new domains are
compressed into the cityscape and allow a
new sensitivity to surface. The cooperation of
government, business and education focused
on design will allow the city to become an
international design hub.
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Bruce Claxton
Senior Director of Design Integration, Motorola
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Global economies are now shifting
and moving at unprecedented
speeds. To make certain that

Hong Kong does not lag behind,
comprehensive changes must occur.
Hong Kong no longer competes

by way of making. Instead, we
must adopt a mode of thinking
based on design that emphasises
the synergy between our modern
knowledge-based strengths and
our indigenous creativity. The
burgeoning Chinese manufacturing
and consumer capacity inevitably
means opportunities are abound

- many Chinese businesses can be
persuaded to incorporate design as
a strategy for growth. By developing
and honing a strategic relationship
between design and industry,
Hong Kong can potentially play a
critical role throughout this process
of evolution.
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1 Injecting Design in
Business

EEEARS

We are passionate about raising the
profile of design as a strategic part of
every company’s core business. In our
work we encourage business owners
and managers to think like designers
and invest in strengthening their design
capabilities. We provide information,
research, case studies, best practice
guidelines and business contacts to
facilitate greater bonds between business
and design.
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2 Upgrading design
skills and building
networks
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A unique selling proposition for Hong
Kong designers is their appreciation
and experience of Eastern and Western
cultures. From both a creative and
commercial level, our local designers
uniquely form a natural link between
these two global business communities.
Staying ahead of the shifting demands
of business is, however, essential. Apart
from upgrading designers with better
design skills, we also equip practitioners
with the language of the business world
—in finance, marketing, management
and more. Networking is an essential
part of what we do. Social or business-
tailored events create an open forum

to share ideas, encourage partnerships
and build new business opportunities. To
achieve this, we organise a year-round
programme of seminars, workshops
and conferences.
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3 Nurturing “Design-preneurs”
PE [REHEER]

The InnoCentre is a purpose-use facility where design and
innovation are centralised within a backdrop teeming with
vibrant activities that stimulate growth. Through joint efforts
with Hong Kong Science & Technology Parks Corporation, HKDC
has provided professional input to building into the InnoCentre
with features suitable for design tenants and incubating design
start-ups. Within the InnoCentre, we have a “Design Incubation
Programme” providing a nurturing and supportive environment
for young creative entrepreneurs.
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. The originality of Hong Kong design has
. made a quantum leap over the last couple
. of decades. | can now trace numerous

. design developments in New York, Paris
and London that had their origins clearly in
Hong Kong.

EIREEB

Stefan Sagmeister
Founder of Sagmeister Inc.

Sagmeister Inc. BI#FA

4 Enhancing community-wide
design appreciation

INsRtt & X E %A

Hong Kong's potential as a regional design centre will only be
realised when appreciation and understanding of the value

of design are embedded within the community. We actively
promote public engagement via community-focused seminars,
exhibitions and media programmes to link like-minded design-
passionate people. To ensure that the progressive message of
design is echoed across society, we also work closely with the
Government and educational institutions on design-related
policy and issues.
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5 Celebratmg Design Excellence
TRSERTACHE

Recognition and peer acknowledgement of success is an
important tool in building a stronger design community. We run
a design awards programme that celebrates excellence in the
following areas:

Design For Asia Award uniquely recognises outstanding
designs that have been most influential across Asia

Design Leadership Award celebrates strong corporate leaders
who have applied design to achieve exceptional business success

The World’s Outstanding Chinese Designer Award
recognises the achievement of Chinese designers from across

the globe

Hong Kong Young Design Talent Awards acknowledge the
latent potential of our young design talents
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G Raising Hong Kong’s profile
as a design hub

RIT BB SR EB

We are dedicated to putting Hong Kong firmly on the
international design map. We believe in promoting Hong
Kong as a vibrant, creative and engaging location for design
talents and professionals. Through well-deployed strategies
and initiatives, Hong Kong’s reputation in design excellence is
steadily gaining prominence. These include:

¢ Widening our international network of design experts, firms
and institutions, allowing for greater professional interaction
and business development

¢ Organising roadshows at cities to spread awareness of Hong
Kong's design abilities

¢ Showcasing Hong Kong’s vibrant and varied design
community through the publication of books and case studies

e Hosting large-scale conferences, which attract design talents
and business leaders from around the world to share insights
into issues relating to design and business

BB P ZEBRBERRRET G LR HITRETBHED
BIBMB N RRETET B REFENILVEM  BBIA TR LRSI
AE BENRHESHEREBRE:

o BATMIMBEBRALMR  BEMRIMORAES RARMELT - A
HA ISR B M AN R

o BPHESUGERE  EEEBRA T

o BBHRETMBERMERAR RREBZLSRMARENN
RETALRY

o B KB ER  WEEREHMNRFAT RERBMHFRDOZERE
BITHEARNRR



10

MESSAGE
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CHAIRMAN
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While the global economic decline

has had a seriously detrimental effect,
dragging most of the world’s people,
organisations, and governments into

a protracted storm, | reckon that these
are opportune times for the design
community to step up and take lead.

In the private sector, many businesses
are rethinking their strategies in order
to survive uncertainty. Many are
consolidating their businesses, thinking
of better ways to manage and operate
what they do and how. Sustainability,
efficiency, service deployment, systems
management, adding value to brand,
service and products, and numerous
others, are all core design concepts that
can no longer be discounted. Businesses
and institutions keen for relevance simply
must innovate. And, as we all know,
design is fundamentally about innovation
and change.

Surely, the ability to sow for future
success is indicative of strategy that
rationalises beyond just the immediate
and foreseeable. One of the fruits of
our many labours, “Reinventing with
Design (ReD) 2008", leveraged on
progress left from the previous year and
resumed a bold focus on decidedly new-
fangled concepts like service design,
and user centric innovation, providing
local industry with new perspectives

to improve what they do. While it is

heartening that terms such as green
design, sustainability and service design
have become a ubiquitous part of daily
vocabulary, their true meaning may
remain elusive to most people. This is
why events and initiatives like ReD are
important platforms; they help bridge
design with outside communities.

Towards the Government we maintained
a practical dialogue of design with
various branches of civil service. This year
we introduced a pilot project that tasked
design graduate students to study the
effectiveness of the Government's user
services, and in turn provide valuable
design thinking solutions.

Additionally, our working partnerships
with a variety of institutions such as The
Chinese University of Hong Kong, Hong
Kong General Chamber of Commerce,
Hong Kong Institute of Marketing, Hong
Kong Trade Development Council, and
Hong Kong Federation of Youth Groups,
to name a few, have strategically helped
HKDC organize a copious array of
programmes that are aimed at businesses
and students respectively.

Our Flagship programme, “Business of
Design Week"” (BODW), continued to

live up to expectations as Asia’s most
important design event by attracting
over 130 globally renowned speakers
and more than 50,000 participants. In
addition to insightful presentations about
global business and design issues, we
introduced topical discussions that held

a localised perspective. Exploiting the
collective wisdom of BODW speakers
from around the world and our partner
country Holland, our conference included
talk of Hong Kong’s ambitious West
Kowloon Cultural District and Quake
Solutions, a multi-day discussion about
methods to tackle and solve problems
resulting from Sichuan’s calamitous
earthquakes.

A new initiative for the year was “Hong
Kong Brands Week”. Created as a
fundraising activity with the Hong Kong

Ambassadors of Design, this week-long e ‘

event was first-of-its-kind that promotes
the attributes of design in branding,
and encouraged both the development
of Hong Kong's local brands and
community-wide appreciation from

the public.

On the international front, HKDC hosted
Hong Kong’s first-ever appearance

at Milan Design Week. We curated

a comprehensive exhibition of Hong
Kong design, effectively introducing the
verve of our creative output to tens of
thousands of daily visitors. Likewise, our
travels to London presented another
first-ever showcase of Hong Kong
design at the venerated Design Museum.
Similarly scoped efforts were organised
in New York and Seoul respectively. For
Hong Kong design to remain relevant on
the global stage, a persistent dialogue
that travels beyond our borders,
stressing our indigenous strengths, will
be vitally necessary.

With great encouragement, we reached
an agreement with Shenzhen Industrial
Design Profession Association to work
in alliance towards the betterment of
design and industry in both Shenzhen
and Hong Kong, contributing to the
design / industrial development of the
Pearl River Delta region, and more
importantly to China as a whole.

As is typical for us, these achievements
comprise the stepping stones which will
help us arrive at greater heights. Looking
ahead we recognise there are plenty of
challenges to overcome; however, there
will also be many more opportunities to
build Hong Kong into a more competitive
and attractive place. We will continue

to leverage on strategic partnerships to
provide local industry, government and
designers with up-to-date progressive
knowledge for their sustained benefit.

I am convinced that when the future

is bleak, the best solution forward will
materialise by getting creative. And
design is unquestionably the best tool for
achieving this.
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As | indicated a year ago, Hong Kong
Design Centre (HKDC) secured in

May 2007 a non-recurrent funding of
$100 million from the Government to
support our operations for five years.
This major commitment has enabled
us to shift from a short-term project-
by-project operational mode to a more
long-term and sustainable mode. We
witness in 2008-09 the first fruits of such
transformation.

Firstly, we launched two major
infrastructural projects in June 2008
which entail ongoing commitments.
Those comprise: the Hong Kong Design
Directory which provides an online
database of local designers and design
companies for easy access by potential
users of design around the world; and
the HKDC Library which houses a varied
collection of books and magazines on
design, innovation and entrepreneurship.

Secondly, we have taken bolder steps

in strengthening our relationship

with strategic partners. One notable
example in 2008-09 was the signing of
a Memorandum of Understanding with
Shenzhen Industrial Design Profession
Association. Together we will leverage
the resources of Hong Kong and
Shenzhen to create a common platform
for design exchange and business
matching and to transform the two cities
into the design hub of Asia.

Thirdly, as we forge ahead with our
programmes of seminars, exhibitions,
conferences, workshops and forums,
we widen their project scope and
deepen their customer and market

reach. For instance, recognising that

the theoretical and methodological
competencies in established design
capabilities are equally applicable in
service as in products, we organised in
2008 a series of Service Design seminars
and workshops for private sector senior
executives and senior civil servants.

We discussed and demonstrated how
design could help those in the service
sector create a more engaging brand
experience and rewarding customer
relationships. This was followed by a pilot
project undertaken in collaboration with
Efficiency Unit of Hong Kong Special
Administrative Region Government and
The Hong Kong Polytechnic University
School of Design. We adopted the user-
centred design approach for developing
conceptual ideas to enhance the user
experience of job seekers patronizing
the public employment service and to
provide them with a one-stop centre

for employment, re-training and social
security needs. On the international
front, riding on the great success in
promoting Hong Kong’s design in
mainland cities in 2007 through ”Project
9707", we made enormous strides

in 2008 through a series of overseas
promotional programmes showcasing
Hong Kong’s design. This comprised an
array of large-scale design exhibitions,
symposia and forums held at prestigious
events and venues in Milan, London,
New York and Seoul.

As a matter of strategy, in parallel with
our continuous drive to improve the
quality of our programmes, we ensure
that they are current and relevant. For
example, in our flagship event “Business
of Design Week", we have incorporated
in 2008 two very topical forums: (a)
Quake Solutions which explored design
solutions for the devastating earthquakes
of Sichuan and similar natural disasters,
and (b) Culture and the City where
experts shared their insights into Hong
Kong’s planned West Kowloon Cultural
District Project. On a more general

basis as global recession set in, we have
been trying hard to help industry turn

to creativity and innovation to renew
business growth. In our year-round
seminars and workshops, we have been
emphasising that design has a major and

unique role to play in these efforts, using
real cases of business turnaround driven
by design and innovation. Similarly, with
the planned introduction of the new
“334" academic curriculum in local
secondary schools, we have embarked
on the “Design to Empower” workshop
series which addresses the needs of
students for ‘Other Learning Experience’.
These revelatory workshops conducted
in a classroom setting at schools offer
participants fresh insights into all aspects
of design thinking.

Concomitant with the Government’s
endowment is the stakeholders’

raised expectation of HKDC's sound
corporate governance and good
management practice. During 2008-

09, HKDC's corporate governance and
administration came under scrutiny by
the Audit Commission and the Public
Accounts Committee of the Legislative
Council. HKDC at just seven years of

age is a relatively young and small
organisation still probing its way to strive
for facilitating the development of the
design industries in Hong Kong. A review
and audit at this point of its development
was timely as it provided the necessary
and useful feedback based on which
HKDC could improve its administration
and management to achieve a higher
degree of governance. As the nature of
the design industries is fast paced and
forever evolving, HKDC has to maintain
proper checks and balance while
ensuring that the bureaucracy does not
inundate it to non-action. This precarious
balancing act will be a constant
challenge for HKDC.

In closing, | would like to thank the
Commerce and Economic Development
Bureau, the Innovation and Technology
Commission as well as all HKDC
partners and stakeholders for their
unfailing support to our work. | would
also extend my sincere gratitude to

the HKDC Board and staff members
for their dedication and passion in
formulating and implementing HKDC's
rich and diversified programmes, which
have invariably received very favourable
participant feedback.
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®VERVIEW ...

Our Achievements — A Year in Review

In 2008 — 09, HKDC forged ahead by organising a copious variety of programmes to address a wide spectrum of needs and
objectives. We rose above challenges by prudently tailoring the scope and scale of what we do in response to shifting demands from

our audiences.

The work achieved can be viewed under these categories: design for business and public sector; design for designers; design
for public and International Promotion and Relations. Through this, we demonstrate just how we have delivered on mandates to

service needs in Hong Kong.
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Entrepreneurship for
Design & Creative
Business

I Industries Fair
(16 - 19 May 08)

(29 Mar 08 — 14 Jun 08) N Pecha Kucha Night
Creative Hong Kong (27 May 09)
in Milano at That’s
Design — Milan Design in London
Week (28 May — 12 Jun 08)
(16 — 21 Apr 08) Design to Empower
Chinese Cultural Series
Design Elements (May 08)

in International

Limelight

(29 Apr 08)

Free Intellectual
I Property Consultation

Service
(Apr 08 — Mar 09)

International Cultural

Creative Hong Kong

Redesngnmg Overseas Master
Healthcare Service - I Class in Hospitality &
Worklng with Users Experience Design
(14 Jun 08) (1-11Jul 08)
Reinventing with Design Your Sac —
Design I with a Hong Kong
(16— 21 Jun 08) Story
Public Talks and (1 Jul =17 Oct 08)
Evening Forums Forum on “From
(Jun 08) Creative Industries

B HKDC Library to Creative Economy:
(Jun 08) The Role of
Hong Kong Design Education”
Directory (11 Jul 08)
(Jun 08) B Pecha Kucha Night

(22 Jul 09)

B Discover Design
(3 - 16 Aug 08)
Alessi Tea & Coffee
Towers Exhibition
(19— 29 Aug 08)
Innovating Through
Inclusive Design
(31 Aug 08)

B HKDC Awards
(Aug — Dec 08)
Design to Empower
Series
(Aug 08)

TR —
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Creative Hong Kong
in New York

(12 — 18 Sep 08)

Pilot Project — User-
Centred Design
Approach to Public
Services

(Sep 08 — Feb 09)

Hong Kong
Ambassadors’ Ball
(10 Oct 08)

Creative Hong Kong

I at Seoul Design
Olympiad I
(10— 31 Oct 08)

B Chinese Hi Tech Fair
(12 = 17 Oct 08)
Creative Hong Kong
in New York
(16 Oct 08)
International Creative

I Industries Exhibition
Shanghai
(21 — 24 Oct 08)

HKDC Website
Revamp
(Oct 08)

2 EWEHALHED - RMIBREERBH R E A
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Entrepreneurshlp for
DeS|gn & Creative
Business

(1 Nov — 20 Dec 08)
Workshop on
Designing the Service
Experience

(4 Nov 08)

Trend Directions 2009
& Beyond

(11 Nov 08)

Seminar and
Workshop on Service
Design: User-Centred
Design Approach to
Services

(Nov 08)

6-6-9-6-6

Hong Kong Brands
Week
(1 -7 Dec 08)
Memorandum of
Understanding
(MOU) with
Shenzhen Industrial
Design Profession
Association
(3 Dec 08)
Business of Design
Week
(8 — 13 Dec 08)

B Pecha Kucha Night
(9 Dec 08)

B DesignEx'08
(9 Dec 08 — 5 Jan 09)

B GDN Symposium 2008

(10 Dec 08)

RLT BB B B

GD2D + PD3D

- Fresh Air by

PureAustrlanDesu_:;n

(5 Feb — 1 Mar 2009)
B Pecha Kucha Night

(25 Feb 2009)

Learning to Design

Thru Monster

(Feb 2009)



, Design is that'competitive

" advantage that sets a company
apart in the global market.
Within the global economyithe
highest persorming compamigs
see design-as a'strategic

sasset. It begomes the core to
ﬂﬁeﬁlauynesses For those
companies, deagn|snxwethén
aesthetics=-if's competitive
mtellectual property
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Monika Conway
Founder and Creative Director of ‘
:—_t- Chalk Designstudio .
&)

TN = iE -Chalk Designstudio BI#t A FREIE AR E Reinventing with
: Design
sl
(16 —21/6/2008)

First organised in 2006, “Reinventing
with Design” (ReD) has become
synonymous with helping local
industry and designers stay ahead of
shifting demands within the business
environment. ReD is a weeklong
annual event that comprises a series of
participatory workshops, a conference,
a Design Leadership Forum and cultural
events. It seeks to provide in-depth
exploration of how design, in varied
practices, can help different industries
in Hong Kong create value. ReD
participants learn how to best utilise
the newest methodologies and market
information to reinvent their industries
through real actions.

organized by

Hong Kong Design Centre
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Business of Design
Week

B A
(8 — 13/12/2008)

Bringing the best of the global design
industry to Hong Kong, our flagship
event “Business of Design Week”
(BODW) is Asia’s leading international
conference dedicated to design, brand,
and innovation. Uniquely focused on the
intricate relationship between business
and design, BODW is an international
platform for designers, experts and
entrepreneurs to network and share ideas,
and achieve business matching, and it

is an essential introduction to design for
students and the general public.

In its seventh year, BODW 2008 provided
a substantial programme of over ten
worthwhile and varied events. More than

50,000 participants attended, and 135
prominent international speakers and
brand representatives helped highlight
the programme as an important platform
for creative exchange and stimulation.
BODW:'s billing as a global-calibre event
was strengthened with the attendance of
more than 240 regional and international
journalists, who contributed over 450
pieces of press and broadcast coverage.

As in previous years, BODW 2008
comprised a series of concurrent
conferences, exhibitions and outreach
programmes. Following the tradition

of partnering with a different country
every year, BODW partnered with the
Netherlands in 2008 to showcase Dutch
design throughout Hong Kong. The core
event, the BODW forum, featured some
of the world’s top designers — amongst
whom were Rem Koolhaas, Shigeru
Ban, Marcel Wanders, Winy Maas,
Renny Ramakers and Irma Boom — and
witnessed them offer a gamut of insights
into Design & New Media; Design &
Space; Fashion & Apparel; Culture and
the City, a two-session exploration of
expert views on Hong Kong’s planned
West Kowloon Cultural District Project;
Design & Communication; Product
Design & Technology; and Quake
Solutions, a profound multi-session
examination of design solutions for the
devastating earthquakes of Sichuan and
similar natural disasters.

The outreach programme, Detour, was
further enhanced to comprise over 40

art, culture and design events aimed at
enhancing design awareness amongst

Hong Kong's general populace.

The participants who attended BODW
Forum 2008 gave an average of 5.17
rating on a 7-point scale on their overall
satisfaction towards the event.
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The concurrent conferences, building on past achievements, continued a disciplined expansion of diversified focus on

design education, brand strategy, intellectual property protection, and product innovation. They included:

EABENRNER BHNERNSIDRERLRRERHE  REKRE  ARERREUARERAFTORS - ELEDEHE:

DesignEd Asia

A two-day design education
conference co-organised by the
School of Design, The Hong

Kong Polytechnic University.

It was staged for the second

year running at the Hong Kong
Convention and Exhibition Centre.
This year’s theme tackled the issue
of culture as inspiration with a
focus on aesthetics and culture;
cultural belief and user behaviour;
creativity; innovation and culture;
as well as design education and
culture. The event attracted more
than 500 participants.
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Brand Asia

A two-day brand strategy
conference and academic
symposium co-organised by

The Hong Kong Polytechnic
University’s Asian Centre for Brand
Management. Uniquely created
for the business professionals,
Brand Asia 2008 explored the
different aspects and approaches
towards assessment of brand
performance using marketing
and financial metrics, justifying
brand investments, cultivating
strong brands with a matching
culture, management of brand
experience and the creation of
brand communities by utilising
social media.

brand
d asia ,
i ” PODEC
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BIP Forum

For the second year running,
Business of Intellectual Property
(BIP) Forum provided an insightful
platform for Intellectual Property
(IP) experts and companies of all
sizes, to share critical strategies
and situations in the management,
deployment and protection of IP

in today’s highly volatile world of
trade and business. Brand owners
and legal experts shared real-world
examples, demonstrated the uses
and benefits of IP to all enterprises
regardless of nature or size.
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InnoAsia

This was a one-day technology
conference co-organised by
the Hong Kong Science and
Technology Parks Corporation.
World experts unveiled how
they innovate and deploy new
technology in architecture,
transport and renewable
materials contributing to the
economic development and a
better quality of life.
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YIC Forum

Organised in conjunction with the
Hong Kong Young Industrialists
Council, this was an open
dialogue between designers

and manufacturers on their
experiences of working in Pearl
River Delta Regions.

EREFIERGEWE
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DETOUR

This is an outreach programme

of BODW that connects with

the public by bonding design
with the local community. This
year, DETOUR introduced over

40 individual programmes and
events, ranging from various
exhibitions showcasing design
work, open forums, fashion show
to design parties. They successfully
took BODW into the community,
inducing a festival-like enthusiasm
for creativity throughout the city.
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Design as a Value-Creation Tool for Business

MRETREREIEER

In partnership with Hong Kong General Chamber of Commerce, Association of
Accredited Advertising Agencies of Hong Kong, Civil Service Training and Development
Institute, Commerce & Economic Development Bureau, Efficiency Unit of the Hong Kong
Special Administrative Region Government, Hong Kong Association for Customer Service
Excellence, Hong Kong Institute of Marketing, Hong Kong Productivity Council, Hong
Kong Trade Development Council, The University of Hong Kong Asia Case Research
Centre, HKDC has been organising seminars and talks to emphasise design as an
important tool and critical part of corporate business strategy that creates competitive
advantage. A total of 13 seminars were organised in 2008-09.

EARTPO—HESARBSER R S MERE AR T R ECERENEET R
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Redesigning Healthcare
Service — Working with
Users

HAFEF — REE
s
(14/6/2008)

This is another example of HKDC's
sustained efforts to promote both

a wider use and the social value of
design across different industries and
professions. Co-organised with Tuen
Mun Hospital, this half-day seminar
provided an exploratory look into ways to
improve the interaction between health
services and patient needs. Using user-
centred concepts of design, Elaine Hide,
Service Improvement Lead and Associate
Director of Clinical Services, Luton

& Dunstable Hospital, and Deborah
Szebeko, Founder of ThinkPublic,
provided an insightful look, through
case analysis of hip fracture and stroke
patients, and head and neck cancer
patients respectively, into methods that
can improve the quality of health care.
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Innovating Through Inclusive Design

& ETZRIFT
(31/8/2008)

Presented as part of the British Council’s “48-hour Inclusive Design Challenge”, this
workshop provided a preparatory exploration into the topic of inclusive design. It
helped the participants learn what the approach of inclusive design entailed. Through
practical brainstorming and interactive exercises led by Julia Cassim (Senior Research
Fellow of the Royal College of Art) and other professional UK designers, the workshop
helped participants reconcile the need for aesthetics with function to innovatively
design buildings, public spaces, products, services and communications that
accommodate the physical and sensory needs of all users, even those with extreme
requirements. All the participants who completed the customer feedback survey rated
the workshop as useful.

W THEDREBXICIRE AR NHRALE] 0—#0  BBRIMA R €82
MESBMARHIE - FEERAEREMBHRER ﬁﬂﬁ?éﬁJuha CassimFE A ZEF B R
TR BRI RENHRMEBRE  2NEBUERZERNE AL FESTE - EER
RIS REZER B RS ARBAMRE SLIRBARI A 5 I SRR AR Ko P
BF2ERPERASHN2NELR A LA TIEEEER -

| - |||_| 3 aas

4 fi a@adas

Pilot Project — User-
Centred Design
Approach to Public
Services

RRATARERAR
DA R TS
(9/2008 — 2/2009)

In collaboration with the Efficiency Unit,
Kaizor Innovation and The Hong Kong
Polytechnic University School of Design,
this intensive 14-week programme
assigned 15 graduate students to
critically analyse the services of the
Labour Department, Social Welfare
Department and Employees Retraining
Board with a view to enhancing user
experience for job seekers through

a one-stop service. Using methods
developed from user-centred design,
groups of competing students created
conceptual ideas to improve productivity,
efficiency and service. The results will
serve to introduce Service Design as a
new discipline that could help improve
government services, and to demonstrate
that design capabilities traditionally used
in products apply equally to services.
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Seminar and Workshop
on Service Design:
User-Centred Design
Approach to Services

FRAG R R S e
TES : ARPAA
aCRT A A%
(11/2008)

Organised in conjunction with the
government’s Civil Service Training and
Development Institute, a seminar and
workshop programme was organised
from 6 to 7 November 2008 to explore
how the delivery of public services can
be improved by adopting a customer-
centric approach. The seminar, targeted
at directorate and senior staff, provided
a sharing of the experience of other
countries regarding the transformation
of public services through a better

use of design. This was followed by a
workshop customised for senior officers
of 24 government departments involved
in licensing and related services. The
workshop provided hands-on experience
and interactive exercises to familiarise
participants with service design
methodology. A total of 110 participants
attended the seminar and workshop.

All the participants who completed the
customer feedback survey rated the
workshop as useful in helping them
understand service design.

I & R TIE SR F A EFIIEE
B 200811 62 7R BT - BBE LR
SR PRAG AT AEEE LA TR P A 2R Y 0 R 24
Z-MHeABNEaRANSHALR RiH
HBREA R AME R LR
RSB RER TIEY - BIE A24(E 81518
B BERRFB BT EF 2 SR A BFTFR
TEUIEHEBEBMEBERE E2NE
PRI RETRI A - st @ TR 5
TMOALFE B2 HRFERAETNSM
ER A R TEYTEEER -

24

Hong Kong
Ambassadors’ Ball

BB AL SRR
(10/10/2008)

The Ambassadors’ Ball is a glamorous
fundraising event co-organised with the
Hong Kong Ambassadors of Design that
attracted over 340 leading designers
and influential people from business
and media. The evening’s theme
featured a quaint revisit of Hong Kong
art and culture, and its influence on the
community. This was creatively visualised
through the eyes of local artist/designer
Stanley Wong, who custom designed

a thematic décor using his signature
red/white/blue design motif. Through
generous support from distinguished
brands and designers, 34 items were

donated for auction. Via table patronage,

advertisement sponsorship, cash
donations and auctions, an amount of
about HK$2.4 million was raised during
the event. Its net proceeds will be used
by the two organisations for the support
of design education and development
projects in Hong Kong.

EEZENEREDZRBEBRGALE
- WS B340RLTRSR AR AT B - (b EANEE
B - BRMMEERERE MM
AREMEHH ST E - A BEM KRR
RSB B At ERNL/ B/ &
ARG ERREDIE - S ALME
FRETEIR DB - HIBHE T 341 ERIEH
B2 ERESRE REEY RER
ENE EMABFOEE2408T- X
MBS IR BN EBRHE
ER-

Hong Kong Brands
Week

BB
(1-7/12/2008)

|u

The inaugural “Hong Kong Brands
Week"” was a new initiative for 2008
jointly organised by HKDC, the Hong
Kong Ambassadors of Design and the
Community Chest of Hong Kong. It
served multiple purposes, including
fundraising, promoting local home-
grown brands, as well as raising
awareness and appreciation of the
importance of invigorating these brands.
Starting off as a consumer survey to
identify Hong Kong's top lifestyle brands
based on design and creativity, the
exercise provided valuable advice to help
local corporations build their brands, and
ultimately, promote brand development
in Hong Kong. Throughout the first week
of December, consumers were offered
incentives to consume products and
services from participating Hong Kong
brands at a discount. Encompassing a
forum on brand management, an on-
line charity auction of limited edition
design items, and other sustained
efforts to promote community-wide
acknowledgement of the project,

the event was actively supported by
more than 20 established brands and
successfully raised over HK$2.1 million.
A total of 289 participants attended the
forum and 72% of those who completed
the customer feedback survey rated the
event as useful.
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“Diamond Cut” by
Chow Tai Fook X Singchin Lo
BRE X ERAN [EANEE ]

'Agog Vision” by

TurbolJET X Leo Heung
T S TR X e A R A

“Recycling Elegance” by
Sasa X Dionne Chan
353 X RIBIBH [ EMERR |

[mEBEER]

“Entertainment Maximizer” by
EMax X Topaz Leung
EMax X Rki#Y [REETT 4 |




DESIGN FOR
DESIGNERS ...

Design is the term we use to describe
both the process and the result of
giving tangible form to human ideas.
Design doesn’t just contribute to the
quality of life; design, in many ways,
now constitutes the quality of life.
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Peter Lawrence
Founder of Corporate Design Foundation

Corporate Design Foundation BlJ#A
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Hong Kong Design Directory
BB RS
(www.designdirectory.hk)
(6/2008)

The Hong Kong Design Directory (www.designdirectory.hk) was created in June 2008
to provide a comprehensive online database of professional designers and design firms
operating in Hong Kong. The first of its kind, it provides a quick and easy interface for
potential users of design around the world to identify design service providers from
Hong Kong. As at end of March 2009, over 1,175 individual design firms have been
registered, and 379,994 page views have been recorded.

&8 EE (www.designdirectory.hk) X 2008F 6 Bi& 37 2 — (A E B HE E R TEIMET A
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Shrek by Raman Hui
FFHBRNBEBERE DM

Image courtesy of Shrek

the Third™ & © 2007
DreamWorks Animation L.L.C.
All Rights Reserved

Free Intellectual
Property Consultation
Service

BB N EAE o s AR TS
(4/2008 - 3/2009)

In conjunction with the Federation

of Hong Kong Industries, HKDC
organised a series of free Intellectual
Property (IP) consultation sessions

for local design firms and SMEs.

This service provided expert advice

in areas such as legal protection of
original designs and copyrights of new
products, software, logos and brand
names; tackling IP infringement; and IP
lawyer referrals. 92 sessions were held
during the year and 106 participants
attended the consultation sessions. All
the participants who completed the
customer feedback survey rated the
consultation sessions as useful.
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Entrepreneurship for Design & Creative Business
SRR — RETHEIETE
(29/3 — 14/6, 1/11 — 20/12/2008)

The first of its kind, this certificate programme for honing designers’ business skills is
customised to stretch the boundaries of creative and design education to respond to
the rapidly changing business environment. Organised in conjunction with the Chinese
University of Hong Kong Centre for Entrepreneurship, the multi-module programme
comprised a series of intellectually rewarding lectures, experience sharing opportunities
and hands-on exercises. It helped design and creative entrepreneurs develop a more
comprehensive understanding of critical business issues such as business model
design, planning and marketing. In 2008, there were two intakes, with a total of 45
participants most of whom have engaged in a design or creative business start-up
with an average of 6 to 10 years in practice. 14 prominent guest speakers including
designers and entrepreneurs like Po Chung, Tommy Li, Ed Ng, Dickson Yewn and
Douglas Young were invited to share their expert views on how to approach some
major aspects of entrepreneurship. 97% of the participants who completed the
customer feedback survey rated this programme as useful.
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Chinese Cultural
Design Elements in
nternational Limelight
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(29/4/2008)

Organised as a prelude to the Beijing
Olympic Games, this forum featured

a talk by Yao Ying-jia, Lenovo’s design
chief, otherwise known as the man
responsible for the Cloud of Promise —
2008 Beijing Olympic Torch. Naturally,
the focus of the forum was on the torch.
Regarded as a symbiotic achievement

in technology, engineering and cultural
design, the torch served to thrust
contemporary Chinese design onto

the global stage. Supplemented by

the guest appearance of Yanta Lam
(Professor, School of Design, The Hong
Kong Polytechnic University), the forum
provided 120 design practitioners and
students a glimpse into Yao's design
experiences and methodologies,
shedding insight into the various cultural
inspirations encompassed by the torch’s
design. 90% of the participants who
completed the customer feedback survey
rated this forum as useful.
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Overseas Master
Class in Hospitality &
Experience Design

AINRETARDERTE
/:Eé-,\?%:_&ﬁ%i e E§L§+
(1-11/7/2008)

In partnership with Domus Academy,

this programme provided participants

an opportunity to gain inspirations from
Italy’s creative culture. Comprising ten-
day of lectures, studio visits, best practice
sharing, workshops and a cultural tour of
World Design Capital 2008, Torino, the
study tour's 15 participants learned from
leading designers and academics how to
put theories about hospitality design and
experience design into practice.
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Design Your Sac — with
a Hong Kong Story

Design Your Sac — &8
W FEHERE T E
(1/7 = 17/10/2008)

Design Your Sac was a design
competition organised in conjunction
with LeSportsac for practising designers,
students and the general public.
Numbering over 400, entries took the
form of graphic prints for the design

of a LeSportsac Weekender bag. Six
winners were awarded prizes ranging
from cash, merchandise to a study

trip to LeSportsac’s office in New

York. The winning design from the
student category would be adopted for
production as a real-world marketable
LeSportsac bag.

IR EHEE R eSportsacA i R AT
BRERETRD - BAERMRRAL - BBIERTU
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Workshop on Designing
the Service Experience

Hﬁﬁﬁggﬁ AX H+I{/Ej;§
(4/11/2008)

Service design provides a multidisciplinary
process that creates a total customer
experience by integrating creative
thinking and analytical thinking

and making use of theoretical and
methodological competencies in
established design capabilities. Co-
organised with the Hong Kong
Association for Customer Service
Excellence, the workshop was led

by Birgit Mager (Professor, KoIn
International School of Design). It
provided valuable insights into service
design strategies, thinking, process

and methodologies. With an emphasis
on innovation and empathy with
customers, it helped develop a deeper
understanding of the user-centred design
approach to services. 44 designers

and business executives attended the
workshop and 97% of them who
completed the customer feedback survey
rated this workshop as useful.

RISHABMATRAIEREMAIEBE « Fat
ERMEE. LAE‘J}&%}EEFME’\JE%%:?%E
HEHHRESBEETREHEE M HE
% BIRR R st 2R Birgit MagerE 45+ ¥
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AP AARRRFER EARRSEITE-T
VES B4R R EEE 200 525K
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Trend Directions 2009
& Beyond

200950718
(111 1/2008)

This seminar, attended by 250
participants, provided expert analysis
into future fashion trends. Presented by
Worth Global Style Network (WGSN)
Senior Fashion Editor Sue Evans, who
held over 20 years of experience in the
fashion industry, the seminar examined
key trends affecting fashion for intimate
wear and accessories for men, women
and kids, covering areas such as colour,
material and style. It also examined the
latest global retail trends.

SEE R P A 25002 INE TR AR A5
FEHE DT o FEEEEHWorth Global Style
Network(WGSN) = R FFEE AR EESue EvansE
HERERFE20FNERE & PR
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GDN Symposium 2008
20085 EGDNEEM &
(10/12/2008)

Through the joint efforts of HKDC and the Hong Kong Trade Development Council,
the Global Design Network (GDN) and its annual symposium event was organised to
address key issues that dominate the agenda of design organisations across the globe.
As of March 2009, GDN comprised 37 leading design associations from Asia, Europe
and the US.

The theme for 2008: ‘Competition and Competitiveness: Defining the Values of Design
in the 215 Century’ sought to review trends and strategies for organising prominent
design competitions. The plenary presentations were given by Nille Sorensen (INDEX:
Award) and Julia Chiu (International Design Centre Nagoya). This was followed by
three discussion sessions in which members of 22 leading design organisations from
Denmark, US, Australia, Spain, Thailand, France, Korea, Italy, and the Mainland
exchanged further views on the issues. A notable outcome from this was the expressed
desire to establish a new international student award that cultivates cross-disciplinary
collaboration. Key members also pledged to work more closely together to enable
cooperation, exchange and hosting of roving exhibitions.

EE%M#EP'L%IJE%T%?E% ###)Global Design Network (GDN)ER1T THEEHR %ﬁﬂ‘f
R 2R EHES SR TNEE R E - 52009438 * GDNFMA37ERE M - B
/JIWD%IE’JIK&Q‘I'%E%&?MHEZ
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DFA Silver Award o
- Shopping bag for °
Classified
ENRARENRRR
— Classified ¥4
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DFA Silver Award — Business Class seat .
for Singapore Airlines A380 °

TMRAFENRERE — FINKMEA380 .
 EREREN .

Hong Kong Design Centre Awards

BB RETHORAT AL
(8 - 12/2008)

As in previous years, HKDC conferred awards in 2008 to promote excellence in
design and design application, and to recognise notable achievements in the field.

—WAESE  BERETFOE2008FEH S ERE LU B MR R ER  YRBER

Lenovo Tianyi F21
notebook with Olympic

Yang Yuan-qing, 2008
Torch-themed cover

DLA Award Winner

inx = BEXRRFP2IREGAIEHR World's Hong Kong
Design zogg:;‘rsaémxagﬁi ]t ary Eill = Outstanding Young
Design for Leadership BT Chinese Design Talent

Asia Award

The Design For Asia
(DFA) Award

E/g

EE/)HEi/ \/'J_"/ =

REZ

The DFA Award is dedicated to
promoting design excellence and is
uniquely presented to companies from
around the world that have generated
success through good design that
reflects, or has an impact on, the Asian
lifestyle. This year, reflecting the Award’s
continued growth and influence, HKDC
received a record number of entries, 633
from 20 different countries/regions. The
award was greatly expanded in scope
from 4 to 18 categories to better mirror
the diversity of excellent designs in Asia.
A total of 84 awards were conferred to
designs ranging from a primary school

Award

Design Leadership
Award (DLA)

AT AL

DLA acknowledges the achievements

of strong corporate leaders who have
developed and applied design to achieve
exceptional business success. First

launched in 2004, DLA aims to establish -

role models within the international
business community. This year’s winner
was Yang Yuan-ging, Chairman of
Lenovo Group, the fourth largest PC
maker in the world. Regarded highly

by his peers in the business community, |
Yang was acknowledged for his
progressive strategies in merging design
with business as a strategy for guiding
Lenovo’s prominent success. Amongst
his many achievements, Yang was

the first to introduce industrial design

Shrek by Raman Hui
HHBNEBERE DM

Image courtesy of Shrek the
Third™ & © 2007 DreamWorks
Animation L.L.C. All Rights
SR DFA Bronze Award - In-flight
tableware for Cathay Pacific
TNRAXEHRTRRE — EARMZ

BREA

DFA Gold Award -
Hirose Dental Clinic
ENRERENR SR —
EREN D

Raman Hui, 2008

Designer

World's Outstanding
Chinese Designer
(WOCD)

ST ARRETRD
REZ

WOCD award aims to reach out to
Chinese designers across the globe,
creating a pool of shared knowledge and
experience based on common origins.
The award recognises role models

who inspire young Chinese designers
wherever they may be. The 2008
awardee was Raman Hui, Animation
Director of DreamWorks, who studied
graphic design in Hong Kong. Regarded
as a pioneering figure and best known
for creating the critically successful Shrek
series, Hui has helped transform the
technical craft of 3D animation into a

Awards

Hong Kong Young
Design Talent Awards
(HKYDTA)

BEB FRAITAEKNE

This award aims to nurture promising
young design talent. In 2008, a total

of 71 entries was received. 9 awards
were conferred to both students and
practising designers. 7 awardees were
given grants to further pursue studies or
overseas work attachment programmes
while 2 awardees were offered
acknowledgement in HKDC Award
Yearbook and the opportunity of staging
an exhibition for their work in IDT Expo
2008. The award was sponsored by the
Innovation and Technology Commission,
Gold Peak Industries (Holdings) Limited,
Bright Future Charitable Foundation, The
Hong Kong Polytechnic University, the

built in impoverished China, a Japanese to the computer makgr. His vision of WOCD Winner legitimate art fgrm capable of feature- Hong Kong Young Industrialists Council,
Dental Clinic, a reconstructed courtyard growth helped establish the company’s ?;;$§§$§*ﬁi‘m length storytelling. Profoundly lively and and the Vocational Training Coundil

house in Beijing, to Apple’s ubiquitous
iPhone 3G. It was gratifying to witness
as many as 22 Hong Kong design firms/
businesses winning the awards this year.

TDMNREFENRETARE EHERBAR
st WRBH RS AREBEFRFER
PR RERS R B M A B i - 5 4F
BRI R A 20 (BB Rt -

innovation and design centres, which
provides important R & D for Lenovo’s
increasingly strong lineup of products.

BETEMARE ERG R EERBEENE

FRLATRTES B P R AR R o LEREER
20045 %5 B R EIEBIBR b Z P18l 7 42
o SENESERMEEBEFHITE %
EEERRENABAAEIKAEER 15T

ITC Commissioner and 2008
HKYDTA Winners

endearing, Hui's immaculately detailed
creations have constantly stretched
boundaries, blurring the line between
fantasy and living reality.
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Feed to Grow by Fenris Kau
BEERMNERFeed to Grow
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When people say they don’t understand
design, it's because they don’t get involved
in the process.

EBASMPINMESR BERSMPFIR

Co-founder of Smart Design
Smart Design £

Forum on “From
Creative Industries to
Creative Economy: The
Role of Education”

F?&%EEJMF%&
AIEEENAB]®
(11/7/2008)

This forum was organised as follow up
to “From Creative Industries to Creative
Economy: The Role of Education”, a
HKDC's commissioned study carried

out by the University of Hong Kong's
Asia Case Research Centre (ACRC)

which examined the role of education

in influencing the supply and quality

of innovation and creativity. Professor

Ali Farhoomand, Director of ACRC,
presented his findings and discussed
comparisons between the national
successes of Spain, Finland and South
Korea with a panel of guests who
included Ada Wong (Supervisor of Hong
Kong Institute of Contemporary Culture),
Danny Yung (Artistic Director of Zuni
Icosahedron) and Po Chung (Chairman
of the Creative Initiatives Foundation).
100 participants including representatives
from local universities, design institutions,
design industries and the Education
Bureau attended the forum.

AR OERBBARERMEGIFF TR
DNETT—BRA [(HERABEXRAE
KOEEAE ] R AR AEUAIZ A
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Design to Empower
Series

AIEEERT
(5 & 8/2008)

HKDC has, on its own, taken initiatives
to promote design and innovation
amongst local students. For example,
Design to Empower is a series of
individual workshops designed for
children aged 8 to 14. Led by design
practitioners and educators, the
workshops sought to encourage
creative thinking and problem solving
through a playful, open and relaxed
approach. Topics of interest tackled

by the workshops included teaching
participants to design their own jewellery
and bags, designing the perfect home,
and recycling items for fresh uses.
Participating lecturers included Kith
Tsang (Associate Professor, The Hong
Kong Polytechnic University); Grace
Lau (Senior Lecturer, City University

of Hong Kong); May Yang (Designer,
Maymayking) and others. Four
homemaker workshops in May 2008
and nine sessions of kids workshops

in May and August 2008 were held. A
total of 110 participants attended the
workshops.

SR ET OB EB M AN B A R R
MAFT Pl BSE145 T ER N [AIE
28 | — ZTIEZE - BRI R E TE
EFER TR MRS R 88
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Learning to Design Thru
Monster

'/T}{é E&E‘ﬁg\g@J ﬁ%éé -
SR
(2/2009)

The "“Design to Empower” workshops
have received positive feedback from
participants and subsequently attracted
interest from local secondary schools to
incorporate the experience into ‘Other
Learning Experiences’ as part of their
new senior secondary school curriculum.
One such follow-up project, namely
“Learning to Design Thru Monster”,
was co-organised with Hong Kong
Federation of Youth Groups. Open

to all senior secondary level students,
this lively project aimed to introduce
into the lives of students and teachers
alike the creative world of design.

These revelatory workshops offered
participants fresh insights into all aspects
of design thinking and contemporary
design practices.

[BIBE2E | RIRE2ME IR KR
SRR FRRE BB BT T {F
REBR HMBELE 8o T E
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Discover Design
=L = GEh EA AN
AaXal 2wk =S

(3 -16/8/2008)

Jointly organised with Shantou
University’s Cheung Kong School of

Art and Design, “Discover Design” is a
programme of exchange and discovery
between students from Hong Kong

and Mainland. 60 students from 11
participating secondary schools in Hong
Kong and 30 students from Shantou
University experienced different aspects
of design through workshops on graphic,
3-dimensional and video game design.
They also took part in field trips visiting
art museums and printing factories. More
than 100 student works, comprising
products and artwork were publicly
exhibited at the end of the two-week
summer camp. 90% of the students who
completed the customer feedback survey
rated this camp as useful.

it [FREHREERE ] THELIBEAR RITE I
REtBRAN  AEEMASERHR
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EBBEMIOCOWSEARREL - 2T H-
TEBMRREERT N TEY - 857 N
AR - YRS E T 2l MENRI T
B » B AEAPIEL 1001 #ORAHE R - T B HIM
AR ES EERAT SARKET - 90% 7T
REFERLBEMNBEER A LI [REHER
BIHEER-

DISCOVER
‘DESIGN
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Public Talks and Evening
Forums

NFIAEEMEE R R 1B
(6/2008)

With a view to raising the level of general
appreciation of design by the populace,

a series of public talks and evening
forums were held in June 2008. These
free sessions were structured to promote
cultural exchange and merge innovation,
culture and heritage with design. They
comprised The Art of Cheung Yee;
Designing The Cultural-Centred Products;
Experiment with Food and Eating;
Gender and Design and a free public

talk by Alberto Alessi of renowned home
accessories maker Alessi.

ATREMRARERIHLEMERS
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Alessi Tea & Coffee
Towers Exhibition

AlessiZE RUNEEE R E
(19 —29/8/2008)

Jointly presented by Alessi and HKDC,
this exhibition at InnoCentre provided the
local audience with a rare viewing of 22
exceptionally unique tea and coffee sets.
Inspired by the verve of contemporary
architecture, Italian home accessories
maker Alessi invited 22 of the world's
most celebrated contemporary architects
to create their own vision of the tea and
coffee ensemble. They included Zaha
Hadid, Toyo Ito, Alessandro Mendini
and Gary Chang whose works are
truly inspirational.

EIEAAlessifI B BRFTROLEHRNEE -
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DesignEx'08
(9/12/2008 — 5/1/2009)

Created by HKDC in partnership with a few Dutch design institutes, “DesignEx'08"”
was a unique three-in-one public programme aimed at stimulating participants with
first-hand experience of contemporary Dutch creativity. With the three components
of ‘EXhibition, EXchange and EXperience’, it provided a total of 7,650 participants
the opportunity to not only view works, but also exchange ideas in a forum and

a master-class workshop. Works on display at InnoCentre included a provocative
collection of ornate deconstructive dresses of the Amsterdam Fashion Institute; Models
of Concern and the New Stedelijk Museum; an exhibition of cross-cultural posters by
renowned Dutch and Hong Kong designers; and Eindexamen 2008, a collection of
graphic, interior and interactive multimedia designs from the Royal Academy of Art,
The Hague. Additionally, “DesignEx'08" featured live performances of projected lights
and animated motion graphics. Labeled ‘Modular Life’ this enticing fusion of light,
sound and movement was developed and performed by a fresh graduate of the Royal
Academy of Art. It uniquely provided visualisation to sound, and reciprocally, enabled
sonic rendering of graphics.

BB RET LT R R A PR B RO AR AT BB AR Y [DesignEx'08) RER— 1I§*‘ﬁ’1‘—ir9’]:/a\
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GD2D + PD3D —
Fresh Air by
PureAustrianDesign

GD2D + PD3D -
BRI SR AT
(5/2 - 1/3/2009)

Jointly presented by HKDC and the
Austrian Consulate General, this
exhibition was curated by Vienna-based
design studio JULAND BarcelonaVienna.
The exhibition, a combination of

graphic design (GD) and product design
(PD), was based on the harmonious
interplay between the two disciplines.

A breathtaking exhibition architecture
through the use of air and the use

of special spectacles, the 2D (2
dimensional) of graphic design and the
3D (3 dimensional) of product design
were shown in an interactive, playful
and sensational way. The breadth of
diversity and quality of Austrian graphic
design presented covered work from
corporate branding design, typography,
publishing and promotion. A highlight of
the product design facet was the focus
on chairs, which represented Austria’s
supreme design discipline. A total of
4,166 people attended the exhibition
held at InnoCentre.
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Pecha Kucha Nights
(27/5, 22/7, 9/12/2008
& 25/2/2009)

Working closely with the Hong Kong
Ambassadors of Design, “Pecha Kucha
Nights” are an important networking
initiative that held bi-monthly. Vastly
successful in over 100 cosmopolitan
cities, "Pecha Kucha Nights” are designed
to bring together creative and dynamic
members of the community to share
thoughts and feelings about design and
the arts. Configured in a format of 20/20,
speakers present creative ideas through

a series of 20 slides using a maximum

20 seconds per slide. “Pecha Kucha
Nights” provides participants a fun,
casual forum for dialogue and interaction
between Hong Kong's creative, design
and public communities. During the

year, four “Pecha Kucha Nights” in

Hong Kong were organised attracting
total participation from over 1,200 local
creative talents and design lovers.

RETRLEB BRI AEETAE
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HKDC Library and Website Revamp
BRI OB EEE L ABEE
(6 & 10/2008)

The transfer of information and knowledge serves a crucial role in cultivating

and inspiring a better informed use of design. Situated on 2/F of Kowloon Tong's
InnoCentre, the HKDC Library, launched in June 2008, is a reference library operated
by HKDC. Aimed at servicing the unique needs of individuals concerned with design-
related issues, the library is stocked with an ever-growing collection of books,
periodicals, research documents and reference materials on design, innovation,
creativity and entrepreneurship. As at the end of March 2009, the collection comprised
a total of 779 books and 66 magazines. To enhance user experiences of HKDC's online
resources, the HKDC website was revamped in October 2008, allowing easy access to
important design news, publications, research studies and

other materials.
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INTERNATI®ONAL
PRONIGTION AND
RELATI®ONS
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Creative Hong Kong
EIEEE
(4 —10/2008)

Following previous years' efforts to promote Hong Kong design abroad,
HKDC undertook in 2008 another series of overseas promotional programmes
showcasing Hong Kong’s design through an array of large-scale exhibitions,
symposia and forums. Scheduled under the “Creative Hong Kong” brand, these
events have engaged global audiences at prestigious events and venues in Milan,
London, New York and Seoul. “Creative Hong Kong” has gained widespread
success, communicating the diversity and quality of contemporary Hong Kong
design. A considerable number of influential media outlets reported on the project
and the state of Hong Kong design. These included: CNN, the International Herald
Tribune, Reuters, CCTV, the Financial Times and others.
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Creative Hong Kong in
Milano at That's Design
— I\/IiIan Design Week

BIEEHBEARE —
ﬁfﬁrﬁaxaﬂa
(16 — 21/4/2008)

This promotional showcase capitalises

on the massive exposure afforded by
Milan Design Week. Representing Hong
Kong's first ever appearance at the world's
largest design event, “Creative Hong
Kong in Milano” was a programme that
displayed a broad spectrum of works,
encompassing toys, fashion, environment,
and communications, by the city’s
contemporary designers. Highlighted by
the ten immaculate crossover products
produced out of HKDC's “Project 9707",
the exhibition encouraged many from the
20,000 daily visitors to favourably re-
evaluate their notion of what Hong Kong
design truly can be.
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Creative Hong Kong in
London

BIEESERE
(28/5 - 12/6/2008)

Following the achievements made in Milan, “Creative Hong Kong in London” was

an ambitious initiative aimed at generating excitement amongst the business and
design communities, as well as the general public in London. A modest exhibition

of “Project 9707" products was held at Harvey Nichols department store. A second
exhibition, held subsequently at the renowned Design Museum, presented visitors with
a comprehensive showcase of contemporary Hong Kong design featuring products,
panels and multimedia displays. In partnership with London Business School, the Hong
Kong Creative Business Forum was organised to share views on how Hong Kong
provides a platform for business opportunities throughout Asia and China. Renowned
speakers included: Michael Young, Alan Chan, Sir David Tang, Alan Yau, Kai-yin Lo,
Rocco Yim, Chelsia Lau, Freeman Lau, Eric Chan, Lo Chi-wing and Barney Cheng.
John Tsang, Financial Secretary of Hong Kong Special Administrative Region, made
appearances to help launch “Creative Hong Kong in London”.
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Creative Hong Kong in New York
BIEE B EAAY
(12 - 18/9, 16/10/2008)

Similar to the previous engagement in London, “Creative Hong Kong in New York”
featured a design exhibition at Sotheby’s New York, a panel discussion and a forum
focused on the integration of Hong Kong/Chinese culture and global business. Co-
organised with the Industrial Designers Society of America, the panel discussion

held in September featured engaging presentations by various Hong Kong designers
including Lo Chi-wing, Barney Cheng and Gary Chang. Held subsequently in October in
conjunction with Asia Society, the forum ‘Chinese Spirit, Global Design’ featured Hong
Kong designers who contemplated the role of Chinese culture in contemporary design.
The event was officiated by Carrie Lam, Secretary for Development of Hong Kong Special
Administrative Region, and featured Kai-yin Lo, Eric Chan and Calvin Tsao as speakers.
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Creative Hong Kong at
Seoul Design Olympiad

BIERAEEMW
ER TR
(10 - 31/10/2008)

Organised by the City of Seoul, the
Seoul Design Olympiad is a design
festival that brings together the

world’s top design talents from various
countries across the globe. HKDC was
invited as a participant of ‘World Design
Cities of the Future’, which provided

a distinguished platform to showcase
and exhibit Hong Kong’s broad design
talents. Featuring vigorous involvement
from many of the world’s preeminent
design cities, the event greatly
accentuates Hong Kong's prominence as
an important centre of design.
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HKDC Exhibition in
Mainland China

Bl

(16 — 19/5/2008)
(12 -17/10/2008)
(21 —24/10/2008)

HKDC participated in the International
Creative Industries Exhibition Shanghai
(21 — 24 October, 2008) with a
showcase comprising an interactive
display of the Hong Kong Design
Directory and 40 distinctive exhibits of
works by Hong Kong designers on Hong
Kong's design development over the past
ten years. A creative forum titled “Go
China! — Meet design entrepreneurs and
consultants from Hong Kong” was held
during the exhibition and joined by over
300 participants.

HKDC also participated in the 4t

China (Shenzhen) International Cultural
Industries Fair (16 — 19 May, 2008), and
the Chinese Hi Tech Fair (Shenzhen, 12 —
17 October, 2008).
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Memorandum of Understanding (MOU) with
Shenzhen Industrial Design Profession Association

BRI LRBET TR G R e ik
(3/12/2008)

On 3 December, HKDC and Shenzhen Industrial Design Profession Association signed
a MOU. Through maximising the resources of the two cities, this strategic framework
agreement formed under the “Shenzhen-Hong Kong Innovation Circle — a strategic
framework agreement for Design Industry” seeks to create a common platform for
design exchange, business matching, training, and the staging of exhibitions, forums
and the formation of a resource information centre to transform Hong Kong and
Shenzhen into the design hub of Asia. Directly resulting from this alliance, HKDC lined
up a delegation of speakers from Hong Kong and the US to share insights on “Financial
Crisis Solution — Remodelling the Manufacturing Industry of Shenzhen Industrial
Design” at the forum of Shenzhen Industrial Design on 3 December, 2008. Likewise,
different Shenzhen enterprises took up exhibition booths at the Inno Design Tech Expo
during “BODW 2008". Concurrently, a Shenzhen-Hong Kong Roundtable was held
with Hong Kong and Shenzhen industrial designers discussing on a range of issues on
the key challenges that lie ahead for industrial design communities in the two cities.
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CORPORATE
GOVERNANCE 27z

As an organisation funded mainly by the Government, HKDC attaches great importance to sound corporate governance
and good management practice. In October 2008, the Audit Commission released its report on its investigation into HKDC's
corporate governance and administration. HKDC at just seven years of age is a relatively young and small organisation still
probing its way to strive for facilitating the development of design industries in Hong Kong. An audit review at this point
of HKDC's development was considered timely as it provided an opportunity to take stock of progress, so that HKDC could
improve its administration and management to achieve a higher standard of corporate governance.

HKDC accepts all the recommendations made by the Audit Commission and the Public Accounts Committee. It has taken

a number of administrative measures to improve its internal control and accounting systems. In particular, the HKDC
Board has set up an internal audit function, and established an audit committee to ensure operational effectiveness and
efficiency, reliability of internal and external reporting, as well as compliance with the applicable laws and corporate
governance policies. Furthermore, the HKDC Board has adopted a two-tier reporting system for declaration of interests
by its directors. A register of Board directors’ declaration of interests is maintained and is made available for inspection
by public upon request.
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INTERNATI®ONAL
ALLIANCES sy

The following are just some of the trans-national organisations that we are affiliated to. They have enabled us to
organise a diverse range of quality programmes. Moving forward, we will continue to leverage on such alliances to
harness success with greater effectiveness.
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Initiated by HKDC, the GDN
intends to provide a network
for member organisations

to explore and discuss issues
of shared interest. A theme
is set out to facilitate a
productive discussion at the
annual roundtable. With the
multitude of international
participation in the network,
GDN currently encompasses
37 leading design associations
in Asia, Europe and the US.

GDN's missions are:

¢ To promote the awareness
of reviewing the role
of design and design
organisations in the
cultural, economical,
social, educational and
environmental development
in the globe

e To encourage
multidisciplinary
cooperation between
designers and other
professionals such as artists,
psychologists and cultural
thinkers across nations

¢ To share information
about major commercial
projects in which business
opportunities for the design
sector could be identified
across borders
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DESIGN MANAGEMENT INSTITUTE

Founded in 1975, Design
Management Institute

(DMI) is the world's leading
professional organisation
dedicated to design
management. Today, DMI

is an international authority
on design management with
members in 44 countries.
The institute conducts
research, publishes a
quarterly magazine, produces
teaching cases with the
Harvard Business School,
provides career advancement
workshops, and produces
four conferences on

three continents.
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IC|A

International Creative
Industries Alliance Beijing
JERERR AU L BR 52

HKDC has become a member
of the ICIA which is based

in Beijing and taking care of
various innovative projects,
viz., Beijing Creative Plaza,
Creation Salon & Resources
Bank, Creative International
Round Table Conference, and
Creative Maps. This Alliance
will serve as a platform for
the exchange and promotion
of creative businesses from
the Mainland, Hong Kong
and overseas.
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A Partner of the International
Design Alliance

The International Council of
Graphic Design Associations
is the world body for
professional communication
design. Founded in 1963,

it is a voluntary assembly

of associations concerned
with graphic design, visual
communication, design
management, design
promotion and design
education. ICOGRADA
promotes communicating
designers’ vital role in
society and commerce

and unifies the voices of
graphic designers and visual
communicators worldwide.
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International Council

of Societies of Industrial Design
A Partner of the International
Design Alliance

The International Council of
Societies of Industrial Design
(Icsid) is a global non-profit
organisation that promotes
better design around the
world. Founded in 1957,
Icsid aims to advance the
discipline of industrial design
at an international level and
strives to create a world
where design enhances our
social, cultural, economic and
environmental quality of life.
Icsid currently has over 150
members in more than 50
countries, representing an
estimated 150,000 designers.

BIFR TR B Ty
IEEFIMEL R EEE R
5t e W EM957ERK RER
REER FIRIETERA W&
FBRREIREEA T b
KERREEENEEER 1%
SHALE ABIBIBIS0E &
e g501ERIZR - (X% 49150,000
ER G

. REEA BT R R
<> JAPAN DESIGN FOUNDATION

Since 2004, HKDC has been
a member of The Asia-
Pacific Design Network
(APDN) of the Japan Design
Foundation. APDN set up a
database of design-related
and detailed information
covering all of Asia.
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O®UR
ACCOUNTS =52

Income and Expenditures Account for the Year Ended 31st March 2009
£2009F3A3MH I BFEH B E K

Non-Government Funding Subvention Design Support Programme
FBUFEBD Eundlng RetZEaTE
BT & B

Business of Reinventing Overseas
Design Week with Design Promotion of
2008 2008 HK Design
BEtErEE Bk AEIMER
2008 2008 BRRE
HK$ HK$ HK$ HK$ HK$
Income
WA
Government grant 0 18,482,152 7,686,762 1,339,712 8,362,143
BITEB)
Project income 456,300 1,507,450 3,240,758 425,625 0
EHEA
Sé)onsorship/ Donation 608,986 661,360 3,676,596 340,000 1,993,928
By / 183K
Other income 681 64,390 8,079 2 666
oAb Y A
1,065,967 20,715,352 14,612,195 2,105,339 10,356,737
Expenditures
i
Project expenses 0 5,319,504 12,729,265 1,963,900 9,419,047
EHMAX
Payroll & related cost 0 12,181,500 1,882,930 132,439 921,690
FE R
Overhead & administration 66,332 3,214,348 0 9,000 16,000
—REERTHER
66,332 20,715,352 14,612,195 2,105,339 10,356,737
Operating surplus / (deficit) 999,635 0 0 0 0
EBRH (FF)
Less: Interest expenses (105,806)
R B
893,829 0 0 0 0

Net surplus / (deficit) 893,829 893,829
FREER (FRF)




