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About Us
B2

The Hong Kong Design Centre is a non-profit organisation dedicated to helping local
designers and businesses realise their full potential. We take a leadership role engaging in a
proactive dialogue that preaches to government, industry, business partners, educational
institutions and private organisations about design as a strategic, value-enhancing constituent
of business. Towards the wider public audience, we tirelessly seek to inculcate a greater
appreciation of the ways design contributes to a better quality of life.

The Hong Kong Federation of Design Associations established the Hong Kong Design Centre in
2001. The founding members of the Federation, including Hong Kong Designers
Association, Interior Design Association Hong Kong, Hong Kong Fashion Designers
Association, and the Chartered Society of Designer, founded the Hong Kong Design Centre to
consolidate efforts for a better means of improving Hong Kong design. The Hong Kong Design
Centre was and remains to be the only organisation in Hong Kong dedicated to encouraging,
inspiring, supporting, and facilitating the best use of design as an instrument for the sustainable
competitiveness, economic prosperity and overall well-being of society.
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Hong KongIDesign Centre
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In its six years of existence, the Hong Kong Design Centre has attained many accomplishments.
Physically, we had our first permanent office established in a heritage building at 28 Kennedy Road
Central in 2002. We have the ambition, in collaboration with HKSAR Government and Hong Kong
Science and Technology Parks Corporation, of turning Hong Kong into a hub of design and
innovation in Asia. As a step forward to create a cluster of designers under one roof for better
collaboration and generation of innovative design ideas, we relocated our base to the InnoCentre at
Kowloon Tong in 2006. Over the years, we have engaged countless captains of industry and instilled in
them the importance of design for brand, product and service differentiation. Our unrelenting desires
to bridge the chasm between business and design have displayed remarkable results. Our Business
of Design Week, an annual event since 2002, has gathered the world’s greatest minds in business
and design. This world-caliber event has shed invaluable insight, as well as cast Hong Kong onto
the world stage.

Together with countless events, seminars, conferences, workshops, publications, exhibitions and
others, our efforts have not gone unnoticed. HKSAR Government's growing desire to use design
as an important driver for economic sustainability is highly encouraging, and perhaps reflects the
fruition of our evangelical work. In his Policy Address 2006 — 2007, Mr. Donald Tsang, Chief
Executive of HKSAR Government, announced, “HKSAR Government will earmark $100 million
over five years for the Hong Kong Design Centre to further assist our trades and industries to
make full use of their designs and build their brand names. " Effective from July 2007 to 2012, this
five-year funding arrangement will support our continual efforts to organise and develop
programmes for the betterment of Hong Kong design. This investment from the Government is a
heartening vote of confidence. The Government's continual support denotes a strong interest in
our agenda, and more importantly, its acknowledgement of design’s core role in enhancing Hong
Kong's overall competitiveness.
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adid speaking at BODW
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Flora Banquet — A Creation 9707 Product
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Alan Chan at Creation 9707 Symposium
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Gary Chang & Danillo Alliata at Creation 9707 Symposium
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SAR Chief Executive, Donald Tsang, visiting Hong Kong Design Centre
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Ray Chen at ReD Conference
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Kan Tai Keung & Soren Nielsen at Creation 9707 Symposium Allan Zeman & Marc Gobé at ReD Conference @ Treasure Box — A Creation 9707 Product
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Takaharu Tezuka & Yui Tezuka speaking at BODW Chen Jan-Liang at ReD Conference @ A Master Class on Accessories Design at Domus Academy, Italy
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Messages from Chairman and CEO
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When looking back over the past year, time seems to fly. We have
had our busiest year to date, working around the clock to organise a
cornucopia of diverse programmes. We are a relatively small
organisation, but we often have big intentions. Our efforts, as
manifested through these programmes, assert the Hong Kong Design
Centre’s resolve to establish a mechanism of change based on the
union between business and design. Many leading regions around
the world, including the UK, Scandinavia, the Netherlands, S. Korea,
Taiwan, Singapore and increasingly, India and the Mainland, have
already acted to invest heavily in design as a strategic economic device.
The Hong Kong Design Centre has been, since its inception in 2001,
blazing trails along this path. Our Government’s decision to finance
the Hong Kong Design Centre’s operations for the next five years is
evidence of our success — and Hong Kong's astute desire to be a leader
in the use of design. Our work in planning, organising and deploying
design will gain added significance as we build on this strategic
relationship with the Government.

A continual willingness to work with external parties has given us a
unique perspective and position in the world. Business of Design Week
2007 (BODW) has once again achieved very impressive growth. Featuring
over 12 substantial events and over 100 internationally prominent
speakers, BODW attracted a record number of design professionals and
business leaders from across the globe — rendering this six-year-old event
into one of the world’s biggest annual design events in 2007. This
world-class event was made possible with support and help from
numerous organisations and institutions. Our partner country for 2007,
Italy, whose various organisations in trade, commerce and design, has
worked tirelessly to enrich our programme with arguably the most
important ever assembly of Italian design talents outside of Italy.



Reflecting our efforts to commemorate the historic occasion of Hong
Kong's tenth anniversary of Reunification, we came up with an idea
to bring Hong Kong design to the world. In realising this vision, we
connected ten of our local designers with ten internationally
renowned brands to produce ten unique real-world products as
limited editions. This formed the basis of Project 9707, which
eventually expanded to include two other projects: a project of
T-shirts designed by 10 world masters, and a book about the past
ten years of good design in Hong Kong. Collectively, Project 9707
serves as an ambassador of design showcasing the verve and
ingenuity of works from Hong Kong. Throughout the year, the
Project has traveled across numerous cities and territories to engage
discussions and open new perspectives on what Hong Kong design
truly is. The collaboration of internationally renowned names and
brands has prompted overwhelming response from the global
audience. Our SAR Chief Executive, Donald Tsang cited the project as
an important symbol of Hong Kong's ability to share its creative
visions to the world, “I am especially excited knowing that
consumers of Salvatore Ferragamo, Herman Miller, Georg Jensen,
Alessi, Royal Copenhagen and others, will have the opportunity to
experience and enjoy the uniqueness of designs and sensibilities from
our most accomplished Hong Kong designers,” he commented.

In its ambassadorial role, the Project has successfully delivered our
“designed in Hong Kong"” message to a global audience — proving
both the viability and possibilities that exist in Hong Kong design.

I believe the future is bright for Hong Kong. Our all-encompassing
initiatives have paved the way for future opportunities, and more
importantly, continue to guide Hong Kong towards a trajectory of
economic prominence and sustainability.
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Although 2007 - 08 is the first year for which we publish a
formal annual report, the Hong Kong Design Centre has
been operating since 2001 as a non-profit organisation
devoted to the development of design to enhance Hong
Kong’'s competitiveness. Since our inception, we have been
the Government’s main partner in promoting design. We
collaborate with local, Mainland and international industry and
business partners as well as design and educational institutions to
enhance a wider use of design in business processes, raise
designers’ professional standards, and promote a greater
appreciation in the community of how design contributes to
a better quality of life.

We aim to cultivate a more strategic use of design in the
community whereby design goes beyond form and aesthetics to
function, process, communications, and strategy. We seek to
instill a new thinking that design is as relevant to product as to
environment, communications, services and customer
experiences; that design and design management skills have to
be augmented in order to be competitive; that designers have
to work more closely with other professionals in providing
strategic and customer-centric solutions to clients, and that the
public sector has a key role to play in the wider use of design.

In 2007 - 08, we had held a record number of year-round
programmes comprising design-related seminars, exhibitions,
conferences, workshops, forums, study tours, master classes,
publications and others. These programmes and activities were
intended to position Hong Kong as a prime regional design hub;
promote design excellence and awareness; showcase Hong Kong's
design talent; educate designers and members of the business and
public service community; nurture design start-ups; and network
internationally. All had helped to reinvent thinking on design and
the city of Hong Kong, with regard to its progressive talents and
abilities, internationalism, and dynamism.



2007 - 08 was a watershed year for Hong Kong Design-Centre.
Hitherto, our programmes were largely funded by the
Government and other sources on a relatively short-term
project-by-project basis. In May 2007, the Government secured
from the Finance Committee of the Legislative Council a
non-recurrent funding of $100 million to support the operations of
the Hong Kong Design Centre over five years to promote the
importance of design and innovation. Since July 2007, we have
been operating under this new funding arrangement. This major
commitment is a clear indication of the recognition from the
Government and the Hong Kong community of the contributions
made by us in the past. No less importantly, it enables us to
continue our work with greater confidence and on a more
long-term and strategic basis.

Looking ahead, we will stay focused on a balanced and broad
spectrum of events, activities and initiatives to enable and equip
Hong Kong with the best possible design knowledge, expertise
and solutions. We will continue to build our brand and
revenue-generating capability to ensure our long-term
sustainability.

In closing, we would like to thank the Commerce and Economic
Development Bureau, the Innovation and Technology Commission as
well as other stakeholders and partners (far too many to list) for
their unrelenting support to our mission. Finally, | would like to
salute our team of dedicated Hong Kong Design Centre staff (past
and present), who have shown incredible resilience and
determination in pursuit of the impossible — at least that's what
outsiders say.
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What is Design

R

There are numerous definitions of design
floating around, indeed far too many for
our comfort. At the Hong Kong Design
Centre we realise the difficulties in
proposing an all-encompassing
description of design. However, we see it
as important to view design from a
different perspective: one based on its
function to the greater society.
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The Link Between
Creativity and Innovation

Bl E AR BR

Design is a planning and development
process, transforming abstract ideas into
desirable objects and services. It harnesses
consumer insights, technological feasibility
and business viability. Design is much broader
than aesthetics. It is linked to functions, ease
of manufacturing and delivery,
sustainability, reliability, quality and
productivity.
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An Integral Part of All
Businesses

BEPTA R A ) &

The value of design stretches across all
industries and sectors — from manufacturing
to services, such as banking, tourism,
transport and logistics. Firms can create a
more engaging brand experience and
rewarding customer relationships through
better design, not just in products, but also
services, environments, and communications.

SHOBEREETEE — ABEIEY

FINERAT ~ IR - SBAMR o BAEE
it RETREEmML - MRERSE -

RGEER LE T URE—EERSIM A
RN EBERNEPHEE -

Multi-disciplinary
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Design should function at multiple levels.

[t requires more than simple collaboration
amongst the different design disciplines.
Participation from areas, such as consumer
research, engineering, technology, strategic
planning, business management, marketing,
psychology, anthropology and sociology are
crucial to attaining better design. And
better design equals better results.
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A Value Creation Tool
BlEEEMTA

Design brings value to businesses by
reducing costs, improving profitability and
increasing brand equity.

Design has increasingly become a critical
part of the overall corporate business
strategy. Designers are natural innovators by
virtue of their empathy, visual literacy and
lateral thinking skills. More and more
companies are tapping into the expertise of
designers to create innovative business
models, products, services to meet the
latent and unfulfilled needs of customers.

Design also has a social value. Better design
means better living. It brings tangible and
sustainable improvements to our living
environment, making it easier, safer and
more enjoyable.
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USE DESIGN AND INNOVATION TO
DRIVE VALUE CREATION AND IMPROVE
THE WELL-BEING OF SOCIETY
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Vision
PH=

ESTABLISH HONG KONG AS A CENTRE OF DESIGN
EXCELLENCE IN ASIA
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Overview
THERE

Hong Kong can no longer compete by way of
making. We must adopt a mode of thinking that
is based on design and the appreciation of our
indigenous creativity. The burgeoning Chinese
manufacturing capacity inevitably means
opportunities are abound - many Chinese
businesses can be persuaded to incorporate
design for financial success. By developing and
honing a synergy between our local design
talent and industry, Hong Kong has the
potential to play a critical role throughout this
process of evolution.
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Injecting Design in
Business
HEEARG

We are passionate about raising the profile
of design as a strategic part of every
company’s core business. In our work we
encourage business owners and managers
to think like designers and invest in
strengthening their design capabilities. We
provide information, research, case studies,
best practice guidelines and business
contacts to facilitate greater bonds
between business and design.
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Upgrading design skills
and building networks

A CIRs G
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A unique selling proposition for Hong Kong
designers is their appreciation and
experience of Eastern and Western
cultures. From both a creative and
commercial level, our local designers
uniquely form a natural link between
these two global business communities.
Staying ahead of the shifting demands of
business is, however, essential. Apart from
upgrading designers with better design
skills, we also equip practitioners with the
language of the business world — in finance,
marketing, management and more.
Networking is an essential part of what we
do. Social or business-tailored events create
an open forum to share ideas, encourage
partnerships and build new business
opportunities. To achieve this, we organise a
year-round programme of seminars,
workshops and conferences.
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Nurturing
“Design-preneurs”

BEIRETEER

The InnoCentre is a purpose-use facility
where design and innovation are
centralised within a backdrop teeming
with vibrant activities that stimulate growth.
Through joint efforts with Hong Kong
Science & Technology Parks Corporation,
the Hong Kong Design Centre has provided
professional input to building into
InnoCentre with features suitable for design
tenants and incubating design start-ups.
Within InnoCentre, we have a “Design
Incubation Programme” providing a
nurturing and supportive environment for
young creative entrepreneurs.
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Looking at Hong Kong from a
designer’s perspective, | can't help
but think about the enormous
potential this unique place has got:
small geographical area, limited
population, long history, East meets
West, skilled people, unique mixed
\Culture, international scope and
substantial economic power. If the

world has got a place that can stand
out for creating big thoughts and
ideas ~and make them reaI th|s S
the place
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Director of Kontrapunkt
Kontrapunkt 4285
Bo Linnemann

Enhancing
community-wide design
appreciation

IR & IRE KR

Hong Kong’s potential as a regional
design centre will only be realised when
appreciation and understanding of the
value of design are embedded within
the community. We actively promote
public engagement via
community-focused seminars,
exhibitions and media programmes to
link like-minded design-passionate
people. To ensure that the progressive
message of design is echoed across
society, we also work closely with the
Government and educational
institutions on design-related policy and
issues.

EENBRATMNRRL  HEUER
ERANEE - BBLRATNTHE -
REMERHE - RAZBHAREEEA
M2E - WEE T — B RGN
AT B ZAERABENHEERER
R AENEEMEERHEER - BRR
ARENABEELE -



Celebrating Design
ExceHence

Rt RIBERT AL

Recognition and peer acknowledgement of
success is an important tool in building a
stronger design community. We run a
design awards programme that celebrates
excellence in the following areas:

Design For Asia Award uniquely
recognises outstanding designs that have
been most influential across Asia

Design Leadership Award celebrates
strong corporate leaders who have applied
design to achieve exceptional business
success

The World’s Outstanding Chinese
Designer Award recognises the
achievement of Chinese designers from
across the globe

Hong Kong Young Design Talent Awards
acknowledge the latent potential of our
young design talents
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Raising Hong Kong's
pmﬁHeasadeﬂgnhub
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We are dedicated to putting Hong Kong firmly on the international design map. We believe in
promoting Hong Kong as a vibrant, creative and engaging location for design talents and
professionals. Through well-deployed strategies and initiatives, Hong Kong’s reputation in design
excellence is steadily gaining prominence. These include:

¢ Widening our international network of design experts, firms and institutions,
allowing for greater professional interaction and business development

¢ Qrganising roadshows at cities to spread awareness of Hong Kong’s design abilities

¢ Showcasing Hong Kong’s vibrant and varied design community through the
publication of books and case studies

¢ Hosting large-scale conferences, which attract design talents and business
leaders from around the world to share insights into issues relating to design
and business
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Our Achievements —
A Year in Review

IR — FERE

As expressed in this report, our work in
design is truly multifaceted. And it
should be. Design is indeed a
complicated subject. The work
completed by the Hong Kong Design
Centre covers a wide spectrum of
objectives. This year, we followed
examples set forth from previous years,
and have risen to challenges by
aggressively broadening the scope and
scale of our varied programmes.

The work achieved can be viewed under
three broad target categories: design for
business and public sector; design for
designers; and design for public.
Through this, we demonstrate just how
we have delivered on mandates to service
needs in Hong Kong.
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ReD - Reinventing with Design
11 =16 Jun 2007

ReD Cultural Workshop and Forum
11,12 & 15 Jun 2007

Master Class Seminars in
Brand Management and
Innovation Strategies

14 -16 Jun 2007

Metamorphosis -
From Awareness to Creativity
9-30Jun 2007

Project 9707
22 Jun - 12 Dec 2007

Business Consultation Services
Aug 2007 - Mar 2008

AUG/ o

JUL /07 SEP; o7

® Getting Help on Business
Issues Workshop
24 Sep 2007

® Workshop with
® [taly Cultural Tour Ross Lovegrove
9-14Jul 2007 11 Sep 2007

® Master Class @® Evening Lectures with

Overseas Workshops in
Accessories Design
16 - 27 Jul 2007

two Italian Masters in
Accessories Design
14 Sep 2007

Master Class
Prototyping Workshop
14 - 15 Sep 2007

Very Hong Kong
Exhibition and Forum
12 - 25 Sep 2007



@® Service Design Workshop
30-310Oct 2007

® Post-Master Class
Exhibition -
Accessories Design
Re-mastered

18 Oct - 7 Nov 2007

@ RTHK "Designers Abroad -
Chinese Designers Series”
7 Oct - 2 Dec 2007

OCT /o7

® BODW - Business of
Design Week 2007
10-15 Dec 2007

® GDN Roundtable:

Influence of Design on Culture,
and the Role of Design Museums
11 Dec 2007

® Hong Kong Design Centre Awards
12 Dec 2007

® Maestri Design Italiano
2 —30 Dec 2007

@ HKDA Design Exhibition:
Design No Junk Food
12 Dec 2007 - 30 Jan 2008

DEC/o

® ABC Guide

to Design for SMEs
28 Feb 2007

@ Chinese Design, Everyday

8 Feb - 13 Apr 2008

FEB/cs

NOV, o,

® Service Design Seminar
1 Nov 2007

@ Italian Way of Seating
16 Nov — 16 Dec 2007

@ Fashion Design Seminar and
Workshop for Art and
Design Teachers
17 Nov 2007

JAN /05

® Workshop on Law and
Business of Licensing
23 Jan 2008

@ Information Design
Workshops
Jan —Mar 2008

MAR /0s

® CEO Knowledge

Management Symposium:

Creating Value Through Innovation,
Knowledge and Design

5 Mar 2008

@ Public Sector
Reform Conference
27 - 28 Mar 2008

® Breakfast with Sir George Cox
28 Mar 2008

@ Public Service Design:

Design for Olympic Cities -

An Experience Sharing Session
28 Mar 2008

@ Entrepreneurship for
Design & Creative Business
29 Mar - 14 Jun 2008
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Relnventmg with

AT B .
(11—16/6/2007)

Reinventing with Design (ReD) is a weeklong event co
series of participatory cultural events, workshops, conference
CEQ dinner.

HETAFTE R EE A —F - BT REXLAE « TES 2%
RCEOME -

The ReD Conference

In partnership with the Design Management Institute (DMI) and
University of the Arts London, Central Saint Martins College of Art
and Design, the conference, focused on design strategy and brand
management, attracted an attendance of over 200. Key speakers,
such as Cressida Granger (Managing Director of Mathmos Ltd), Lee
Green (Vice President, Worldwide IBM Brand and Values Experience),
Dr. Thomas Lockwood (DMI President) and others, engaged in a
revelatory discussion about the use and management of design for
success. Key topics of discussion included: Making Design a Core
Strategic Business Competency; Selling Strategic Design Up the
Corporate Ladder; and How to Achieve Success: An Insight into How
Hong Kong Companies can Make the Move from OEM to OBM.

REtAIFTHE R

BHAEBRTPOEERFEFTE B2/ (Design Management
Institute) R EBfRBBMASHRES T B R 26t
(Central Saint Martins College of Art and Design, University of
the Arts London) A * BRI mAIRENMEERE - ]3| T
FBB200 A2 0N - EEEEBIE : Cressida Granger (Mathmos
Ltd. EE4LIE) - Lee Green (Worldwide IBM Brand and Values
Experience E|#%;) * Dr. Thomas Lockwood (DMIZEE)EA L
IR 2 ME BRI R ET B E A R E BB RKTL) © EH TR
BIE  BRETRAKAEERZLEE T 5 R H RIS
ARIMAEBY : RARH N HRSEEEEANERER
Bl EERR o

Ho'.n; {o
achieve
success
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Bringing the best of the global design industry to Hong Kong, our
flagship event Business of Design Week (BODW) is Asia’s leading
international conference dedicated to design, brand and innovation.
Uniquely focused on the intricate relationship between business and
design, BODW is an international platform for designers, experts
and entrepreneurs to network and share ideas, and business
matching, and it is an essential introduction to design for students
and the general public.

Now in its sixth year, this year's BODW proved to be a biggest and
best yet, with many declaring it the largest design gathering of
2007. BODW 2007, a weeklong celebration of design and
innovation, provided a substantial programme of 12 worthwhile and
varied events. More than 50,000 participants attended, and over
100 prominent international speakers and brand representatives
helped to highlight the programme. More than 190 international
journalists attended BODW 2007 and generated more than 260
pieces of press coverage; total readership reached 58.9 million,
equivalent to HK$13 million worth of media coverage.

Similar to previous renditions, BODW 2007 comprised a series of
concurrent conferences, exhibitions and outreach programmes.
Picking up from previous years' example, we have partnered with Italy
to showcase and unveil the secrets of Italian design. The core event,
the BODW forum, gathered some of the world’s top designers —
amongst them are Mario Bellini, Marc Newson, Zaha Hadid, Tom
Dixon and Massimo Vignelli — and witnessed them offer a gamut of
insights into Mobility & Design; Brands & Design; Product, Technology
& Design; and Communication Design & Branding.

RATEM A BODW) ZMEANERE—1E - R - migREFARE
BB RS  MEHIARNRAMBEE 2 REERPL
HBERDED ‘““rMFﬁﬂ%%mHj‘““rEﬁi‘*ﬁ \\\\\\ EARRARREAR - X

—(ERERF G - FREED - BRROERARBUE SR
2 RLE Eﬁll‘@:ﬁ ERBRTRRRTNERES -

BABAE  NERr2mANREISERERE T  EEH
BE007FER i‘ﬁ%éaﬁﬂﬁﬁrﬁ%% REtEEE20075— £
REE) BT REIERREE - EREE12ETRERMNEE
SF 1 BIBSE AR NRE1008 B A HEE RmEAREE o
BEAN  BRETE P 2007 /IR 5| T 811904 3K At A& M KR &
Reh - 260 REIEIRE - ARE ABUESS00H - HENEK
$13008 AV EEFRE o

—MREE - RATEREAE2007BE —RIIRABETHNSE RE
TONEEENTE - BEAFELN - AEEE njﬁ%‘ﬂ’ﬁ%%’]?ﬁ%ﬁ'
BARBREAMZGHMWE - ERHEEHHERE - E5H
BRTESR YR ETED » B4E Mario Bellini + Marc Newson * Zaha Hadid *
Tom Dixon % Massimo Vignellidt-5 = b 752 f B Al R 5t
MBI « B BATMEREt REE R RS E G
R o




The concurrent conferences, built on past successes, SETENRIZE RTINS EEEEELBEREHRT

continued a disciplined expansion of focus on design HE - RIEERAERAISIES o REHERIE 2007 EHET
education, brand strategy and product innovation. HSEEEEE

The concurrent events held in BODW 2007 included:

BRI ENEE — RASRETENRELAAH - B
—X - ERERUTRGES Bl MOERETE SR

Inno Asia — a one-day technology conference co-organised by
Hong Kong Science & Technology Parks Corporation. World

experts unveiled how they innovate and deploy technology in REEHEARENED B2 HE@iRE - BeELE
lifestyle products, architecture, mobility, illuminations and BMED  DUEHEKEE o HeERa600522ME - Y
materials — to achieve growth in business. It attracted some —EREESH Y =T o

600 audience, generating a 35% growth from previous year.

RAABTNEE — RRERRESTIAZAN - A
M ° SEERERBERREF LR - TERIRIR

DesignEd Asia — a two-day design education conference
co-organised by The Hong Kong Polytechnic University. It was

staged for the first time in the Hong Kong Convention and HEEXLREFERNAL - 2IMASRT80%4 © LY F—
Exhibition Centre. This year’s theme tackled the issue of ERE=fE o

cultural preservation in the context of education and design
which attracted more than 780 participants, an increase of
300% from previous year.

miEEBEREE — AESRIARRGNREERRLE
MOREREEZLBMAAEEE UMK - LEHF

Brand Asia — a two-day brand strategy conference and
academic symposium co-organised by The Hong Kong

Polytechnic University and the Asia Centre for Brand AEAREREARNS BN RECRNSEEENEE
Management. Uniquely created for the business sector and FE - RS S S AERN S EE - BE B RALT
business students, Brand Asia 2007 explored the different RSB EShEE—% S B SENEE

aspects and approaches toward brand experiences that
enhance brand and customer equity. Academics,
practitioners, and brand consultants congregated to share
real-life case studies and strategies on brand management.
Participation exceeded 650, a growth of 4% from last year.

SEATUANREE © 2I0ERO50A - H¥ F—FRRA D2

A new element of BODW 2007 was the inaugural I.P. Asia,

MRERTETMNRIERR &M E2007HFIRE - B ER
a high-level platform developed for senior executives, designers, Z25

V—ESERTE  BRRTHAR - Rethh - AEEREN

IP professionals and consultants to share experiences and views = A+ DEMGRIE  BARIRENSERN R
on critical strategies in the exploitation, deployment and AERBTSE « SELERE1TLEINR 1L EHER S
protection of intellectual property. 17 overseas and 11 local B o

experts were engaged to discuss the subject matter for the

first time.
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Business Consultation
Services
(8/2007 —3/2008)

As part of our ongoing commitment to
instilling business expertise in designers, a
series of around 40 free consultation
sessions were offered at InnoCentre.
Organised in conjunction with Hong Kong
Productivity Council and the Federation of
Hong Kong Industries, key issues including
the commercialisation of technology,
branding, intellectual property, and
eco-design were addressed.

BERRE PO BB AR EERREF
R Bt —RID40BNRE K AR
BHEFHORT - TRAAREREL
RENRERRBEREIXBEAN &
ERWAMIL - MRS - MBEEM

RRBAZERHE -

Getting Help on
Business Issues
Workshop
(24/9/2007)

Co-organised with the Chinese University of
Hong Kong, this workshop offered its
undergraduate students opportunities to
synergise with InnoCentre incubatees on
real business issues. The workshop served as
a platform kick starting a collaboration that
lasted about one and-a half months.

TG BEERXRBAM \EABLEE
Bema T ONER AR ERDER X
MR- TEGBREETFamE  REIH
BT —ERSEF ANKELE -

Service Design
Workshop
(30-31/1042007)
and Seminar
(1.441/2007)

This three-day training workshop and
seminar, with Hong Kong Association for
Customer Service Excellence and the
HKSAR Government as our strategic
partners, examines and explores the role
of service design. Led by Live/Work
Founder and Managing Director Chris
Downs, over 250 participants were
presented with key methodologies to
transform knowledge of customer needs
into real business opportunities. A creative
approach, characterised by convergent
and divergent thinking, visualisation,
user observation, iteration and prototyping,
was proposed to help participants assess,
analyze and/or utilise service design with
greater aptitude.

NEBSEEBERREHBE RERIF A
REEIEE - BEZRXNTEHBMAE
FTERTREETNAER - Blive/Work
MBI A R B IEESE Chris.Downs %48
MEBE250 B 2 MEN B EEBER T K
L BEENTE  BREFROSE -
el BRERE  NERERRRE
BEAFAA - EB2METGE - 2k
B RRERARGRET




GDN Roundtable:

Influence of Design on Culture,
and the Role of Design Museums
(11/12/2007)

Every year, the Global Design Network (GDN) organises a roundtable event, running concurrently
with the Business of Design Week, to address key issues that dominate the agenda of design
organisations from across the globe. Under the theme of “Influence of Design on Culture, and
the Role of Design Museums”, this year’s discussions focused on examining the strategic role of
design museums and their development. The keynote presentations were addressed by world
leading museum directors, Deyan Sudijic of Design Museum in London and Alexander von
Vegesack of Vitra Design Museum, and attracted a participation of over 300. It was followed by
three concurrent sessions in which GDN member associations and leaders of design
organisations from Greater China, Asia-Pacific, Europe, and North America gathered to propel
discussions and form strategies on the issue. As this Roundtable discussion had generated
further insights to the project of West Kowloon Cultural District in Hong Kong, the proceedings
of the event were subsequently disseminated to relevant policy makers, design practitioners,
museum curators and major stakeholders to seek their attention and interest on the issue.

B4 - Global Design Network(GDN) #F&@7E:R:T < EEMHESTRIR @ - HRal 2IkRET4#
BEFHRRE o SFENRFEUEMFERBFHEMENERAERE - SHmETEYE
RV KRR o 2 ERFTEMEER - BFEMZ Design Museum i Deyan Sudjic & Vitra
Design MuseumfJAlexander von Vegesack ' AR EFEEEEE - ol 7HEIE300%
200% - MGDNE 8 RAPEME « DA RBER MBI RN EREN = T8 3
F2ERRER LR SRER - ARESRAENERENRERESE T E—FN
B - RIS EERE D BAMARE RAEES  BYEERLREMBEAL
SR RE S KM IR RT -

Workshop on Law and
Business of Licensing
(23/1/2008)

To better equip the design community,

this workshop helped introduce the
fundamentals of IP protection, licensing
techniques, and practical licensing strategies
critical for branding success.

TESRRFAMR - EENBRENZ
EE  BHEROR RERNEHER

S EMAE - SERALRERIIEYL
ARk o
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ABC Guide to Design
for SMEs
(28/2/2008)

Co-organised with the Federation of Hong
Kong Industries, this interactive workshop
aimed to help Hong Kong SMEs unlock the
potential of design, as a tool for innovation.
This revelatory workshop helped to transform
perceptions of design. Some 30 participants
learned about the value of thinking beyond
form and aesthetics, to reinvent their
businesses using key design strategies and
methodologies.

BERTRESAN  TEMEERDE

AR/ ERERFNES Wk 2K
REIFHIA - Eu\ﬁﬂ AEME3FA
Qﬂu%i%ﬁwuu ! EHEZZH{EJE/EE\/*\E

ta&ﬁ&ﬂﬁ‘&sgﬁi%%’]ﬂﬁﬂ CMAERD
REREEAE  SEBRA—H -
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CEO Knowledge
Management
Symposium:
Creating Value Through
Innovation, Knowledge
and Design

(5/3/2008)

Hosted by the Hong Kong General Chamber
of Commerce, this symposium uniquely
engaged over 120 corporate leaders from
diversified industries to advance the role of
knowledge management and design in
value creation. Key business and renowned
design leaders, including Gary Chang and
Tommy Li, were lined up by the Hong Kong
Design Centre in forming the symposium’s
panel of experts.

MilgmESEEe TN EURADLE
Aﬁ?ﬁi #1208 KA T RTTERNEEE
S8 PR A E IR KT R AlE
EEMENER - BEXRAPLARL
MAEGNBEREELH  BREERNN
REGTEMRE S R K -

Public Sector
Conference
(27 —-28/3/2008)

ganised by the Government's Efficiency
Unit;.the conference is regarded as

provided valuable input conce
selection of speakers and the topics
discussion.

E g MBI REA T - KRR
FEBTOHERITE - BERFT LR
=A= -H\ET%E*EF@E HHO IR B 4R
HE) WHBEAERTREBRMRT
HEMER -




Breakfast with
Sir George Cox
(28/3/2008)

Over 80 senior executives from different
industries and businesses attended this
breakfast-cum-seminar with Sir George Cox
(former Chairman of UK Design Council)
focused on how design can be used to
benefit industry and the economy. This event
was targeted towards top-level executives in
private and public sectors, as well as local
academics.

Public Service Design:
Design for Olympic
Cities — An Experience
Sharing Session
(28/3/2008)

Eleanor Fawcett is a designer currently
working on plans for the 2012/Olympic
Games in London. Her work also involves
the development of the Olympic zone and
surrounding areas. Co-organised with the
Hong Kong Institution of Engineers, this
experience sharing session followed the
exploits of her forward-thinking work, which
will eventually create a vibrant new quarter for
London, to examine how we can design and
build for the future in a city. Joined by local
wok, who is in
of Arup’s major Olympic projects in
Beijing, this interactive discussion attracted a
group of 30 participants, ranging from the
fields of planning, engineering, architecture
and design.

al engineer, Michae

&:tEiEE Eleanor Fawcett * £5
012FHARERERN  AEREER
ERERMS  HXrTeARBEE—E

FEmE IR o EERNZEERE
TitmEeal AHAREENERSR
HR - DWW s RE R E L — {88
A2 AIMRBETIRAAIRBELE - T
REENZHERRERTIZRERM ALK
RETZRARETEMNER - WED
BRI RE WA T30 AHBBH2ME -
BIEE - IR BERRE -

Entrepreneurship

for Design & Creative
Business
(29/3-14/6/2008)

Built on a highly interactive format, the
programme helps equip designers with the
necessary skills and understandings of key
business issues. The programme is the first
of its kind customised to meet the needs of
local design and creative entrepreneurs.
Organised in conjunction with the Chinese
University of Hong Kong’s Centre for
Entrepreneurship, 26 participants develop
and grow their businesses through a series of
intellectually rewarding lectures, experience
sharing opportunities and hands-on
exercises. The adopted seven-session model
together with a company visit initially
provides participants with the fundamentals
of business to impart advanced
methodologies, enabling them to become
highly competent entrepreneurs.

EEBEBTXRBRIXMEFR LA M
SRiz L‘AE@UE’\JEEﬁ * WRBNRRETEN T #R R
REERIT - BRI REA AR
%Jr&ﬁlJ%fﬁ%%?aEﬁﬁf?ﬁ?jﬁéE’ﬂé%#% > 26%
SMEMERERRTSIEHENE BF

NERBNEBMNHKE - ELEAMERR
&EE’\’“T@E% EBSMER LEEN
BB BRALEMERRIETEMR -
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Designers must find new ways of
working that enable them to apply
their skills where they are most
needed — to tackle problems such
as chronic health care, climate
change and an ageing population.

RETRN B 3 TER TR A P siae
FEeZR—BARMRSE - RIRE
BADZEHRE

Senior Design Strategist, UK Design Council

BT B e AR AT SRS AT
Jennie Winhall



ReD Cultural
Workshop and Forum
(11,12,15/6/2007)

In line with a desire to explore the cultural
elements of design, workshops and forums
were held on Chinese Calligraphy,
Communication Design, and Food Culture
and Restaurant Design. Four renowned
overseas speakers, including Katsumi
Asaba, Chen Jan-Liang, Tong Yang-Tse, Ray
Chen, and seven local design experts,
including Benny Au, Kan Tai-Keung, Craig
Au Yeung, Simpson Kwan, Tommy Li,
William Lim and Calvin Yeung, brought
together key practitioners and cultural
personalities to imaginatively expose new
views on culture, design, and daily living.

RERFEULTER  BEREFOH
RTABREEE - BARE - KRXUE
FERR A TESNwmE  ERTER
MIAERABAL © EREAAHAEI
#BE BEERERC  RER - EBK-
BRinE R LA AMRATH - BEEEH
g - BBRE - BIER - Tk
MEMRBRA - RRFREXL - &3
FEBLE OB B -

Italy Cultural Tour
(9-14/7/2007)

The tour proposed a unique opportunity
for participants to discover Italy from the
perspective of design, fashion and culture.
Throughout the eight-day guided tour, 28
participants visited a plethora of fashion,
museum, gallery and exhibition venues
between Venice, Milan and Florence.
Highlights of tour included visits to the
52nd Venice Biennale International Art
Exhibition, Fondazione Roberto Capucci
and the factory of Braccialini.

(LB B T N\B 2 NEA e
it BERUEHAEERBHEAF
NAHEFHEEH - KB RBERTH
BEPL BEYE EBRRES &
BROFELHSZL2EBER T ZERE
HT# F & - Fondazione Roberto Capucci
X Braccialini T e
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Design of May Yang
May Yangakat B F#5

Master Class in Seminars in

. . Brand Managemeﬁt
Accessories Design and Innovation

Jointl hestrated by the H K Strategles

ointly orchestrated by the Hong Kong

Design Centre and the Domus <1 4-16/6/ 2007)
Academy, the Master Class explored

the role of history, culture and trend, This is a seminar programme with an original
design strategy and technology in the mix of lectures and contributions by experts

fashion-accessories industry. Directed from the design and business management

by key t_hinkers, practitioners and_ fields. The seminars provide a wide spectrum
L CUTERUEER SRR TENEEEERY  of contributions from brand identity and

vital understanding that served as the management of design-driven companies, to
foundation to further studies and trend of the fashion field and fashion-related
development (the programme products, interior and retail design. With

comprised a module running from expertise speakers from related fields of
June to November with seminars, a specialties, including Emilio Genovasi,

cultural tour of Italy, workshops and General Director and respective directors
exhibitions. from the departments of Fashion,

o o Architectural, Research and Consulting of
FREREHE BRSO RDomus Domus Academy; Prof. Antonio Catalani of

Academy®& {EBR i} - BRRERFETEMHE Bocconi University, and Fabiana Orlandi of
R BE - EEBER - RETREEUR Lineapelle, the programme attracted a total
FREFRENAC BRIEEE ¥ of 160 participants.
RATRBEBELED  RBEAFLER
BELRBBEOALTTER (B2, BRELEELEEEGES NI
Z4+— AT GIEEE  BAFILE ERRER  EERIHEERZ - &%
Bk TG RES o mERE - LR RFENAREE
ME%%%&H%EWW@M'EW
REEERHN -ZERBERETAEH
SEEMNFR B4F Domus Academy H4AES
Emilio Genovasif % fi 2 B B8 « 2258 -
7 R AARAEPI4EES  Bocconi University®Y
Antonio CatalinoZi#% KLineapelle Antonio
Catalani # Fabiana OrlandiZi% ° It /&)
H£H160 A2

Design of Agnes Siu
BEZRIIRDEIE

—

N &

Overseas Workshops in

\Accessories Design

616\: 271712007)

FoIIowmg the ‘Master Class Seminars in
Brand Managemerﬁ\and Innovation
Strategies Design from ]unes Reinventing
with Design, 24 design practitioners and
educators took the opportunity to travel to
Milan, Italy to undergo an intense
workshop programme. Running in tandem
by the Domus Academy, two workshops
provided students with opportunities to
develop vital understanding and skills in
either bags & belt or bijoux creation.

#X A TRt eI ] fMaster Class
Seminars in Brand Management and
Innovation Strategiesf + —+M#&A:&s
BERHE %%Eﬂﬁ&%ﬁﬂ*%ﬂm
Domus Academy H)T{ESHETTRE ©
EEMELESHEBRFE &H?m_ﬁﬁ
SN BUERTT
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Design of Liz Ko
Liz KoKkt ER

Prototyping Workshop Evening Lectures with Post-Master Class

(14-15/9/2007) Two Italian Masters in Exhibition -
Accessories Design Accessories Design

Using concepts and drawings developed <'] 4/9/ ZOO7> Re-mastered

at the Domus Academy in Milan,

students continued their projects by <1 3 / 10-7 / 11 / 2007)

developing prototypes in Hong Kong. This evening forum with Daniella Puppa

With guidance from two project leaders, and Brunella Caccaviello from Domus 24 participants of the overseas master class

Daniel Puppa and Brunella Caccaviello, Academy explored the connegtion showcasing their wide range of final

students completed finalised creations between contemporary accessories products, from handbags, knapsacks,

during the workshop. design and traditional jewellery and earrings to brooches, at InnoCentre for a
product design. group exhibition namely, Accessories

ZEIPEKEIDomus Academyt® B HIEIVE Design Re-mastered. This three-week

MaMeE2AEBEEL - E4-Domus EAFDomus AcademyfDaniella Puppa exhibition entertained an impressive

Academy HJ3E8F Daniel Puppa % Brunella KeBrunella Caccaviello RENE1TH: L7518 - audience of over 1,000 general public.

Caccaviello SEMMEIIEG T - eR el J EREHRANEARRERDG N I

R - BRI - 2411 G B b 1 2 B 1 B F R D

[ Accessories Design Re-mastered | A58 -
SERDMMANRBRSER  BFR-
B8 - HRUZE - E=2H0NEER
S| THEIB1,000 8T RAH

B
|

Design of Charis Ng
Charis Ng=R &t #9EREGY) [
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Workshop with
Ross Lovegrove
(11/9/2007)

From opportunities cultivated from Business
of Design Week, renowned industrial
designer Ross Lovegrove was invited to share
with local design students his thoughts on
design and the process of creation. This half-day
workshop, which took place at The Hong
Kong Polytechnic University, presented over
100 students with a rare opportunity to get
up-close-and-personal with one of the
world’s most influential designers — and have
their work critiqued.

BARBETROLET R EHEBRE
e BFETERETARD Ross Lovegrove
BAM R B ED AR D BER o
LANTHEHERAETIASERT - R
BAAHIBI00R BB H RAMEBMRTA
MEEXHAKS  FHETELAM
HEBMERIMERT

_Shaping Technoloq)
‘* kit 9y

W 55 Lovegrove ang Kang 2
- .



Information Design
Workshops
(25/1-29/3/2008)

This series on information design offered
participants intense hands-on understanding
of the discipline. Framed within four
independent workshops, the training
programme disseminated the versatility of
information design in four key areas by a
group of expertise from the UK: Digital
Design by Matthew Maxwell of Twenty-Six
London, Advertising by Chris Aldhous and
Peter Hodgson of Fuel London, Publishing
Design by Jeremy Leslie of John Brown
Group, and Public Service Design by Eleanor
Fawcett of Design for London. Co-organised
with Creative Connexions, the workshops
contributed to broadening creative senses
and enhanced professional knowledge,
while engendering a re-evaluation of the
subject. The four workshops had attracted a
total of 120 participants from various
sectors, including marketing and strategic
consultancies.

ERINIENESNERARRE
HEt ERNEBMREM —ERAR
BISER - B25H Twenty-Six London K]
Matthew Maxwell EEREIHRET « Fuel
London#)Chris Aldhous&2Peter Hodgson
FHEREESRET - John Brown Group#y
Jeremy LeslieF s #7 i iR & 5T & Design for
London #J Eleanor Fawcett = & H) 2 AR
BRASENBENAGE LNZHER -
TGS [RIRER &0 - BT sEMAl
TERB AR A FE KR - THEHTRIAZ
MEEFTEEAROZE - METE
RS T 1206 KRB TARRR - BIETS
HERFIEERSE o

x
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./HKDCAWards

BRI RI AL

| (12/12/2007)

DFA Grand Award Winner (from left to right)

Design for
Asia Award

-
\
\
\

The DFA,& rd is dedicated to promoting
design echﬁ;xemaknd is uniquely presented
to companies from around the world that
have generated busi\hegs success through
good design that reflects; or has an impact
on, the Asian lifestyle. This yéar reflecting
the Award’s persistent growth 5hd\inﬂuence,
we received a record number of entries, 588.
We expanded our efforts and have traveled

throughout Asia, to experience first-hand tﬁ\é\\

scope and quality of Asian design. A total of
17 awards were given to designs, ranging
from bras and a secluded resort in the
Himalayas to a groundbreaking kindergarten
in Japan.

[EMNZATBNRIAE] BERBIUE
REBFRRBREFETMNEER R - #EfE
HEERNOEE - BEE AU RBER
AR - SERMEEISSSELERE - AE
EZE - BANESH  EREEMEH
BEReREIMNRFNBERLD - S
BET17ERR - ERItEENE 2555
AL R R RS K B AR R -

Banyan Tree Lijiang, Cubic Floater, The Organic Pharmacy Hong Kong Store

[DMRAFENRTAE] BIER (A ER)
BETHHAE ~ Cubic Floater » The Organic Pharmacy &85

Design
Leadership
Award

The Design Leadership Award acknowledges
the achievements of strong corporate
leaders who have developed and applied
design to achieve exceptional business
success. This year's winner was Tadamitsu
Matsui, President of Japanese retailer MUJI.
Matsui was acknowledged for his abilities to
lead MUJI by striking a difficult balance
between sound business practices,
outstanding design, and an exceptional
focus on quality and affordability.

\Fgﬁé‘l'ﬁﬁﬁrﬁj(ﬁJ Eﬁﬁ%ﬁj}éﬁf@&ﬁgﬁﬁ
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T MEERBRENER HLES

2007 DLA Winner —

Muiji President, Tadamitsu Matsui
2007 [REHEMALR] HEEE -
EORGER M=




Jewellery creation by Kai-yin Lo

RRGOTREANE

2007 WOCD Winner —
Kai-yin Lo

World's
Outstanding
Chinese
Designer

The World's Outstanding Chinese Designer
award aims to reach out to Chinese
designers across the globe, creating a pool
of shared knowledge and experience based
on common origins. The award recognises
role models who inspire young Chinese
designers wherever they may be. Years of
dedication in jewellery design and academic
work on Chinese culture makes Kai-yin Lo a
fitting recipient of this year’s award. It is Lo’s
unwavering ability to fuse traditional forms
with an awareness of contemporary trends
that establishes her success on the
international stage.

[ REEHE ARG ABEEBEMA
EHEANRGE - HERL (BT S - EF
RFIREYRATED D FAERAZIRAN, © [FIFS
MHERT—REFEARFTAE A4
BB FIS S - STHEHERAARIR - ZERUT
T FRERE R AP BYURLERT
SEERNEEERSE - BRLBHIERE
BREVA DIAERRITLER - SHAERR
FELFEAL -

2007 HKYDTA Winners

Hong Kong
Young
Design Talent
Awards

This year, we were handed the reins to run
the Innovation and Technology Commission’s
Hong Kong Young Design Talent Awards.
This annual award competition rewards
promising young talents through grants for
studies or work attachment programmes.
With sponsorship from Innovation and
Technology Commission, Gold Peak
Industries Group, Bright Future Charitable
Foundation, The Hong Kong Polytechnic
University, the Hong Kong Young
Industrialists Council, and the Vocational
Training Council, six awardees were selected
in 2007, three were design students and
three were practising designers.

SE BMRZEIEERBAMBEE
—E-ENBBFFRATERE - BB
BY - ERZARELERNTFRTH
BHBINEEHEE - SFNEEEREE
FREE - I TXEE - BRdEEs
BRETAR BRTFIERHEMEE
IRBE - 6AIISEET - 3BREERRTH)
B4 - 3B RAERERETHD -

2007 [EEFERG 7 ERE] MBAGEE
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Project 9707
(22/6 =12/12/2007)

2007 marks Hong Kong's first decade of reunification with China.
In celebration of this historic milestone, the Hong Kong Design
Centre initiated Project 9707. Comprising three components,
namely Creation 9707, Image 9707and Design 9707,
Project 9707 highlights Hong Kong’s design achievements and
abilities to rise to challenges. Together these three components
demonstrate how Hong Kong's special history and culture has
played a central role in shaping sensibilities and providing
boundless inspiration to its designers.

‘Flora Banquet’ by Kan Tai Keung x Royal Copenhagen
#334 x Royal Copenhagen - 5

‘Life Force Infinity Knot’ by Kai-yin Lo x Shanghai Tang
RRSF x LBE - B2R KiES

‘Stringless Pleasure’ by Lo Chi Wing x KEF

EARER x KEF - JR3A%

‘Brilliant Beauty’ by Barney Cheng x LeSportsac
EPJKR x LeSportsac - 5K

‘Hong Kong My Love’ by Alan Chan x Ferragamo
FRADER x Ferragamo - & - &8

‘85" by Vivienne Tam x Georg Jensen
B E x Georg Jensen — 85

‘Chairplay’ by Freeman Lau x Life of Circle
/B x Life of Circle - T8

‘Euclide’ by Michael Young x 0.d.m.
Michael Young x 0.d.m. — Euclide
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Creation 9707
2119707

Creation 9707 brings together ten world-renowned brands with
ten accomplished Hong Kong designers to produce ten creative
products of superb quality, craftsmanship and distinctiveness.
This unprecedented union expounds the possibilities of using
partnerships as a conduit to convey the sheer depth of creativity
that is present in Hong Kong.

The ten designers have applied outstanding craftsmanship to develop
highly unique products that integrate elements and sensibilities from
Hong Kong design into the essence of coveted brands. Through this
endeavour, Creation 9707 proves unequivocally that designs from
Hong Kong are not only distinctive, but also fully capable of
representation on the global stage, with a distinction of being
“World Class.”

Participating designers and brands included: Kai-yin Lo x Shanghai
Tang, Freeman Lau x Life of Circle, Gary Chang x Alessi, Michael
Young x 0.d.m., Kan Tai Keung x Royal Copenhagen, Lo Chi Wing x
KEF, Eric Chan x Herman Miller, Vivienne Tam x Georg Jensen, Barney
Cheng x LeSportsac, and Alan Chan x Ferragamo. The resulting ten
products, along with the participants of this unprecedented union
have helped form traveling symposiums and exhibitions about
Creation 9707. These events have engaged audiences in Hong Kong,
Beijing, Shanghai, Toronto (Design Exchange), Milan (Milan Design
Week), London and others, with intimate understanding into product
creation, branding and the creative and commercial potential of
designs from Hong Kong.

AlfE9707454 T HELRE R RIER U BERE - KRAIED
TH T RERE - TERRANTSHBERENER - ERA1ETE
SEERG) - EIE T AMKHARMAE  ERBREREMEIES -

HUBBRLREEARETE - RARERRELEEREE
{EHBE —WAEMm « AIfE9707EM T BB MR TMERIA—1E -
EERES LMERE—TF -

S0NLIE B RORRET A G EAE - BRI x B8 - U/)VER x Life of
Circle + 3R%338 x Alessi ~ Michael Young x o.d.m. * #1538 x Royal
Copenhagen * E7& x KEF » BRSRHS x Herman Miller » FBHE x
Georg Jensen + EBJKR x LeSportsacKBR4IER x Ferragamo ° i& 11
R MEFHEH RS HKEERE - OFEES bR - L8 - 2h%
(Design  Exchange) : KECKBZRETRE) RBHNEASTRES « &
SIEFHEHEEE  BARBURARBERAE  RiEER
AREBRHRBEREEEN o

=3 2 B

Image 9707
E15:9707

Image 9707 creatively captures the vibrant
and energetic qualities of Hong Kong
through the perception of famed
international designers. Led by globally
recognised Hong Kong designer Vivienne
Tam, the ten Image 9707 designers have
produced ten T-shirts, each featuring
personal impressions of Hong Kong.
Idiosyncratic sketches and designs by Ross
Lovegrove, Zaha Hadid, Zandra Rhodes,
Tommy Li, Jimmy Choo and others,
explicate and underline the city’s profile as
an inspiring creative hub. An exhibition of
the ten T-shirts has traveled across continents
helping to engage the public from
numerous regions.

Danny Yung -

EN5:9707:5 B BIRER R RV - Bk
TEBENFTHN—H - AERAENE
AR AERERE - B T T AIRERD
BARG —HTMRES 8 HE BB -

Ross Lovegrove, Zaha Hadid, Zandra Rhodes,
25K, Jimmy ChooakaTRMBBAIF AR
HEHRE - e TEREREAEZHOT
RIEL - THTMEEt A EGRRES

RREBNEEALL -

~ Zaha Hadid
HTE - &8
Zaha Hadid
‘Blue Slabs’
Hong Kong

BB-EEE
Xu Bing -
Hong Kong - Squarewood Calligraphy

Make Progress Everyday



Design 9707
&’&19707

Design 9707 is a book jointly published by the Hong Kong Design
Centre and the Hong Kong Trade Development Council. Titled “Very
Hong Kong: Design 1997-2007", this volume offers an eclectic and
diverse look at some of the best examples of design — in a multiplicity
of sectors, disciplines and incarnations — that have been realised
during the past ten years. Numbering 87 cases from large scale
projects, such as the Hong Kong International Airport to toy products
like the Picooz Helicopter — the world's smallest flying helicopter — this
book provides fresh interpretations about the role of design in
contributing to the cultural evolution of Hong Kong.

BALGTHLNEEE SRR BGARE GEEEE : %5
1997-2007) —& ' EURBEE LG EBETFREESRMNE
TR LERSTERA - EERAEBRKIZEAEES - T2
2t RSN T AT MPicooz Helicopter » ARETHE B XLIRER

BRURME TR0
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Metamorphosis —
From Awareness to
Creativity
(9-30/6/2007)

Highlighting the work of four passionate
professionals, this unique exhibition uncovers
the passion and creativity resulting from
designers who have made a transition from
one practised discipline to the art of
jewellery making.

P ik RS0 d A (LD = U
ﬂmzm ATl BRTRMARIMTIAR
SREEMAENHEBIE -
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Very Hong Kong
Exhibition and Forum
[FFEEL] REEHE
(12 - 25,
20-24/9/2007)

Accompanying the release of “Very Hong
Kong"”, evening forums and a roving
exhibition were organised to present an
unhindered look into Hong Kong design. A
total of 750 public audiences attended
forums hosted by renowned local
designers, architects and educators at the
InnoCentre.

E CGEREE) —EHRE ﬂ%¢w%
BT UL RAMERREARRE

ﬁ%%Tﬂ@E¥*§tﬁ7muX§E
ERPEROATRIBEREBR -




Radio Television
Hong Kong'’s
“Designers Abroad —
Chinese Designers

Series”

BEER [ ELRET —
TFINE N RETRN S
(7/10-2/12/2007)

Jointly produced by the Hong Kong Design
Centre and Radio Television Hong Kong,
“Designers Abroad” aims to promote the
close relationship between design and our
daily lives. The eight-episode television series
documents the success stories of eight Hong
Kong designers who have attained
international fame. Focus is paid to their
educational background, career
development, local and international
achievements, and views on the current
and future development of design in
Hong Kong. Participating designers include
Edwin Chan, Raman Hui, Eric Chan, Lo Chi
Wing, Chelsia Lau, Garson Yu, Luk Chi
Cheong, and Lesley Chan.

BEERPOREEERBARIF  [SH
RET —BINEARGRI RS § AL RE
%D REEE 2 AR - —2\EMERE
BRAEERRZERRNEER
EJrEﬂT REMFNEEAR  BFIERAK
BRSNS - R RELEER
A EBREHOBAMAR o ZEHREIEE
BRES - FFidk - RIS - B BIRE

RS B S RRKE -

Itallan Way of Seating

B
(16/11 =16/12/2007)

Organised in conjunction with the Italian
Ministry of Foreign Affairs, the Autonomous
Region of Friuli Venezia Giulia, and the
Italian Consulate General of Hong Kong,
this InnoCentre exhibition highlights Italian
chair design beginning from the second half
of the twentieth century, showcasing the
history of a product dominated by Italy’s
unrivalled leadership throughout the world.
Displayed in chronological order, the iconic
chairs — about seventy — help narrate the
developmental history of Italian design
between 1950 and 2000. Over 3,400
people visited the exhibition, with guided
tours specially arranged for schools and
students to facilitate their visits and
appreciations.

EXREREAFINZES « Friuli Venezia
G|u||a5 ABFEAFIEEE M - NAEE
HLERTT o B 201 4218 B IS T3R5 -

Ml T EAFIERE S L TS
PERRAEBENBERH - 7021LEE
KEEZENRFREFEEY - iliF1950%8

20005 EH A A BAMMRETL < B
B3 400 A 2BRARE - BESHA

ERZHMSEE -
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Fashion Design
Seminar and
Workshop for Art and
Design Teachers
(17/11/2007)

Fashion designers were invited to speak and
share knowledge during this one-day seminar
and workshop event. With support from the
Hong Kong Society for Education in Art, the
event was delivered to help art and design
teachers gain better understanding of the
issues faced by today’s practising fashion
designers.

RE—ROTHE R THEIFEAERRE
MR ZERILG - BEEXNHEHE
XFr REEERM LR HMEBRRS
R R BT H B ERE -
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Maestri'Design Italiano

BRI ARDR
(2-30/12/2007)

Staged at InnoCentre in conjunction with
AR.CH.IT Architetti Associati, this exhibition
features a selection of objects taken from La
Triennale di Milano’s Permanent Collection to
celebrate some of Italy’s greatest figures in
design, and has attracted visits from 3,600
people and students. From Bruno Munari
and Ettore Sottsass to Archille Castiglioni and
Gaetano Pesce, the inspiring exhibition
reveals the richness and strength of Italian
design, notably focusing on the creativity of
those designers who have reinvented views,
tested innovative approaches, devised new
relationships between format and function,
while remaining committed to instilling
beauty to everyday life.

ERERIFALHEEHARCH.IT
Architetti AssociatiZi - KB = EEE'J
K AMUE BB O PRE 1 B B AR
REDHOR&RIE ”&%\Tﬁ?@3,600%$§&
B4 28 o Bruno Munari ~ Ettore Sottsass *
Achille Castiglioni ~ Gaetano PesceZ % %1 %
AR BFRBRTEAFRGHE LS
W% - BERE 7 RATRMENEEN
ENREEFEGT - SRARTEN - fEmFE
EFAEER  SHFLEESEERK -

¥
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HKDA Design
Exhibition 2007:
Design No Junk Food

%5?*@1nfﬁﬁﬁ% #22007
( AxX n+j: TE,\\@?T i%J
(12-15/12/2007
8-30/1/2008)

Co-organised with Hong Kong Designers
Association (HKDA)) this exhibition
showcases the winning entries of HKDA
design competition. Held during the IDT
Expo at the Hong Kong Convention and
Exhibition Centre and subsequently at the
InnoCentre, the exhibition continues both
HKDA and the Hong Kong Design Centre’s
commitment towards promoting and
improving design in Hong Kong. 90 winning
designs covering disciplines|in graphic,
product, spatial and new media categories,
were on display which drew the interest of
over 35,000.

RRRBEBELR P OEBER A
SaW NEAGREREH L RAFFL

B T2007FEMNEERFTAGE A%
MERER  EETMETHRBEEE
RRERER +E@Tu’%j} 901#%”
ERPRBRFEmMRKR: Emkst =
% et AT R SN EER - D&%\T
HRi835,0002 B2 2H) -

Chinese Design
Everyday

*&$ﬁ&ﬁ@
(8/2-13/4/2008)

An exhibition featuring an intriguing
mixture of traditional Chinese and
Western components was displayed at
Toronto’s Design Exchange, a leading
design museum in Canada. The event
attracted 3,000 visitors and 30 media.
Hong Kong design was demonstrated to
be playing a leading role in the visual arts
of the Chinese-speaking region.

LREEMERNSREERRENE

Design Exchange &ty T A A BNFFAE
BER - WRS|I 73,0004 B RE30MH
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International Alliances

0] PR e B

The following are some of the trans-national organisations that
we lead or belong to. It is via these partnerships, plus others,
that have enabled us to achieve the impossible — organising a
staggering array of programmes. Moving forward, we will
continue to leverage on such alliances, to harness success with
greater efficiency.

UTR—-EEARLSENEEEE  BFEHCHNEIEHE
RMBRAEEERNB SRS RNES - REKR - FHOFHERe
BEESHBETAE  BERE -

Initiated by the Hong Kong Design Centre, the
GDN intends to provide a network for member
organisations to explore and discuss issues of
shared interest. A theme is set out to facilitate a
productive discussion at the annual roundtable. With
the multitude of international participation in the network, GDN
currently encompasses over 20 leading design associations in Asia,
Europe and the US. GDN’s missions are:

« To arouse the awareness of reviewing the role of design and
design organisations in the cultural, economical, social,
educational and environmental development in the globe;

* To encourage multidisciplinary cooperation between designers
and other professionals such as artists, psychologists and
cultural thinkers across nations;

+ To share information about major commercial projects in
which business opportunities for the design sector could be
identified across borders.

mEBRATTOIER - GDNEHERL —{E nﬁuﬁ/ﬁﬁﬁﬁﬁxﬂ“%‘i
HFRALFENEE - BFNERSEMER T WERE - GDNE
EﬁZOyulf‘fi}?TE%E’] FHRKE - BREMNREEE -

GDNHIRE &

« MR IREHIRG Rt RRGTABEXL - B 18 ¥HE
RERFERE N EAEN
- BERGTAIEBNER - DEEREXCHRAESERESER
HOESSRI A 1

- TR AGEN - FRERRIHTR

International Creative
Industries Alliance Beijing
L RERR A SI R~ AL B2

The Hong Kong Design Centre has became a member of the ICIA which
is based in Beijing and oversees various innovative projects in the years to
come, viz., Beijing Creative Plaza, Creation Salon & Resources Bank,
Creative International Round Table Conference, and Creative Maps.
This Alliance will serve as a platform for the exchange and promotion of
creative businesses from the Mainland, Hong Kong and overseas.

BBRETROIATIEREBR X8I B2 o BB M @A 7
IR - BREKREMNZIBEIESE - BFEBeijing Creative Plaza,
Creation Salon & Resources Bank, Creative International Round
Table Conference * LAKEIEHE o BiE R {E#RIBEEMERRIM
TR - ESAHEEE RERENEE o
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International Council

of Graphic Design Associations
A Partner of the International
Design Alliance

ngrada
The International Council of Graphic Design Associations is the world
body for professional communication design. Founded in 1963, it is a
voluntary assembly of associations concerned with graphic design,
visual communication, design management, design promotion and
design education. Icograda promotes communicating designers’ vital
role in society and commerce and unifies the voices of graphic
designers and visual communicators worldwide.

R % 5L B i S R BR TR ﬁﬂ%ﬁahtﬁ’]ﬁiﬁg%ﬁ%

e MN1963F - RS FER  REEE  RFTEE -
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International Council

- -
Icsld of Societies of Industrial Design

IDA A Partner of the International
Design Alliance

The International Council of Societies of Industrial Design (Icsid) is a
global non-profit organisation that promotes better design around the
world. Founded in 1957, Icsid aims to advance the discipline of industrial
design at an international level and strives to create a world where
design enhances our social, cultural, economic and environmental
quality of life. Icsid currently has over 150 members in more than 50
countries, representing an estimated 150,000 designers.

BIPR TSt B iR e B IR R - NERHEEEERGT -
WJQEN%?E}?X_L REERER EIRETERT  YBHEBR
AIRMEREE UL KERRBEEENETERZ - HEHREL
B AEB1B150% « B RES0ERR » RF47150,0004 & ATAD ©
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DESIGN MANAGEMENT INSTITUTE

Founded in 1975, Design Management Institute (DMI) is the world’s
leading professional organisation dedicated to design management.
Today, DMI is an international authority on design management with
members in 44 countries. The Institute conducts research, publishes a
quarterly magazine, produces teaching cases with the Harvard Business
School, provides career advancement workshops, and produces four
conferences on three continents.

EA1975¢}3€_LE’J AHEESR - RERONRAEENEHERAL -
HETESRREHEENERER @ 8ERMERR - BT
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Our Accounts
fR B

Income and Expenditures Account for the Year Ended 31st March 2008
20083 A31 HIEMBFE R AER

Subvention Funding (Note) Design Support Programme Total
BATE B () RatciEatEl a5

Non-Govt Funding

FEBFTEB)
1/4/07-30/6/07 1/7/07-31/3/08  Business of Design Project 9707 RTHK -"Designers
Week 2007 18E9707 Abroad: Chinese
HEtEmE2007 Designers Series”
FERE -
BIEAN
GESIN
HK$ HK$ HK$ HK$ HK$ HK$ HK$
Income
LON
Government grant 0 3,137,914 15,009,898 8,923,542 3,932,460 2,232,000 33,235,814
Project income 918,350 1,151,824 1,888,053 3,950,566 0 0 7,908,793
HEBA
Sponsorship / Donation 239,970 0 0 3,948,029 300,000 268,000 4,755,999
BB/ B
Other income 174,093 45,151 243,502 91,663 18,972 0 573,381
HAA
1,332,413 4,334,839 17,141,453 16,913,800 4,251,432 2,500,000 46,473,987
Expenditures
Project expenses 1,510,958 1,603,663 7,455,608 15,320,867 4,089,726 2,500,000 32,480,822
HEMX
Payroll & related cost 70,150 1,954,108 7,638,564 1,575,633 151,706 0 11,390,161
& RAERI
Overhead & administration 67,840 777,118 2,047,281 17,300 10,000 0 2,919,539
—REERITHER
1,648,948 4,334,889 17,141,453 16,913,800 4,251,432 2,500,000 46,790,522
Operating surplus / (deficit) (316,535) 0 0 0 0 0 (316,535)
EERH (FF)
Less:Interest expenses (147,601) (147,601)
A B
(464,136) 0 0 0 0 0 (464,136)

t surplus / (deficit) (464,136) (464,136)

# (7°)

For the first three months from 1st April, 2007 to 30th June, 2007, the funding was from the Innovation and Technology Commission of the Government of the Hong Kong Special Administrative Region
under the InnoCentre Programme of the DesignSmart Initiative which had been ended on 30th June, 2007. On 25th May, 2007, the Finance Committee of the Legislative Council approved a funding up
to a maximum of HK$100 million which will cover a period of five years starting from 2007/08 for supporting Hong Kong Design Centre to continue developing and organising (a) professional education
and training; (b) design-related exhibitions, seminars and workshops; (c) events and activities for networking among design professionals and user industries; and (d) design-related resource centre such as
design library of InnoCentre. With effect from 1st July, 2007, the operating costs of Hong Kong Design Centre will be supported by this new funding of HK$100 million.

20074 A1BZE6A30BM=A - EBHRABSEGAFTRRE IR BENE] THAFFRLNER - RIEEBHN2007F6 A30B 74 - 2007650258 + WERMBZEBBERTER—EHET

{EAEERTLE2007/08FRBTFRMES - EPAFLEREZRQFXHERIR  O)ERFHEANRE  WAGRTIES AR EEABRLGI AFRATABENEE LEY © (o)RHE
REERORRP L - PINARETROHEAR R OBERE - B2007F7 A186E - BEREROHEERTRE W —ETHFER o
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